When  you  can  have  more,  why  take  less? 


Are  you  taking  advantage  of  the  most  economical  way  to  get  And  on  Sundays  the  Tribune  delivers  in  metropolitan  Chi- 

the  full-market  coverage  you  need  to  cash  in  on  today’s  cago  from  380,000  to  430,000  more  than  other  Chicago  Sunday 

expanding  opportunities  in  Chicago?  You  put  your  promotion  newspapers — and  more  than  the  two  other  Chicago  Sunday 

in  line  with  Chicago’s  stepped-up  buying  when  you  build  your  newspapers  combined. 

drive  around  the  Tribune.  When  you  can  have  more,  why  take  less?  Because  they  get 

Every  day  of  the  week,  the  Tribune  now  delivers  more  than  better  results,  Chicago  retailers  place  in  the  Tribune  more  of 
1,000,000  net  paid  total  circulation.  This  is  from  630,000  to  their  advertising  budgets  than  they  place  in  any  two  other 

660,000  more  total  daily  circulation  than  delivered  by  other  Chicago  newspapers  combined.  The  advantages  and  econ- 

Chicago  daily  newspapers.  On  Sundays  it  is  from  275,000  to  omies  of  basing  your  promotion  on  the  Tribune  are  too  sub- 

735,000  more  than  other  Chicago  Sunday  newspapers  deliver.  stantial  to  pass  up  without  close  study.  Tribune  rates  per 

Right  in  metropolitan  Chicago,  the  Tribune  delivers  from  100,000  circulation  are  among  America’s  lowest. 

460,000  to  480,000  more  daily  circulation  than  other  Chicago  Ask  a  representative  or  your  advertising  counsel  to  help 

daily  newspapers — and  more  than  any  two  other  Chicago  you  plan  a  program  around  the  Tribune  which  can  help  you 

daily  newspapers  combined.  develop  your  greater  potential  here  to  the  full. 

Chicago  Tribune 

THE  WORLD’S  GREATEST  NEWSPAPER 


Total  net  paid  circulation  now  in  excess  of  1,000,000  every  day  of  the  week 


‘®I»  }Pfiilabeli)ftia  Iwjutiw 

For  M2  Years  a  Philadelphia  Institution 


V«t  74  K*.  42.  Orisinal  acooad  elu*  entries.  Trs  JoouisLnrr,  Marcli  24th.  1884;  NnwspAmDOM.March.  1802;  Tu  Fouktr  EsTAn.  March  1st.  1804;  Th*  Bditok  ft  PtmusBW,  December  7th. 
1001;  BDiren  ft  Ptmuaim  am*  JecBMAUST,  October  30th,  1000;  Adybbtisimo,  Pebniarr  7th.  103S;  Borros  ft  Publoiibb.  Mar  11th.  1016;  tcrised  entry,  Borob  ft  Pvbushbb.  Thb  PouBTa  BarATO. 
Deeamhcr  Srd,  1027,  at  the  Post  OSc^t  New  York,  N.  Y.,  under  the  act  of  March  3rd,  1870.  liwed  CYesr  Saturday  by  Turn  Bditob  ft  Pvhushbb  CoKrANT,  James  Wright  Brown,  Preridant,  OsB- 
aral  and  Editorial  Offices,  SulU  1700,  Tunes  Building,  New  York.  Subscription  and  adrertiring  rates:  See  page  following  "Purely  Personal."  ContanU  copyrighted  1041  by  the  Bditor  ft  Publisher  Co 


A  Flood  Tide  of  Spending 
is  Under  Way  in  Philadelphia 


SIX  CRUISERS  being  built  at  the  re¬ 
opened  Cramp’s  shipyard  in  Phila¬ 
delphia  will  form  part  of  a  "Delaware 
River  battle  fleet”  which  will  be  bigger 
than  the  combined  French  and  Italian 
navies  at  full  strength,  and  much  more 
powerful,  ship  for  ship.  "Victory’s  Ar¬ 
senal”  is  not  only  producing  ships  but 
munitions  in  ever-increasing  quantity 
...explosives  from  DuPont,  bombs  from 
Budd,  tanks  from  American  Car  &  Foun¬ 
dry,  guns  from  Baldwin,  armor  plate  from 
Midvale,  shells  from  Bethlehem  Steel, 
planes  from  Brewster  and  Fleetwing,  avi¬ 
ation  equipment  from  Bendix,  combat 
cars  from  Autocar.  Pennsylvania’s  pay¬ 
rolls  are  at  an  18-year  peak,  and,  because 
there  is  an  abundance  of  money  to  spend, 
retail  sales  are  soaring.  (Philadelphia  in¬ 
dustry  is  of  the  kind  least  likely  to  be  cur¬ 
tailed  by  material  shortages.)  Is  your 
Philadelphia  advertising  adequate.^ 


Inquirer  is  FIRST  in  Philadelphia 


The  Inquirer  is  outstand¬ 
ingly  a  newspaper  with 
dominant  feminine  in¬ 
terest.  While  a  newspa¬ 
per  editor  who  can  knit 
and  purl  is  still  some¬ 
what  of  a  rarity.  The  In¬ 
quirer  places  special 
accent  on  fashions,  dress¬ 
making,  society,  home¬ 
making,  gardening, 
cookery,  child-training, 
activities  of  women’s 
clubs,  news  of  the  world 
of  music,  art  and  litera¬ 
ture.  Leading  in  total  ad¬ 
vertising.  The  Inquirer  is 
also  first  in  department 
store  advertising  and  in 
women’s  specialty  shops. 


Don't  let  anyone  tell  you  that 
the  Philadelphia  Market  stops 
at  the  municipal  boundaries. 
You  want  city  circulation,  oj 
course.  But  is  that  all  you 
want?  For  instance,  one  of  the 
many  busy  cities  in  the  Phila¬ 
delphia  district  is; 

MOHNTON 

Mohnton  is  in  Berks  County, 
near  Reading,  northwest  of 
Philadelphia.  Principal  In¬ 
dustries:  hosiery,  shirts,  silk 
garments.  Thousands  of 
pairs  of  socks  are  being 
manufactured  by  the  Lein- 
inger  Knitting  Company 
here  for  the  service  forces. 
The  direa  defense  awards 
so  far  exceed  $1,204,972 
for  this  company. 


DAILY  circulation  exceeds  400,000 
SUNDAY  circulation  exceeds  1,000,000 


Warrcn 


•ABC  R/ltd  Trtdimg  Zom* — M«r.  Jl,  I94J 


**Sorry  /  can*t  be  home  for  dinner  tonight^  darling,  but  Vm 
stuck  here  at  the  office — *catise  the  boss  fust  found  out 
from  the  Rodney  Boone  man  that  the  best  one-paper  daily 
coverage  of  the  booming  Pittsburgh  market*  is  only  37% 
— and  I  have  to  revise  our  schedule  to  give  more  linage 
to  the  Sun-Telegraph** 


\ 


Now^  More  Than  Ever, 


INDIANA 


Earns  Plenty  *  Spends  Freely 


•  Defense  activities  and  payrolls  have  vastly  and 
suddeidy  increased  Indiana’s  earning  and  spending 
power.  ...  Far  above  the  national  average  in  normal 
times,  Indiana’s  ability  to  earn  and  willingness  to  spend 
now  reach  a  new  ‘iiigh”.  . .  .  Many  large  defense  indus¬ 
tries  are  already  in  production  here.  Others  are  building. 
Indiana  is  proud  of  her  position  in  the  defense  program. 
. . .  And  with  it,  comes  a  market,  large  and  active  beyond 
all  previous  standards.  It  is  here  for  the  manufacturer 
determined  to  keep  his  name  and  his  product  out  in 

front _ The  home- town  newspapers  of  Indiana  will  do 

this  job  for  him. 


'^Hoosier  Dailies  Serve  You  Well— The  More  You  Use,  the  More  You  Sell" 


Up  to  5,000  Circulation 

Attica  Ledger-Tribune 

Bloomfleid  Evening  World 

Columbia  City  Commercial-Moil  &  Post 

Decatur  Democrat 

Lebanon  Reporter 

Ueton  Citizen 

Atodison  Courier 


Mount  Vernon  Democrat 
Plymouth  Pilot  end  Newt 
Princeton  Clarion-News  and  Democrat 
Rensselaer  Republican 
Seymour  Tribune 

From  5,000  to  10,000 

Huntington  Herald-Press 
New  Castle  Courier-Times 


Vincennes  Sun  Commercial 
Warsaw  Timet  &  Union 

From  10,000  to  25,000 

Anderson  Bulletin 
Kokomo  Tribune 

Marion  Leader-Tribune  Chronicle 
Muncie  Star 


From  25,000  to  50,000 

Gary  Post-Tribune 

More  than  50,000 

Fort  Wayne  News-Sentinel 
Indianapolis  News 
Indianapolis  Star 
South  Bend  Tribune 


SEND  TOUR  ADVERTISING  DOLLARS  TO 


Indiana 


THEY'LL  COME  BACK  .  .  .  AND  OTHERS  WITH  THEM 


I 


1 


poB  OCTOBER  18.  1941 


FIVE  important  orders  for  Intertypes  have  come  from  the  far  North¬ 
west  recently  . . .  two  G4-4  Mixers  for  the  Tacoma  News-Tribune, 
two  F4-4  Mixers  for  the  Portland  Oregonian,  three  G4-4  Mixers  for 
the  Yakima  Herald  and  Republic,  one  G4-4  Mixer  for  the  Oregon 
City  Bonner-Courier,  and  one  C3  Universal  for  The  Dalles,  Oregon, 
Chronicle.  All  of  these  nine  machines  have  Intertype  automatic  quad- 
ding  and  centering,  and  all  but  one  have  the  Intertype  electrically 
operated  magazine  shift,  six-mold  disk,  and  the  Mohr  Intertype  saw. 


Tacoma  News-Tribune 
Repeat-Orders  Intertypes 
For  the  Fifth  Time 


Among  the  earlier  users  of  Intertypes  in  the  for  Northwest  is  the 
Tacoma  News-Tribune  which  was  established  in  1883.  The  News- 
Tribune's  first  installations  consisted  of  nine  Intertypes.  This  promi¬ 
nent  evening  newspaper  has  continued  to  show  its  appreciation 
of  Intertype  performance  by  installing  more  Intertypes  from  time 
to  time  to  take  care  of  its  growing  circulation  and  increasing  adver¬ 
tising  linage.  Today  the  Tribune  Publishing  Company,  publishers 
of  both  the  News-Tribune  and  the  Sunday  Ledger  News-Tribune, 
uses  fifteen  Intertypes  in  its  battery  of  line  composing  machines. 
And  in  addition,  both  of  these  newspapers  carry  a  complete  news 
dress  of  Intertype  Regal.  _ 


It  pays  to  standardize  on  Intertypes.  For  latest  catalog  of  Universal 
machines  please  write  to  Intertype  Corporation  at  360  Furman  Street, 
Brooklyn,  New  York,  or  to  the  Intertype  branch  office  nearest  to  you. 


STEP  AHEAD  WITH 


VOGUE  AND  FUTURA  FAMILIES 


INTERTYPE 
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A  Worth 
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CK.  MaK  X 
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Am  teUHHt 
.tetefa  teak* 
/;  RtfRaat  (K- 
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>fara  poaitteB  MOtiR 
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with  >*tNirlteca  to  dJpUnBM^ 
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..luent  ta  t  ianKUM«.  daaliaa  poaJ- 
Anirine  u»a  of  lnt*aiia«e*  •*  awH 
i«iy,  »  l*»  tlwaa. 

JQ^XRT-»«n<Htt»jpbar.  i^Ja«agrate- 

teUlte  XteATtl  .  MM  IMr* 


JiWBTART-Rlfno«rmiie«r*  »*•* 

4ta,  Bxiwrtanoad.  pf«R  Isoart^,***"*  » 
xatiAUiy;  rafaraaaaa.  ERteW  < 

pateaRn,  Coni^afa  tB«t.<tttta,  M0.  3*<>* 
»i^KTART"*KXEbtmV«, 
Vwkkaeptag.  atei»ok»»l^y.  reatHy 
mant.  «JBatn»cU«B>  -s  wiwtsate  «cpwr 
R3Bt»Mt»»c  » M»t.  %>  / 

BBCRRTARt,  tatal.  Mteteadteg  te 
tol»»l«a«K!a;  ttSiUUaa;  pwtete 
ak^iaaec,  mwteaot,  aotponrtl^ 


UOttWe^  AYR..  ■  / 

mama.  kRteaaatta;  te  tet  •teC 

««  urawtaai  ar  Roswa,  .>:***: _ 

MAD190K  AVS^  ^ 

]haw«(M[  Bacff  ttewagR.  tette 
Itete  kateooaa,  «r«tewaa. 
kRteaaatBA  ate  InSRt;  artaitel  «amM«r; 


iittelr  axsartaacad:  aoJiay 
raB»y>  aanfarUateg-  » 
jUtCRKTAM.  anaeteir’ 
«MrvMite»RMR:  4«c«^ 
WAteitetaa  Rteltea 


Serving  the  people 
in  the  world^s 
biggest  and  busiest 
market 


Always  a  sound  index  to  the  business  health  of 
a  community  is  the  state  of  the  Classified  adver* 
tising  in  that  community’s  newspapers. 

In  the  first  nine  months  of  this  year.  The  New 
York  Times  published  3,784,034  lines  of  Classified 
advertising — the  largest  volume  in  New  York — a 
gain  of  364,141  lines  over  the  corresponding  period 
of  last  year — and  the  largest  volume  published  by 
The  Times  in  any  9*month  period  since  1929. 

In  September,  The  Times  published  575,017 
lines  of  Classified  advertising — the  largest  volume 
in  the  United  States — and  the  largest  volume  pub¬ 
lished  by  any  New  York  newspaper  in  any  month 
since  October,  1929. 

No  experts,  the  people  who  use  want  ads  to 
do  a  thousand  and  one  different  kinds  of  jobs  for 
them  are  nevertheless  wise  in  advertising  produc¬ 
tivity.  Their  dependence  upon  The  New  York 
Times  helps  explain  why  The  Times  leads  in  all 
advertising  in  New  York — and  has  for  twenty-two 
consecutive  years. 


S|jie  Njetar  l}0rk 

“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT’» 


editor  &  PUBLISHER  •  The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America  •  October  18,  1941 

ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


Visualization  Plan  Endorsed  sS's-iSSSS 

•  •  •  organizations.  In  such  cases,  however, 

I  I  ^  I  H  V  V  «  m  M  facts  on  which  deductions  or  other 

ft  ^  ^  ^  X  OX  XX  O  changes  are  made  in  the  statements 

X  furnished  by  the  publisher  members 

must  be  verified  by  the  staff  of  the 

Advertisers  and  Agency  Groups  Approve  It  SS'bJ iSerien™ 

.  .  .  Newspapermen  Propose  Substituting  obuS’^n^dJ’faforaaHon  SoSt 

___  f  mi  1  losing  any  of  the  acceptability  so  es- 

12-Month  Figure  for  Three-Month  sentiai  to  our  reports.” 

Recommends  Visualization 

CHICAGO,  ILL.,  Oct.  16 — The  news-  to  members.  If,  in  the  opinion  of  the  disbelieve”  has  poured  from  our  lit-  visualization,  which  topic  came 

paper  division  of  the  Audit  Bureau  managing  director  of  the  bureau,  the  erature,  our  schools,  our  colleges,  before  the  membership,  Mr.  Thomson 
of  Circulations  approved  the  visuali-  circulation  is  substantial  as  claimed,  very  often  from  our  churches  and  from  ^  happy  to  report  that  a 

7ation  plan  as  proposed  by  the  news-  the  publishers’s  statement  shall  not  our  highest  elected  officials.  evolved  in  September  and 

paper  publishers  visualization  com-  be  delayed.  j  t  j  urged  Americans  to  acquire  the  reported  to  the  Board. 

Lttee,  and  endorsed  by  the  ABC  "nie  newspaper  members  deferred  will  to  believe  and,  in  turn,  to  believe  the^:  recommendation  receiv^^^ 

board,  with  the  exception  of  sub-  action  on  the  retirement  and  disabil-  in  themselves  and  their  nation.  this  afternoons 

stituting  the  12-month  figure  instead  ity  plan  for  bureau  employes.  The  •  o  r*  meeting. 

of  the  three-month  figure  in  arriving  other  divisions  approved  the  plan  as  iBomson  s  Report  Mr.  Thomson  reviewed  the  new 

at  an  adjusted  figure  in  comparison  drafted  by  the  board.  P-  L.  Thomson,  president,  in  his  Bureau  Retirement  Plan  (E  &  P,  Oct. 

with  the  one  day  gross  draw,  at  the  E.  R.  Hatton,  Detroit  Free  Press;  annual  report  revealed  a  new  high  in  4,  pg.  10)  which  is  subject  to  ratifica- 
opening  session  of  the  28th  annual  Verne  E.  Joy,  Centralia  (Ill.)  Senti-  membership.  In  1939  the  membership  tion  by  the  membership.  "This  pro- 
.\BC  convention  here  today.  nel;  and  Harry  S.  Webster,  San  Ber-  stood  at  2,006,  last  year  it  reached  posal  was  first  given  consideration 

Thus  after  a  year’s  intensive  study,  nardino  (Cal.)  Sun  and  Telegram,  2,049,  now  it  is  2,093,  he  stated.  Divided  several  years  ago  by  a  committee  of 
the  newspapers  joined  with  the  ad-  were  renominated  by  the  newspaper  by  classes,  this  membership  is  as  the  Board  headed  by  the  late  E.  R. 
vertiser  and  agency  divisions  of  the  division  to  succeed  themselves  as  ABC  follows:  Shaw.  Following  his  death  Director 

bureau  in  approving  a  plan  for  re-  directors.  Advertisers .  247  continued  the  study 

lating  newspaper  circulation  to  the  Buell  W.  Hudson,  Woonsocket  (R.  I.)  i,,K;al  .\dvertisers  .  30  ^ith  the  ^me  careful  analysis  which 

number  of  occupied  dwelling  units  in  Call,  presided  as  chairman  of  the  .\dvertising  Agencies:  marked  his  25  years  of  devoted  service 


Advertisers  imd  Agency  Groups  Approve  It 
.  .  .  Newspapermen  Propose  Substituting 
12-Month  Figure  for  Three-Month 


those  areas  in  which  the  newspaper  newspaper  divisional  meeting  which 


Full  Service  . 

Associate  and  Duplicate  Service. 


Shaw.  Following  his  death  Director 
Fred  R.  Davis  continued  the  study 
with  the  same  careful  analysis  which 
marked  his  25  years  of  devoted  service 


65  to  the  Bureau.  In  essence  the  plan 


circulates.  While  advertisers  had  proved  to  be  a  relatively  harmonious  .\iisceUa*neLs^".'*.  !  ^2  asked  to  pass  upon  was  de- 

originally  sought  to  relate  circulation  session.  Newspapers  i,04o  veloped  by  Mr.  Davis,  in  whose  honor 


to  population,  the  dwelling  unit  Directors  Renominated  tVeeklies  .  93 

measure  is  acceptable  to  advertisers.  advertiser  division  renominated  Far^'pa^rs  . .  .  .  .  .  .  .  .  .  .  .  .  55 

Advertiser-Agency  Approval  i^g  directors  whose  terms  expire  this  Husiness  Papers  .  272 

Both  the  advertisers  and  agency  year,  including  P.  L.  Thomson,  West-  - 

divisions  endorsed  the  visualization  ern  Electric  Company;  G.  R.  Schaeffer, 

plan  as  presented  by  the  newspaper  Marshall  Field  &  Clo.;  Vernon  D.  “Jt  is  especially  gratifying  that  the 


Newspapers  ..............  .  .  .  .  .  .  .  . .  1,040  veloped  by  Mr.  Davis,  in  whose  honor 

Weeklies  .  93  the  Board  has  proposed  to  designate 

Magazines  .  222  it  with  his  name. 


iTness  pipers  '.  !  ’.  272 

_  .1  inviolate  and  devoted  only  to  the  pur- 
2,093  pose  for  which  it  has  been  established 
...^  .  .  our  counsel  has  recommended  the 

It  IS  especially  gratifying  that  the  creation  of  a  separate  Retirement  and 


In  substituting  tnc  i^-monui  ngurt;  piatt,  Krnft  C^nG6S6  Co.  thoro  aro  now  Dondins  the  largest  u  i  j  a  i.  • _ *  « 

in  nlarp  Af  thp  averace  of  the  last  three  ,,  *  .  ,  .  tz.  ^  T  are  now  penuing  uie  laigesi  asked  to  serve  as  chairman  of 

Infeff  die  covered  by  the  ^  numW  of  applications  for  member-  this  new  Retirement  Board.  Ross 

diviion  felt  that  a  more  accurate  “ad-  stine  &  Osborn,  Inc.,  were  renominated  On  finances,  he  reported  “we  fin-  Three  of  the  morning’s  speakers 
iusted  figure”  would  be  obtained.  advertismg  agency  division  as  ished  the  fiscal  year  with  a  balance  brought  divergent  subjects,  yet  ob- 

A  vote  of  appreciation  was  extended  board  members.  of  $^22  846.  T^s  result  was  accom-  jectively  coherent  to  each  other  and 

to  the  newsSper  visualization  com-  B.  Keeney  Keeney  FVblishmg  plished,  even  though  more  money  was  the  meeting, 

mittee,  head^  by  Edwin  S.  Friendly,  ^o.,  was  nommat^  to  succeed  Paul  I.  spent  in  auditmg,  through  an  effective  Valy.  of  Facts 

New  York  Sun,  and  represented  to-  Aldrich,  National  Promstoner,  ^  a  control  of  expemes  by  the  manage- 


Aldrich,  National  Provisioner,  as  a  control  of  expenses  by  the  manage- 


W.  H.  Roden,  chairman  ANA  and 


day  by  Jack  Estes,  Dallas  News,  sec-  director  from  the  business  paper  divi-  m^  under  a  budgetary  system  super-  jjent  of  Harold  H.  Clapp,  Inc.. 
re4ry  of  the  group  appointed  a  year  ^  ^  ^  ,  z-  ■  u  a  Fmance  Committee  of  your  j  ^ity,  N.  J.,  in  the  course  of  his 

ago  to  devise  a  visualization  plan,  ^®|^.^ben  By  vote  of  the  directors  this 

and  to  Ben  Duffy’s  ABC  board  visuali-  and  PhUlips  Wyman,  McCall  Corp.,  year  s  margin  between  mcome  and  ex-  over  frills,  and,  by  exhibiting  a  huge 
ration  committee.  were  renominated  as  directors  from  pense  has  been  added  to  the  Bureaus  promotional  material,  gra^- 

'^hr^etv.  Ufor  ,.,„t«,ed  h:.  point.. 

(olllwing  „ P'.  S"' rn “v  effiuv“‘a„'d' ^omSKo/advj! 

a  :nnro.iiaafir.r.  Brick  Presbyterum  Church,  New  York,  government  bonds.  enecuve  ana  economical  use  or  aaver- 

special  delivered  a  thought-provoking  lunch-  Mr.  Thomson  stated  the  number  of  business 

S.bdivi.ioR  Added  completed  this  year  has  in-  'management  where  it  belongs. 

Introduced  by  R.  F.  Mark^  Los  you,”  asserting  the  first  task  of  this  creased  from  1,551  in  1940  to  1,674.  Advertising  has  always  been  vm- 

Angeles  Times,  ^d  amended  by  W.  nation  is  the  defeat  of  Hitler.  “Under  the  direction  of  a  Committee  wasteful.  So  has  selling.  So  have 

L  Mac  Farlane,  Chicago  Tribune,  the  ,  *  •  u  i  j  ,  Under  tne  dirMtion  ot  a  committee  as  a  nation  in  almost  evervthina 

resolution  amends  the  rules  by  adding  .  Wbat  a  job  you  new^apers  could  of  the  ^rd  the  management  has  ^ericaTw^ 

a  new  subdivision  reading;  "When,  y°m  ^^lly  mdulge  in  some  been  making  some  field  te^  to  im-  wasteful,  for  we  have  beei 

as  a  result  of  the  making  of  a  special  honest-to-goodness  thinkmg,  he  as-  prove  the  Bureaus  practice  m  makmg  ^  evervtSr 

investigation,  the  bureau  shall  be  un-  verted.  We  must  support  ^  gov-  outside  investigations  —  a  frequ^t  But  ffiat  onier  is  rapidly  passing, 

able  to  complete  the  audit  report  of  emment  to  win  this  war.  ^e  only  source  of  irritation  in  past  years.  The  j  think  it  has  alreadv  passed 

a  publication  and  to  release  the  same  way  to  wn  a  war  is  to  fight  it.  work  of  this  Committee  and  the  man-  ’  ^  ^  \ 

for  publication  and  distribution  to  Americans  are  a  problem-minded  agement  in  the  last  two  years  has  Today  we  are  face  to  face  with 

members  within  four  months  after  people,  he  said,  charging  the  “will  to  demonstrated  that  information  can  be  ^be  reality  of  war  and  world  upheaval. 

the  close  of  the  audit  period  to  be  cov-  _ _  ^  deliver  what  it  is  going  to 

ered  by  such  audit  report,  the  pub-  ^®\®  ^  through,  we  are  all  going 

ilfth.  for  oper»ting  supplies  SkeT  St'S 

covered  by  the  audit  report  shall  not  WASI^GTON,  Oct.  16 — Printers  and  publishers  will  be  given  an  A-10  things  differently  than  we  have  been 
'oe  released  by  the  bureau  until  at  priority  rating  to  obtain  maintenance  and  repair  materials  as  well  as  accustomed  to  doing  them  and  we  are 
least  three  months  shall  have  elapsed  operating  supplies  such  as  fuel,  under  an  order  issued  today  by  the  Office  of  going  to  have  to  start  now.  The  hand- 
after  the  date  of  release  of  such  audit  Production  Management.  The  new  order  supersedes  one  announced  last  month  writing  is  clearly  on  the  wall.” 
report  for  publication  and  distribution  on  repair  and  maintenance  parts,  known  as  Preference  Rating  Order  P-22.  (Continued  on  page  6) 
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AP  Managing  Editors 
Convene  In  Chicago 


CHICAGO,  m.,  Oct.  16 — More  than 

225  managing  editors  of  Associated 
Press  newspapers  today  opened  their 
ninth  annual  meeting  here  at  the 
Drake  Hotel.  They  came  to  talk  shop, 
and  they  talked  it  with  a  quiet, 
gentlemanly  determination  which  car¬ 
ried  a  conviction  they  knew  what  they 
wanted,  and  were  out  to  get  it. 

Reversing  the  program  procedure  of 
past  meetings,  the  ME’s  scheduled 
talks  and  discussions  aimed  at  the 
operations  and  news  reports  of  the 
Associated  Press  as  a  service.  It  was 
set  to  tempo  with  the  acceptance  of 
the  AP’s  virtues,  and  a  desire  to  offer 
constructive  criticism. 

SwaRtoR  ChairRiaR 

Neil  H.  Swanson,  Baltimore  Evening 
Sun,  chairman  of  the  executive  com¬ 
mittee,  opened  with  “let  us  liken  this 
to  a  family  gathering  for  it  seems 
reasonable  we  like  each  other,  the  AP 
and  us  as  a  whole  that  is,  and  know 
the  good  points.  And  in  turn,  the  AP 
management  will  have  its  opportimity 
to  tear  into  us.” 

Given  an  opportunity  to  become 
vocal  concerning  day-to-day  experi¬ 
ences  of  the  AP  report,  the  managing 
editors  of  both  large  and  small  papers 
occasionally  conflicted  in  specific  reac¬ 
tions  to  some  topics.  However,  where 
it  concerned  style  of  writing,  length 
of  stories  and  overburdensome  cover¬ 
age,  a  general  feeling  of  concurrence 
prevailed.  It  was  the  element  of  pre¬ 
senting  these  likes  and  dislikes  to  the 
AP  management  and  executive  editors 
which  made  the  open  forum  discus¬ 
sion  portions  of  each  classification 
lively. 

Headed  by  Kent  Cooper  for  the 
management,  and  Byron  Price  of  the 
executive  editorial  staff  of  AP,  these 
questions  are  to  be  answered  in  the 
following  days’  programs. 

The  first  topic  discussed  was  “The 
AP  and  Changing  Conditions.”  Stan¬ 
ley  P.  Barnett,  Cleveland  (O.)  Plain 
Dealer,  led  the  discussion. 

The  second  subject  was  “The  AP  at 
Home.”  Covering  the  matter  of  the 
AP  keeping  its  service  adequate  in 
spot  news  coverage,  human  interest 
and  variety,  Dwight  Marvin,  the  Rec¬ 
ord  Newspapers,  Troy,  N.  Y.,  spoke  as 
an  editor  under  conditions  of  AP 
service  and  public  feeling  character¬ 
istic  of  the  Elast;  W.  T.  Christian,  the 
Richmond  (Va.)i  News  Leader,  spoke 
as  a  managing  editor  in  the  South. 
James  M.  Record,  Fort  Worth  (Tex.) 
Star-Telegram,  spoke  as  a  managing 
editor  in  the  Southwest.  George 
Grines,  Omaha  (Neb.)  World-Herald, 
from  the  Middle  West.  Russell  L. 
McGrath,  Seattle  Times,  as  from  the 
Far  West,  and  Willard  Hansen,  the 
Champaign  (Ill.)  News-Gazette,  as 
from  the  smaller  cities. 

Problems  of  foreign  coverage,  back¬ 
ground  material  and  war  importance 
opened  the  afternoon  session.  Erwin 
D.  Canham,  Christian  Science  Monitor, 
gave  his  views  as  a  managing  editor 
who  has  his  own  staff  abroad.  He  read 
to  the  meeting  reports  he  had  two  of 
his  recently  returned  correspondents 
prepare  on  the  facts  concerning  Berlin 
and  Rcxne  coverage. 

Donald  J.  Sterling,  managing  editor 
of  the  Portland  Oregon  Journal,  spoke 
as  a  managing  editor  who  has  a  num¬ 
ber  of  other  wire  services  in  addition 
to  AP.  John  H.  Carter,  the  Lancaster 
(Pa.)  New  Era,  as  an  editor  in  a 
smaller  city. 

The  AP  ^;>ecial  News  Service  came 
into  its  own  measiu-e  of  praise  and 


criticism  with  speakers  from  the  vari¬ 
ous  groupings  of  sizes  and  demands 
of  papers. 

The  visiting  editors  were  luncheon 
guests  of  the  Chicago  Daily  News. 
L.  E.  Aldrich  welcomed  the  guests  on 
behalf  of  Col.  Frank  Knox.  Hal 
O’Flaherty,  managing  editor  of  the 
News,  is  still  on  active  duty  with  the 
Navy  Department,  bringing  Everett 
Norlander,  acting  managing  editor,  as 
the  editorial  host. 

Visiting  editors  and  their  wives 
were  dinner  guests  of  Publisher  S.  E. 
Thomason  and  the  Chicago  Times  at  a 
beefsteak  dinner  at  the  Saddle  and 
Sirloin  Club. 


Metal  Shortage  Causes 
Ad  Theme  Change 

Glenwood  Ranges,  through  Alley  & 
Richards,  Boston,  had  to  revise  its 
fall  newspaper  campaign  radically 
when  the  government  clamped  down 
on  the  metals  used  in  stoves  and 
ranges.  Overnight,  the  copy  appeal 
was  shifted  from  a  normal  exuberant 
sales  plane  to  a  low-pressure  econ¬ 
omy  and  defense  theme.  And  the  sales 
talk  was  limited  to  a  thumbnail  re¬ 
minder:  “When  it’s  Time  to  Change — 
Think  of  a  Glenwood  Range.” 

At  the  recent  Boston  Furniture 
Market,  all  exhibitors  of  household 
ranges  were  bemoaning  the  metals 
shortage  and  their  inability  to  fill  half 
the  orders  they  could  have  obtained 
from  dealers  and  retailers.  One  manu¬ 
facturer,  for  example,  exhibited  one 
range,  instead  of  the  usual  25 — and 
he  was  taking  orders  only  from  his 
oldest  customers,  with  the  finest  credit 
rating.  And  these  customers  were 
being  “rationed”  to  no  more  than  the 
quantities  they  purchased  last  year. 


STRIKE  ENDED 

Members  of  the  Auburn  (Ind.) 
Printing  Pressmen  and  Assistants 
Union  No.  356,  voted  Wednesday  to 
end  a  strike  that  began  Oct.  6  at  the 
Auburn  Printing  Company.  Press¬ 
men  on  the  Auburn  Evening  Star  are 
to  return  to  work  Monday  and  job 
printing  employes  were  to  go  back  to 
work  Thursday.  The  union  and  man¬ 
agement  said  they  entered  an  eight- 
point  agreement  including  wage  in¬ 
creases.  Details  were  not  made 
known. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  20 — New  Jersey  Press 
Assn.,  annual  mechanical  con¬ 
ference,  Atlantic  City. 

Oct.  20-21 — California  Circu¬ 
lation  Managers  Assn.,  conven¬ 
tion,  Biltmore  Hotel,  Los  An¬ 
geles. 

Oci.  21 — New  England  Daily 
Newspaper  Assn.,  fall  meeting, 
Copley  Plaza  Hotel,  Boston. 

Oct.  21-22 — New  York  State 
Circulation  Managers  Assn.,  an¬ 
nual  meeting.  Hotel  Onondaga, 
Syracuse. 

Oct.  21-22 — Northern  States 
Circulation  Managers  Assn., 
convention.  Hotel  Hanford, 
Mason  City,  Iowa. 

Oct.  22-23 — Ohio  Circulation 
Managers  Association,  fall  meet¬ 
ing,  Neil  House,  Columbus. 

Ctct.  22-23 — National  Elditorial 
Assn.  Advisory  Coimcil,  meet¬ 
ing,  Morrison  Hotel,  Chicago. 

Ckt.  22-23 — Ohio  Circulation 
Managers  Assn.,  fall  meeting, 
Neil  House,  Columbus. 

Oct.  23-24 — American  Assn, 
of  Advertising  Agencies,  Pacific 
Council,  convention.  Hotel  Del 
Monte,  Del  Monte,  Cal. 

Oct.  24-25 — Bureau  of  Adver¬ 
tising,  ANPA,  committee  meet¬ 
ing,  The  Homestead,  Hot 
Springs,  Va. 

Oct.  24-26 — Ohio  Newspaper 
Women’s  Assn.,  convention, 
Akron. 

Oct.  25 — International  Affilia¬ 
tion  of  Sales  &  Advertising 
Clubs,  get-together  meeting, 
Hamilton,  Canada. 

Oct.  27-28 — Classified  Clinic, 
5th  annual,  William  Penn  Hotel, 
Pittsburgh. 

Oct.  28 — New  England  News¬ 
paper  Advertising  Executives, 
annual  I  meeting,  Parker  House, 
Boston. 


EDWARD  H.  MINER 

Edward  Herbert  Miner,  59,  art  di¬ 
rector  of  the  New  York  Daily  News, 
died  Oct.  10  at  Nassau  Hospital, 
Mineola,  L.  I.,  after  a  long  illness.  Be¬ 
fore  joining  the  Daily  News  nine  days 
before  the  first  issue  appeared  in 
June,  1919,  Mr.  Miner  was  employed 
in  New  York  on  the  Press  and  the 
Morning  Telegraph.  He  achieved  a 
considerable  reputation  as  a  painter 
of  animals.  Bom  in  Sheridan,  N.  Y., 
Mr.  Miner  first  worked  as  a  cartoonist 
on  the  Buffalo  Times,  later  joining  the 
staff  of  the  Buffalo  Courier. 
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ABC  Endorses 
Visualization 

continued  from  pogjj 

Mr.  Roden  went  on  to  point  on 
that  advertisers  are  going  to  havetj 
know  more  about  what  advertisaw 
produces  a  profit  and  what  does^ 
Here  he  passed  on  part  of  the  burda, 
to  publishers.  “Media  are  going  to 
have  to  reappraise  their  methods,”  1^ 
said,  “and  their  costs  of  providing  tla 
great  service  they  render  to  th«8 
customers  .  .  .  the  reading  public, » 
the  one  side,  and  the  advertisers,  oo 
the  other.  We  are  smack  up  agains 
the  reality  that  advertising  approprij. 
tions  have  reached  the  ceiling.  1)^ 
means  individual  publishers  who  may 
for  whatever  reason,  be  considerini 
raising  rates  will  have  to  be  doubly 
sure  that  they  have  taken  all  othe 
possible  steps  within  reason  to  econo- 
mize  and  to  cut  costs  without  impait. 
ing  values.  Just  as  we  manufactunn 
are  being  forced  to  making  such  ad¬ 
justments  and  economies  before  m 
will  be  justified  in  raising  our  pricis 
to  consumers. 

“I  want  to  close  my  observational 
the  matter  of  waste  in  advertising  by 
dramatizing  for  you  the  effect  on  ad- 
vertisers  of  these  expensive  promo¬ 
tional  pieces.  Please  don’t  infer  from 
these  remarks  that  we  advertisers  an 
opposed  to  the  use  of  advertising  and 
sales  promotion  by  media.  If  the  pub¬ 
lishers  could  sit  on  the  advertiser’s 
side  of  the  desk,  see  the  quantity  and 
character  of  the  material  received  from 
all  media,  see  how  wide  of  the  mark 
most  of  it  is  and  how  much  of  it  i 
thrown  away  without  being  read,  tbr 
point  I  am  trying  to  get  at  would  br 
clear.” 

BusiRRst  LookiRg  Ahead 

Guy  C.  Smith,  chairman  of  the  Four 
A’s  and  executive  vice-president  oi 
Brooke,  Smith,  French  and  Dorrana. 
Inc.,  stated  American  business  bas 
gone  all  out  in  their  support  of  tbe 
National  Defense  Program.  “But  at 
the  same  time  they  are  laying  tbe 
foundations  for  a  post-war  ecotusmy 
that  will  perpetuate  and  strengthen 
the  institutions  that  have  been  built 
at  such  great  cost  of  time  and  toil 

“I  think  we  all  recognize  how  great 
a  contribution  your  Bureau  has  made 
to  these  better  techniques,  which  in 
turn  have  made  it  possible  to  increase 
the  effectiveness  of  advertising  and 
expand  the  distribution  of  goods.” 

Mr.  Smith  then  outlined  the  ever- 
changing  functions  of  an  advertising 
agency;  how  ever  “it  is  today  creative 
with  respect  to  the  buying  of  space" 

He  spoke  of  changes  in  marketing 
techniques.  “We  have  learned,”  he 
stated,  “that  what  we  conveniently 
used  to  call  the  ‘national  market’  does 
not  exist  os  such — that  it  is  made  i? 
of  many  smaller  markets,  each  differ¬ 
ing  from  the  others,  and  each  in  j 
constant  state  of  flux  and  change. 

ScieRtifie  Space  Bayiag 

“The  selection  of  media — space  buy¬ 
ing — ^has  not  yet  become  an  exae 
science;  but  I  think  we  must  agree 
that  it  is  today  a  study  along  scienti& 
lines,  and  that  it  is  rapidly  getthg 
more  exact. 

“One  of  the  most  significant  resuUi 
of  these  changes  is  that  they  have 
made  a  creative  job  of  media  selectia 
and  space  buying.” 

Kirk  Fox,  editor  of  Successful  Fam¬ 
ing,  Des  Moines,  Iowa,  pictured  agri¬ 
culture  as  the  nation’s  number  one 
industry.  He  covered  the  much  d»- 
cussed  problem  of  farm  parity,  tam 
relief  problems,  and  the  future  mar¬ 
ket  for  American  industrials  to  tk 
farmer. 
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NAEA  Report  by  “Committee  of  12” 
Studies  National  Ad  Procedure 


CHICAGO,  Oct.  14. — Newspaper  sell¬ 
ing  methods,  rate  structures  as  they 
apply  to  the  national  field,  and  rela¬ 
tionship  of  newspapers  to  national  ad¬ 
vertisers  and  their  agencies,  imderwent 
a  complete  overhauling  here  this  week 
at  the  fall  conference  of  the  Newspaper 
Advertising  Executives  Association  at 
the  Blackstone  Hotel.  A  record  at¬ 
tendance  of  nearly  300  advertising  ex¬ 
ecutives  from  U.  S.  and  Canadian 
dailies  took  part  in  the  two-day  meet¬ 
ing,  termed  by  many  as  the  most 
constructive  in  the  annals  of  NAEA. 

It  was  not  a  soul-searching  session, 
but  rather  a  brass-tack  factual  study 
of  many  problems,  based  on  the  com¬ 
prehensive  report  of  the  “Committee 
of  Twelve’’  appointed  at  the  March 
convention  to  study  the  trend  of  na¬ 
tional  newspaper  advertising.  Because 
of  the  all-inclusive  nature  of  the  mate¬ 
rial  presented,  the  membership  took 
no  formal  action  on  any  of  the  re¬ 
ports  submitted. 

CemmIHee  to  Stody  Reports 

The  conference  accepted  the  com¬ 
mittee’s  report,  which,  when  printed, 
will  represent  volumes  on  newspaper 
national  advertising  procedure,  with 
the  recommendation  that  copies  be 
distributed  to  the  entire  member¬ 
ship. 

■The  president  was  instructed  by  the 
convention  to  appoint  a  committee  to 
further  study  the  reports  and  to  make 
definite  reconunendations  to  the  asso¬ 
ciation  at  its  spring  meeting.  Like¬ 
wise,  at  the  suggestion  of  C.  M.  Camp¬ 
bell,  Chicago  Tribune,  individual 
members  were  urged  to  put  into  prac¬ 
tical  service  some  of  the  suggestions 
outlined  as  ways  and  means  of  obtain¬ 
ing  additional  national  linage. 

Net  result  of  the  Conunittee  of 
Twelve’s  hard  work  is  that  NAEA  is 
now  committed  to  a  “continuing  study” 
of  newspaper  selling  methods  and  rate 
structures  as  they  relate  to  the  na¬ 
tional  field.  There  was  much  in  the 
reports  of  an  encouraging  nature  and 
where  there  is  apparently  need  for 
new  techniques,  the  remedy  lies  within 
the  realm  of  the  newspapers  them¬ 
selves. 

Reports  Agency  Helpfulness 

Equally  significant  was  the  report  of 
Don  U.  Bridge,  New  York  Times,  on 
the  NAEA’s  conference  with  the  Four 
A’s  Western  Council  newspaper  com¬ 
mittee.  Mr.  Bridge  reported  an  extra¬ 
ordinary  spirit  of  helpfulness  on  the 
part  of  advertising  agency  space  buy¬ 
ers,  who  are  apparently  greatly  inter¬ 
ested  in  newspapers  as  a  medium  and 
are  desirous  of  obtaining  all  the  in¬ 
formation  possible  about  their  effec¬ 
tiveness.  “Sell  the  advertiser  as  well 
as  us,"  they  told  the  NAEA  committee, 
indicating  their  eagerness  for  knowl¬ 
edge  on  the  adequate  use  of  newspa¬ 
pers. 

•  The  Bureau  of  Advertising,  ANPA, 
has  an  added  responsibility — to  rescue 
advertising  from  unreasoning  enemies 
—Frank  R  Tripp,  general  manager  of 
the  Gannett  Newspapers  and  chairman 
of  the  Bureau’s  committee  in  charge, 
told  NAEA  members  on  Monday.  In 
a  fighting  speech,  entitled  “Where  Do 
We  Go  From  Here?”  Mr.  Tripp  struck 


No  Formal  Action  Taken  by  Advertising  Execs. 
At  Chicago  Meeting  But  Further  Study  of  Re¬ 
ports  for  Definite  Recommendations  Is  Planned 


By  GEORGE  A.  BRANDENBURG 


back  at  Washington  critics  of  advertis¬ 
ing  as  a  whole. 

He  referred  to  Leon  Henderson’s  re¬ 
cent  testimony  before  a  Senate  com¬ 
mittee  on  price  control  legislation,  in 
which  Mr.  Henderson  said  he  had  no 
present  intention  of  taking  any  action 
with  regard  to  advertising,  but  added 
that  if  “abuses”  such  as  undue  increase 
in  advertising  rates  developed,  he 
would  not  be  “frightened”  by  any 
“waving  of  the  freedom  of  the  press 
at  me.” 


still  will  be  carrying  the  truth  to  the 
people,  yes  even  down  to  the  last 
struggling  sheet,  penned  from  behind 
prison  bars,  as  was  John  Peter  Zeng- 
er’s. 

“Nobody  in  the  world  knows  better 
than  you  advertising  men  that  there 
isn’t  a  thread  of  connection  between 
the  freedom  of  the  press  and  the  ad¬ 
vertising  department  of  any  honest 
publication.  But  there  is  a  very  de¬ 
pendent  connection  between  advertis¬ 
ing  and  the  jobs,  the  comfort  and  the 


Four  NAEA  mem¬ 
bers  attending  Chi¬ 
cago  conference. 
Left  to  right:  B.  C. 
Whitsitt,  Decatur 
(III.)  Herald  &  Re¬ 
view;  J.  Frank  Duffy, 
Gannett  Newspa¬ 
pers;  Vic  Merson, 
Canton  (O.)  Reposi¬ 
tory;  and  C.  Ray¬ 
mond  Long,  Elgin 
(III.)  Courier-News. 


Mr.  Tripp  replied;  “Speaking  for 
that  portion  of  the  American  Press 
whose  intestinal  fortitude  has  not  been 
spewed  into  the  wash  bowl,  I  want 
to  say  to  Mr.  Henderson  that  the  real 
honest-to-God  American  Press,  about 
which  he  and  many  others  in  Wash¬ 
ington  seem  to  know  nothing,  recog¬ 
nizes  no  connection  between  its  ad¬ 
vertising  rates  and  its  freedom  under 
the  Bill  of  Rights  to  tell  the  American 
people  what  is  happening  in  the  world 
— very  particularly  what  is  happening 
in  Washington. 

“I  want  to  remind  him,  Mr.  Arnold, 
Mr.  Fly  and  my  friend,  Mr.  Ickes,  that 
even  when  there  isn’t  a  line  of  ad¬ 
vertising  left  to  run  anywhere,  when 
advertising  rate  cards  are  being  used 
for  copy  paper,  American  newspapers 


freedom  of  the  American  people.  Those 
who  would  destroy  advertising  are 
either  deliberately  or  ignorantly  un¬ 
dermining  the  homes  and  the  lives  of 
millions  of  workers  and  they  are  going 
far  toward  the  economic  destruction 
of  this  nation.” 

Must  Educate  Critics 
Mr.  Tripp  pointed  out  that  “the  cun¬ 
ning  of  those  who  would  destroy  ad¬ 
vertising”  is  not  alone  aimed  at  news¬ 
papers.  “It  is  aimed  at  the  whole 
structure  of  advertising  and  of  selling,” 
he  declared.  “It  starts  back  with  the 
manufacturer,  with  the  destruction  of 
the  brand  label  and  the  trade  mark 
and  the  substitution  of  the  standard 
grade  system — Grades  A,  B  and  C;  the 
elimination  of  manufacturers'  brands 
and  attempts  to  control  and  restrict 


NAEA  officers  and  guests  at  Monday  luncheon.  Seated,  left  to  right:  S.  E.  Thomason, 
Chicago  Times  publisher;  William  B.  Benton,  vice-president,  University  of  Chicago, 
luncheon  speaker;  C.  E.  Phillips,  NAEA  president,  Rockford  (III.)  Morning  Star  and 
Rngisfar-Repwblic;  First  Vice-Kesident  VVilliam  Ellyson,  Jr.,  Richmond  (Va.)  News- 
Leader  &  times-Dispafeh.  Standing,  left  to  right:  Don  Patterson,  Scripps-Howard. 
Newspapers,  chairmen,  NAEA  “Committee  of  Twelve";  Second  Vice-President  William 
Wallace,  Toronto  Star;  Secretary-Treasurer  Irving  C.  Buntman;  William  Moore,  Detroit 
News;  and  Don  U.  Bridge,  New  York  Times. 


i 


Five  Canadians  swap  experiences  at  NAEA 
fall  conference.  Seated,  left  to  right: 
William  Wallace,  Toronto  Star,  and  I.  H. 
MacDonald,  general  manager.  Bureau  of 
Advertising,  Canadian  Daily  Newspapers 
Assn.  Standing,  left  to  right:  H.  P.  Diehl, 
Montreal  Star;  Al  Hulme,  Saskatoon  Star- 
Phoenix;  and  George  B.  Cooper,  Edmon¬ 
ton  Journal. 

advertising  of  them,”  Mr,  Tripp  de¬ 
clared. 

“The  time  has  come  when  newspaper 
advertising  men  must  be  alert  to  this 
and  must  recognize  an  organized  at¬ 
tack  which  would  wipe  out  all  adver¬ 
tising,  printed  or  spoken.  Newspaper 
advertising  men  must  adopt  the  pre¬ 
mise  that  all  advertising  is  good  and  is 
essential.  They  must  join  in  the  task 
to  educate  and  convince  the  critics  of 
advertising  and  those  whom  they  have 
influenced,  that  if  we  are  to  maintain 
the  jobs  which  create  the  American 
standard  of  living,  pay  off  the  billions 
which  are  being  spent  for  destruction 
and  support  the  extravagant  govern¬ 
ment  of  which  our  critics  are  a  part, 
we  must  manufacture  and  sell  at  a 
profit  through  the  American  system, 
of  which  advertising  is  one  of  the 
most  essential  functions.” 

Mr.  Tripp  traced  the  expansion  pro¬ 
gram  of  the  Bureau  from  the  “United 
Front”  movement  which  originated  in 
the  NAEA,  showing  how  the  Bureau 
has  never  veered  from  its  purpose  as 
the  “master  movement”  in  behalf  of 
all  newspaper  advertising.  Armed 
with  its  present  sales  and  research 
tools,  he  predicted  the  Bureau  will 
continue  to  do  a  constructive  and  ef¬ 
fective  job  for  newspapers,  if  given  the 
proper  support. 

Don  Patterson,  Scripps  -  Howard 
Newspapers,  chairman  of  the  “Com¬ 
mittee  of  Twelve,”  named  last  March 
to  explore  the  national  newspaper  ad¬ 
vertising  situation  from  top  to  bottom, 
voiced  much  the  same  sentiments  as 
Mr.  Tripp  regarding  the  threats  to 
all  advertising.  His  committee's  re¬ 
port  occupied  the  entire  first  day  of 
the  convention,  covering  newspaper 
national  rates,  frequency  and  volume 
discounts,  selling  methods,  newspaper 
networks,  development  of  sectional 
advertising  and  the  effect  of  color  ad¬ 
vertising  on  increased  space  in  news¬ 
papers. 

Salliag  Matkods 

James  Brumby,  Atlanta  Journal,  led 
off  the  discussion  with  his  report  on 
newspapers’  national  selling  methods. 
He  summarized  his  frank  and  con¬ 
structive  discussion  of  these  methods 
under  seven  headings: 

(1)  Lack  of  uniformity  on  the  part 
of  newspapers  to  present  a  “package” 
to  the  national  advertiser;  (2)  TTie 
rate  problem  in  which  milline  rates  do 
not  give  a  true  picture  from  a  com¬ 
parative  cost  standpoint;  (3)  Limita¬ 
tions  of  newspapers  from  a  reproduc¬ 
tion  standpoint  and  the  need  for 
standardization  on  mechanical  require- 
(Continued  on  page  30) 


8 


EDITCft  (S  PUBLISHER 


T 


Press  Comment  On  Pending  Case 
At  Stake  In  L.  A.  Times  Decision 


U.  S.  Supreme  Court  Takes  Question  Under 
Advisement,  Together  with  Contempt  Issue, 
After  Hearing  Oral  Arguments 


WASHINGTON,  D.  C.,  Oct.  14— With 
oral  argument  completed  this  after¬ 
noon,  the  Supreme  Court  of  the  United 
States  took  under  advisement  two 
questions  of  newspaper  privilege  raised 
in  the  appeal  of  the  Los  Angeles 
Times-Mirror  case,  and  Managing 
Editor  L.  D.  Hotchkiss  from  California 
contempt  of  court  convictions. 

The  issues  are; 

1.  Does  a  publication  which  has  a 
reasonable  tendency  to  obstruct  jus¬ 
tice  constitute  contempt  of  court,  or 
must  a  clear  and  present  danger  of 
such  a  consequence  be  shown? 

2.  At  what  point  in  a  criminal  pro¬ 
ceeding  is  the  litigation  lifted  out  of 
the  “pending”  class,  so  as  to  permit 
editorial  discussion  of  the  merits? 

Case  Re-submitted 
Ruling  on  the  first  question  will  in¬ 
terpret  the  law  insofar  as  it  affects 
criminal  proceedings  in  California  but 
will  not  supply  a  binding  precedent 
generally,  because  the  practice  in  that 
state  alone  is  at  issue. 

Answer  to  the  second  query  will 
provide  a  guide  for  courts  in  all  states. 
Questions  directed  from  the  bench  to 
T.  B.  Cosgrove,  counsel  for  the  pub¬ 
lishing  company  and  editor,  indicated 
a  disposition  to  rule  on  both  points 
although  decision  on  either  could  dis¬ 
pose  of  the  appeal. 

Originally  argued  last  year,  the  case 
was  ordered  re-submitted  today. 

Basis  of  the  California  proceedings 
was  publication  in  the  Times  of  three 
editorials  which  the  Los  Angeles  Bar 
Association  contends  had  a  “reason¬ 
able  tendency”  to  obstruct  justice. 
The  defendants  denied  the  likelihood 
that  such  a  result  could  flow  from  the 
writings  and  added  the  argument  that 
the  persons  whose  rights  were  alleged 
to  have  been  prejudiced  already  had 
been  convicted  by  juries,  and  their 
cases  therefore  were  no  longer  “pend¬ 
ing.” 

“In  each  instance  the  trial  was  com¬ 
pleted  before  the  editorial  was  pub¬ 
lished.  .  .  .  the  pronouncing  of  judg¬ 
ment  is  no  part  of  the  trial,”  Mr. 
Cosgrove  argued. 

"Jadicial  Caprice'' 

Continuing,  he  submitted:  “We  think 
it  is  persuasive  to  the  point  of  con¬ 
viction  that  the  reasonable  tendency 
test,  as  applied  by  California  courts, 
is  an  example  of  ‘judicial  caprice’  and 
that  the  test  is  not  sufficiently  explicit 
to  inform  those  who  are  subject  to  it 
what  conduct  on  their  part  wfil  render 
them  liable  to  its  penalties,  and  that 
it  is  so  vague  that  men  of  common 
intelligence  must  necessarily  guess  at 
its  meaning  and  differ  as  to  its  appli¬ 
cation. 

“If  a  citizen,  in  the  exercise  of  this 
vital  individual  freedom,  must  guess 
against  the  possibility  of  a  jail  sentence 
under  a  summary  punishment  for  con¬ 
tempt,  is  he  not  being  silenced  by 
oblique  methods  of  censorship? 

“The  exercise  of  the  rights  of  free¬ 
dom  of  speech  and  of  the  press  will  be 
impaired  and  abridged,  and  respect  for 
and  confidence  in  the  intelligence  and 
independence  of  the  courts  appre¬ 
ciably  diminshed  if  the  judicial  tribu¬ 
nals  of  last  resort  declare  that  judges 
are  such  flabby  creatures  that  follow¬ 


ing  return  of  the  jury’s  verdict  of 
guilty  in  felony  Ccises,  temperate  com¬ 
ment  and  commendation  of  law  en¬ 
forcement  must  be  withheld  until  the 
fate  of  the  defendant  has  been  finally 
determined.” 

One  of  the  editorials  which  formed 
the  basis  of  the  complaint  was  titled 
“Sit  Strikers  Convicted.”  It  praised 
the  court,  jury  and  prosecuting  offi¬ 
cials,  and  condemned  the  strikers  and 
their  union  leadership. 

Chief  Justice  Harlan  F.  Stone  in¬ 
terrupted  Mr.  Co.sgrove’s  recital  of  the 
facts  to  inquire  whether  the  editorial 
appeared  before  judgment  had  been 
entered  by  the  court.  The  lawyer  re¬ 
plied  that  judgment  had  not  been 
pronounced  but  the  jury’s  verdict  of 
guilty  had  been  returned  before  the 
editorial  appeared. 

No  Motions  Pending 
“Were  motions  pending?”  the  Chief 
Justice  continued. 

Informed  no  motion  for  new  trial, 
to  set  the  verdict  aside,  or  seek  any 
other  relief  had  been  made.  Justice 
Stone  next  inquired  whether  such 
motions  could  have  been  made  under 
the  court  rules. 

“Yes,”  Mr.  Cosgrove  answered. 

“Is  it  your  point,”  the  Chief  Justice 
continued,  “that  a  newspaper  can 
argue  the  case  rather  than  the  court?” 

“No,  sir,”  the  lawyer  replied  em¬ 
phatically. 

“Probation  for  Gorillas,”  was  the 
title  of  a  second  editorial,  published 
two  weeks  after  the  verdict  and  five 
weeks  prior  to  the  date  set  for  hear¬ 
ing  on  the  application  of  the  convicted 
men,  for  probation.  The  Bar  Associa¬ 
tion  asserted  the  newspaper’s  expres¬ 
sion  of  opposition  to  grant  of  proba¬ 
tion  had  a  reasonable  tendency  to 
prejudice  the  rights  of  the  convicted 
men. 

Under  prevailing  California  prac¬ 
tice,  Mr.  Cosgrove  explained,  the  pro¬ 
bation  officer  seeks  the  recommenda¬ 
tions  of  persons  who  know  the 
reputation  of  convicted  defendants 
and  submits  a  report  to  the  judge  be¬ 
fore  whom  the  motion  is  pending.  In 
one  case,  he  instanced,  300  signatures 
were  on  suggestions  for  the  court’s 
attention.  Furthermore,  he  said,  one 
judge  admonished  the  Times  that  its 
editorial  views  on  a  probation  appli¬ 
cation  should  have  been  published 
before  action  was  taken  by  the  court 
— not  after. 

“Do  you  take  the  position  the  edi¬ 
torial  was  not  intended  to  influence 
the  court?”  Justice  Hugo  L.  Black  in¬ 
quired. 

Timas  PosiNea  Krowr 

It  was  intended  to  inform  the  Times’ 
readers  so  they  might  take  such  ac¬ 
tion  as  they  felt  was  indicated;  to 
“stir  up  among  the  readers  a  con¬ 
sciousness  that  serious  crime  had 
been  committed  and  that  application 
for  probation  was  pending,”  the  law¬ 
yer  explained. 

“You  mean  it  was  directed  to  every 
reader  but  the  one  to  whom  it  was 
addressed?”  Justice  Felix  Frankfurter 
suggested 

The  judge  could  not  have  been  ob¬ 
structed,  because  everyone  in  Los 
Angeles  knew  what  the  position  of 


the  Times  had  been,  and  would  always 
be,  in  such  situations,  Mr.  Cosgrove 
said,  adding:  “Furthermore  the  Cali¬ 
fornia  code  prohibits  probation  in 
cases  of  assault  with  a  deadly  weapon.” 

“Then  there  was  no  need  for  this 
editorial,”  Chief  Justice  Stone  inter¬ 
jected. 

“But,”  replied  Mr.  Cosgrove,  “the 
court  did  grant  probation!” 

“Does  the  judge  have  latitude  in 
imposing  judgment  in  such  cases?” 
asked  the  Chief  Justice. 

Mr.  Cosgrove  said  that  was  the  situ¬ 
ation  in  the  instant  case. 

The  third  editorial,  “The  Fall  of  an 
Ex-Queen,”  dealt  with  a  jury  verdict 
of  guilty  against  a  womcin  politician 
and  her  husband.  It  was  published 
before  judgment  was  entered. 

“Pronouncing  judgment  is  not  the 
trial  or  any  part  of  it;  the  trial  ends 
with  the  ver^ct  of  the  jury,”  argued 
the  petitioner’s  lawyer. 

Adverting  to  the  question  of  a 
“tendency  to  obstruct”  test,  Mr.  Cos¬ 
grove  protested  the  yardstick  is  too 
indefinite.  The  Los  Angeles  Bar  As¬ 
sociation,  using  that  test,  considered 
seven  editorials  in  the  Times  were 
contumacious;  the  lower  court  de¬ 
cided  five  of  the  seven  were;  the  state 
supreme  court  majority  said  three 
were,  and  the  minority  said  none  was. 

Asked  by  Justice  Stanley  Reed  if 
he  would  consider  the  “clear  and 
present  danger”  test  fair  in  the  case 
at  bar,  the  lawyer  replied  that  there 
is  no  rule  wAich  could  be  used  with 
mathematical  certainty  but  he  would 
consider  the  suggested  test  “reason¬ 
ably  exact.”  Justice  Reed  asked  if 
counsel  considered  the  Supreme  Court 
should  undertake  to  examine  the  facts 
in  every  case  to  determine  what  meas¬ 
uring  stick  was  applied,  and  the  at¬ 
torney  answered  affirmatively. 

Agrees  with  Fraekferter 

“Would  you  say,”  queried  Justice 
Frankfurter,  “that  every  defendant 
has  a  constitutional  right  to  have  his 
case  tried  in  court  and  determined 
solely  on  evidence  adduced  in  court?” 
The  publisher’s  lawyer  agreed  with 
that  proposition. 

Allen  W.  Ashburn,  special  counsel 
for  the  state,  asked  the  justices  to  note 
the  petitioner’s  “relucUmce  to  grapple 
with  the  basic  question.”  The  query, 
he  said,  is  whether  a  test  of  law  ap¬ 
plied  for  more  than  200  years  is  to 
be  rejected  by  the  Supreme  Court,  and 
the  State  of  California  is  to  be  told 
that,  in  the  administration  of  its  own 
judicial  system,  one  test  only — that  of 
clear  and  present  danger — is  to  be 
henceforth  regarded  to  be  due  process 
of  law. 

He  denied  the  contention  that  the 
proceeding  was  of  summary  charac¬ 
ter.  Neither  the  newspaper  nor  the 
editor  demanded  a  jury  trial,  both  de¬ 
murred  to  the  complaint,  seven  days 
were  consumed  in  hearing  in  the  trial 
court,  and  every  avenue  of  appeal 
has  been  invoke^  he  said. 

Mr.  Ashbum  challenged  the  asser¬ 
tion  that  the  litigation  had  ended  with 
the  jury  verdict,  pointing  out  that 
California  law  permits  the  judge  to 
regard  the  offense  as  charged  to  be 
either  a  misdemeanor  or  a  felony  and 


impose  sentence  accordingly.  The 
editorial  asked  that  the  defendanti 
be  consigned  “to  the  jute  mill.”  The 
“jute  mill,”  he  explained,  is  San 
Quentin  prison,  and  only  felons  aie 
sent  to  that  institution. 

No  "Rele  of  Themb” 

On  the  question  of  “pendency,”  the 
state  counsel  agreed  there  is  no  rule 
of  thumb,  but  added  he  would  not 
contend  there  should  be  no  news- 
paper  discussion  of  the  action  of  a 
trial  court  after  the  case  has  passed 
into  an  appellate  court.  But,  he  in¬ 
sisted,  the  comment  must  be  so  cir¬ 
cumstanced  as  not  to  reach  the  appel¬ 
late  court.  He  described  the  Los 
Angeles  Times  as  a  newspaper  of 
tremendous  influence  and  said  Cali¬ 
fornia  judges  would  take  judicial  no¬ 
tice  of  the  fact  that  most  residents  of 
the  communities,  including  their  col¬ 
leagues.  read  the  paper. 

That  there  was  no  irregularity  in 
the  grant  of  probation,  was  argued  by 
Mr.  Ashburn  on  the  ground  that  pro¬ 
bation  is  extended  to  misdemeanants 
and  it  was  within  the  power  of  the 
court  to  regard  the  offense  a  misde¬ 
meanor. 

With  reference  to  the  contention 
that,  in  practice,  the  views  of  the 
public  are  sought  in  advance  of  action 
on  motions  for  probation,  Mr.  Ash¬ 
burn  read  the  applicable  statute  and 
emphasized  that  communications  of 
this  nature  must  be  addressed  to  the 
probation  officer,  who  in  turn  uses 
such  messages  as  a  basis  for  his  rec¬ 
ommendation  to  the  court.  There  is 
a  flat  prohibition  against  anyone  else 
transmitting  a  recommendation  to  the 
court,  he  declared. 

When  the  editorial,  “The  Fall  of  an 
Ex-Queen,”  was  published,  a  motion 
for  new  trial  was  pending,  counsel 
told  the  justices. 
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Press  Freedom  Raised 

Justice  Robert  H.  Jackson  inquired 
whether  there  was  a  finding  by  the 
court  that  publication  in  a  newspaper 
is  a  presentation  to  the  judge;  and, 
also,  whether  the  cited  statute  might 
be  considered  a  regulation  of  press 
freedom.  Mr.  Ashbum  suggested  that 
the  general  applicability  of  the  law 
took  it  out  of  the  latter  class. 

Chief  Justice  Stone  asked  whether 
the  State  contends  there  was  a  vio¬ 
lation  of  the  statute,  in  the  absence 
of  a  showing  that  the  communication 
reached  the  court.  Mr.  Ashbum  an¬ 
swered  that,  within  the  facts  of  the 
case,  a  contempt  was  established  with¬ 
out  reference  to  the  prohibition  against 
advising  the  judge  in  a  matter  of  pro¬ 
bation. 

“A  newspaper  cannot  publish  an 
article  addressed  to  a  judge  and  then 
hope  and  expect  that  it  will  influence 
everyone  but  the  judge,”  the  attorney 
submitted. 

Justice  Frankfurter  asked  if  the 
California  constitution  has  a  provi¬ 
sion  guaranteeing  free  speech,  and  told 
that  such  was  the  case,  inquired:  “A 
guarantee  of  free  speech — less  abuse?” 

“That  is  correct,”  Mr.  Ashbum  con¬ 
firmed. 

Tht  appeal  of  Harry  Bridges,  Pacific 
Coast  labor  leader,  was  heard  by  the 
Supreme  Court  under  circumstances 
analogous  to  those  of  the  Los  Angeles 
Times  case.  Bridges,  now  subject  to 
deportation  as  a  Communist  under  the 
ruling  of  Judge  Sears,  came  into  the 
contempt  zone  by  sending  to  news¬ 
papers  copies  of  a  telegram  he  had 
sent  to  Secretary  Frances  L.  Perkins 
as  a  consequence  of  a  California  court 
decision.  Filing  of  the  telegram  to 
newspapers  constituted  publication, 
the  state  contended,  thereby  placing 
Bridges  within  the  purview  of  the 
statute  now  under  consideration  of 
the  U.  S.  Supreme  Court. 
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No  Immediate  Danger  of  Shortage  Seen  . . .  In- 


_  Rock  Island  (lU.)  Argus  took  over 

land  Members  Reassured  On  «f 71  o™,, 

Monroe  (Mich.)  News  and  Eugene 
fl  1  f|  •  ■  ■  •  MacKinnon,  the  problems  of  the  Wagee 

ewspaper  buppiy  situation 

in  for  a  lengthy  question  and  answer 
period.  He  advised  that  the  adminis- 

No  Immediate  Danger  of  Shortage  Seen  ...  In-  r^Se 
dustry  Recognized  by  OPM  <3s  One  of  20  Essen-  K  ^ 

The  matter  of  newsprint  supply  was 

tiol  Enterprises  . . .  Watch  on  Inventories  Urged  Norbert  a.  McKenna, 

^  chief  of  OPM’s  Paper,  Pulp,  Printing 
and  Publishing  Branch.  Addressing 
himself  chiefly  to  the  fact  there  is  no 
shortage  of  newsprint,  and  that  there 
will  be  no  shortage,  as  such,  Mr. 
McKenna  outlined  the  policy  his 
branch,  intended  to  follow. 

He  stated  that  priorities,  as  existing 
in  other  fields  of  essential  materials, 
is  not  the  proper  method  of  handling 
the  problem  of  paper  supply.  To 
qualify  his  contention,  he  expanded 
on  the  paper  problem  first  as  a  whole, 
and  second  its  relationship  with  regard 
to  the  publishing  field. 

If  America  is  to  carry  out  its  “all- 
out”  production,  there  will  be  a  short¬ 
age  of  railroad  cars  which,  in  turn, 
will  affect  the  supply  of  piaper,  he 
said.  However,  the  entire  problem  of 
paper  supply  is  to  be  left  entirely 

Members  of  Inland  board  of  directors  in  session  at  Chicago  this  week.  Seated,  loft  to  committees  from  the  fields  COH- 
to  right:  W.  H.  Shumaker,  Three  Rivers  (Mich.)  Commercial;  Vice-President  John  W,  cerned. 

Potter,  Rock  Island  (III.)  Argus;  Clinton  F.  Karstaedt,  Beloit  (Wis.)  News,  chairman  “Wp  of  thp  OF*M  ohallenffp  voii  tn 
of  board;  L.  Mitchell  White,  Mexico  (Mo.)  Ledger,  secretary  of  board;  and  L.  S.  ,  me  you  w 

^.7”  ;  *1^  7  ,  ,,7.  ’  ,  T -U  '  cl  j.  ^  ,  XL  l  -  ll  j  I  tl  fon”  3  gigcUitic  V  for  victory  m  our 

Whitcomb,  Albert  Lea  (Minn.)  Tribune.  Standing,  left  to  right:  Cardner  J.  Thomas,  .  ^ _ , _ .  _ _ _ 

Marion  (Ind.)  Chronicle  &  Leader-Tribune;  A.  C.  Hudnutt,  Elyria  (O.)  Chronicle-  battle  on  the  home  front.  For  inst^ce 


''CHICAGO,  Oct.  15 — With  newspapers 
recogniz^  by  OPM  as  one  of  20 
essential  enterprises  which  must  con- 
Ifliiue  to  function  unimpaired  during 
lie  national  emergency,  members  of 
!  Inland  Daily  Press  Association  were 
jssured  here  today  there  is  no  im¬ 
mediate  danger  of  supply  shortages 
in  the  newspaper  business  and  every 
effort  is  being  made  to  provide  for 
all  necessary  materials  for  at  least  a 
one-year  period. 

^  More  than  253  Inlanders  attended 
;  the  fall  convention,  supplemented  by 
another  250  paper  men  who  yesterday 
baud  Norbert  A.  McKenna,  chief  of 
OPM’s  Paper,  Pulp,  Printing  and  Pub¬ 
lishing  Branch,  declare  that,  although 
defense  activities  are  consuming  30% 
of  the  nation’s  paper  supply,  no  short- 

'  age  of  newsprint  vital  to  their  indus-  Members  of  Inland  board  of  directors  in  session  at  Chicago  this  week.  Seated,  loft 

■  try  appears  imminent.  to  right:  W.  H.  Shumaker,  Three  Rivers  (Mich.)  Commercial;  Vice-President  John  W, 

Some  Reduction  Seen  Pof+ef.  Rock  Island  (III  )  Argus;  Clinton  F.  Karstaedt.  Beloit  (Wis.)  News,  chairman  OPM  challenge  you  to 

1  ,  ..  _ . _ .t _ ot  board;  L.  Mitchell  White,  Mexico  IMo.)  Ledger,  secretary  of  board;  and  L.  S.  ‘sr’ 

I  “The  »lu  ion  may  ^  -  Whitcomb,  Albert  Lea  (Minn.)  Tribune.  Standing,  left  to  right:  Gardner  J.  Thomas,  hattlf>  hnm»»  fmnt 

Uing  of  margins,  reduction  in  the  ,  chronicle  &  Leader-Tribune;  A.  C.  Hudnutt,  Elyria  (O.)  Chronicle-  battle  on  the  home  front.  For  inst^ce 

number  of  pages  and  elimmation  of  Telegram;  Tom  Keene.  Elkhart  (Ind.)  Truth,  past  president;  W.  A.  Bailey.  Kansas  City  the  newsprint  industry 

Kansan;  John  Redmond,  Burlington  (Kan.)  Republican;  and  C.  R.  Rabedeaux,  advisory  committee  Uie  problem  of 


over  deliveries  and  non-essential  uses 
of  newsprint,”  said  Mr.  McKenna. 

At  today’s  session  supply  and  prior- 


Muscatine  (la.)  Journal. 


recommending  to  us  the  establishment 
of  certain  production  practices  and 


ity  problems  affecting  newspapers  and  Register-Republic,  to  take  up  the  School  of  Journalism,  Northwestern  standards  which  shall  produce  the 


were  discussed  by  Cranston  Williams,  matter  of  shoppers  and  circulars  with  University. 

general  manager  of  the  ANPA  and  the  chains.  It  was  also  suggested  William  N.  Hardy,  chairman  of  the 
Louis  A.  Weil,  Jr.,  business  manager  that  a  survey  be  made  to  determine  National  Newspaper  Week  Commit- 
of  the  Grand  Rapids  (Mich.)  Herald  the  relative  advertising  effectiveness  tee,  in  reporting  on  the  1941  observ¬ 
ed  Inland  supply  committee  chair-  of  newspaper  space,  as  contrasted  ance,  stated  that,  with  more  news¬ 
man.  _  with  bulky  shoppers  or  circular  ad-  papers  devoting  more  space  than  a 

It  was  explained  that  while  news-  vertising.  year  ago,  it  is  estimated  the  Ameri- 

I*pers  have  priority  rights  when  it  Bunting,  Bloomington,  (Ill.)  can  press  devoted  space  amoimting 


niversity.  most  reams  from  tonnage  the  volume 

William  N.  Hardy,  chairman  of  the  of  which  have  been  diminished  by 
ational  Newspaper  Week  Commit-  labor  and  transportation  shortages,” 
e,  in  reporting  on  the  1941  observ-  he  said. 

ice,  stated  that,  with  more  news-  Cities  Pnbllsliers'  Responsibilities 

papers  devoting  inore  space  than  a  interview  with  Editor  &  PoB- 

year  ago,  it  is  estimated  the  Amen-  foUowing  his  talk,  Mr.  Mo- 


f  amounting  ^enna  wanted  to  stress  the  possibility 


S  ^  ®  their  me^aiTS  Pantograph,  presented  the  survey  on  to  $1,000,000  figured  at  average  ad-  publishing  and  printhig  field 

which  to  repair  their  mechanical  sheets”  in  Inland  cities.  Fiftv-  vertising  rates.  A  by.- product  of  the  Vto/I  an  rtnrxrtW'ii'nif'w  ♦/%  o 


wmen  10  repair  ineir  mecnanicai  greets”  in  Inland  cities.  Fifty- 

equipment,  this  priority  privilege  does  ^j.ee  such  publications  are  in  exist- 


vcriiiibixiK  laitra.  uy.-uiuuuct  ui  uic  i _ i _  . _ _  it  u  ^ 

week,  he  said,  was  that  it  gave  news-  ,  .  .  ^  nv 

_ ’ _ 1.^  *  ^  1 _ _  w  historical  achievement.  I  would  like 


ncrt  «ver  su^  items  as  newsprint,  ““Fa  The  a^emge  adve^^^^^^  Poper  workers  a  better  idea  of  pub- 

^  ^  type  metel  md  other  sup^ies.  25  cents  an  inch,  according  to  the  bo  service  lournalism,  as  well  as  m-  problem  and  the  men  con- 

^wever,  Mr.  Williams  said  the  ANPA  survey.  While  such  sheets  have  raised  Auenemg  public  opmion.  cemed  in  it  can  nave  the  road  back 

;  knows  of  no  instance  of  any  news-  ^  controversies  locallv  there  was  Chosen  as  first  place  winner  in  the  in  ii,  can  pave  ine  roaa  oacx 

i  naoer  lackine  anv  of  the  essential  sun-  controversies,  locaiiy,  mere  was  »-nosen  as  msi,  piace  wumer  in  me  ^  stable  post-war  situation.  I  am 

I  Srlor^JibSi^g  ^d  S  emphatic  “no”  to  the  question  as  Bloommgton  PanUgraphs  newspaper  not  in  favor  of  the  necessity  of  govem- 

S^enhL  nevTMMiTi^rntialto  ^  Publications  have  week  contest  16-year-old  Pateicia  ^ 

remgnizmg  newspapers  as  genual  to  caused  newspapers  to  lower  their  Davidson  provided  a  fittmg  prelude  to  „  business  Either  covemment  in  this 

Mti^al  defense,  no  immediate  diffi-  rates.  Likewise,  the  study  showed  a  Ray  Clapper’s  luncheon  address  when  and  ^der  o^^mi  wS 

culties  are  anticipated.  high  mortality  among  shoppers,  with  she  read  her  600- word  essay  on  “Our  jj^^rely  serve  as  a  general  func- 

“Frills,"  such  ^  spwial  color  inks,  113  papers  having  ceased  publication.  Constitution  and  Press  Freedom.  tioning  with  the  cooperation  of  men  in 

eventually  have  to  be  alwlished,  Wilton  E.  Hall.  Anderson  (S.  C.)  Withm  an  hour  of  the  openmg  pound  ^be  field  It  can  be  done  and  rests 
he  said,  bpt  none  of  the  vital  mate-  ••  ....  .  .  .  e  .u.  - 1  .u-  t_i  —  j - 1 -  •  » 


to  L  Newspapers,  mjected  a  refreshing  of  the  gavel,  the  Inland  members  entirely  upon  those  grounds.  Again  I 

nils  IS  hkely  to  be  ^ected,  provided  q,  ^jew  into  the  morning’s  dis-  came  face  to  face  with  the  two  ma-  to  stress  this  possibility 

^spapers  cooperate  by  returmng  cussion  in  commenting  on  reader  jor  problems  confrontmg  publishers;  jbat  this  being  in  the  publishing  fiel<i 

interest  studies  which  paid  dividends  newsprint  supply  and  wages  and  hours  themselves  can  best  bring  to 

pr^nt  receipte  for  returned  scrap  the  Anderson  Daily  Mail  and  Inde-  tangles.  Fred  W.  Schaub,  busmess  ^  nublic  their  own  storv  ” 

^  m  ordermg  new  supplies.  Mr.  pendent-Tribune.  He  told  how  ad-  manager,  Decatur  (Ill.)  Herald  and  ^ 

^liams  also  advised  publishers  to  vertising  and  circulation  rates  were  Review,  president  of  the  association  ..  '  ^  ..  . ’ 

keep  their  inventories  on  a  six-month  as  a  result  of  these  surveys  was  unable  to  preside  as  he  is  serving  >  Globe-Gaz^,  was 

■  ncheon  speaker.  He  told  of  a 


keep  their  inventories  on  a  six-month  raised  as  a  result  of  these  surveys  was  unable  to  preside  as  he  is  serving  >  GMie-Gaz^,  was 

made  by  Charles  L.  Allen,  assistant  as  a  captain  in  the  army;  vice-presi-  Incheon  spe^er  He  told  of  a 
Sharing  today’s  convention  high-  dean  and  director  of  research,  Medill  dent  John  W.  Potter,  co-publisher,  nsive  p  i^oughout  South 

lights  was  the  luncheon  address  of  America  on  which  he  was  one  of  a 

Raymond  Clapper,  Washington  col-  I  J  ~~r~  I  American  newspap^en 

umnist  for  the  Scrinn.<!-Hnward  News-  \A/:n:._  I—  1 7  «  I  chosen  by  the  Carnegie  Foundation  to 

make  a  tour  of  goodwill. 


Raymond  Clapper,  Washington  col¬ 
umnist  for  the  ^ripps-Howard  News¬ 
paper  Alliance  and  United  Feature 
Syndicate,  who  told  how  EIngland  con¬ 
tinues  to  maintain  its  democracy  while 
at  war.  Mr.  Clapper  stressed  the 
freedom  of  discussion  in  the  British 
press  and  among  the  citizenry. 

Mr.  Clapper  spoke  from  his  recent 
firsthand  knowl^ge  of  England. 

Use  of  shopping  publications  and 
circulars  by  chain  store  organizations 
came  in  for  a  frank  discussion  as  an 
outgrowth  of  a  special  Inland  survey 
of  “free  sheets”  published  in  Inland 
cities.  On  motion  of  Frank  Throop, 
Lincoln  (Neb.)  Star,  the  convention 
voted  for  the  Inland’s  Chain  Store 
Relations  Committee,  headed  by  E.  K. 
Todd,  Rockford  (Ill.)  Morning  Star 


William  Hardy  (ex¬ 
trema  left),  chair¬ 
man,  National  News¬ 
paper  Week  Com¬ 
mittee,  congratulates 
16-year-old  Patricia 
Davidson,  high  school 
girl  essay  contest 
winner,  at  Inland 
convention.  Left  to 
right,  Mr.  Hardy, 
L  a  a  n  o  r  Campbell, 
Bloomington  Panto¬ 
graph  contest  editor. 
Miss  Davidson,  and 
John  W.  Poitter,  Rock 
Island  (III.)  Argus, 
Inland  vice-president. 


Winners  in  Inland’s  first  annual  con¬ 
test  for  local  advertising  campaigns 
were  announced  today  as  follows: 

Inland  dailies  in  cities  under  15,(X)0 
city  zone  population — First,  Grand 
Junction  (Colo.)  Sentinel;  second. 
Boulder  (Colo.)  Daily  Camera. 

From  15,000  to  30,000  city  zone  popu¬ 
lation — First,  Manitowoc  (Wis.)  Her¬ 
ald-Times;  second,  Ketoanee  (Ill.) 
Star-Courier;  third,  Hastings  (Neb.) 
Tribune. 

Over  30,000  city  zone  population — 
First,  Lincoln  (Neb.)  Star;  second, 
Danville  (HI.)  Commercial  -  News; 
third,  Rockford  (Ill.)'  Register- Repub¬ 
lic  &  Star. 
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Administration  Defeated 
In  National  Guild  Vote 

Kaufman.  Sullivan  Ousted  by  Opponents 
Campaigning  on  Anti-Communist 
Slate  . . .  Milton  Murray  President 


LEIAUERS  of  the  United  Guild  Com¬ 
mittee,  whose  candidates  were  spon¬ 
sored  by  the  present  administration  of 
the  American  Newspaper  Guild,  Oct. 
15  conceded  the  election  of  their  op¬ 
ponents,  Pro-Guild  Committee  can¬ 
didates,  in  the  first  national  referen¬ 
dum  of  the  union  which  was  con¬ 
cluded  at  midnight  Thursday. 

Ballots  still  were  being  counted  at 
guild  headquarters  in  New  York  as 
Editor  &  Publisher  went  to  press 
Thursday  night. 

Voted  00  Red  issue 
The  victorious  slate  had  cam¬ 
paigned  on  the  issue  that  the  old  ad¬ 
ministration  had  followed  the  Com¬ 
munist  party  line  to  the  detriment  of 
the  guild. 

Although  the  official  results  were 
not  known,  administration  supporters 
estimated  that  the  vote  would  be  about 
6,000  for  the  Pro-Guild  Committee 
candidates  to  3,000  for  the  incumbents. 
More  than  12,000  members  in  good 
standing  were  eligible  to  vote. 

The  new  guild  administration  will 
be  headed  by  Milton  M.  Murray,  of 
Detroit,  who  succeeds  Donal  M.  Sul¬ 
livan,  as  president;  Sam  Eubanks,  of 
Oakland,  Cal.,  who  displaces  Milton 
Kaufman  as  executive  vice-president, 
and  William  Rodgers,  of  Washington, 
who  was  not  opposed  by  incumbent 
Victor  Pasche  for  secretary-treasurer. 

The  new  officers,  with  10  vice-pres¬ 
idents,  will  compose  the  imion’s  new 
International  Executive  Board,  13-man 
guild  governing  body. 

All  nine  vice-presidential  candidates 
endorsed  by  the  anti-administra- 
tionites  were  elected,  according  to  an 
administration  statement.  The  only 
administration  supporter  to  retain 
membership  in  the  lEB  is  Ralph  Fos¬ 
ter,  of  Toronto,  regional  vice-president 
for  Canada,  who  was  unopposed. 

Losers  Pledge  Support 
Both  Murray  and  Eubanks  appeared 
to  be  elected  by  a  comfortable  two-to- 
one  margin  in  unofficial  returns. 

The  retiring  officers  —  Sullivan, 
Kaufman  and  Pasche — issued  a  state¬ 
ment  congratulating  their  successors 
and  calling  for  unity  in  the  union. 
They  also  pledged  their  support  in  fur¬ 
thering  the  guild’s  trade  union  pro¬ 
gram  and  in  unifying  the  guild  with 
the  rest  of  labor  for  “the  destruction 
of  Hitlerism  abroad  and  the  defeat  of 
the  fascist  elements  at  home.” 

Election  of  four  of  the  Pro-Guild 
Committee  candidates  for  vice-presi¬ 
dencies  was  automatically  assured  as 
their  opponents  withdrew  from  the 
race  in  August.  The  four  lEB  admin¬ 
istration  candidates  who  withdrew 
were  Don  Pinkston,  Sioux  City;  Frank 
Laro,  San  Antonio;  James  Whittaker. 
New  York,  and  Alexander  Kendrick. 
Philadelphia. 

The  anti-administration  candidates 
whose  elections  to  the  lEB  was  as¬ 
sured  were  Walter  Engels,  New  York; 
Harry  Martin,  Memphis;  Jules  Schick, 
Philadelphia;  James  F.  Crow,  Los  An¬ 
geles. 

Other  new  lEB  members  are  Louis 
Ade,  Hammond,  Ind.;  Edward  Allen, 
Boston;  Kenneth  Crouse,  Minneapolis; 
James  Farmer,  Seattle,  and  Joseph 
Walsh,  Wilkes-Barre. 

Seattle  P.-L  Gives  Increases 

THE  Post-Intelligencer,  in  a  re-open¬ 
ing  of  the  Hearst  Peace  Formula,  has 


granted  substantial  pay  increases  to 
commercial  and  editorial  employes  in 
an  agreement  with  the  Seattle  News- 
to  12%  increases  on  lower  and  me¬ 
dium  salaried  brackets,  and  5%  on 
higher. 

In  all  cases  where  the  new  rates  do 
not  make  at  least  a  5%  increase,  the 
agreement  calls  for  an  additional  raise 
to  that  point.  Other  employes  within 
the  guild  jurisdiction  received  in¬ 
creases  ranging  from  5  to  12%.  Guild 
officials  said  the  new  scale  amounted 
to  12%  increases  on  lower  and  medium 
salaried  brackets,  and  5%  on  higher. 

Guild  Signs  in  Utica 

THE  Utica,  N.  Y.  imit  of  the  American 

Newspaper  Guild  and  the  Observer- 
Dispatch,  Inc.,  publisher  of  the  Utica 
(N.  Y.)  Press  and  Observer-Dispatch, 
have  signed  a  contract  covering  edi¬ 
torial  employes. 

The  agreement,  retroactive  to  Sept. 
2,  1941,  runs  for  two  years,  with  a  pro¬ 
vision  for  re-opening  on  wages  after 
one  year. 

The  contract  raised  the  $40  minimum 
to  $42.  Although  not  in  the  contract, 
raises  were  granted  to  a  number  of 
employes  receiving  more  than  the 
minimum. 

Coast  AP,  Guild  Agree 

SAN  FRANCISCO  guildsmen  last 

week  signed  an  agreement  with  the 
San  Francisco  Associated  Press  bureau 
which  provides  virtually  the  same 
terms  as  with  the  New  York  AP  bu¬ 
reau.  An  important  exception  is  that 
the  top  pay  bracket  was  eliminated, 
leaving  $55  weekly  for  five-year  men 
as  the  highest  minimum. 

■ 

Huey  Long's  Plant 
Sold  at  Auction 

Outbidding  former  Gov.  Earl  K. 
Long  at  a  public  auction  recently  at 
Hammond,  La.,  former  Representative 
Norman  H.  Hamilton,  publisher  of  the 
Portsmouth  (Va.)  Star,  on  a  bid  of 
$12.8C0  purchased  the  big  press  of  the 
defunct  and  bankrupt  Hammond 
Progress,  one-time  political  news¬ 
paper  of  the  late  Senator  Huey  P. 
Long.  Other  machinery  went  at  low 
prices,  three  Linotypes  selling  for 
$2,055,  $1,250  and  $625,  and  a  Ludlow 
typesetting  machine  at  $2,015.  The 
modem  two-story  building  was 
offered,  but  was  not  sold. 

Huey  Long  established  the  Progress 
in  1931.  It  was  suspended  when  Earl 
Long  left  the  governor’s  office,  and 
the  sale  was  ordered  by  E.  E.  Talbot, 
referee  in  bankruptcy.  Assets  were 
listed  at  $43,000  and  liabilities  at 
$36,542. 

The  newspaper  press,  equipped  to 
turn  out  72,000  12-page  papers  hourly, 
once  belonged  to  former  President 
Gerardo  Machado  of  Cuba,  and  was 
sold  to  a  newspaper  at  Madrid,  Spain. 
It  was  not  delivered,  however,  and 
was  bought  by  former  Gov.  Richard 
W.  Leche  when  he  rehabilitated  the 
Progress  in  1938.  Prior  to  1938  it  was 
printed  at  Meridian,  Miss.,  to  avoid 
liability  under  Louisiana  libel  laws. 
At  Hammond,  Leche  purchased  the 
Hammond  Courier  plant  from  Hodding 
Carter,  now  publi^er  of  the  Green¬ 
ville  (Miss.)  Delta  Times  Democrat, 
purchased  new  equipment  and  be¬ 
gan  publication  there. 


EDITOR 


<S  PUBLlSHEJfO 


Newspaper  Books 
On  Autumn  Lists 

More  than  a  dozen  books  on  news¬ 
paper  and  advertising  subjects,  writ¬ 
ten  by  well-known  newspapermen  and 
women  or  those  formerly  in  those 
fields,  are  on  the  fall  book  lists. 
Among  the  books  to  be  published  are: 

Newspaper  Days,  by  H.  L.  Mencken,  Balti¬ 
more  Sun.  Alfred  A.  Knopf.  A  bode  of 
journalistic  memories  covering  tbe  period  from 
1899,  when  the  author  became  a  reporter  for 
the  Baltimore  Morning  Herald,  to  1906. 

Mr.  Dooley’s  America,  by  Elmer  Ellis. 
Alfred  A.  Knopf.  The  biography  of  Finley 
Peter  Dunne. 

King  News,  by  M.  Koenigsberg,  former 
president  of  King  Features  Syndicate  and 
International  News  Service.  Frederick  A. 
Stokes  Co.  An  autbiography. 

Interview  With  England,  by  Dorothy  Thomp¬ 
son,  Bell  Syndicate  writer.  Houghton  Mifflin 
Co.  A  book  based  on  full  diary  notes,  sum¬ 
marizing  British  opinion. 

Deadline,  by  Pierre  Larareff,  former  editor 
of  Paris  Soir  and  now  a  Press  Alliance  col¬ 
umnist.  Randolph  House.  The  behind-the- 
scenes  story  of  the  last  decade  in  France. 

The  Answer  Is:  A  Primer  of  the  War,  by 
H.  R.  Knickerbocker,  International  News  Ser¬ 
vice  foreign  correspondent.  Answers  to  ques¬ 
tions  Americans  are  asking  about  the  war. 

Tar  Heels,  by  Jonathan  Daniels,  editor  and 
publisher,  Raleigh  (N.  C.)  News  &  Observer. 
Dodd,  Mead  &  Co.  A  biography  of  the  State 
of  North  Carolina. 

Joseph  Pulitzer  and  His  World,  by  James 
Wyman  Barrett,  last  city  editor  of  the  New 
York  World.  A  story  of  Joseph  Pulitzer,  his 
newspaper,  and  the  men  who  helped  to  make  it. 

Washington  Dateline,  by  Delbert  Clark, 
New  York  Times  Washington  bureau.  Fred¬ 
erick  A.  Stokes  Co.  The  nation’s  capital  as 
a  source  of  news  and  propaganda. 

Civilians  Must  Fight,  by  Raymond  Daniell, 
London  correspondent  of  the  New  York  Times. 
Doubleday,  Doran  &  Co.  A  book  tracing  the 
progress  of  the  war  as  it  affected  Britain  on 
land,  in  the  air  and  at  sea. 

Publicity  is  Broccoli,  by  Constance  Hope.  A 
behind-the-scenes  look  into  the  publicity  busi¬ 
ness. 

It’s  the  I-aw,  by  Dick  Hyman,  publicity 
director.  King  Features  Ssmdicafe.  David 
McKay  Co.  Oddities  in  the  law,  illustrated 
by  O.  Soglow,  KFS  cartoonist. 

Mrs.  Astor  Rides  Again,  by  Stanley  Walker, 
formerly  city  editor  of  the  New  York  Herald 
Tribune  and  editor,  Philadelphia  Evening  Pub¬ 
lic  Ledger.  Frederick  A  Stokes  Co. 


I  ■ 

PUBUSHER  SUMMONED 

New  Orleans,  La.,  Oct.  16 — Marshall 
Ballard,  editor.  New  Orleans  Item, 
and  Ralph  Nicholson,  publisher,  today 
ignored  attachments  signed  by  Dis¬ 
trict  Judge  Robert  S.  Ellis,  Jr.,  for 
appearance  before  Tangipahoa  Parish 
grand  jury  investigating  litigation  in¬ 
volving  Parish  officials.  James  E. 
Crown,  managing  editor.  The  States, 
gave  testimony  yesterday  before  a 
jury  at  Amite,  La.  The  jury  is  seeking 
information  concerning  articles  and 
editorials  in  New  Orleans  papers  on 
the  investigation. 

■ 

REDUCES  CARRIER  RATES 

Introduced  with  a  promotion  cam¬ 
paign  emphasizing  the  paper’s  fea¬ 
tures,  the  San  Antonio  Light  has 
reduced  city  carrier  circulation  rates. 
Previous  rates  of  20c  a  week  or  80c  per 
month  for  the  afternoon  daily  and 
Sunday  morning  editions  are  cut  to  15c 
and  65c,  respectively.  The  daily  only 
(six  issues)  is  offered  at  10c  a  week  or 
^c  for  the  month.  There  is  no  change 
in  the  street  sale  prices,  which  remain 
3c  per  copy  for  the  daily  and  10c  for 
the  Sunday  paper. 


BAKER  BUYS  WEEKLY 

Sale  of  the  Kingman  (Kan.)  Leader- 
Courier  to  Ralph  T.  Baker,  of  Ed¬ 
mond,  Okla.,  was  announced  recently 
by  Kenneth  G.  Meuser,  editor.  Mr. 
Baker,  who  took  jjossession  Sept. 
1,  was  secretary  amj  field  manager  of 
the  Kansas  Press  Association  from 
1932  to  1938  and  is  well  known  among 
Kansas  newspaper  men. 


N.  Y.  Papers  ShojMB 
Net  Gain  of 


76,068  Copies 

Total  Circulation  for  11 
Dailies  Was  10,505.715 
For  Lost  12-Month  Period 


A  net  daily  gain  of  76,068  copies  ^ 
the  aggregate  circulation  of  New  Yo^ 
newspapers  during  the  12-montli  ri! 
riod  ended  Sept.  30  was  disclosed^ 
their  annual  statements  of  ownersht 
and  circulation  published  within  4 
last  two  weeks. 

For  11  New  York  newspapers,  it. 
eluding  the  Brooklyn  Eagle  and  Woi 
Street  Journal,  the  total  circulatio- 
was  10,505,715,  compared  with  10, cs 
647  for  the  previous  12-month 
ended  Sept.  30,  1940.  Foreign  C 
guage  and  other  daily  financial  or  sec' 
tional  papers  are  not  included  in  tb 
total. 

225,870  Gain  in  1940 

This  year’s  gain  of  76,068  compares 
with  a  net  increase  of  348,223  for  the 
period  ended  Sept.  30,  1940.  The  lat¬ 
ter  total,  however,  included  a  new 
publication,  PM,  with  122,353  average 
for  the  June  18-Sept.  30  period  in 
1940.  With  PM  eliminated  from  the 
1940  figures,  the  comparable  gain  last 
year  was  225,870. 

No  breakdown  of  Sunday  circula- 
tion  was  available,  except  in  the  case 
of  the  tabloids.  Seven-day  averages 
were  published  by  the  other  nens- 
papers. 

Following  are  the  1941  and  1S« 
averages  as  published  in  the  state¬ 
ments: 


Paper 

1941 

194« 

Times  (7-day  av.) . 

Herald  Tribune  {7‘day 

515,967 

53i,ni ' 

av.)  . 

372,576 

383^14 

Sun  . 

294,017 

3oun 

W  orld-Telegram 

386,298 

410,9» 

Daily  News  . . . . 

1,971,460 

1,901,622 

Sunday  \ews  .. 

3,623.289 

3.524,499 

Daily  Mirror  . . . 

758,380 

754,732 

Sunday  Mirror  . 

1,484,202 

1,473,514 

Post  . 

J  oumal-American 

(7-day 

210,099 

218,078 

av.)  . 

Brooklyn  Eagle 

(7-day 

675,111 

677,938 

av.)  . 

95,762 

93.168 

PM  . 

89,851 

122351 

IV all  Street  Journal, . . . 

28,703 

28,512 

Revise  Retirement 
Income  Plan  in  L.  A. 


* 
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Revisions  in  the  retirement  income  ’ 
plan  in  operation  on  the  Los  Angeles 
Times  which  makes  a  great  many  ” 
more  employes  eligible  to  its  benefits,  ^ 
have  been  announced  by  Norman 
Chandler,  president  and  general  man-  * 
ager.  s 

One  of  the  major  changes  is  the  le-  * 
duction  of  waiting  time  before  n  ’ 
employe  can  join  the  plan  from  five 
years’  service  with  the  company  to  ' 
three  years.  Coincident  with  the  op-  ' 
eration  of  this  provision,  employs  | 
already  subscribing  to  the  retirement 
fund  were  credited  with  an  additional  ' 
two-years’  past  service  payments  by 
the  company,  in  order  that  all  will  be 
treated  alike. 

At  the  same  time  announcement 
was  made  of  the  cut  in  the  waiting 
period.  Chandler  stated  that  the  com¬ 
pany  had  completed  the  $1,200,008 
funding  of  past-service  credits,  the 
cost  of  which  was  borne  entirely  by 
the  management  without  contributions 
form  employes,  in  three  years  insteid 
of  the  five  years  or  more  it  was  orig¬ 
inally  estimated  it  would  take.  The 
past-service  feature  of  the  plan  h 
handled  separately  from  the  current 
service  phase,  in  which  employs 
make  certain  definite  contributuM  | 
which  are  matched  100%  by  the  com- 1 
pany,  to  purchase  retirement  income  I 
when  the  employe  reaches  age  65.  I 


mb.  TAXPAYER'S  PLIGHT  AND  U.  S.  AID  TO  RUSSIA  GET  CARTOONISTS'  ATTENTION 


•THAT'S  JUST  AN  ANGEL'S 
FOOTSTOOL!" 


LOOKS  LIKE  A  TOUGH  JOURNEY 


AW.  THESE  ARE  ONLY  STRAWS!' 
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-Ty  Mahon  in  Philadelphia  Evening  Bulletin. 


-C.  H.  Sykes  in  Philadelphia  Evening  Ledger. 


-Bruce  Russell  in  Los  Angeles  Times. 


photographers,  and  John  J.  Pa- 
wIUCQyO  irUpcI  dulo  as  comptroller  in  charge  of  gen- 

_  _  n  *  X  J  accounting  and  finance. 

To  15©  Jb  nntOCl  Bascom  N.  Timmons  in  Washington,  _ _ _  _ _ _ _ _ o 

Oct.  16  confirmed  the  report  that  he  Mr!  Field  and  Mr!  Ev^s"  has-been 
At  News  PlCfllt  Washington  correspondent  for  Charles  Cushing,  close  friend  and  orig- 

the  new  Chicago  newspaper.  Mr.  inator  of  Parade;  and  Thomas  Mc- 

Dienhart  City  Editor  of  Timmons  is  correspondent  there  for  Nicholas,  coordinator  for  the  publisher.  _ _ _  _ _ _ _ _ 

Field-Evons  Dtiilv  Houston  Chronicle  and  other  Mr.  McNicholas  was  bom  in  Chicago,  Coui^cU  recently*  at  "Vancouver  B.  c! 

isciu  y  •  •  •  papers.  but  in  late  years  has  been  associated  that  nrosnecLs  were  excellent  for  an 

Padulo  Named  Comptroller  Mr.  Dienhart  has  over  20  years  of  with  Mr.  Evans  as  secretary  of  the  ^en  ^bett^r  tourist  season  for  the 
,  newspaper  background  in  Chicago,  Nashville  Tennessean.  nrovince  next  vear  The  Government 

Chicago  s  new  morning  newspaper,  having  started  with  the  City  News  ■  ^  nlannina  inc,-oac/»  itc  nco  nf 

as  yet  unnamed,  will  be  printed  on  Bureau  in  1913.  In  1917  he  joined  the  DT  AM  AD  CONFERENCE  nawcLnar 

ihe  presses  of  the  Chicago  Daily  News,  staff  of  the  old  Chicago  Examiner  as  L.Urdl' newspai^r  space  for  the  1942  tourist 

it  was  announced  _  city  hall  reporter  and  progressed  O^ahoma  Crre,  Oct.  14— Reports  ^ 

early  this  week.  through  political  editor,  city  editor  on  the  rapidly  changing  conditions  m  phasis  on  California,  and  on  the  Pa¬ 
in  addition  to  the  and  managing  editor  of  the  Herald-  advertising  caused  by  defense  efforts  emc  b^oast  states, 

mechanical  con-  Examiner.  At  the  time  of  the  discon-  highlight  the  fall  conference  of  " 

tract,  30,000  sq.  tinuance  of  the  Herald-Examiner  he  the  advertising  managers  departaent  LIFE  INSURANCE  ADS 

feet  of  space  became  assistant  managing  editor  of  of  the  Oklahoma  Press  Association  Mutual  Life  Insurance  Co  is 

will  be  leased  in  ■  M  the  combined  Herald- American  which  h®re  Oct.  25,  26.  Speakers  will  be  r'acinc  mutual  i^e  insurance  uo.  is 

the  News  build-  post  he  held  until  this  new  appoint-  Heurmann,  advertising  manager,  senes  of  four  a<k  in  ei^t 

S.  Marshall  V  S!^nt  Folgers  Coffee  Co.,  Kansas  City;  M.  L.  Califorma  cities  during  November, 

Reid  and  Silli-  BP  Obtained  Irwin  Confession  Van  Dagens,  divisional  manager, 

manEvans  owner  .evJn  Ono  of  tVio  ViioV.lioVi»=  of  Mr  riion  Plymouth  division  of  the  Chrysler  tjo^^l  inagazines,  and  coinciding  with 

j  , One  of  the  highlights  of  Mr.  Dien-  Overhv  adver+isine  man-  the  start  of  a  three-month  selling  cam- 

and  publisher  re-  hart’s  career  was  accomplished  when  r  ^Anthokv  Co  Oklahoma  Copy,  handled  by  the  Los  An- 

r^tively,  signed  he  obtained  the  confession  of  Robert  g®";  Coffev  Jr  adverS  S^les  office  of  Lord  &  Thomas,  will  be 

the  contracts  for  ,  ,  ^  ^  Irwin  in  the  Gedeon  “Easter  Day  ^'^Vcnra.pSvc  of  ihe  4  columns  by  7  inches,  and  will  appear 

M  NfturS  S  Co  A  tlfon^hl  effect  ^^^kly  releases  in  Los  Angeles,  San 

The  Daily  News  came  a  nationwide  story  as  he  closeted  Natural  Gas  Co.  ^  Francisco  Oakland  San  Dieeo  Lone 

management  issued  the  following  an-  the  murderer,  got  the  full  story  and  J’"®  w'^K^WWock  ^nub-  ^each,  Sacramento,  San  Jose  and 

nounce^nt  concerning  the  arrange-  turned  him  over  to  New  York  author-  Hollywood,  and  in  the  Pacific  Coast 

ment:  “The  Daily  News  has  a  capacity  ities.  lusher.  Perry  Daily  Journal. 

for  the  publication  of  more  than  one  Mr.  Padulo  has  been  with  the  "  a 

daUy  newspaper.  The  new  arrange-  Rearst  Corporation,  and  brings  a  long  RAISES  'SUB'  RATES  TMDMrn  rtlM  MP\A7C\ArPPV 

ment  is  mutually  beneficial.  It  will  experience  in  publication  account-  Advances  in  subscription  rates  have  V-flN  INCiWO  WxLCJIk 

^  conserve  materials  for  national  j^g.  .  been  instituted  by  the  Daily  Okla-  Joseph  B.  Phillips  has  been  ap- 

defense.  With  the  editorial  chiefs  under  Rex  homan  and  Oklahoma  City  Times,  pointed  managing  editor  of  Newsweek, 

No  Connection  Between  Papers  Smith  as  editor;  George  “Ash”  DeWitt,  Daily  and  Sunday  Oklahoman  and  succeeding  Rex  Smith,  who  has  re- 
“Except  for  this  additional  employ-  managing  editor;  Frank  W.  Taylor,  Times,  formerly  30  cents,  have  been  signed  to  become  editor  of  Marshall 
ment  of  the  manufacturing  facilities  of  assistant  to  the  publisher;  John  W.  increased  to  40  cents  per  week.  Other  Field’s  new  Chicago  morning  news- 
the  Daily  News,  there  will  be  no  Dienhart,  city  editor  and  Warren  prices  are  scaled  accordingly.  Single  paper.  Phillips  has  been  with  News¬ 
pooling  of  organization,  and  no  con-  Brown,  sports  editor,  a  joint  announce-  copy  prices,  street  and  newsstand,  re-  week  four  years  as  chief  of  the  foreign 
nection  between  the  two  newspapers  ment  advises  that  sub-chiefs  and  staffs  main  the  same  as  before.  affairs  department.  He  began  his 

or  between  the  parties  publishing  will  not  be  recruited  from  Chicago  ■  newspaper  career  in  Paducah,  Ky., 

newspapermen  entirely.  “We  intend  FTC’  COMPLAINT  subsequently  working  in  Washington, 

“The  Daily  News  remains  what  it  to  bring  the  best  available  people  *  *  ^  D.  C.,  and  later  in  New  York  with  the 

has  been  from  its  foimdation  by  Victor  from  all  over  the  country,”  the  an-  Washington',  D.  C.,  Oct  13 — General  Associated  Press  and  New  York  Her- 
F.  Lawson — a  wholly  independent  nouncement  concludes.  Tire  &  Rubber  Company,  of  Akron,  Tribune. 

newspaper  editorially,  conunercially  The  Daily  News  plant  is  composed  Ohio,  has  been  charged  in  a  complaint  ■ 

and  financially.”  of  four  lines  of  15  units  each,  with  issued  by  the  Federal  Trade  Commis-  u  aMT)T  FR  TO  MO^COMU 

Several  additional  appointments  have  three  folders  in  each  line.  “We  have  sion  with  misrepresentation  in  adver- 

been  announced  for  the  news  staff  and  00  units  and  12  folders,”  stated  L.  E.  tising  two  automobile  tires  designated  M.  S.  Handler,  of  the  United  Press 

business  departments.  John  W.  Dien-  Aldrich,  chairman  of  the  executive  as  “General  Dual  8”  and  “General  London  bureau,  has  arrived  in  Moscow 

hart  is  city  editor;  Sid  Mautner,  direc-  committee  of  the  News,  “and  will  be  Dual  10.”  to  supplement  the  U.P.  staff  there. 


able  to  take  this  new  job  in  our  MORE  ADS  FOR  B>  C. 

stride.  Enlarged  newspaper  advertising  will 

Throughout  all  these  complicated  be  used  by  the  Province  of  British 
and  detailed  negotiations  and  aiding  Columbia  with  a  view  to  establishing 

further  new  records  for  tourist  traffic 
in  1942,  according  to  E.  G.  Rowe- 
bottom,  deputy  minister  of  trade  and 
industry.  He  told  the  B.  C.  Tourist 
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Press  Service  Heads 
Testify  Before  FCC 


cal  of  all  newspapers?”  Judge  Thacher  agree  upon  credit  announcerwl 
asked  as  he  took  issue  with  the  em-  Upon  failure  of  these  negotiationiS 


FO 


and  Tribune,”  said  a  letter  from  Walter 
E.  Moss,  traffic  manager  to  Thomas 
A.  Pledge,  INS  sales  representative. 


tion  was  approached  by  PA,  but 
informed  that  KGA  had  signed  a  Uf 
contract. 


phasis  placed  by  the  FCC’s  special  Wasmer  said,  KGA  subscribed  to  ^ 
counsel,  Marcus  Cohn,  upon  certain  service.  Shortly  thereafter  the 

findings  in  the  case  of  a  publisher  —  - - . 

who  threatened  to  resign  from  Asso¬ 
ciated  Press  membership  if  an  inde¬ 
pendent  broadcaster  were  allowed  to 
use  AP  news. 

The  case  concerned  the  Bellingham  _  „ 

Asked  to  trace  the  historical  de-  Herald  and  a  radio  station  owned  by  radio  stations  in  1935.  It  now*d^vL 
velopment  of  INS  in  the  radio  field,  Rogan  Jones,  KVOS,  in  the  same  town,  about  one-third  of  its  total  revBwu. 

_ _ _  t _  _ _ _  _ _ J _  t  j-  ,  .  .t  ■  ,  , 


Edwin  Moss  Williams,  vice-prej^jj^. 
of  the  United  Press,  testified  that  tin 
UP.  began  selling  its  news  reportit. 

_ 32_  _ 2_  Ta.  .  *:  ••  W 


D 
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WASHINGTON,  D.  C.  Oct.  16— Pub¬ 
lisher  opposition  to  sale  of  press 
association  service  to  broadcasting  sta¬ 
tions  is  virtually  non-existent,  J.  V. 

Connolly,  president  of  International 

News  ^rvice,  assured  the  Federal  Mr.  Connolly  said  his  company  had  Jones,  as  witness,  was  questioned  re-  from  radio  and  two-thirds  from  na^ 
Commumcations  Commission  t<^y  been  selling  news  to  stations  for  about  garding  “difficulty”  in  obtaining  press  papers,  he  said.  According  to  his  u. 
when  hearing  resumed  on  “the  five  years,  beginning  at  a  time  when  association  news  reports  for  his  sta-  timony,  the  UP.  serves  530  rsiul 
newspaper  issue.”  publisher  opposition  was  intense,  tion.  A  letter  from  the  files  of  Press  sUtions.  > 

“They  felt,”  said  Mr.  Connolly,  re-  Association,  Inc.,  the  radio  news  ser-  Mr.  Williams  declared  the  UP. 
ferring  to  the  publishers  “that  sale  vice  furnished  by  AP,  contained  a  no  “exclusive”  contracts  with  ndjo 
a  service  for  publication  might  want  of  their  news  would  cut  circulation  demand  from  S.  A.  Perkins,  owner  of  stations,  and  none  with  newspapef.  ' 
to  use  it  also  on  the  air  for  promo-  and  also  give  the  radio  a  feature  of  the  Bellingham  Herald,  that  Jones’  although  some  of  the  contracts  nini 
tion  purposes.  added  advertising  attraction.  But  ex-  application  for  service  be  refused.  be  construed  as  being  “restrictive."  ^  i 

Types  of  Coatrocts  perience  in  the  use  of  news  on  sta-  Called  to  testify,  W.  J.  McCambri^e,  “We  couldn’t  have  had  very  ttasa  j 

Several  types  of  contracts  used  by  convinced  most  of  the  publishers  general  manager  of  Press  Association,  objections  in  all  of  those  530  dtiei,"  I 

INS  were  introduced  into  the  record  broadcasting  of  news  helps  rather  told  the  Commission  that  he  knew  of  Mr.  Williams  told  the  Commission  un- 

than  hinders  circulation  of  ....  ..  ..  . .  .  • 


Exceptions  to  that  rule  exist,  he  said, 
in  cases  where  a  newspaper  that  buys 


to  illustrate  “exclusively”  features — 
a  subject  of  much  discussion  in  pre¬ 
vious  testimony  adduced  by  govern¬ 
ment  counsel.  A  listing  of  exclusive 
contracts  made  in  response  to  specific 
inquiry  by  FCC  showed  four  radio 
stations  with  no  newspaper  connec¬ 
tion  having  the  contract  right  to  for¬ 
bid  sale  of  INS  service  to  a  radio 
competitor,  and  an  equal  number  of 
newspaper-radio  clients  enjoying  that 
right 

In  no  instance  has  INS  exclusive 
contracts  precluded  a  broadcast  station 
from  obtaining  adequate  news  service 


news¬ 
papers.  Over  a  period  of  years  news¬ 
papers  were  ‘death  on  radio’  because 
raffio  was  taking  money  out  of  their 
tills.  Action  of  AP  in  turning  its 
news  over  to  radio  helped  end  that 
feeling.” 

Press  associations  and  newspapers 
were  depicted  as  practicing  “rumor¬ 
mongering,  whispering  and  smear¬ 
ing”  to  block  the  progress  of  Trans¬ 
radio  Press  Service,  when  Herbert 
Moore,  president  of  the  service  or¬ 
ganized  in  1934,  took  the  witness 
stand.  The  new  agency  came  into 
radio,  and  also 


no  case  in  which  an  applicant  for  der  questioning  by  Mr.  Cohn,  “or 
radio  service  had  been  tiumed  down  would  have  them  here.” 


In 

m«n 
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except  that  at  Bellingham.  He  ex-  Admitting  that  the  UP.  had  received ; 
pressed  the  belief  that  the  compelling  “objections”  from  newspapers  when  ■ 
reason,  more  than  the  protest  of  the  service  to  local  stations  was  started. '  ^ 


Bellingham  Herald,  was  a  lawsuit 
which  finally  reached  the  Supreme 
Court,  in  which  KVOS  was  charged 
by  the  AP  with  pirating  news. 

A  list  of  PA  radio  subscribers,  cov¬ 
ering  123  stations,  Don  Lee,  and  MBS, 
as  of  June  30,  1941,  was  identified  by 
Mr.  McCambridge. 

Stratton  Testifies 

Lloyd  Stratton,  assistant  general 


Mr.  Williams  said  these  objectkoi 
were  made  “occasionally,  and  I  would 
say,  very  infrequently.”  He  said  ht 
knew  of  “very,  very  few”  at  the  i«s- 
ent  time. 

Questioned  further  by  Mr.  Cohn  re- 
garding  such  objections,  Mr.  Willi^ 
asserted: 

“In  no  case  has  the  objection  of  i 
newspaper  prevented  the  radio  statioo 


plo 
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Imv 


a  M-  oxistence  to  serve  radio,  and  also  ,  pettina  the  service” 

from  a  press  association,  Mr.  Connolly  manager  of  the  Associated  Press,  tes-  i^m  getung  me  service. 

RaHin  revenue  nnu,  accnunta  newspapers  where  they  Were  demed  _ “Vihat  about  WSM  in 


said.  Radio  revenue  now  accounts 
for  about  one-third  of  his  company’s 
earnings,  the  witness  testified. 

Contracts  entered  into  between  INS 
and  newspaper  clients  were  read  into 
the  record  to  establish  the  fact  that 
an  “asset  value”  is  attached  to  the 
franchise  given  a  publisher.  In  the 
case  of  the  Bloomington  (Ill.)  Daily 
Pantograph  the  asset  value  was  deter¬ 
mined  to  be  $10,000.  After  the  con¬ 
tract  had  been  in  existence,  the  Pan¬ 
tograph  protested  to  Mr.  CoimoUy, 
according  to  an  exhibit,  that  station 
WJBC  in  Bloomington,  was  advertis¬ 
ing  the  fact  that  it  had  negotiated  for 
INS  coverage. 


press  association  facilities,  he  said. 
Moore  charged  the  press  with  block¬ 
ing  admission  of  Transradio  reporters 
to  the  correspondents’  gallery  of  Con¬ 
gress,  the  White  House,  state  and 
local  news  sources  including  police 
stations.  He  admitted  a  “subterfuge” 
was  adopted — newspapermen  repre¬ 
senting  other  clients  and  having 
standard  credentials  became  corre¬ 
spondents  of  the  new  agency  on  a 
part-time  basis. 

Isolated  Cases  Cited 
The  witness  asserted  pressure  ex¬ 
erted  by  press  associations  made  it 


impossible  at  first  to  obtain  working 

Coi^Js^^ndence  on  the  point  failed  agrwments  with  Havas,  Reutersand 

Exchange  Telegraph  Agency.  When 
he  enumerated  several  “scoops”  ac¬ 
complished  by  ’Transradio,  Commis¬ 
sioner  T.  A.  M.  Craven  inquired 
whether  the  basic  facts  were  not 


to  satisfy  the  newspaper  management 
and  a  telegram  was  sent  to  INS  can¬ 
celing  the  service  to  the  newspaper 
and  demanding  payment  of  the  asset 
value.  At  this  point  the  exhibits  in 
the  case  describe  a  reduction  from  $50 
to  $19  a  week  in  the  rate  to  the  Pan- 
tagraph,  plus  an  agreement  not  to 
sell  to  any  competitor,  radio  or  news¬ 
paper,  not  connected  with  the  client, 
and  an  increase  in  asset  value  to 
$20,000.  Mr.  Connolly,  replying  to  an 
inquiry  said,  asset  value  is  not  based 
on  mathematical  formulae  but  is  fixed 
as  a  fair  figure,  all  factors  considered, 
■■siaeu  Relatiosshtp 

Files  showing  the  business  relation¬ 
ship  between  INS  and  the  Savannah 
(Ga.)  Evening  Press  also  were  intro¬ 
duced.  An  exclusive  contract  existed 
there,  and,  according  to  exhibits,  the 
management  interposed  an  objection 
to  sale  of  the  service  to  station  WTOC. 
Negotiations  for  such  a  deal  were 
dropped.  Later  the  service  went  to 
WSAV  on  the  basis  of  an  agreed  re¬ 
duction  in  the  charge  to  the  news¬ 
paper. 

The  asset  value  of  INS  to  the  Des 
Moines  Register  and  Tribune  was  de¬ 
termined  to  be  $50,000.  Station  WHO 
was  an  applicant  for  the  service  at 
Des  Moines,  but  the  press  association 
was  stopped  from  making  the  deal 
by  the  limitations  of  its  contract  with 
the  Register  and  Tribune. 

“It  would  just  cost  us  exactly  $50,- 
000  if  we  started  service  to  WHO  while 
we  were  still  serving  the  Register 


distributed  simultaneously  to  all  news 
gathering  agencies.  “Yes,”  Moore 
conceded,  “but  the  reporter  with  the 
longest  legs  can  pick  up  a  few  minutes 
in  transmitting  time.” 

The  witness  said  several  attempts 
were  made  by  U.P.  and  others  to  buy 
out  Transradio  or  make  it  part  of  a 
merger  but  all  such  proffers  were 
rejected. 

“Sell  out,  join,  or  perish,”  was  the 
substance  of  the  offers,  he  said. 

Executives  of  the  A^ciated  Press 
and  United  Press  testified  Oct.  9  and 
10,  as  the  FCC  hearing  went  into  the 
press  association  phase  of  the  inquiry, 
that  the  policy  of  these  organizations 
is  to  make  their  news  reports  avail¬ 
able  to  any  and  all  stations  if  proper 
terms  could  be  arranged. 

Introduced  into  evidence  were  sev¬ 
eral  instances  of  protests  by  newspa¬ 
pers  against  addition  of  new  radio 
clients  in  their  respective  communi¬ 
ties,  but  the  testimony  developed  that 
these  were  isolated  instances.  Regard¬ 
ing  one  of  these  cases,  the  Newspaper- 
Radio  Committee’s  counsel.  Judge 
'Thomas  D.  Thacher,  told  the  Commis¬ 
sion  that  it  did  not  represent  an  “en¬ 
vironment”  indicative  of  the  ordinary 
relations  between  press  services  and 
their  radio  clients. 

“Why  pick  a  paper  guilty  of  bad 
conduct  and  cite  that  bad  one  as  typi- 


tified  that  members  of  five  years  or 
more  were  given  the  specific  right 
under  by-laws  to  oppose  the  granting 
of  membership  to  competing  papers, 
but  that  the  by-laws  contain  no  pro¬ 
vision  for  complaint  against  providing 
service  to  a  radio  station. 

Mr.  Stratton  refused  to  estimate  any 
percentage  of  successful  protests,  but 
added,  however,  that  “maybe  three  or 
four”  protests  were  received  in  a  year. 

He  alsg  asserted  that  there  was 
nothing  in  the  AP  by-laws  providing 
a  protest  right  to  members  against  the 
use  of  AP  news  on  the  radio.  The  AP 
board  of  directors,  he  added,  could 
sell  PA  to  any  radio  station  despite 
protests  from  AP  members. 

Mr.  McCambridge  returned  to  the 
stand  to  testify  regarding  three  cases 
in  which  a  station  unsuccesshiUy 
sought  to  acquire  AP  service  before 
the  organization  of  PA  late  in  1940. 
These  stations  were  KGAE,  Spokane; 
KPAB,  Laredo;  and  KWEW,  Hobbs, 
N.  M. 

The  general  manager  of  PA  said  that 
late  in  1940  KGA  started  negotiations 
with  Spokane  newspapers  to  arrange 
for  the  use  of  AP  stories.  Describing 
the  situation  as  merely  local,  he  said 
negotiations  had  apparently  been 
stalemated  when  an  agreement  could 
not  be  reached  on  the  use  of  news¬ 
paper  credits. 

Regarding  KPAB,  the  station  had 
made  an  inquiry  about  AP  service,  he 
said,  and  was  referred  to  the  local 
member  to  work  out  the  situation. 
The  newspaper,  however,  had  turned 
down  the  proposition  “under  prevail¬ 
ing  circumstance^,”  which  he  said  had 
to  do  with  certain  aspects  of  the  sta¬ 
tion’s  management.  Later,  after  a 
change  of  management  at  the  station, 
the  newspaper  indicated  it  would  be 
“only  too  glad”  to  cooperate.  Mr.  Mc¬ 
Cambridge  said  the  third  case  in  ques¬ 
tion  KWEW,  had  got  nowhere  because 
the  AP  member  and  the  station  man¬ 
agement  could  not  agree  on  economic 
considerations. 

It  was  testified  by  Louis  Wasmer, 
licensee  of  KGA  and  KHQ,  that  a 
principal  reason  that  talks  with  the 
local  newspapers  had  fallen  through 
arose  from  failure  of  the  parties  to 


El 


‘What  about  WSM  in  Nashvilk? 
asked  Mr.  Cohn. 

Mr.  Williams  explained  that  in  tks 
case  “we  were  always  willing  to  d 
the  radio  station  if  we  could  work  on 
a  satisfactory  contract.  If  we  hadoot 
been  willing  to  do  so  we  would  w 
have  spent  the  money  to  send  a  law¬ 
yer  down  to  Nashville  to  try  to  wod  | 
out  satisfactory  terms” — not  as  regari  i 
rates,  later  testimony  developed,  bat 
because  the  station  refused  to  accept 
the  UB.’s  standard  contract  libd 
clause. 

“As  a  general  proposition,”  Mr.  Cola 
persisted,  “in  your  experience  withdw 
United  Press,  do  you  completely  ig¬ 
nore  the  objections  of  newspapen  et . 
not?”  I 

“That’s  correct,  sure.” 

“Do  you  completely  ignore  them?"  . 

“We  don't  like  them  to  object  W(| 
try  to  show  them  where  they  shouldn't ' 
object.”  ; 

Mr.  Williams  denied  Mr.  Cohn’s  im- 1 
plication  that  when  there  is  an  objN- 
tion  by  a  newspaper,  the  rate  mi^ 
be  put  at  “such  a  price  that  you  knot 
the  radio  station  will  refuse  it”  Ht 
explained  the  UP.’s  radio  service  nb 
schedules  after  asserting  that  the  Uf 
lost  a  newspaper  client  in  Columbk 
S.  C.,  when  its  service  was  sold  to  i 
local  station. 

His  testimony  brought  out  unde| 
Cohn’s  questioning,  that  the  conmw’ 
voting  stock  of  UP,  is  owned  by  tk 
E.  W.  Scripps  Company.  The  witnci 
denied,  however,  that  UP.  salesms 
offer  “favorable  relations  with  or  pub¬ 
licity  in  the  Scripps-Howard  papers’ j 
Mr.  Williams  said  the  salesmen  can¬ 
not  do  so  because  the  UP.  has  no  R- 
lationship  with  these  papers  othe 
than  supplying  a  news  service. 

Under  questioning  by  Judp 
Thacher,  Mr.  Williams  said  he  hai 
also  received  objections  from  rad* 
stations,  as  well  as  newspapers,  le 
garding  service  to  another  station  i 
the  same  town,  in  “about  the  saot 
degree.” 

The  U.P.  radio  client  list  could  at 
have  been  extended  to  what  it  is  to¬ 
day,  Mr.  Williams  declared,  if  the  Ui 
had  yielded  to  such  objections. 

(Continued  on  page  46) 
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Data  on  Expanding  Markets 
Needed  By  Agents,  Advertisers 


Publishers  Urged  to  Concentrate  on  Obtaining 
More  and  Better  Information  and  Tell 
Their  Story  in  Print 
By  FRANK  R.  GOUT  ANT 

Vice-President  and  Director  of  Service 
Fact  Finders  Associates,  New  York 


Frank  Coutant 


In  this  article  Mr.  Coutant  reviews  the 
„«ny  changes  taking  place  in  the  U.  S. 
marketing  picture,  and  emphasixes  the 
necessity  for  newspaper  publishers  to  chart 
local  changes  carefully  for  use  by  national 
ndvertisers. 

Hundreds  of  thousands  of  families  are 
moving,  or  have  moved,  following  em¬ 
ployment  opportunities;  income  levels 
keve  shifted,  geographical  areas  of  markets 
hove  changed.  , 

"Isn't  it  emaxing,  ha  asks,  that  a 
newspaper  can  report  what  is  happening 
m  the  most  remote  parts  of  the  Russian 
boHlo  front,  yet  be  mute  as  to  progressive 
dovelopments  in  its  own  home  town?" 

• 

every  publisher  and  every  ad¬ 
vertiser  knows  that  urban  markets 
are  expanding  rapidly;  in  many  cities 
the  1940  Census 
figures  are  left 
far  behind. 

Chief  problem 
of  hundreds  of 
manufac- 
turers  has  be¬ 
come  one  of 
finding  men  and 
materials,  rather 
than  of  finding 
markets.  Gov¬ 
ernment  and 
other  large  scale 
buyers  take  all 
they  can  pro¬ 
duce.  Such  businesses  are  far  out¬ 
numbered,  however,  by  the  thousands 
of  firms  who  still  sell  to  the  public 
and  dare  not  relax,  for  they  look  be¬ 
yond  the  war-emergency  markets. 

Those  who  let  their  sales  forces  go 
and  stopped  advertising  during  World 
War  1  found  they  faced  an  uphill 
struggle  to  get  back  again  when  they 
had  to  go  looking  for  customers. 
Veteran  marketers  will  not  make  that 
mistake  again.  They  will  follow  the 
market,  as  well  as  they  are  able,  and 
right  now  that  means  they  must  fol¬ 
low  shifts  of  population. 

Families  on  the  Move 
Hundreds  of  thousands  of  families 
are  on  the  move,  or  have  moved,  fol¬ 
lowing  employment  opportunities. 
Perhaps  it  is  millions  of  families — no 
one  has  measured  or  even  compe¬ 
tently  estimated  the  population  move¬ 
ment.  Advertisers  who  look  beyond 
the  present  would  like  to  be  able  to 
keep  an  eye  on  where  people  are 
going,  so  they  may  continue  to  reach 
them  with  advertising.  One  good 
way  to  follow  them  is  with  newspaper 
advertising,  shrewdly  placed.  But 
where?  Isn’t  it  the  job  of  the  news¬ 
paper  publishers  to  help  advertisers 
find  the  right  places? 

“Oh,  yes,”  says  Mr.  Publisher.  “My 
city  is  Ae  right  place.”  But  few  pub¬ 
lishers  are  giving  adequate  informa¬ 
tion  about  their  local  expansions. 

There  are  several  kinds  of  expan¬ 
sion  going  on,  and  it  is  important  to 
know  how  to  evaluate  each.  For  ex¬ 
ample: 


1.  Geographical  expansion,  because 
the  old  city  limits  won’t  hold  all  the 
folks  any  more. 

2.  Business  expansion,  as  shown  by 
bank  debits;  retail  sales  and  other  in¬ 
dices. 

3.  Population  expansion,  meaning 
more  mouths  to  feed,  more  roofs 
to  provide,  more  backs  to  clothe, 
etc. 

Each  of  these  is  a  distinct  factor, 
and  needs  separate  consideration. 
Data  is  appallingly  scarce  for  the  two 
latter. 

Geographical  expansion  has  been 
going  on  for  years.  City  limits  were 
usually  fixed  generations  back,  be¬ 
fore  transportation  was  so  good,  and 
people  had  no  automobiles  or  other 
means  of  rapid  travel.  Long  ago  peo¬ 
ple  began  moving  to  homes  in  spa¬ 
cious  areas  outside  the  city  limits  as 
cities  became  too  crowded.  'These 
were  called  “suburban  areas,”  but 
that  term,  too,  has  lost  most  of  its 
meaning,  as  “suburban”  population 
reaches  a  density  equaling  the  city. 
Actually,  the  city  has  often  expanded 
and  swallowed  the  suburbs.  Today 
city  limits  have  only  political  signifi¬ 
cance.  They  are  no  measure  of  mar¬ 
ket  limits. 

This  geographical  expansion  is  well 
measured  by  the  Metropolitan  Dis¬ 
tricts  of  1940.  Growth  has  taken  place 
within  the  boundaries,  in  the  months 
since  the  Census  was  taken,  but  rarely 
if  ever  has  any  local  expansion  gone 
beyond  the  Metropolitan  District  lines 
in  substantial  numbers.  What  has 
happened  is  an  increased  density  of 
population  and  an  increased  pros¬ 
perity,  all  within  the  newly  estab¬ 
lished  lines. 

Con  Determine  Population  Density 

Metropolitan  Districts  go  only  as 
low  as  cities  or  districts  having  50,000 
population.  'There  are  many  expand¬ 
ing  urban  markets  of  smaller  size. 
Their  population-density  area  has  not 
been  officially  defined,  but  it  can  be 
determined  by  any  enterprising  pub¬ 
lisher.  The  best  solution  of  their 
geographical  boundary  problem  foimd 
so  far  is  to  take  in  the  entire  county 
as  urban  territory  dominated  by  the 
city.  This  is  generally  called  the 
city-county  method.  It  is  sound  and 
in  good  acceptance. 

Business  expansion  L;  far  more  dif¬ 
ficult  to  measure  in  the  terms  that 
mean  most  to  advertisers.  'That 
would  require  a  common  base  upon 
which  one  city  can  be  compared  with 
another.  Present  viata  is  more  con¬ 
fusing  than  helpful,  when  used  com¬ 
paratively. 

For  example,  Izt’s  take  the  town  of 
B,  as  the  Russians  say. 

Compared  with  itself  a  year  ago,  it 
has  a  business  rating  of  19%  higher, 
according  to  one  Income-Sales  index. 
That  looks  like  a  swell  story  for  the 
newspaper  publisher  to  tell  to  na¬ 
tional  advertisers — perhaps  worthy  of 
special  promotion. 


But  wait!  The  Income-Sales  gain 
for  the  entire  U.  S.  A.  is  up  to  26.7%. 

So  the  city  of  B,  up  19%,  is  behind  the 
national  average. 

The  city  of  M,  with  an  Income- 
Sales  gain  of  43%,  is  up  16.3%  over 
the  national  average  of  26.7%. 

Looks  bad  for  City  B — it  won’t  get 
on  lots  of  national  advertising  sched¬ 
ules,  unless  special  pains  are  taken 
to  tell  its  true  story  well.  That  job 
is  up  to  newspaper  publishers. 

Sometimes  publishers  overlook  the 
fact  that  their  competition  for  na¬ 
tional  advertising  is  not  with  the 
rival  sheet  aroimd  the  corner  or  down 
the  street.  They  are  compared  with 
other  cities,  because  few  indeed  are 
the  advertisers  who  can  afford  news¬ 
paper  space  in  all  the  cities  where 
they  would  like  to  advertise.  And  so 
they  must  be  selective,  rank  the  cities 
by  apparent  sales  opportunity,  and 
stop  the  list  at  the  point  where  avail¬ 
able  money  gives  out.  Some  use  the 
Income-Sales  Index;  it  is  as  reliable  as 
any,  but  publishers  would  throw  fits 
if  they  could  see  how  it  sometimes 
works  against  a  city. 

Per  Cent  Comparison  Is  Unfair 
Actually,  such  comparison  between 
cities  M  and  B  is  totally  unfair. 

M  City  is  a  seaport,  loading  cotton, 
oil,  lumber,  etc.,  and  repairing  ships. 
Wages  were — and  are — on  a  low  level 
for  labor  that  is  chiefly  unskilled. 
Shipping  has  brought  in  big  business, 
especially  for  laborers  such  as  load¬ 
ers  and  handlers.  So  M’s  weak  buy¬ 
ing  power  (low  incomes)  puts  its  far 
below  the  real  class  of  City  B.  City 
B  is  an  industrial  center  with  a  fairly 
high  wage  level.  It  is  a  munitions 
center  and  as  such  prospered  early  in 
the  war  so  its  business  index  was  up 
last  year,  more  than  the  average  of 
the  country.  It  came  up  from  a  high 
level,  so  now  it  has  great  buying 
power. 

That’s  an  example  of  how  little  fig¬ 
ures  can  conceal  a  big  truth  (or  un¬ 
truth)  . 

Most  business  indices  of  ordinary 
times  have  been  shot  out  from  under 
us. 

Income  tax  returns  are  non-com- 
parable  with  previous  years  when  the 
base  is  changed.  New  car  sales  mean 
little  when  production  is  restricted. 
Construction  permits  include  emer¬ 
gency  war  factories,  sometimes  gov¬ 
ernment  financed.  Retail  sales  fig¬ 
ures  come  through  belated,  and  like 
bank  debits  leave  one  wondering  how 
much  of  each  of  several  factors  is  in¬ 
volved,  viz. 

1.  Steadier  employment.  2.  In¬ 
creased  employment.  3.  Higher  wages. 
4.  Growing  population.  5.  High  sell¬ 
ing  prices.  6.  Higher  rents  and  real 
estate  values.  7.  Diirable  goods  pur¬ 
chasing.  8.  Consumption  goods  pur¬ 
chasing.  9.  Transient  money  (visitors, 
also  buying  and  selling  on  contract). 
10.  Stepping  up  of  living  standards. 

Some  say  “it  doesn’t  matter  what 


money  it  is — the  money  is  here  and 
only  the  total  coimts.”  That’s  wrong. 

It  does  matter.  Makes  a  great  deal 
of  difference  whether  an  advertiser 
must  talk  to  more  prospective  cus¬ 
tomers  than  ever,  or  sell  more  to  the 
same  number  of  old  customers. 

Publishers'  Responsibility 
Newspaper  publishers  have  a  re¬ 
sponsibility  in  this  muddled  situation 
that  no  one  else  can  handle  so  ably. 

It  is  to  tell  the  story  of  what  is  hap¬ 
pening  in  their  respective  cities,  pop¬ 
ulation  wise  and  business  wise,  so 
well  that  fewer  mistakes  will  be  made 
in  selective  advertising  and  selling. 

Perhaps  less  money — perhaps  more 
money — will  be  spent  in  selling  and 
advertising  in  1942  than  is  usual  in 
normal  times.  No  one  knows  whether 
priorities  will  tighten  or  relax.  In 
either  case,  advertisers  will  incline 
more  and  more  to  select  markets  for 
intensive  local  development. 

How  will  these  spots  be  selected?  A 
publisher  may  know  why  his  city 
rates  special  attention,  should  be  on 
every  list,  and  be  unable  to  under¬ 
stand  how  anyone  concerned  with 
making  selective  advertising  decisions 
can  fail  to  be  perfectly  informed  of 
what  he  knows.  He  might  be  amazed 
to  find  out  how  few  of  the  policy¬ 
makers  have  ever  seen  his  city,  how 
weak  the  evidence  on  which  market¬ 
ing  policy  decisions  are  often  based. 

If  he  knew,  he  would  take  steps  at 
once  to  see  that  his  city’s  story  was 
better  told.  Which  brings  us  to  our 
final  factor — and  in  this  writer’s  judg¬ 


ment,  the  most  important  factor. 

Expansion  Must  Mo  Analyzed 

Population  Expansion.  This  must 
be  analyzed  to  mean  more  than  mere¬ 
ly  an  increased  number  of  people, 
including  (for  some  cities)  a  rapidly 
growing  Trailer  Town  where  thou¬ 
sands  of  worthy  families  have  dug  in 
for  the  duration. 

Common  misconception  is  that  the 
influx  means  just  more  laborers  and 
mechanics.  They’re  important,  of 
course,  but  who  directs  their  labors? 

For  every  10  to  20  new  workers  a 
new  foreman  is  created.  For  every 
group  of  departmental  foremen,  new 
superintendents  are  created.  Engineers 
and  other  highly  paid  men  are  brought 
into  the  organization.  New  manage¬ 
ments  are  being  built  even  faster  than 
new  factories.  Promotions  to  execu¬ 
tive  responsibility  are  taking  place — 
folks  are  stepping  up  all  along  the  line. 

So  it  is  a  matter  of  determining  how 
many  more  have  become  Prosperous 
families,  how  many  more  are  now  on 
a  Comfortable  living  standard,  how 
many  have  gone  up  from  Poor  to  Get- 
ting-by.  Yes,  even  the  Poor  have 
increased — meaning  Poor  in  a  mar¬ 
keting  sense,  which  is  a  cut  above  the 
slums  and  reliefers  who  have  negligi¬ 
ble  buying  power. 

Where  have  they  all  come  from? 
Some  from  other  places,  more  from 
the  ranks  below  who  were  unimpor¬ 
tant  to  marketing  but  are  extremely 
important  now  that  they  have  said 
good-bye  to  the  welfare  workers.  And 
there  is  reason  to  believe  that  the  wel¬ 
fare  workers,  too,  have  found  better 
jobs. 

Statistics  are  still  needed,  and  figures 
supplied  free  are  scarce.  The  com¬ 
parability  of  one  city  with  another 
must  be  expressed  in  human  terms,  in 
pictorial  terms  and,  supporting  these, 
in  statistical  terms. 

Selling  Newspaper  Space.  More 
newspaper  space  is  bought  for  national 
advertising  than  is  sold:  meaning,  that 
decisions  to  use  space  are  based  upon 
reasons  that  are  not  presented  by  the 
newspaper,  sometimes  not  even  known 
to  the  management.  Advertising  drops 
into  their  laps  like  manna  from 
heaven,  and  they  are  grateful.  They 
(Continued  on  page  18) 
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«  #11  ^^##*  TST  1  recent  premiere  of  the  film  Fan- 

RocKeieller  Cjiiice  Works  s^rirthrco^SaiTors”: 

mission.  A  representative  of  the  Com- 

Through  Local  Groups  r,S."jr“xrh“Jv:ia“tJu?.; 

South  America  as  the  emissary  of 

Communications  Division  to  Use  52  President  Roosevelt. 

Monthly  Magaxino  Planned 

Newspapers  in  South  America  to  Seventh,  plans  are  under  way  to 

publish  a  monthly  picture  magazine 
Advertise  News  Broadcasts  emphasizing  the  defense  efforts  in  the 

U.  S.  Details  have  not  been  completed 
By  R.  M.  DOBIE  but  the  publication  will  closely  re¬ 

semble  the  two  picture  books,  entitled 

THE  COMMUNICATIONS  Division  vertisements,  announcing  the  times  Guard,  100,000  copies  of  which 

of  the  Coordinator  of  Inter-Ameri-  and  stations  over  which  these  news  Communications  Division  has  al- 

can  Affairs  has  given  up  any  idea  of  broadcasts  will  be  heard,  have  been  ready  published  in  Portuguese  and 
dispensing  good  neighborliness  from  prepared.  They  will  run  weekly  in  Spanish  and  ^tributed  free  to  an 
a  central  office  in  either  New  York  52  large  newspapers  and  in  the  Latin  extensive  mailing  list  in  South  Am¬ 
or  Washington.  American  editions  of  the  Reader’s  erica.  Each  book  is  about  50  pages 


Communications  Division  to  Use  52 


Newspapers  in  South  America  to 
Advertise  News  Broadcasts 


By  R.  M.  DOBIE 


or  Washington. 


The  trend  is  now  toward  a  decen-  Digest  and  Time. 


tralization  of  the  activities  designed 
to  cement  hemisphere  solidarity,  be  placed  locally,  at  regular  rates.  "Ptie  Communications  Division  is  co- 
Wherever  possible,  promotional  and  They  will  not  carry  the  signature  of  operating  with  the  U.  S.  radio  net- 
advertising  activity  in  South  Am-  the  Rockefeller  organization  or  any  works  in  making  arrangements  for 
erica  is  now  handled  locally  through  other  information  which  might  tell  rebroadcasts  in  South  America  of 
the  chambers  of  commerce  and  other  the  reader  that  the  ads  have  been  radio  programs  originating  up  here, 
on-the-spot  organizations.  placed  at  the  expense  of  the  U.  S.  The  Division  will  concentrate  its  ef- 


Wherever  possible  these  ads  will  ^  color. 


Each  book  is  about  50  pages 
Some  of  the  photographs  are 


The  Communications  Division  is  co- 


on-the-spot  organizations. 


Since  the  beginning  of  the  Rocke-  government. 


feller  organization  about  a  year  ago, 
this  policy  has  been  championed  by 


Baild  a  Million  Radios 


forts  on  these  rebroadcasts  and  the 
local  programs  in  South  America, 


Third,  the  Division  is  working  on  ^ 


the  State  Department  and  the  cham-  a  pjgn  ’to  induce  the  government  to  bulk  of  the  short  wave  field 


bers  of  commerce  in  Latin  America,  subsidize  the  manufacture  of  a  mil-  Division  has  found  that  only  a 


Last  wmter,  however  Aere  were  Hon  radio  sets  to  be  sold,  on  easy 


.  ,  .  ^  „  .  lion  radio  sets  to  be  sold,  on  easy  Percentage  of  the  sets  m 

some  nunds  in  the  Rockefeller  orgam-  credit  terms  in  South  America  The  South  America  are  equipped  for  short 
zation  who  felt  that  this  system  of  “overle^t  w“ui?^^^^  wave  recepUon. 

slowly  working  into  the  local  picti^e  credit  terms  were  established  and  the  Programs  originating  in  the  Dono- 
was  not  speedy  enough  to  cope  with  distributors  in  turn  would  agree  office,  however,  are  subject  to 

the  emergency  of  Nazi  infiltrations.  r,o|.  ggjj  sets  above  a  fixed  price,  approval  by  the  Communications  Di- 
It  was  this  group  which  advocated  and  jg  estimated  the  sets  would  sell  at  vision  in  the  Rockefeller  organization, 
conducted  the  travel  campaign  in  approximately  $25  each.  Th®  Communications  Division  now 

Latin  American  newspapers.  The  cam-  Fourth,  every  effort  will  be  made  numbers  approximately  100  persons, 
paign,  designed  primarily  to  give  the  establish  agents  or  representatives  New  York  office  and  the 

Latin  American  publishers  revenue  Communications  Division  in  others  in  Washington.  Don  Francisco, 

with  which  to  resist  Nazi  subsidation  j^gy  cities.  These  agents  will  work  director  of  the  division,  divides  his 
attempts,  was  handled  from  New  conjunction  with  the  local  embas-  time  betwteen  Washington  and  New 
York.  After  six  ads  had  b^n  gjgg  chamber  of  commerce  but  York. 

the  campaign  was  canceled  by  order  j^g  responsible  to  headquarters  Russell  Pierce,  former  vice-president 

of  the  State  I^partment,  acting  on  gj^j^gj.  Washington  or  New  York,  of  the  J.  Walter  Thompson  advertis- 

objections  raised  by  diplomatic,  too-  vexing  prob-  *og  agency,  is  now  associate  director 

sular,  and  business  men  in  the  cities  jg^^  division  has  been  the  es-  the  New  York  office.  S.  L.  Weaver, 


Programs  originating  in  the  Dono- 


where  the  ads  appeared. 

Objections  to  Campaign 

The  idea  of  the  campaign  was  com- 


in  the  New  York  office.  S.  L.  Weaver, 


tablishing  of  reliable  representatives  former  advertising  manager  of 

in  these  key  centers.  Consular  offices  fhe  American  Tobacco  Co.,  holds  a 


The  idea  of  the  campaign  was  com-  are  already  swamped  with  work  of  similar  position  in  Washington, 
mended  but  the  straightforward  way  their  own  and  the  embassies  or  lega-  ■ 

it  was  conducted  did  not  fit  in  with  tions  have  neither  the  man-power  FTC  STIPULATION 
the  complicated  and  sensitive  diplo-  nor  the  set-up  to  engage  m  this  type  v  ^  o*  »  t:-  ^ 

matic  sti^cture  in  the  Latin  American  of  activity.  ^  ’ 

.  .  « i..  Kalamazoo,  Mich.,  has  agreed  to  a 

countries.  ,  ,  .  '  ®  variety  of  promotional  ac-  stipulation  of  the  Federal  Trade  Com- 

When  the  campaign  was  canceled,  tivities  are  being  planned  to  promote  mission  to  abandon  the  advertising 
the  Communications  Division  was  told  the  good  neighbor  policy.  These  in-  phrase  used  for  many  years  and  par- 


the  Communications  Division  was  told  the  good  neighbor  policy.  These  in 
that  newspaper  publishers  in  South  elude  exchange  of  newspaper  publish 


America  would  have  to  get  along  ers,  student  fellowships,  essay  contests, 
without  direct  revenue  from  Uncle  oratorical  contests. 


Sam,  at  least  for  the  tune  being.  Sixth,  newspaper,  radio,  and  movie  stipulated  it  would  cease  and  desist 
Henceforth,  the  activities  of  the  or-  features  are  being  produced  in  the  other  advertising  phrases,  such  as 
ganization  were  to  be  worked  out  U.  S.  for  consumption  in  South  Am-  “factory  prices”  and  “direct  from  fac- 
in  full  conjunction  with  the  cham^rs  erica.  Wdt  Disney  and  Jock  Whitney  tory  to  you,”  which  imply  that  it  man- 
of  commerce  and  other  local  organiza-  are  both  in  South  America  developing  ufactures  any  stove,  heater,  range, 
tions  in  key  Latin  American  cities.  the  motion  picture  into  a  powerful  furnace  or  other  appliance  in  a  factory 
This  is  a  slow  process  and  one  that  inter-American  promotional  weapon,  owned  or  controlled  bv  it. 
is  most  effective  when  least  publicized.  ‘ 

Acrordingly,  the  Communications  Di-  ANPA  REPEATS  NEWSPRINT  RECOMMENDATION 

vision  since  early  last  suiruner  ^  hM  “NUMEROUS  statements  are  being  issued  about  various  aspects  of  the  paper 
slowly  and  quietly  and  pulp  situation  including  reviews  in  dispatches,  surveys,  forecasts, 
projTCts.  gtp  »  tjjg  Bulletin  of  the  American  Newspaper  Publishers  Association  stated 

^  “Inquiries  from  a  few  publishers  prompt  us  to  print  again  the 

news  broad^ts  us^  U.  S.  statement  in  Newsprint  Bulletin  No.  28-1941,  Sept.  17,  as  follows; ‘A  recent 

PreM  U  S  exnort  of  aspects  of  the  newsprint  situation  causes  this  statement:  The  recom- 

that  have  customarilv^ed  >nendation  is  repeated  and  emphasized  that  publishers  should  order  one- 


news  broadcasts  using  u.  o.  wire 
services,  particularly  United  Press 
and  Associated  Press.  U.  S.  export 
companies  that  have  customarily  used 


increasing. 

Second,  a  series  of  newspaper  ad 


10th  District,  4- A, 
Meeting  in  Tulsa 

Tulsa,  Okla.,  Oct.  16— One  of  fl* 
largest  gathering  of  advertising  qk, 
and  women  held  in  the  southwest*. 
sembled  here  today  for  the  start  (f  Pi 
the  10th  district  convention  of  flu  •  * 
Advertising  Federation  of  Americi 

The  advertising  convention  opemil 
with  headquarters  at  the  Hotel  Tulaf 
with  the  first  general  luncheon  s*.!  I® 
sion  at  noon  at  which  time  Wesln 
E.  Disney,  First  district  United  Statq 
Congressman,  and  Forbes  McKaj 
vice-president  of  the  AFA  and  asso^ 
ciate  advertising  manager  of  the 
Progressive  Farmer  -  Ruralist,  ven 
speakers.  Th: 

On  the  Thursday  afternoon  pro-'  up  u 
gram  were  Amos  Parrish,  interna,  i  *1“*^ 
tionally  known  retail  merchant;  Ridi.  j  hous: 
ard  Manville,  copy  analyst  with  New-  tic  s 
ell-Emmett  Co.,  New  York,  andJ.  D. 


Shouse,  general  manager  of  WLW  i 
Cincinnati. 


Neville  Miller,  president  of  the  jt.  ] 
National  Association  of  Broadcasters,  gf  tl 
was  scheduled  for  an  address  a  gf  tl 
“Freedom  of  the  Press  and  Radio"  at  neel 
the  Friday  noon  luncheon  session.  ygrl 
In  a  general  luncheon  session  with  insti 
the  Southwestern  Association  of  Ad- 
vertising  Agencies  Saturday  conven-  the 
tion  delegates  were  scheduled  to  hear  usee 
Frederic  Gamble,  managing  director  eidi 
of  the  4-A  group,  on  “The  Attack  on  Qffii 
Advertising.”  j  _gg 


Emerson  Radio  |  < 

Uses  Newspapers  i ' 

“We  are  firm  believers  in  the  power  ' 
of  newspaper  advertising,  B.  Abrams,  i 
president  of  the  Emerson  radio  com- ; 
pany,  said  this  week  in  announcing 
the  results  of  a  study  of  radio  buying 
habits.  The  study  was  made  by  a 
large  metropolitan  newspaper. 

Mr.  Abrams  said  the  major  portion 
of  the  Emerson  advertising  budget  is 
expended  in  newspapers.  He  also  at¬ 
tributed  the  success  of  Emerson  sales 
campaigns  in  New  York  to  this  me¬ 
dium. 

The  survey  reported  that  of  all  home 
radios  bought  in  the  first  six  months 
of  1940,  over  25%  were  Emerson.  Ac¬ 
cording  to  a  press  release,  Emerson 
also  led  the  New  York  field  with  over 
19%  purchase  preference  in  1938  and  \ 
1939. 


uae  exchange  of  newspaper  publish-  ticularly  familiar  in  the  midwest — 
s,  student  fellowships,  essay  contests,  “Kalamazoo  Direct  to  You.’’  The  com- 
atorical  contests.  mission  announced  the  company  had 

Sixth,  newspaper,  radio,  and  movie  stipulated  it  would  cease  and  desist 


Seek  to  Double  Va.  sa 

Ad  Appropriation  ^ 

Richmond,  Va.,  Oct.  13  —  The  Vi-  q 
ginia  Conservation  Commission  hai  ^ 
asked  the  State  advisory  commission 
on  the  budget  for  an  increase  froa 
$143,250  to  $313,770  for  the  next  ^  j 
ermium  for  the  division  of  publidly  ^  * 

and  advertising.  I  ^ 

_ s  • _ 1—  f  R 


mSrec;;d^7son^u^^^  requirements  each  month  under  contract. 


The  proposed  increase  in  advertis¬ 
ing  funds  would  provide  $50,000  i 
year  for  industrial  advertising,  of 
which  $40,000  would  be  used  for  paid 
advertising  in  newspapers  and  maga¬ 
zines  and  $10,000  for  an  industriil 
contact  man  and  his  expenses.  Ths 
appropriation  was  urged  some  tioo 
ago  by  representative  of  25  Virgmii 
organizations. 


stations  have  been  urged  to  switch  ^  believed  this  will  provide  an  ample  supply  and  that  any  greater  monthly 
their  sponsorship  to  news  broadcasts,  orders  would  only  make  the  transportation  situation  more  difficult.  It  is 
This  appeal  is  made  on  the  basis  that  believed  that  a  continuation  of  the  policy  of  ordering  one-twelfth  of  annual 
it  is  the  patriotic  thing  to  do,  and  also  newsprint  requirements  each  month  under  contract  is  a  most  beneficial  step 
good  business.  The  popularity  of  regardless  of  what  price  is  announced.  Contracts  with  manufacturers  cover 
U.  S.  broadcasts  in  South  America  is  newsprint  requirements  of  publishers  generally  and  that  policy  has  a  whole- 
increasing.  some  effect  in  combatting  or  preventing  any  kind  of  “spot”  or  “scare-  buying” 

Second,  a  series  of  newsoaner  ad-  situation’.” 


20  GRAND  CAMPAIGN 

Axton-Fisher  Tobacco  Co.  is  usim 
approximately  50  newspapers  in  $ 
major  metropolitan  markets  this  hH 
on  a  campaign  for  Twenty  Granf 
cigarettes.  Ads  will  measure  abort 
200  lines  and  appear  consistently  until 
the  end  of  the  year. 
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THE  ADVERTISING  SURVEY  interest  programs  (health,  beauty 

* _ hints,  styles,  etc.),  sports,  quiz  pro- 

grams,  time  signals,  army  camp  pro- 

aga  T  J  1  grams,  and  programs  of  juvenile  in- 

1 1  Ijlimftl*  lHd.U.STr^y  terest,  men’s  interest,  campus  appeal, 

1*  J  institutional  nature. 

Protests  OPM  Rulina  su.'S'?„ 

^  grams,”  Garber  writes. 

Bv  WARREN  L  BASSETT  Commenting  on  the  rate  of  return 

^  from  radio  advertising  as  compared 

thV  “arsenal  of  democracy”  catch-  own  defense  equipment  has  been  f^'om  other  media,  Garber 

ina  .  .  ,  .  ,  _  .1 _ J  _  _ 1  _  pxnlains  that  manv  of  thp  rpnlies  re¬ 


line  looked  a  lot  better  on  news-  slowed,  and  our  national  economy,  explains  that  many  of  tl^  replies  re- 
orint  than  it  does  on  blueprints.  which  might  have  absorbed  a  domestic  ceived  are  unquestionably  assump- 

the  OPM  comes  a  steady  defense  program  of  great  magnitude,  “Ut  ad^: 

.♦ream  of  rulings  which  turn  the  is  being  more  and  more  dislocated.  public  mat  has  been  educated  to 

errews  tighter  and  tighter  on  indus-  We  share  the  feeling  of  the  oil  relatively  heai^  department  store 

^  big  and  little.  burner  men,  that  if  the  country  and  newspaper  advertising  for  40  years  or 

the  oil  burner  field  rose  industry  are  to  pull  together  the  facts  cannot  be  expected  to  react 

omK!  against  OPM  Order  1192  ninst  be  laid  on  the  table.  There  must  to  light  department  store 

up  in  arms  against  UF  y  more  careful  aiming  less  shooting  radio  of  a  few  years  standing, 

which  bans  oil  burners  in  defense  more  caretul  aiming,  less  shootmg  Newspaper  Space  Used 

fusing  construction  along  the  Atlan-  from  the  hip;  a  more  sober-perhaps  newspaper  apace  used 

■  Vioard  even  more  selfish — evaluation  of  what  Officials  of  stores  queried,  however. 

PC  seaooa  .  ^  paying  for  what  we  are  get-  favor  newspaper  advertising  over 

OPM  Used  as  auDTerTU9e  ’  * 

The  oil  burner  men  smell  a  rat  and 


urm  vMwa  aa  .mwiic,  yersa.  radio  appeals.  In  reply  to  the  ques- 

The  oil  burner  men  smell  a  rat  and  Boil^  down  to  its  most  practical  tion,  “How  does  the  rate  of  return  on 
they  don’t  mince  words  in  suggesting  aspects,  it  is  up  to  industry  large  and  your  publicity  dollar  spent  on  radio 
it  R.  M.  Sherman,  general  chairman  gmall  to  demand  and  get  the  facts  on  time  compare  with  the  rate  of  return 
of  the  defense  emergency  committee  priority  rulings.  These  are  still  public  from  newspaper  space?”  three  stores 
of  the  industry,  speaking  at  a  special  business,  and  public  business  of  the  said,  “same  return’;  27  stores,  “less 
meeting  called  at  the  Hotel  New  magnitude.  return”;  two  stores,  “greater  return”; 


Yorkers  Tuesday  by  the  Oil  Burner 
Institute,  said;  Store  Use  oi  Radio  Studied  know.” 

“This  order  is  an  example  of  how  following  review  of  a  study  of  Some  reasons  cited  for  discontin- 

the  materials  priorities  system  may  be  t/jg  ngg  Qf  radio  advertising  by  depart-  uing  radio  advertising  by  26  stores 
used  as  a  subterfuge  to  accomplish  ment  stores  was  written  by  Robert  X.  which  formerly  used  this  media  were: 
ends  it  was  not  intended  to  serve.  Graham,  professor  in  journalism,  Uni-  “Response,  if  any,  intangible  and 
Official  honesty  requires  that  such  versity  of  Pittsburgh,  It  gives  new  not  traceable.” 

measures  to  deal  with  the  fuel  situa-  nfid  interesting  data  on  store  use  of  “Did  not  produce  direct  sales  re- 
tion  be  separated  and  made  to  stand  radio.  turns.” 


return”;  two  stores,  “greater  return”; 
and  14  stores,  no  reply  or  “don't 
know.” 

Some  reasons  cited  for  discontin- 


their  own  feet  and  not  be  sneaked  jp  A  department  stores  does  a  ten 


under  the  priority  tent.” 


million  dollar  business  in  a  year. 


turns. 

“No  obvious  benefits.” 

“We  were  never  able  to  check  re- 


Mr.  Sherman  charged  that  the  oil  it  spends  $34S,000,  or  3.45%,  on  news-  suits  and  were  convinced  that  our 
burner  industry  was  not  consulted  in  paper  advertising,  and  $7,000,  or  .07%  program  was  not  getting  an  audi- 
connection  with  the  OPM  order,  but  on  radio,  John  A.  Garber,  instructor  ence.” 

said  “we  know  other  national  indus-  in  advertising  in  the  University  of  “Feel  that  this  medium  is  more 
tries  were  in  possession  of  the  plans.’’  Pittsburgh’s  Research  Bureau  for  Re-  institutional  in  nature  and  less  pro- 
The  order,  he  continued,  “does  not  tail  Training,  says  in  “Survey  of  ductive  in  immediate  results  than 
prohibit  the  use  of  manufactured  gas  Broadcast  Advertising,”  a  study  made  the  newspapers.  With  a  limited  budget, 
for  heating,  which  requires  large  last  year  among  92  department  stores  we  concentrate  in  the  newspapers;  our 
amounts  of  oil  for  its  enrichment.’’  and  just  published  by  the  Bureau.  effectiveness  would  be  spread  too  thin 


amounts  of  oil  for  its  enrichment.’’ 

R.  G.  Whipple,  president  of  the  in 
stitute  said: 


Stores  studied  were  from  13  states  otherwise. 


all  home 
:  months  ’ 
on.  Ac- 
Emersoo 
rith  over 
1938  and  I 


stitute  said:  located  in  the  eastern,  central  and  “Couldn’t  see  that  it  was  worth 

“We  are  willing  to  sacrifice  our  in-  western  coastal  states.  Distribution  of  what  it  cost.  Results  not  comparable 
dustry  on  the  altar  of  national  defense,  stores  in  cities  of  50,000  population  and  to  newspaper  advertising.’’ 
if  this  is  necessary,  but  we  must  do  less  up  to  those  in  metropolitan  areas  “Newspaper  rates  most  favorable  for 


everything  to  see  that  industries  par¬ 
allel  to  ours  make  equal  sacrifices.”  the  study  a  good  perspective.  Good  cooperation  by  newspaper  over 

Mr.  Whipple  declared  that  the  On«-Half  Used  Radio  year.” 

“Save-for-E)efense”  campaign  of  the  Oddly  enough,  46  stores,  or  exactly  While  making  no  pretense  of  prov- 
industry,  featurmg  the  correct  adjust—  one-half  of  those  surveyed,  use  radio  Ing  the  worth  of  radio  as  an  advertis- 
ment  of  oil  burners  to  conserve  fuel,  odvertising.  The  percentage  of  stores  ing  medium  for  department  stores,  the 
had  won  the  acclaim  of  marketing  au-  smaller  population  centers  using  Pitt  Retail  Bureau  survey  does  in- 

thoiities.  He  cited  Secretary  Ickes  m  radio  is  about  as  great  as  that  in  dicate  that  some  radio  people  have 

saying  that  proper  adjustment  of  oil  larger  metropolitan  areas.  ’More  than  refused  to  accept  the  fact  that  there 

burners  can  save  10,000  barrels  of  oil  percentage  of  stores  with  ar*  problems  peculiar  to  department 

daily  and  »id  that  the  saving  in  the  gales  volumes  of  $100,000  or  under  store  advertising  and  merchandising. 

OPM  priority  order  would  be  under  ^^ose  with  $100,000  to  $500,000  and  that  stations  are,  for  the  most 

1,000,000  barrels  annually.  using  radio  is  about  the  same  as  Part.  weak  on  checking  appeal  to  the 

Dealer  Ad  Pregrain  Cnrtalled  those  businesses  with  five  million  to  public. 

Robert  A.  Richardson,  snecial  repre-  ten  million  dollars  volume  and  those  Thirty-four  percent  of  the  stores 


less  up  to  those  in  metropolitan  areas  “Newspaper  rates  most  favorable  for 
of  one  million  population  or  over  gives  us.  Location  in  newspaper  excellent. 


Good  cooperation  by  newspaper  over 
the  year.” 

While  making  no  pretense  of  prov- 


1,000,000  barrels  annually. 

Dealer  Ad  Program  Cnrtalled 

Robert  A.  Richardson,  special  repre 


sentative  of  the  defense  committee  of  with  more  than  ten  million  volume. 


Thirty-four  percent  of  the  stores 
reported  a  careful  check;  37%,  an  in- 


the  industry,  told  of  the  dealer  pro-  Types  of  programs  used  by  stores  different  check;  and  29%,  no  check  on 

gram  sponsored  by  the  committee,  but  includes  regularly  scheduled  “spot’’  service’s  appeal. 

said  that  the  newspaper  advertising  programs,  shopping  programs,  news.  Commenting  on  the  general  results 
campaign  direct  to  the  public  had  to  recordings,  variety  programs,  women’s  of  the  survey,  Garber  says: 
be  curtailed  because  of  lack  of  funds.  -  — - —  —  - 

The  “arsenal  of  democracy”  bite  is  DISCONTINUES  DEALER  ADVERTISING 

on  in  earnest,  as  pre^cted  here  and  p  JACOBSON  &  SONS,  makers  of  shirts,  pajamas  and  sportswear,  announced 
cohere  many  monms  ago.  that  the  company  was  discontinuing  its  cooperative  newspaper 

Mam  Street  w  e  advertising  in  favor  of  a  campaign  in  national  magazines.  According  to  a 
thp  m  f  ^  press  release  “the  increased  appropriation  for  national  advertising  would  pro- 

to  benefit  for  more  of  the  Jayson  retail  distributors  than  could 

wonder  if  a  calmer  approach  would  Possibly  be  realized  if  the  cooperative  newspaper  advertising  were  continued, 
not  have  accomplished  just  as  much.  release  said  that  many  stores  were  not  in  a  i>osition  to  avail  themselves 

To  our  mind,  the  country  was  sold  advertising.  Monroe  Mayer,  sales  manager  of  the  company, 

on  defense  to  the  limit  for  our  own  Editor  &  Publisher  that  in  recent  years  fewer  dealers  had  taken  advan- 
waters  and  shores,  but  this  purpose  of  the  company’s  offer  to  share  newspaper  advertising  expenses  on  a 

has  been  shoved  in  the  background  50-50  basis.  He  added  that  small  dealers  in  large  cities  could  not  afford  to 
for  rescue  work  on  a  world-wide  advertise  in  newspapers  and  thus  were  unable  to  get  the  benefit  of  the  co¬ 
scale.  As  a  result  the  stream  of  our  operative  offer.  No  further  newspaper  advertising  is  planned. 


“Radio,  as  is  very  clearly  shown, 
still  plays  a  relatively  unimportant 
part  in  department  store  publicity 
activities.” 


Campaigns  and  Accounts 

NEWSPAPERS  will  be  used  as  the 
backbone  of  a  campaign  to  sell 
Gusto,  a  new  blend  of  vegetable 
juices,  throughout  the  five-state  area 
of  Pennsylvania,  New  Jersey,  Dela¬ 
ware,  Maryland  and  the  District  of 
Columbia.  In  practically  all  of  this 
advertising,  the  vitamin  chart  will  be 
reproduced.  Supplementing  this  cam¬ 
paign,  scheduled  to  break  during  the 
middle  of  October,  will  be  point-of- 
sale  displays,  sampling  and  direct  mail. 
Gusto  is  packed  by  the  Francis  C. 
Stokes  Co.  of  'Vincentown,  N.  J. 

Hygrade-Sylvania  Corp.,  manufac¬ 
turers  of  radio  tubes  and  incandescent 
and  fluorescent  lamps  and  fixtures, 
have  appointed  Arthur  Kudner,  Inc., 
as  advertising  counsel,  it  was  an¬ 
nounced  today  by  Paul  S.  Ellison, 
director  of  advertising  and  sales  pro¬ 
motion.  The  appointment  is  effective 
Dec.  1. 

The  account  of  Blue  Moon  Foods, 
Inc.,  Thorp,  Wis.  (Blue  Moon  Cheese- 
Bavarian  Spread),  will  be  placed  by 
Reincke  -  Ellis  -  Younggreen  &  Finn, 
Inc.,  Chicago  agency,  effective  Nov.  1. 

Presba,  Fellers  &  Presba,  Inc.,  Chi¬ 
cago  agency,  is  releasing  a  newspaper 
campaign  on  Carlay  Co.,  Chicago  (re¬ 
ducing  aids). 

First  United  Broadcasters,  Chicago 
agency,  is  using  newspapers  on  Wil¬ 
lard  Tablet  Co.,  Chicago. 

The  Agash  Refining  Corp.,  manufac¬ 
turers,  refiners  and  importers  of  edible 
oils,  mayonnaise  and  salad  dressing, 
appoint  The  Blaine  Thompson  Co., 
Inc.,  as  their  advertising  agency. 
Newspapers,  radio,  magazines  and 
trade  papers  will  be  used.  Albert  L. 
Lesser  is  account  executive. 

Wettlin  and  Co.,  Camden,  N.  J.,  an¬ 
nounces  its  appointment  as  advertis¬ 
ing  agency  for  the  Johnson  Sales  Co. 
of  Hagerstown,  Md.,  manufacturers  of 
Ezol  and  other  drug  products. 

B.  Cribari  &  Sons,  Inc.,  have  added 
three  newspapers  in  New  York  City  to 
carry  their  advertising  on  California 
Chablis,  Sauterne,  California  Sherry, 
Burgundy,  Riesling,  and  Vermouth. 
This  brings  the  total  of  New  York 
City  newspapers  on  this  list  to  six. 
The  advertising  is  handled  by  H.  B. 
LeQuatte,  Inc.,  New  York. 

Among  Advertising  Folk 

EARL  D.  DOTY  has  been  named  man¬ 
ager  of  the  new  Dayton  office  of  the 
Keeler  &  Stites  advertising  agency  in 
Cincinnati.  Doty  had  been  advertis¬ 
ing  manager  of  General  Motors  Frig- 
idaire  Division  and  its  air  conditioning 
subsidiary  at  Dayton. 

Paul  Brill  has  joined  the  copy  staff 
of  the  Addison  Vars  Advertising 
Agency  in  Buffalo.  He  was  formerly 
associated  with  Fuller,  Smith  &  Ross 
in  the  New  York  office. 

PACme  COUNCIL,  4-A 

Charting  the  future  course  of  the 
nation’s  advertising  is  the  task  as¬ 
signed  to  the  seventh  annual  conven¬ 
tion  of  the  Pacific  Council,  American 
Association  of  Advertising  Agencies, 
according  to  William  H.  Horsley, 
chairman.  The  gathering  will  be  held 
af  Del  Monte.  Cal.,  Oct.  23  and  24. 
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Louisville  Dailies 
Put  Over 
Theatrical  Project 

Successful  Promotion  Be- 
ccone  on  Independent 
Enterprise  in  Four  Years 

The  Louisville  Park  Theatrical  As¬ 
sociation,  one  of  America’s  most  un¬ 
usual  and  successful  newspaper  pro¬ 
motions,  has  just  been  turned  over  to 
the  people  of  Kentucky  as  an  inde¬ 
pendent  civic  enterprise  by  its  “daddy” 
and  sponsor,  the  Louisville  Courier- 
Journal  and  the  Louisville  Times. 

Started  four  years  ago  as  a  trade 
relations  idea,  the  Association  has 
just  ended  its  most  successful  season, 
with  a  substantial  profit,  an  enthusias¬ 
tic  following  of  Kentuckians  theater¬ 
goers,  and  the  whole-hearted  support 
of  Louisville  merchants.  During  the 
1941  season,  the  Association  presented, 
in  its  own  amphitheater,  six  musical 
comedy  hits,  including  the  old  favor¬ 
ites  Rio  Rita,  Irene,  The  New  Moon, 
and  The  Chocolate  Soldier.  More 
than  87,000  people  paid  good  prices  to 
see  such  well  known  Broadway  stars 
as  Jane  Pickens,  Robert  Shafer,  Fred 
Lightner,  Jack  Sheehan,  and  Carol 
and  Dorothy  Stone,  besides  many 
others. 

Directed  by  Heaglond 

As  one  of  several  trade  relations 
projects  sponsored  by  the  Courier- 
Journal  and  Times,  the  stimmer  thea¬ 
ter  was  directed  by  John  Hoagland, 
promotion  manager  of  the  papers. 
Object  of  the  Association  was  to  bring 
to  Louisville,  long  considered  a  “cold” 
town  by  show  people,  the  best  in 
light  opera,  thus  attracting  into  the 
Falls-City  shopping  area  the  cream 
of  the  purchasing  power  in  surround¬ 
ing  counties. 

With  the  Courier -Journal  subscrib¬ 
ing  $2,500  to  the  venture,  the  idea 
was  presented  in  1937  to  a  group  of 
merchants,  who  agi'eed  to  underwrite 
it  with  an  additional  $2,500.  There 
was  no  suitable  theater  available, 
and  so  the  city  agreed  to  provide 
space  in  one  of  the  city  parks.  The 
first  plans  were  to  build  a  simple 
stage  and  provide  an  asphalt  floor 
equipped  with  movable  chairs.  But 
the  sponsors  of  the  idea  became  so 
enthusiastic  as  plans  went  forward 
that  they  pursuaded  tlie  WPA  to  fur¬ 
nish  labor  and  some  materials  for  a 
more  elaborate  project. 

What  started  out  to  be  an  inexpen¬ 
sive  summer  theater  evolved  into  a 
$100,000  concrete  amphitheater.  Situ¬ 
ated  in  a  sylvan  setting  on  the  edge 
of  the  city,  the  theater  has  3,400  per¬ 
manent  chairs,  a  large  stage,  and  com¬ 
modious  dressing  rooms.  Instead  of 
a  curtain  in  front  of  the  stage  a  foun¬ 
tain  of  water  is  turned  on  between 
acts,  lit  up  by  multi-colored  lights  to 
give  a  rainbow  effect. 

The  first  season  ran  at  a  loss,  due  to 
bad  weather  and  the  difficulty  of  in¬ 
troducing  musical  ccmedy  into  a  town 
notoriously  indifferent  to  the  legi¬ 
timate  theater.  In  1939  interest  in¬ 
creased  and  the  year  would  have  been 
highly  successful  except  for  recurrent 
bad  weather.  Nineteen  forty  showed 
a  fair  profit. 

1941  In  the  Black 

The  1941  season  grossed  $82,000, 
with  an  additional  $2,000  coming  in 
from  concessions.  Six  popular  shows 
were  produced  under  the  exclusive 
management  and  direction  of  the 
Shuberts  of  New  York.  A  singing 
and  dancing  chorus  of  40  boys  and 
girls  selected  from  over  200  aspirants 
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in  the  Kentuckiana  district,  gave  local 
color  to  the  productions  and  afforded 
material  for  extensive  advance  pro¬ 
motions.  Attendance  was  from  as  far 
away  as  Chicago,  Columbus,  Terra 
Haute,  Paducah,  and  Cincinnati. 

As  part  of  an  extensive  promotional 
program  intended  to  bring  money  in¬ 
to  the  Louisville  area,  the  Louisville 
Park  summer  theater  is  credited  by 
the  Courier-Journal  and  the  Louis¬ 
ville  Times  with  helping  to  lift  Louis¬ 
ville  from  a  long-time  wholesale  and 
retail  slump. 

Able  now  to  stand  on  its  feet  finan¬ 
cially,  the  Louisville  Park  Theatrical 
Association  will  operate  henceforth  as 
an  independent  civic  enterprise. 
Offices  will  be  moved  from  the  news¬ 
paper  to  separate  quarters  in  a  down¬ 
town  office  building. 

■ 

Paper's  Contest 
Ruled  a  Lottery 

San  Antonio,  Oct.  14 — No  further 
action  is  expected  in  connection  with 
an  opinion  by  State  Attorney-General 
Gerald  C.  Mann  that  a  circulation 
plan  of  the  San  Antonio  Light  involv¬ 
ing  drawings  for  prizes  was  a  lottery 
under  Texas  law.  William  M.  Mc¬ 
Intosh,  publisher,  said  he  had  nothing 
to  add  to  a  story  of  the  ruling  which, 
under  an  Austin  date  line,  the  Light 
and  other  papers  published. 

District  Attorney  John  R.  Shook  of 
San  Antonio,  who  requested  the  rul¬ 
ing,  said  he  contemplated  no  further 
action,  since  the  plan  was  stopped. 
In  fact,  it  was  virtually  over  when  the 
ruling  was  made. 

“Golden  Opportunity”  certificates 
were  distributed  announcing  39  cash 
prizes  daily  would  be  awarded  until 
$2,490  was  given  away.  The  certifi¬ 
cates  announced  there  was  nothing 
to  buy.  They  said  in  part;  “Each 
week  day  until  $2,400  in  cash  ha.s 
been  given  away  39  numbers  will  be 
printed  above  five  comics  that  ap¬ 
pear  in  the  San  Antonio  Light  daily. 
Compare  the  number  of  your  certifi¬ 
cate  with  those  that  are  published 
daily  in  the  Light  and  posted.  To 
win,  the  number  of  your  Golden 
Opportunity  Certificate  must  be 
printed  above  the  corresponding 
comic.  It  is  not  necessary  to  be  a 
regular  reader  of  the  San  Antonio 
Light  to  participate.  Copies  of  the 
Light  may  be  seen  without  charge  at 
the  Light  office.” 

■ 

PLAN  AIR  QUIZ 

Three  members  of  the  Ohio  News- 
pap>er  Women’s  Association  will  oppose 
three  Akron  Beacon- Journal  city  desk 
men  in  a  radio  quiz  program  that  is 
scheduled  to  ofien  the  three-day 
ONWA  convention  in  Akron  on  Octo¬ 
ber  24. 


Windsors  Help 
Photog  Luxton 
Catch  Train 

Minneapolis  Cameraman 
Only  Newsman  to  See  Duke 
And  Duchess'  Private  Cor 

Minneapolis,  Oct.  14 — That  British- 
appearing  character  whom  the  Duke 
and  Duchess  of  Windsor  helped  pull 
over  the  back 
platform  of  their 
moving  train  the 
other  day  was 
no  member  of 
the  royal  party 
who  had  over¬ 
stayed  his  sta¬ 
tion  time.  Neither 
was  it  an  auto¬ 
graph  hunter 
suddenly  beset 
by  reckless  cour¬ 
age. 

It  was  George 
Luxton,  chief 
photographer  of  the  Minneapolis  Star 
Journal  and  Tribune,  who  is  now  in 
his  41st  year  as  a  newspaper  picture 
chaser,  but  who,  at  the  age  of  55,  has 
all  the  vigor  and  daring  of  a  raw  cub. 

Disembarked  to  Get  Pictore 

The  Windsor  incident  occurred  at 
Woodstock,  Ill.,  while  the  ducal  couple 
were  en  route  to  their  Canadian  ranch, 
via  St.  Paul  and  Minneapolis.  “Lux” 
had  gone  out  on  the  tracks  to  take  a 
picture  of  the  Windsors  as  they 
emerged  to  greet  the  crowd  when  the 
train  stopped.  Suddenly,  Lux  real¬ 
ized  he  had  spent  too  much  time  at 
his  task.  Realizing  he  couldn’t  make 
it  all  the  way  around  to  his  own  car 
on  the  train,  he  galloped  up  to  the 
back  platform  as  the  train  started 
pulling  away.  To  the  astonishment  of 
royalty,  of][icial  guards  and  “common¬ 
ers”  alike,  he  started  climbing  right 
over  the  rail.  Both  the  duke  and 
duchess  leaned  over  quickly  to  help 
him,  and  a  State  Department  official 
did  the  final  hoisting.  When  Lux  as¬ 
sured  the  Windsors,  in  answer  to  their 
frightened  queries,  that  he  was  en¬ 
tirely  uninjured,  except  for  skinned 
knees,  he  was  ushered  through  their 
car  to  the  press  coach,  the  only  news¬ 
paperman  in  the  United  States  to  have 
had  a  glimpse  of  the  royal  couple’s 
accommodations. 

In  a  way  it  was  entirely  appropri¬ 
ate  that  Luxton  should  have  had  this 
introduction  to  the  Windsors.  An  in¬ 
cident  a  few  weeks  earlier  had  paved 
the  way,  more  or  less.  ’This  was  when 
Lord  Halifax,  British  Ambassador, 


TRAIN  NAVY  CENSORS  FOR  COMMUNICATIONS 

WASHINGTON,  D.  C.,  Oct.  3 — Censors  who  will  operate  the  Navy  Depart¬ 
ment’s  control  of  communications  going  beyond  the  borders  of  the 
United  States  are  being  trained  in  New  York  City,  but  their  work  will  not 
begin  “for  some  time,”  Secretary  Frank  Knox  told  his  press  conference  today. 
Both  the  Navy  and  War  Departments  reported  to  a  committee  of  Congress 
last  week  that  international  communications  are  marked  for  censorship,  but 
there  is  no  plan  now  afoot  to  place  domestic  publications  under  such  a  rule. 
The  Secretary  reiterated  that  assertion  at  his  conference.  With  an  operative 
.system  of  censorship  on  matter  destined  for  points  beyond  the  United  States. 
Secretary  Knox  predicted  there  would  be  a  better  flow  of  official  news  to 
papers  and  press  services  within  this  country.  The  danger  of  transmission 
abroad  will  have  been  eliminated,  he  explained. 


NLRB  HEARING  NOV.  3  FOR  BIRMINGHAM  CHARGE 

THE  National  Labor  Relations  Board  has  set  for  Nov.  3  a  hearing  of  the 
newspaper  guild  charge  that  an  independent  employes  group  of  the 
strike-closed  Birmingha»?i  Post,  Scripps-Howard  Newspaper,  is  company 
dominated.  Fred  Rucker,  president  of  this  group,  known  as  Alabama  News- 
oaper  Employes,  Inc.,  declared  that  the  chief  objective  of  his  organization 
was  to  get  the  Post  back  in  publication  in  contrast  to  the  obstructive  tactics 
of  the  guild.  He  added  his  organization  had  no  fear  of  the  company  union 
charge. 


came  to  Minneapolis  shortly  wj 
he  made  his  recent  trip  to 
Luxton  boarded  his  train  befort 
reached  Minneapolis,  was  taken 
meet  the  viscount  while  the  latter  kj 
still  at  breakfast.  At  Halifax’s  in^ 
tation,  Luxton  joined  him  at  the  taiJ 


and  thereupon  proceeded  to 


with  him  about  the  respective 
of  various  marmalades.  ™ 


Luxton  comes 
family.  He  was 


from 

born 


Winner 

Canada,  son  of  the  late  W.  F.  Luxtot! 
who  founded  the  Winnipeg  Free  Pr^ 
His  five  brothers  all  were  newspape 
men.  At  the  age  of  10,  he  turned » 
news  stories  to  his  father’s  paper  a^i 
received  25  cents  pay  for  each  ite; 
used.  Just  before  the  turn  of  the  cet-i 
tury,  his  family  moved  to  St. 
where  George  went  to  work  in  thi 
Globe  want  ad  department.  The  Gloixi 
now  defunct,  had  no  photographer- 
as  few  papers  at  that  time  did-hj;! 
George,  a  boy  of  14,  was  interested  k 
photography  as  an  amateur.  It  nal 
1900  when  he  took  his  first  pictun,. 
and  soon  he  was  chasing  fires,  mur.j 
ders  and  similar  events  to  the  poicl 
where  the  business  manager  fired  hm| 
for  not  spending  enough  time  at  wan;  | 
ads;  the  city  editor  immediately  hired  i 
him  at  almost  twice  his  former  sal¬ 
ary,  which  made  his  new  wage  f!  j  I 
week.  In  1901  he  first  attempted  an 
action  shot,  using  a  rubber  band  on : 
the  shutter  so  he  could  step  un  the 
speed. 

Was  in  Show  Business 

When  the  Globe  folded 


in  1901 

George  went  to  the  old  Minneiqwlii  * 
Times,  stayed  there  until  that  paper ' 
closed,  went  to  the  Minneapolis  Jov- 
nal,  which  he  left  for  a  short  spel 
in  show  business.  In  1930,  Geotp 
took  his  present  job. 

During  his  career.  Lux  has  trained 
scores  of  photographers,  has  taken  an 
estimated  300,000  pictures,  and  has 
made  news  himself  a  number  of  times 
with  such  incidents  as  the  time  sev¬ 
eral  years  ago  when  he  saved  the 
University  of  Minnesota  football  team 
from  almost  certain  death  by  discov¬ 
ering  a  fire  in  the  Montana  hotel 
where  the  squad  was  sleeping. 

George  perfected  a  “blackout  cam- 
early  this  year,  based  on  infor- 


V 


mation  brought  back  from  Britain  by 
John  Cowles,  president  of  the  Star 
Journal  and  Tribune.  With  as  little 
“spare  time”  as  he  has,  George  at¬ 
tends  to  his  garden,  which  is  his 
hobby,  and  also  serves  as  the  Star 
Journal  garden  editor. 

George  has  ridden  on  the  train  oi 
every  President  since  McKinley,  widi 
the  exception  of  Harding. 

His  family  consists  of  his  wife,  i 
daughter,  and  a  cat  named  Murjdiy. 
who  George  insists  is  the  most  photo¬ 
graphed  feline  in  North  America. 


VISIT  NAVY  BASE 

Norfolk,  Oct.  13 — Newspaper  writ¬ 
ers  and  photographers  from  many  . 
sections  of  the  nation  were  given  i  f 
first  hand  insight  into  the  life  of « 
navy  recruit  during  a  visit  to  die  : 
Naval  Operating  Base  here  Oct.  U  ’ 
Among  those  making  the  trip  wm  t 
Carroll  Peake,  Washington  Times-  ’ 
Herald;  Mr.  and  Mrs.  Claude  Mahoney. 
Washington  Evening  Star;  Eleanor 
Ragsdall,  NEA;  Gertrude  Chesnut 
Transradio;  Maurice  Lanigan,  Acme: 
Mary  Hornaday,  New  York  HerJi 
Tribune;  Mary  Blakely,  Philadelphk 
Bulletin;  Malvina  Stephenson,  Konni 
City  Star;  Miss  Amelia  Muller,  Bolt*- 
more  Sun;  June  Frank,  free  lano 
writer,  representing  Collier’s;  Mr.  and 
Mrs.  RacMord  Mobley,  Detroit  Free  I 
Press;  Evelyn  Moore  of  the  Pan-  i 
American;  Phil  Yeager,  Clevelasi 
News. 


welad  i 
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The  CLEVELAND 
2-in-l  MARKET 

(1)  Greater  Cleveland 

(2)  26  Adjacent  Counties 

the  L  A  R  G  E  S  T  and 
SECOND  LARGEST 

Retail  Markets  in  Ohio 


of  Greofor 
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Data  on  Markets 
Needed  by  Agents 

continued  from  page  13 


would  not  be  so  happy  if  they  knew 
how  much  that  they  could  and  should 
have  had  went  somewhere  else,  be¬ 
cause  the  story  of  their  market  is  so 
badly  told. 

Rcpreseatotives  Appointed 

In  ordinary  routine,  the  business 
manager  and  national  advertising 
manager  appoint  salesmen  from  their 
home  office  staff  to  sell  national  ad¬ 
vertising.  In  the  big  centers,  they  ap¬ 
point  publishers’  representatives.  The 
system  is  excellent.  Salesmen  and 
representatives  are  able  men.  I  know 
dozens  as  personal  friends.  Their 
stock-in-trade  is  to  be  welcome  vis¬ 
itors  in  influential  offices. 

Likewise,  they  know  well  the  story 
of  the  newspaper  whose  space  they 
sell:  its  history,  policies,  circtilation, 
rates,  advertising  linage  by  types, 
points  of  superiority  over  “the  offier 
paper’’  and  all  the  angles  which  the 
publisher  believes  advertisers  and 
their  agencies  should  know  in  order 
to  understand  the  value  of  advertising 
in  so  influential  a  medium. 

’That’s  fine.  There’s  a  certain  amoimt 
of  self-glorification  mixed  up  in  it, 
but  not  objectionably.  Certainly  it  is 
desirable  that  men  ^ould  have  pride 
in  what  they  sell,  and  nothing  should 
be  subtract^  from  the  indoctrination 
newspaper  space  salesmen  now  re¬ 
ceive.  Rather,  something  should  be 
added.  ’That  is,  a  preparedness  to  dis¬ 
cuss  why  the  city  itself  should  be 
included — and  at  such  a  point,  inco¬ 
herency  begins. 

Ask  a  newspaper  space  salesman  to 
explain  in  clear,  lucid  terms  why  a 
certain  brand  or  class  of  product 
should  be  advertised  in  the  city  where 
his  newspaper  is  located,  and  he  is  at  a 
disadvantage. 

Maybe  the  publisher  knows,  or  the 
business  or  advertising  manager.  More 
likely  they,  too,  talk  in  generalities 
rather  than  specific,  up-to-date  facts. 
Definitely,  they  talk,  and  the  range  of 
their  influence  is  therefore  the  ear¬ 
shot  of  their  listeners,  multiplied  by 
salesmen. 

Town  Crier  Methods  of  Sellie9 

Newspapers  took  the  place  of  the 
town  crier,  but  in  their  own  selling 
they  stick  to  his  methods  of  crying 
their  own  news. 

It  may  be  true  that  news  consists 
primarily  of  reporting  other  people’s 
misfortunes,  but  that  type  of  news  sells 
no  space  in  newspapers.  Everyone  in 
the  business  management  of  news¬ 
papers  knows  that  space  is  sold  on 
go^  news,  not  bad. 

Isn’t  it  amazing  that  a  newspaper 
can  report  what  is  happening  in  the 
most  remote  parts  of  the  Russian 
battlefront,  yet  be  mute  as  to  progres¬ 
sive  developments  in  its  own  home 
town?  True,  all  they  have  to  do  is 
buy  AP,  U.P.  or  INS  if  either  is  pur- 
chaseable,  and  they’re  all  set  to  report 
the  world.  True  again,  local  news 
can  be  covered  by  patroling  the  beats 
where  trouble  is  controlled.  True  once 
more,  newspapers  have  no  reporters 
to  cover  the  kind  of  news  that  will 
best  serve  the  business  office. 

So  they  fall  back  on  the  town  criers, 
and  relay  by  voice  what  they  hear. 
Publisher  tells  BM,  who  tells  NAM, 
who  tells  the  reps,  who  tell  space  buy¬ 
ers,  who  tell  what  they  remember  to 
senior  executives  and  to  clients. 

Any  reader  who  ever  trained  as  a 
soldier  officer  remembers  the  old  game 
of  forming  a  big  circle;  the  Major  gives 
a  brief  message  which  is  passed  by 
word  of  mouth  around  the  circle  back 
to  the  Major,  who  doubles  up  in  aston¬ 


ished  laugher  at  the  way  the  message 
comes  back  to  him. 

Listen  in,  Mr.  Publisher,  and  hear 
retold  the  stories  of  your  market,  told 
to  you  by  important  men  in  your  city, 
passed  along  earnestly  by  you  and  re¬ 
layed  by  your  town  criers.  You  may 
decide  that  isn’t  much  of  a  way  to 
report  the  terrific  expansion  of  your 
market.  Bits  of  rumors,  badly  dis¬ 
torted  in  the  telling,  disconnected  and 
without  pattern — your  editors  would 
hang  their  heads  in  shame  were  a 
single  story  to  r\m  in  their  coliunns 
in  as  slipshod  a  style  of  reporting  and 
disseminating  as  you  regularly  permit 
— nay,  encourage — in  the  advertising 
department. 

Urban  Expansion 

One  of  the  biggest  news  stories  today 
is  the  expansion  of  our  urban  popula¬ 
tion — numerically,  financially  and  geo¬ 
graphically.  That  news  is  breaking  in 
your  town,  Mr.  Publisher.  Are  you 
proud  of  the  way  you  are  presenting  it 
to  the  most  interested  and  profitable 
readers  you  could  hope  to  find  any¬ 
where  —  American  business  houses, 
your  present  and  prospective  adver¬ 
tisers? 

What  are  you  doing  to  gather 
and  co-ordinate  the  facts  of  your 
story? 

Have  you  got  professional  business 
reporters  on  the  job,  or  are  you  de¬ 
pending  upon  other  town  criers? 

Are  you  putting  the  story  into  print 
where  thousands  of  eyes  can  see  it,  or 
depending  upon  busy  leg  men  to  tell 
it  to  those  they  find  time  to  meet? 

Are  you  preparing  and  publishing 
interesting,  newsy,  factual  advertising, 
or  talking  about  things  that  can  be 
looked  up  in  AH.C.  or  Standard  Rate 
and  Data  Reports?  Are  you  selling, 
or  just  bragging  about  gains  that  come 
to  you  by  the  right  or  wrong  guesses 
of  your  advertisers? 


See  Possibilities  for 
More  Classified 

Los  Angeles,  Oct.  13 — Although 
classified  linage  may  be  headed  down¬ 
ward  for  next  year  in  some  classifica¬ 
tions,  there  are  still  profitable  avenues 
open  for  the  developing  of  more  busi¬ 
ness,  members  of  the  Southern  Cali¬ 
fornia  Classified  Advertising  Managers 
Association  agreed  at  their  monthly 
meeting  tonight. 

Furniture  and  miscellaneous  classi¬ 
fications  are  promising,  a  drug  classi¬ 
fication  can  be  developed,  automobile 
servicing  can  be  built  to  replace  lost 
used-car  copy,  and  it’s  none  too  early 
to  start  working  on  Christmas  ideas, 
which  in  the  experience  of  one  man¬ 
ager  has  produced  from  8,000  to  9,000 
ads  in  each  of  several  past  years  dur¬ 
ing  the  month  before  the  holidays. 

And  there’s  still  plenty  of  work  to 
do  in  the  fundamentals  of  classified, 
Mel  Burgess,  classified  manager  of  the 
Santa  Monica  (Cal.)  Evening  Out¬ 
look,  declared.  Classified,  he  said, 
consists  of  a  lot  of  space,  and  a  lot  of 
small  ads.  He  found  a  ready-made 
prospect  list  of  3S0  names  in  the  classi¬ 
fied  section  of  the  telephone  directory, 
and  has  developed  a  systematic  plan 
of  working  them.  Each  lead  is  listed 
in  a  card  index  system,  the  cards 
numbered  consecutively,  and  filed  in 
“running”  or  “dormant”  files.  Hie 
object  is  to  get  them  out  of  the  latter 
into  the  former.  Ten  cards  are  given 
to  each  salesman  at  a  time,  the  num¬ 
bers  listed  on  a  control  sheet  which 
Burgess  retains,  and  from  time  to  time 
salesmen  are  asked  to  report  on  their 
progress  with  them  at  staff  meetings. 

William  Casse,  Ijiglewood  Daily 
News,  outlined  his  success  in  bringing 
an  independent  drug  store  into  the 
paper  by  way  of  the  classified  pages. 
Similarly,  he  has  sold  the  J.  C.  Pen- 


The  Sun  has  a  larger 
gain  in  Women’s  Cloth¬ 
ing  Store  Advertising  for 
the  first  9  months  of 
1941  than  any  other 
New  York  weekday* 
newspaper. 
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ney  store  on  using  classified  for  ^  ^ 
bargain  basement  items,  offering 
aged  goods,  imperfects,  or  wind|3* 
faded  merchandise. 

Instead  of  worrying  too  much  abgJ ! 
next  year,  classified  managers 
work  out  a  definite  program  forS' 
balance  of  this  year,  Ken  Flood,  S« 
Diego  Union  and  Tribune-Sun,  ad. 
vised.  For  about  12  years  those  papeq 
have  offset  the  holiday  slump  in  Ijj. 
age  with  a  “Christmas  Shopping  Col. 
unrns”  department,  which  is  action, 
a  miniature  classified  section  runnav 
on  the  first  page  of  the  classified 
tion  Sundays  and  the  first  full  pan  a 
week  days.  It  starts  30  days  befon  ^ 
Christmas,  with  as  many  30-day  otd- 
ers  as  possible  to  start,  and  builds  19 
to  the  final  day.  Advertisers  are  en. 
couraged  to  change  copy  three  tinm 
a  week  if  possible,  and  at  least  onei 
a  week,  in  order  to  maintain  reader 
interest.  A  tie-in  reader  interest  coo. 
test  runs  coincidentally,  based  on  thi 
correct  answers  to  five  to  ten  questk^ 
daily  relating  to  ads  in  the  section 
Five  daily  prizes,  consisting  of  caii^ 
theater  tickets  or  subscriptions  ate 
offered. 


PLAN  AP  MEETING 

Several  score  publishers  and  editoQ 
of  Associated  Press  newspapers  h 
Georgia  and  Alabama  will  go  to  It. 
Penning,  Ga.,  Oct.  29  for  a  first-h«4 
look  at  how  the  United  States  Anqr 
handles  its  newest  and  deadlicM 
weapons.  A  joint  membership  meet¬ 
ing  of  AP  papers  in  the  two  states 
will  be  held. 


16-PAGE  WINE  SECTION 

National  Wine  Week  was  heraldad 
by  the  San  Francisco  Examiner  with  a 
16-page  tabloid  insert  in  color  OcLU 
which  also  went  by  mail  to  6(X)0  ad¬ 
vertisers  throughout  the  nation. 


HONORS  EMPLOYES 

Eight  long-term  employes  of  the 
Pottstown  (Pa.)  Mercury  were  hon¬ 
ored  recently  as  the  organization  ob¬ 
served  the  tenth  anniversary  of  the 
founding  of  the  newspaper.  ’The  eight 
— Miss  Sara  J.  C.  Beebower,  Shandy 
Hill,  George  A.  Lessig,  Edgar  V.  Rip- 
pel,  James  E.  Crawford,  Milton  W. 
Ziegler,  Claude  Weidenmeyer  and  Ern¬ 
est  L.  Reinhardt — have  been  with  the 
paper  since  the  first  copy  was  issued 
Sept.  29,  1931.  ’They  were  presented 
with  engraved  wrist  watches  by  Wil¬ 
liam  H.  Hiester,  the  publisher. 
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BEACON  JOURNAL 
CIRCULATION 
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GOING 


These  Figures  tell  the 
story  more  convincingly 
than  words . 


RAISES  SUNDAY  RATE 

Publishers  of  the  Beckley  (W.  Va.) 
Newspapers  annoxmeed  that  effective 
Oct.  19,  the  price  of  the  Sunday  Reg¬ 
ister  will  be  increased  from  five  to 
ten  cents. 


Av0rmg^  .\et  Pmid  Or* 


cuimiion  fvr  periods 
noted  s 

DAILY 

SUNDAY 

Month  of  Sept.  1938 

95.544 

61,460 

6  MONTHS  PERIOD 

ENDING  SEPT.  30.  1939 

97,391 

69,171 

6  MONTHS  PERIOD 

ENDING  SEPT.  30,  1940 

101,158 

77,470 

6  MONTHS  PERIOD 

ENDING  SEPT.  30.  1941 

107,453 

87,012 

NET  GAIN  FOR 

3  YEAR  PERIOD 

11,909 

25,552 

Month  of  Sept,  1941 

108,741 

90,162 

AKRON  BEACON  JOURNAL 

*  Monday  through  Saturday 
Source :  Media  Records. 
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OFFICE  OF  THE 
ADVERTISING  DIRECTOR 


October  1,  1941 • 


Mr.  William  B.  Executive, 

71  V/est  62nd  Bt., 

New  York  City 

-V  .j 

Tear  Bill: 

Yes,  as  you  say,  it  was  a  beautiful  ad* 

I  rememler  a  fellow  sent  us  an  ad  one  time  - 
1,000  lines,  color gravure,  and  gee.  Bill,  that  - 
was  a  pretty  ad* 

But  a  week- or  so  after  this  ad  ran,  I  got 
a  letter  from  this  fellow  and  he  asked  me  to  find 
out  what  was  the  trouble  -  the  ad  was  a  flop* 

I  sent  a  couple  of  men  out,  and. they  found 
out  that  the  coupon  in  the  ad  said,  "Take  this 
to  your  grocer"*  As  a  matter  of  fact,  the  biggest 
chain  grocery  in  the  city  wasn’t  in  on  the  deal. 
Then  I  found  out  that  drug  stores  were  In  on  the 
deal  and  the  ad  didn’t  say  anything  about  drug 
stores*  Then  I  also  found' out*  that  department 
stores  were  all  in  on  the  deal  and  would  redeem 
this  coupon  but  the  advertiser  forgot  to  tell  our 
readers  this. 

Of  course,  you  can  see  for  yourself.  Bill, 
that  the  advertiser  must  tell  the  people  where 
they  can  get  what  he  had  for  sale,  because  if  he 
only  tells  them  part  of  the  story,  the  ad  is  liable 
to  be  a  flop* 

But,  geej  Bill,  it  was  a  oretty  ad. 

Yours  sincerely,  .  / 


Leroy  W.  Herron^MR 


i 


"<■"^0  Office:  J.  E.  L„,.,  Tri. 
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La.  High  Court 
Continues 
Contempt  Cases 

Four  Newspapers.  Their 
Editors  and  Publishers 
Mentioned  in  Suits 

The  Louisiana  state  supreme  court 
Oct.  10  continued  indefinitely  to  be 
set  down  at  a  later  date  for  oral  argu¬ 
ment  a  case  in  which  the  three  New 
Orleans  newspapers  and  their  officials, 
a  Hammond  newspaper,  its  editor  and 
publisher,  and  12  individuals  were 
cited  for  contempt  of  the  high  court. 

The  contempt  citations  grew  out  of 
editorials  and  news  articles  comment¬ 
ing  on  the  high  court’s  invalidation  of 
the  state  reorganization  amendment 
to  the  Louisiana  constitution. 

Pablithers  Cited 

Cited  were  the  Times-Picayime 
Publishing  Company  and  its  president, 
L.  K.  Nicholson;  the  Times-Picayune 
and  its  managing  editor,  George  W. 
Healy,  Jr.;  the  New  Orleans  States 
and  its  editor  and  managing  editor. 
Major  James  K  Crown;  the  Item 
Publishing  Company  and  its  former 
publisher,  C<donel  James  M.  Thomson 
(because  he  was  in  control  of  the 
New  Orleans  Item  dining-  the  time  of 
many  of  the  articles  complained  of 
were  published) ;  the  Item  and  its 
editor,  Marshall  Ballard;  the  Ham¬ 
mond  Vindicator  and  its  editor  and 
iididiafacr,  George  W.  Campbell,  and 
the  following  individuals: 

C.  L.  Merritt,  Albert  J.  Wolff, 
Charles  Payne  Fenner,  Jr,  Walter 
Maignan,  O.  P.  H.  Gugel,  W.  Scott 
Haywood,  State  Senator  Lionel  G. 
Ott,  State  Representative  Alexander  E. 
Rainold,  Gustaf  Westfeldt,  Campbell 
Wfrey,  Richard  Montgomery,  Jr.  and 
David  Casey. 

The  court’s  action  followed  filing  of 
technical  exceptions  by  each  defendant. 
Tliere  were  11  separate  cases  before 
the  court  in  nearly  all  of  which  the 
New  Orleans  newspapers  were  cited. 

Each  of  the  defendants  contended 
that  he  had  not  been  in  contempt 
of  the  court  or  of  the  authority  of 
the  court,  and  that  to  so  hold  him 
would  be  in  violation  of  constitu¬ 
tional  guarantees  of  freedom  of  speech 
and  of  the  press. 

Of  the  rules  for  contempt,  10  were 
in  connection  with  editorials  and  ar¬ 
ticles  which  appeared  after  June  30, 
the  date  when  the  reorganization 
amendment  was  held  invalid,  but  be¬ 
fore  the  decree  became  final,  and 
therefore,  the  rules  assert,  while  the 
matter  was  still  before  the  court. 

Plead  "No  Cause" 

The  Times-Picayune  and  the  New 
Orleans  States,  through  Esmond 
Phelps,  counsel,  filed  exceptions  of 
no  cause  or  right  of  action,  asserting 
that  under  the  facts  alleged  the  de¬ 
fendants  could  not  be  held  in  con¬ 
tempt.  They  denied  all  facts  alleged 
except  publication  of  articles  as  al¬ 
leged  in  the  seven  rules  against  the 
Times-Picajnine  Publishing  Company. 

The  Item  Company,  Ltd.,  and  Mr. 
Ballard,  through  Eberhard  P.  Deutsch, 
counsel,  filed  a  petition  for  the  re¬ 
moval  of  the  proceedings  to  the  United 
States  court  for  the  Eastern  district 
of  Louisiana. 

Mr.  Campbell  filed  a  petition  ad¬ 
mitting  responsibility  for  editorial 
comment  upon  the  court’s  action  which 
had  appeared  in  his  newspaper,  but 
declaring  that  the  actual  author  was 
one  Tom  Ellis.  He  denied  the  com¬ 
ment  was  contemptuous. 

The  citations  were  filed  by  James 


J.  Morrison  of  Hammond  and  K.  K. 
Kennedy  of  Baton  Rouge,  counsel  for 
plaintiffs,  R.  Graham  and  other  tax¬ 
payers,  in  the  reorganization  amend¬ 
ment  case. 

The  future  course  of  the  contempt 
cases  will  depend  upon  action  of  the 
Supreme  Court  upon  the  various  peti¬ 
tions. 

The  justices  indicated  they  would 
hold  a  conference  within  a  very  short 
time  to  set  a  course  of  action. 

■ 

Arch  Rodgers  Dies 
In  New  York  at  42; 
U.P.  Foreign  Editor 

Succtimbs  on  Birthday  After 
Operation  .  .  .  Directed 
Report  to  Papers  Abroad 

Arch  Rodgers,  foreign  editor  of  the 
United  Press  New  York  staff,  died 
Oct.  14 — his  42nd  birthday  anniver¬ 
sary — following  an  emergency  opera¬ 
tion  for  pancreatic  hemorrhage  at 
Mount  Vernon  hospital. 

Rodgers  was  a  native  of  Missouri 
and  a  graduate  of  the  university  of 
that  state.  He  had  represented  the 
United  Press  as  a  correspondent  in 
South  America  and  Europe  for  a  dec¬ 
ade  before  returning  to  the  New  York 
bureau  to  direct  the  news  report  going 
to  papers  in  foreign  countries. 

Jaimd  U.P.  In  192S 

Before  joining  the  United  Press, 
Rodgers  worked  for  the  Peoria  (Ill.) 
Journal,  the  San  Angelo  (Tex.)  Stan¬ 
dard,  and  the  Sweetwater  (Tex.)  Re¬ 
porter.  He  entered  the  United  Press 
foreign  department  in  1925  and  was 


assigned  to  Buenos  Aires  in  the  same 
year.  From  Argentina,  Rodgers  went 
to  Rio  de  Janiero  at  a  time  when 
trans-Atlantic  fliers  were  swarming 
down  on  that  Brazilian  coastal  point 
from  Europe  by  way  of  Africa.  During 
that  period  he  also  covered  the  sinking 
of  the  S.S.  Principeasa  Mafalda,  a 
marine  disaster  that  kept  Rodgers  and 
his  staff  at  their  desks  for  60  hours. 

From  South  America,  Rodgers  went 
to  Paris  and  there  joined  the  staff  of 
the  Paris  edition  of  the  New  York 
Herald  Tribune.  In  1928  he  returned 
to  the  United  Press  as  a  member  of 
the  London  staff. 

While  in  England,  Rodgers  covered 
all  the  big  golf  and  tennis  events 
in  Britain,  including  the  two  British 
open  golf  championships  which  Wal¬ 
ter  Hagen  won  in  succession  and  the 
amateur  and  open  championships  won 
by  Bobby  Jones  in  1930. 

Rodgers  covered  the  visit  of  the 
then  Secretary  of  State  Frank  Kellogg 
to  Dublin  aboard  the  U.S.S.  Detroit,  on 
which  his  uncle,  Capt.  R.  Drace  White, 
was  commanding  officer. 

Surviving  Rodgers  are  his  sisters, 
Jane  and  Mrs.  Virginia  Keating. 

Funeral  and  burial  services  were 
in  Mexico,  Mo. 

■ 

U.  P.  FETES  LANZ  DURET 

A  luncheon  honoring  Senor  Miguel 
Lanz  Duret,  president  and  general 
manager  of  El  Universal,  Mexico  City, 
and  his  brother  Fernando  Lanz  Duret, 
was  given  by  Hugh  Baillie,  president 
of  United  Press  at  the  Cloud  Club, 
New  York,  Oct.  9.  Sr.  Lanz  Duret  is 
in  the  United  States  investigating  the 
possibility  of  chartering  a  ship  to 
carry  newsprint  to  newspapers  of  the 
capital  city.  U.  P.  officials  attended 
the  luncheon. 
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IN  WASHINGTON 


Metropolitan 

MIAMI'S 

Building  Permit 
Aggregate  For 
The  First  Seven 
Months  of  1941 
Was  41  %♦  of 
Florida’s  Total! 

ANOTHER  REASON  WHY 
YOU  SHOULD  ADVERTISE 
IN  THE  MIAMI  HERALD 


MIAMI- 

“A  National  Market” 

*AU  irom  Florida  State  Chotnber  oi  Commerce 


iSKiatni  Heralb 

Story,  Iroeki  fr  Finloy,  National  Raproaaatatirai 


More  than  any  other 
Washington  Columnist 

PETER  EDSON 
digs  the  facts 
out  of  the 
nation’s  capital! 


This  seasoned  news  executive  : 
has  shown  what  can  be  done  when 
the  accent  of  a  Washington  col¬ 
umn  is  placed  on  FACTS  rather  p 
than  on  OPINION.  Today  his 
column  is  appearing  in  more  than 
•iOO  daily  newspapers.  May  we 
send  proofs? 


On  Jnly  18th  there  were  11,600 
Philadelphia  lads  like  this  one  — 
jnst  tamed  Draft  age.  They  had  a 
stake  in  the  National  Drawing.  They 
were  impatient  to  know  their  destiny. 
So  were  their  families  and  their 
friends. 

Bat  jnst  one  newspaper  in  Phila¬ 
delphia  took  it  as  seriously  as  they 
did.  Care  them  exactly  what  they 
wanted  within  a  few  hoars! 


Draft  Board  was  each  boy’s  place  in 
his  local  Draft  district  and  how  many 
of  the  older  registrants  on  the  list 
from  the  previous  Draft  would  be 
called  before  him. 

He  got  his  information  from  The 
Bulletin  before  he  could  get  it  from 
any  other  source.  OflBcials  of  the  local 
Draft  Boards  called  The  Bulletin  with 
thanks  for  a  public  service  which 
enabled  them  to  do  their  work  faster. 

Philadelphians  expect  this  sort  of 
thing  from  their  leading  newspaper. 
The  city’s  most  capable  newsgathering 
staff  and  most  modem  newsprinting 
plant  are  pledged  to  serve  the  public. 


Readers  have  built  The  Bulletin  — 
because  The  Bulletin  is  conscientiously- 
built  for  its  readers. 

This  policy  puts  more  news  in  The 
Bulletin.  Stimulates  accuracy.  Sells 
more  Bulletins,  without  circulation 
tricks  and  stunts.  And  for  36  years  it 
has  attracted  the  largest,  spendingest 
audience  for  advertisers.^ 


•  Every  newspaper  in  the  country 
reported  the  National  Draft  Drawing. 
But  it  took  weeks  of  planning,  scores 
of  men  and  women  and  a  heart  for  one 
newspaper  to  unscramble  these  num¬ 
bers  and  interpret  them  fast  for  every 
Philadelphia  boy  who  had  registered. 

39  minutes  after  the  drawing  was 
completed,  The  Bulletin  was  on  the 
air  with  all  Philadelphia  serial  num¬ 
bers  and  their  order  of  draw.  The 
next  edition  of  The  Bulletin  carried 
the  name  and  address  of  every  21-year- 
old  in  the  market — 8  pages  of  them! 
But  most  important — and  exclusively 
in  The  Bulletin  —  listed  under  each 


'^Today,  The  Bulletin  carries  almost 
twice  as  much  general  display  advertising 
(excluding  those  dassifications  whidi  are 
not  acceptable  to  The  Bulletin)  as  the 
‘‘second^  newspaper  in  the  market.  Write 
for  particulars.  Address:  The  Evening 
Bulletin,  Philadelphia,  Pennsylvania. 


IN  PHILADELPHIA— NEARLY/  EVERYBODY  READS  THE  BULLETIN 
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Gridiron  Members 
Deny  "Plot"  on 
Press  Club  Offices 


Brayman  Lunch  Concerns 
Plans  for  Ditmer — Only  Two 
File  in  NPC  Election  Contest 


Vehement  denials  have  been  regis¬ 
tered  by  several  members  of  the  Grid¬ 
iron  Club  of  Washington,  D.  C.,  of  a 
story  published  in  these  columns  last 
week.  The  purport  of  the  story  was 
that  members  of  the  Gridiron  were 
seeking  to  gain  control  of  the  National 
Press  Club  by  entering  a  complete 
slate  of  candidates  in  the  forthcom¬ 
ing  election  of  the  latter. 

It  was  stated  that  the  plan  was  dis¬ 
cussed  several  days  ago  at  a  luncheon 
given  by  Harold  Brayman,  Houston 
Chronicle  correspondent  and  Grid¬ 
iron  president,  “initiating  an  aggres¬ 
sive  campaign  to  get  control  of  the 
governing  body  of  the  National  Press 
Club.” 

Mr.  Brayman  and  several  others 
who  were  present  at  that  luncheon 
have  informed  Editor  &  Publisher 
that  National  Press  Club  affairs  were 
not  mentioned  during  its  course.  The 
purpose  of  the  meeting  was  to  plan 
for  the  annual  Fall  dinner  which  the 
Gridiron  Club  is  giving  for  President 
Roosevelt.  It  was  attended  by  mem¬ 
bers  of  the  executive  committee  and 
committee  chairmen,  including  Walter 
Karig,  Newark  News  correspondent, 
who  is  in  charge  of  the  entertainment 
program. 

Mr.  Brayman  informs  Editor  & 
Publisher  that  “no  attempt  is  under 
way  or  contemplated  by  the  Gridiron 
Club  to  gain  control  of  the  National 
Press  Club.  I  have  never  called  any 
meeting  at  the  Willard  or  anywhere 
else  for  such  purpose.  I  have  never 
attended  any  meeting  for  any  such 
purpose.  No  ticket  for  such  a  pur¬ 
pose  is  in  the  field  or  will  be  put  in 
the  field.” 

'fhe  facts  which  lit  the  fires  of 
rumor — a  rumor  which  has  repeat¬ 
edly  cropped  up  in  the  politically - 
minded  Washington  press  group  more 
than  once — seem  to  be  these: 

Paul  Leach,  Chicago  Daily  News 
correspondent,  is  riuming  as  an  inde¬ 
pendent  candidate  for  vice-president 
of  the  National  Press  Club.  Mr. 
Leach  is  on  the  board  of  gover¬ 
nors  of  the  Press  Club  and  also 
a  member  of  the  Gridiron  Club. 
He  is  opposing  Felix  Cotten,  of 
the  United  States  News  staff,  on 
the  platform  that  the  Press  Club 
should  be  headed  by  a  daily  news¬ 
paperman.  According  to  Mr.  Karig, 
Mr.  Leach  told  Mr.  Cotten  of  his 
plans  and  his  platform  before  an- 
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nouncing  his  candidacy  for  the  office. 

Announcement  was  made  by  Mr. 
Leach  at  a  small  luncheon  given  by 
him  at  the  Willard,  several  days  prior 
to  the  meeting  called  by  Mr.  Brayman. 
He  did  not  attend  the  latter.  Invita¬ 
tions  to  Mr.  Leach’s  luncheon  were 
on  the  basis  of  friendship  and  not 
membership  in  the  Gridiron,  and  the 
candidate  paid  the  check. 

“Out  of  10 — and  eventually  more — 
candidates  for  Press  Club  offices  only 
two  are  members  of  the  Gridiron 
Club,”  Mr.  Karig  comments.  “Paul 
Leach  is  the  independent  vice-presi¬ 
dential  candidate.  He  has  been  on  the 
board  of  governors  for  three  years, 
was  one  of  the  best  entertainment 
committee  chairmen  the  club  ever 
had  prior  to  that,  and  he  is  not  en¬ 
dorsed  by  the  Gridiron,  which  is 
wholly  disassociated  as  an  organiza¬ 
tion  from  the  campaign. 

“Lest  I  be  too  closely  interpreted, 
m  say  there  is  no  clique,  cabal,  or 
secret  inner  circle  of  Gridironers  pro¬ 
moting  his  candidacy  either.  Person¬ 
ally,  as  a  member  of  the  Press  Club, 
I  am  glad  to  see  a  contested  election. 
It  stimulates  the  interest  of  the  mem¬ 
bers  in  their  organization,  and  it 
makes  for  better  management  of  the 
club.  The  other  Gridiron  member 
competing  for  Press  Club  office  is 
Morris  D.  Ervin  (Cinciniiati  Times- 
Star),  who  will  seek  re-election  to 
the  board  of  governors.” 

From  the  above  comments  and 
others  which  have  been  received, 
there  is  no  doubt  that  the  source  from 
which  Editor  &  Pubusher  received 
the  story  lost  track  of  the  score  and 
put  two  facts  together  with  another 
to  make  a  sum  of  five.  We  sincerely 
regret  any  mental  distress  that  the 
previous  report  may  have  caused  to 
Gridiron  members  or  to  candidates 
for  National  Press  Club  office. 


SHELL  WINTER  ADS 


HEADS  ORE.  ADMEN 


The  advertising  managers’  section 
of  the  Oregon  Newspaper  Publishers’ 
Association  elected  Robert  Sprague, 
advertising  manager  of  the  Salem 
Statesman,  president  at  a  meeting  in 
Portland,  Oct.  11. 


More  individual  W'ant- 
i\ds  api>car  in  Tlic  Post- 
Standard  than  in  any 
other  Central  New 
York  medium. 


Reason  .  .  .  RESULTS! 


1  HE  Post-Standard 
S\T?ACUSE.  N.  Y. 


Kelly-SmlUi  Company 
—  Representatives  — 


Test  Navy  Campaign 
In  5  New  Cities 

A  campaign  to  test  the  effectiveness 
of  the  Navy’s  newspaper  recruiting 
drive  in  metropolitan  centers  will  be 
extended  to  five  new  cities  according 
to  an  announcement  made  this  week 
by  Batten  Barton,  Durstine  &  Osborn, 
the  agency  that  handles  the  ac¬ 
count. 

Heretofore  Springfield,  Mass.,  has 
been  the  only  city  of  over  50,000  pop¬ 
ulation  which  has  been  tested.  The 
five  new  cities,  all  in  Michigan,  are 
Flint,  Grand  Rapids,  Kalamazoo, 
Lansing  and  Pontiac. 

The  regular  recruiting  drive  is  now 
running  in  newspapers  in  towns  of 
50,000  population  or  under  in  23  states. 
Eomm  &  Publisher  reported  last  week 
that  the  regular  campaign  would  be 
extended  to  California,  Oregon,  Wash¬ 
ington,  Arizona  and  Nevada. 

The  same  copy  and  schedules  used 
in  the  smaller  towns  are  being  run  in 
the  city  campaigns.  In  the  cities,  how¬ 
ever,  the  ads  are  supported  with  local 
promotions  such  as  parades,  speeches, 
and  rallies.  The  purpose  of  the  city 
campaigns  is  not  to  test  the  effective¬ 
ness  of  the  newspaper  medium  but  to 
determine  if  metropolitan  areas  are  as 
favorable  recruiting  areas  as  the 
smaller  towns  and  rural  areas. 


Plan  International 
Radio  Station  on  Cocyjl 

Washington,  D.  C.,  Oct.  15— 
international  broadcast  static* 
serve  the  Far  East  has  been  ini^- 
through  the  cooperation  of  broadcj|>i' 
ers,  the  Defense  Communio^ti 
Board,  the  Coordinator  of  Inform^’- 
and  the  Federal  Communw^, 


Commission. 


F.C.C.  has  authorized  the  Assoc^^ 
Broadcasters,  Inc.,  licensee  of#^*: 
ard  broadcast  station  KSFO  at 
Francisco,  Cal.,  to  construct  an  infe.f 
national  station  there  to  broadcvl  tc  ^ 
the  Orient  and  Australia.  For  R 
20  hours  daily,  news  and  entertain. 
ment  will  be  sent  in  English,  Frenei 
Dutch,  Spanish,  Portuguese,  Japanese^ 
and,  possibly,  Chinese,  Thai, 
and  Korean.  To  some  extent  the  net 
station  will  share  time  with  other  do. 
mestic  international  stations. 

While  about  a  dozen  intematicoai 
broadcast  stations  now  operate  in  da 
United  States,  only  one — KGEI,  t 
censed  to  General  Electric — is  on  da 
West  Coast,  near  Belmont,  CaL  Hj 
other  stations  do  not  serve  the  Orion 
because  of  distance  and  disturbanct 
in  the  ether  waves. 


CONSISTENT  BEER  ADS 

Trommer’s  beer  hasn’t  missed  a 
week  in  newspapers  since  January. 
During  the  summer  ads  measuring 
from  400  to  1,000  lines  ran  in  150  news¬ 
papers,  most  of  them  in  New  York, 
New  Jersey,  and  Connecticut.  Some 
papers  in  Pennsylvania  and  New  £lng- 
land  were  also  used.  The  campaign  is 
continuing  this  fall  with  the  1,000-line 
copy  running  on  alternate  weeks  and 
the  400-line  space  appearing  weekly. 


The  Defense  Communications  Board 
urged  the  additional  facilities  and  the 
Coordinator  of  Information  has  ar¬ 
ranged  for  delivery  of  a  100-killovati 
transmitter  from  the  General  Elec¬ 
tric  Company  to  speed  up  the  net 
service. 


Shell  Oil  Co.  will  use  220  news¬ 
papers  urging  motorists  to  change  over 
to  winter  lubrication.  Ads,  which 
measure  540  lines,  are  now  running 
in  northern  cities  east  of  the  Rockies. 
The  schedule  will  be  extended  south¬ 
ward  with  the  cold  weather  and  the 
last  of  the  220  papers  will  not  be  used 
until  December,  when  the  campaign 
gets  down  to  Florida.  The  first  two 
ads  are  run  on  fixed  schedules,  but 
the  final  one  is  sent  to  the  news¬ 
papers  with  instruction  that  it  not  be 
run  until  freezing  weather  sets  in. 


(.An  average  street  scene  in  Cary’s  business  district) 


Defense  Plan  corporation  Spending  Another 
34  Million  to  Expand  Steel  Output  in  Gary  Distrid 


The  licensee  will  operate  the  statioc  I 
wholly  as  a  private  venture  on  a' 
“good  will”  basis.  The  terms  of  the 
license  do  not  prohibit  commercialia- 
tion  of  international  stations  but  a- 
perience  has  shown  that  there  is  vir- 
tually  no  field  for  commercial  ac-  i 
counts.  ' 


Millions  of  tons  of  steel  added  to  the  Defense  output  will  add  } 
millions  of  income  to  be  spent  in  the  Gary  Trading  Area  and  further 
boost  Indiana’s  THIRD  CITY  in  payrolls  and  weekly  average. 


Gary’s  only  newspaper,  THE  POST-TRIBUNE,  afternoon  and  home 
delivered,  gives  you  maximum  coverage  per  dollau  spenL 


Your  list  is  not  complete  without  THE  GARY  POST-TRIBUNE 


THE  GARY  POST-TRIBUNE 


GARY,  INDUNA 

Burke,  Kuipers  &  Mahoney,  Inc.,  National  Representatives 


New  York,  Chicago,  Dallas,  AtlanU,  Oklahoma  City 


ilk. 


These  outstanding 
newspapers  are 
among  our  more 
than  200  clients: 


Akron  Beacon  Journal 
Bangor  Daily  News 
Camden  Courier  Post 
Charlotte  Observer 
Chicago  Daily  News 
Cincinnati  Times  Star 
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Boycott  of  N.  Y.  Dailies 
Enters  Its  Second  Week 

Newsdealers  Refuse  to  Handle  Eight  Major 
Papers  in  "Strike"  Called  by  AFL  Union  .  . . 
Publishers'  Peace  Move  Rejected 


THE  general  boycott  of  eight  of  New 

York  City’s  major  daily  newspapers 
by  the  Newsdealers  Federal  Labor 
Union,  Local  22,371,  an  AFL  affiliate, 
entered  its  second  week  as  Editor  & 
Publisher  went  to  press  Thursday 
night,  with  all  efforts  to  mediate  the 
situation  unavailing. 

The  newspapers  affected  are  the 
World-Telegram,  Sun,  Post,  News, 
Mirror,  Times,  Herald  Tribune  and 
Journal- American 

The  Brooklyn  Eagle,  Brooklyn  Citi¬ 
zen,  PM  and  the  Yiddish -language 
dailies  are  not  affected. 

Retams  or  Ism* 

The  “strike,”  as  it  is  termed  by  the 
union,  was  called  principally  because 
of  dissatisfaction  with  the  methods 
used  by  some  of  the  papers  in  making 
deliveries  and  the  price  paid  dealers 
for  unsold  copies. 

'nie  dealers  contend  that  on  some 
evening  newspapers  they  lost  85  cents 
Ml  every  100  unsold  copies,  for  which 
they  pay  $2.35  a  hundred,  but  receive 
only  $1.50  a  hundred  for  returns. 

Estimates  to  the  number  of  news¬ 
stands  refusing  to  take  for  sale  the 
boycotted  papers  range  from  500  to 
2,100,  the  latter  figure  being  approxi¬ 
mately  the  number  of  members  in  the 
Newsdealers  union,  according  to  the 
union. 

However,  not  all  of  the  stands  af¬ 
fected  are  in  sympathy  with  the  boy¬ 
cott.  Numerous  newsstands  and 
storekeeper  dealers  throughout  the 
city  are  reported  to  have  refused  to 
handle  papers  on  the  ground  that  they 
have  been  threatened  with  bodily 
injury  and  damage  to  their  property. 

Thousands  of  stationery  and  candy 
stores  as  well  as  newsstands  continued 
to  handle  all  papers  as  usual,  however. 
This  applied  also  to  all  stands  in  sub¬ 
ways  and  at  hotels  and  railway  termi¬ 
nals. 

Newsboys  hawked  some  of  the  boy¬ 
cotted  newspapers  on  street  comers 
while  being  picketed  by  union  sym¬ 
pathizers.  Some  violence  was  re¬ 
ported. 

Three  of  New  York’s  five  boroughs 
are  affected — Manhattan,  Bronx  and 
Brooklyn,  while  no  effort  was  made 
by  the  union  to  interfere  with  sales 
in  Richmond  or  Queens. 

Police  Assigned  te  trnord 

The  Police  Department  earlier  in 
the  week  assigned  120  extra  uniformed 
patrolmen  in  66  locations  in  Manhat¬ 
tan  and  the  Bronx  to  prevent  disor¬ 
der,  and  instructions  also  were  issued 
for  all  uniformed  and  detective  com¬ 
mands  to  pay  special  attention  to 
newsstands. 

There  are  between  12,000  and  14,000 
newsstands  in  Greater  New  York. 

Tuesday  morning  Mayor  Fiorello 
H.  La  Guardia  met  separately  with 
representatives  of  the  union  and  with 
spokesmen  for  the  publishers.  Fol¬ 
lowing  these  conferences  he  expressed 
the  opinion  that  the  controversy 
should  be  adjudicated  by  the  New 
York  State  Mediation  Board,  which 
has  stepped  into  the  picture. 

“Making  due  allowance  for  the  per¬ 
spective,  the  statements  of  both  sides 
are  about  alike,”  the  Mayor  said. 
“Personally,  I  think  it  is  rather  diffi¬ 
cult  to  construe  a  labor  dispute  out  of 
this  To  me  it  is  more  in  the  nature 
of  a  business  disagreement. 


“I  made  efforts  to  get  the  two  sides 
to  confer  with  each  other.  The  repre¬ 
sentatives  of  the  newspapers  stated 
that  they  did  not  care  at  this  time 
to  depart  from  their  usual  practice  of 
conferring  directly  with  the  news¬ 
dealers. 

“In  between  I  got  word  from  Arthur 
S.  Meyer  (chairman  of  the  State  Me- 
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INTERNATIONAL  PAYS  OFF  DIVIDEND  ARREARS  I 

ALL  ARREARS  of  unpaid  dividends  were  eliminated  Oct.  14  when  tk  ■ 
board  of  directors  of  the  new  International  Paper  Co.  (E.  &  P.,  Oct  u* 
declared  a  dividend  of  $5  a  share  on  accumulated  unpaid  accrued  on  tk 
company’s  outstanding  cumulative  convertible  5%  preferred  stock, 
dividend  is  payable  Nov.  15,  1941,  to  holders  of  record  at  the  close  of  but 
ness  Nov.  7,  1941.  Checks  for  this  dividend  on  the  preferred  stock  of  g). 
new  International  Paper  Co.,  which  last  week  succeeded  the  old  Intematkmj; 
Paper  Co.  and  International  Paper  &  Power  Co.,  will  be  mailed  only  ^ 
recorded  holders  of  the  new  company’s  preferred. 


A  newsdealer  in  the  mid-town  section  of 
New  York  explains  to  a  customer  that  he 
has  no  major  newspapers  for  sale  at  his 
stand  because  of  the  ’’strike”  voted  last 
week  by  the  Newsdealers  Federal  Labor 
Union  against  eight  Manhattan  papers. 

diation  Board)  that  he  would  be  happy 
to  attempt  to  adjust  this  dispute  and 
I  am  recommending  to  both  sides  that 
they  avail  themselves  of  Mr.  Meyer’s 
offer.  I  informed  both  sides  that  if 
there  is  anything  I  could  do  to  help. 

I  will  be  only  too  glad  to  do  it.” 

Heading  the  publishers’  delegation 
at  the  conference  with  the  Mayor  was 
James  F.  Cullen,  business  manager 
of  the  Mirror  and  chairman  of  the 
Publishers  Association  of  New  York 
City  committee  dealing  with  the  dis¬ 
pute. 

Newspapers  Offer  to  Settle 

A  union  delegation  conferring  with 
the  Mayor  was  headed  by  Joseph 
Masiello,  president  of  the  Newsdealers 
local. 

Nothing  concrete  came  out  of  the 
conferences  among  publisher  repre¬ 
sentatives.  representatives  of  the  union 
and  Mr.  Meyer  until  Wednesday  when 
the  publishers  unanimously  adopted 
a  resolution  asking  for  a  joint  meeting 
with  “a  committee  of  actual  news¬ 
dealers.” 

The  resolution  read:  Resolved  that 
a  committee  of  the  publishers  will 
meet  a  committee  of  actual  news¬ 
dealers  with  Mr.  Arthur  S.  Meyer, 
of  the  New  York  State  Mediation 
Board,  in  a  sincere  effort  to  adjust 
our  mutual  differences,  conditioned 
upon  normal  service  of  all  newspapers 
to  the  public  being  first  fully  restored 
throughout  the  city. 

The  dealers,  it  was  reported,  in¬ 
formed  the  New  York  m^iator  that 
they  were  ready  to  meet  with  the 
publishers  as  a  committee  of  actual 
dealers,  but  they  reserved  the  right 
to  bring  in  any  “adviser”  they  saw  fit. 

The  dealers  said  they  were  not  will¬ 
ing  to  give  up  the  “strike,”  pending 
mediation,  but  they  promised  to  do 


all  in  their  power  to  effect  a  speedy 
settlement. 

This  proposal  of  the  dealers  was 
considered  Wednesday  night  at  a  con¬ 
ference  of  the  publishers’  representa¬ 
tives  after  which,  it  was  understood, 
Mr.  Meyer  was  informed  that  no  meet¬ 
ing  could  be  held  with  the  union  ex¬ 
cept  after  cancellation  of  the  boycott. 

Started  In  Bronx 

Publishers’  representatives,  however, 
asked  the  mediator  to  make  another 
effort  with  the  union  leaders,  and  it 
was  reported  that  he  agreed,  adding 
that  he  would  communicate  with  the 
representatives  of  the  publishers  again 
on  Friday. 

Meanwhile,  thousands  of  New  York¬ 
ers  could  not  buy  their  regular  morn¬ 
ing  and  evening  newspapers  except 
by  walking  until  they  found  a  news¬ 
stand  not  on  “strike.” 

There  was  no  inconvenience  in  sub¬ 
urban  areas. 

The  boycott  started  Oct.  9,  when 
union  leaders  ordered  members  to 
spread  the  boycott  against  the  World- 
Telegram  in  the  Bronx.  However, 
this  action,  which  rapidly  worked  its 
way  downtown,  affecting  all  afternoon 
papers  and  eventually  the  morning 
publications,  did  not  have  the  official 
approval  of  the  membership  until 
Sunday. 

Then  more  than  500  newsdealers 
and  their  families  voted  by  acclama¬ 
tion  to  make  the  boycott  official.  Those 
who  attempted  to  speak  against  the 
resolution  were  shouted  down. 

Th*  Nawsdealar  Damaads 

The  demapds  that  the  newsdealers 
voted  at  the  meeting  to  make  on  the 
publishers,  include: 

Full  credit  on  returns  of  unsold 
newspapers. 

Proper  distribution  of  newspapers 
in  accordance  with  the  demands  and 
requirements  of  the  newsdealers  and 
that  the  dealers  be  allowed  to  buy 
only  the  newspapers  they  need  and 
can  dispose  of. 

Elimination  of  all  coercive  methods 
by  route  men  and  inspectors. 

Forty  per  cent  profit  on  each  dollar 
of  turnover. 

Elimination  of  all  delivery  and 
service  charges,  the  objection  being 
to  the  present  system  under  which 
newsdealers  are  obliged  to  pay  back 


BALTIMORE 


1  DOWN 
61  TO  GO 


THE  PATRICK  HENRY  the  firx  of  62 
cwfo  riMtIi  frr  cfac  U.  S.  Mjeiuh  CoBimiMiow*»  Lib¬ 
erty  Fleet— 40  be  Uunched  in  BaUknorc. 

Shipbuilding  i*  only  one  o(  mMty  big  Industrie*  providing* 
good  job*,  paying  good  wages,  creating  a  great  new  buying 
power  in  dsc  Baltimore  market. 

YOU  CAN  RKACH  THE  NALTHNONC  MANNCT 
CmCTIVELY  ANP  CCONOMICAU.V  TNNOUON 


THE  SUNPAPERS 

MORNING  EVENING  SUNDAY 


from  3  to  5  per  cent  in  service 
delivery  fees. 

Payment  of  interest  on  all  ny)p- 
deposited  by  newsdealers  with  tb 
publishers.  ! 

Losses.  Gains  Reported 
Although  it  was  known  that  then 
were  circulation  losses  incurred  b 
the  papers  boycotted,  no  authorial 
figures  are  available.  One  momfai, 
paper  was  reported  to  be  selling  60- 
000  copies  less  than  its  normal  sah 
Meanwhile,  those  newspapers  not 
“struck”  reported  healthy  circulatke 
gains. 

*1)16  present  boycott  is  similar  to  oa 
effected  against  New  York  City  news- 
papers  in  1917,  when  scores  of  the 
city’s  newsdealers  refused  to  hamiit 
papers.  That  occurred  when  the  Ne» 
York  papers  raised  their  price  fr® 
one  cent  to  two  cents,  and  were  ask¬ 
ing  newsdealers  to  take  the  papers 
at  $1.40  per  hundred  with  no  returns 
That  boycott  was  in  effect  for  five 
weeks,  a  settlement  finally  being  ef¬ 
fected  calling  for  the  newsstands  to 
pay  $120  for  papers  which  also  «ett  ' 
fully  returnable. 

RAISES  PRICE 

The  Martins  Ferry  (O.)  Daily  Tima 
Oct.  1  raised  its  subscription  price 
from  15  cents  to  18  cents  weekly  car¬ 
rier  delivered.  The  single  copy  price 
remains  at  3  cents. 


j  The  Federal  Reserve 
^  Bank  of  Boston 
I  LISTS 

NEW  BEDFORD 

As  Outstanding 
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Youngstown  Metropolitan  Dis¬ 
trict  is  Ohio's  3rd  Most 
Populous 
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October  18,  1941 


You  ask  me,  as  an  old  food  merchandiser,  how  I  would  work  out 
my  advertising  in  New  York  State  (exclusive  of  New  York  City)  to 
give  greatest  support  and  dollar  return  to  my  salesmen  and  dealers? 

Right  at  the  start,  let  me  tell  you  that  you  can't  work  out  a 
standardized  plan  because  the  many  worthwhile  individual  markets 
scattered  through  the  State  are  too  "personalized."  Each  has  its 
own  characteristics.  Thus,  Westchester  and  Amsterdam,  for  example, 
may  be  as  far  apart  in  their  buying  habits  as  they  are  on  the  map. 

Your  salesmen  know  this.  They  feel  their  way  along,  sizing  up 
different  towns,  consumer  habits,  and  buyers  as  they  go.  Your 
dealers  vary  considerably,  not  only  in  size  and  affluence,  but  in 
their  thinking  and  operations.  That's  the  big  reason  why  you  will 
have  to  gear  your  advertising  to  meet  these  unusual  and  varying 
conditions . 

Newspapers  in  these  cities  and  towns  are  "personalized,"  too. 
They  all  have  local  flavor  and  color,  their  fingers  on  the  pulse  of 
their  own  particular  public.  And  they  all  have  influence  .  .  . 
INFLUENCE  TO  MOVE  MERCHANDISE. 

That  goes  for  foods  and  most  other  products.  There's  nothing 
new  in  the  plan,  I  know — lots  of  the  older  brands  established 
themselves  by  this  same,  simple  procedure.  More  people  can  use  it 
profitably  today  than  you  think. 


Yours  for  lower  sales  costs, 


TO  SELL  NEW  YORK  STATE,  MAKE  CERTAIN  THESE  26 
NEWSPAPERS  ARE  ALWAYS  ON  YOUR  LIST  .  .  . 


Amfttrdam  Racordar-Damocrat  (E) 

Auburn  Cittzan  Advartiiar  (E) 

Bii^hamton  Pratt  (E) 

Buffalo  Couriar-Exprati  (M) 

Buffalo  Couriar-Expratt  (S) 

Corning  Evantng  Laadar  (E) 

Cortland  Standard  (E) 

Ganava  Timat  (E) 

Glovartvilla  t  Johnttown  Harald  t  Laadar- 
Rapublican  (MEE) 

Klngtfon  Dally  Fraaman  (E) 

*Mamaronack  Timas  (E) 

•Mt.  Varnon  Argut  (E) 

•Naw  Rochalla  Standard  Star  (E) 


Norwich  Sun  (E) 

*Ottining  Citizan  Ragittar  (E) 

•Paaktkiil  Star  (E) 

*Port  Chattar  Itam  (E) 

Poughkaaptia  Naw  Yorkar  (E) 

•Tarrytown  Nawt  (E) 

§Tha  Troy  Racord  (M) 
iTha  Troy  Timat  Racord  (E) 

*Whita  Plaint  Raportar-Ditpatch  (E) 

•Yonkan  Harald-Statatman  (E) 

(E)  Evening  newspapers.  (M)  Morning  news¬ 
papers.  (S)  Sunday  newspapers.  •  Westches¬ 
ter  newspapers  sold  in  combination.  §  Sold 
in  combination  only. 
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THE  NEWS-STAND  "STRIKE" 

MUNICIPAL  AUTHORITIES  of  New  York  City 

were  correct  in  saying  that  the  alleged  “strike” 
of  newsdealers  against  eight  New  York  dailies 
was  not  a  strike,  but  a  business  dispute.  They 
might  have  added  that  a  “union”  of  independent 
operators  who  are  not  employes  writes  a  new 
chapter  in  today’s  extraordinary  labor  annals. 

New  York  City’s  circulation  machinery  has,  we 
believe,  no  counterpart  elsewhere  in  the  country. 
Morning  newspapers  are  bought  principally  at 
subway  and  neighborhood  news-stands  in  the  city, 
oi  delivered  at  home  in  the  suburbs.  Evening 
papers  are  largely  bought  at  comer  stands,  sub¬ 
way  or  railway  stands.  Except  in  Brooklyn,  and 
Queens,  and  some  sections  of  Manhattan  and  the 
Bronx,  home  delivery  is  a  smaller  factor  in  New 
York  than  in  other  cities.  This  is  due,  of  course, 
to  the  preponderance  of  apartment  dwellings.  The 
comer  newsboys  with  armsful  of  papers  seen  else¬ 
where  in  the  country  are  almost  non-existent  in 
New  York,  except  for  a  limited  sale  of  the  tab¬ 
loids’  early  editions  in  the  late  evening. 

The  Manhattan  newspapers  sell  their  copies  to 
proprietors  of  news-stands,  who  are  licensed  by 
the  city.  The  owners  of  these  stands  are,  in  no 
sense,  employed  by  the  papers,  nor  are  the  em¬ 
ployes  of  these  owners  employed  by  any  news¬ 
paper.  The  papers  make  delivery  to  the  stands 
in  their  own  trucks,  or  in  the  trucks  of  agencies 
with  which  they  have  contracts.  The  papers  set 
their  own  individual  wholesale  rates,  delivery 
charges,  and  allowances  on  returned  copies,  and 
it  is  over  the  latter  item  that  the  present  dispute 
has  arisen. 

Faced  with  increased  costs  and  with  the  pur- 
|)ose  of  reducing  the  number  of  returns,  several 
newspapers  either  increased  wholesale  prices  or 
delivery  charges,  or  reduced  the  allowance  on  re¬ 
turns  several  months  ago.  Spokesmen  for  the 
newsdealers’  union  allege  that  some,  not  all,  of 
the  papers  have  aggravated  the  returns  situation 
by  forcing  upon  the  dealers  more  than  they  can 
sell,  but  from  all  we  have  read,  this  charge  does 
not  appear  to  apply  to  the  period  immediately  pre¬ 
ceding  the  strike  nor  for  some  time  before. 

It  is  also  charged  by  the  union  that  when  a 
dealer  discontinued  one  of  the  eight  newspapers, 
the  other  members  of  the  Publishers’  Associatif)n 
of  New  York  City  stopjied  selling  him  their  pa¬ 
pers.  That  also  rests  as  an  allegation,  not  a 
proven  charge.  In  any  event,  many  of  the  corner 
news-stands  are  bare  of  all  English-language  pa¬ 
pers  this  week,  with  the  exception  of  PM  and 
Brooklyn  Eagle,  and  the  Brooklyn  Citizen,  whieh 
are  not  members  of  the  Publishers’  Association. 

The  root  of  the  present  trouble  lies  in  the  waste¬ 
ful  returns  practice.  Some  returns  are  inevitable 
in  a  city  with  as  fluid  a  population  as  that  of  New 
York.  It  is  estimated  that  a  million  transients  a 
day  pass  through  Manhattan,  buying  several  news¬ 
papers  a  day  each  at  corners,  hotels,  and  railway 
•stands.  The  hotels  and  railways,  incidentally,  are 
not  affected  by  the  strike.  It  is  impossible  to 
reckon  to  the  last  copy  how  many  papers  will  be 
.sold  on  a  given  day,  and  both  circulation  man¬ 
agers  and  dealers  have  to  gamble  w’ith  the  run 
of  the  new’s,  the  weather,  and  other  factors.  It  is 
the  nature  of  circulation  managers  and  their  aides 
to  get  as  many  papers  as  possible  into  the  dealers’ 
bands,  but,  in  New*  York,  it  is  difficult  for  the 
dealer  to  promote  sales.  Generally,  it  isn’t  neces¬ 
sary.  On  one  of  the  busiest  comers  in  Manhat¬ 
tan,  the  news-stand  operator  told  an  Editor  & 
Publisher  reporter  that  his  returns  might  run  as 
high  as  $3  a  week  occasionally,  but  not  regularly. 


Woe  unto  the  world  because  of  offences!  For  it 
must  needs  be  that  offences  come;  but  woe  to  that 
man  by  whom  the  offence  cometh! — St.  Matthew 
XVIIl!?.  _ 

adding  that  even  that  sum  made  a  considerable 
dent  in  his  income. 

Whatever  the  outcome  of  this  dispute — and  it 
is  due  for  quick  settlement — we  urge  upon  pub¬ 
lishers  that  they  do  their  utmost  to  keep  returns 
at  a  minimum.  At  a  time  when  every  facility  of 
transportation  must  be  employed  to  the  full,  it 
.seems  futile  to  haul  newsprint  from  the  mill,  turn 
it  into  printed  new.spapers,  and  then  have  to  sell 
as  much  as  10  per  cent  of  the  printed  product  a.s 
waste.  That  can,  and  should,  be  cut  radically. 

PARTICULARS,  PLEASE 

The  real  value  of  debate  in  Congress  over  any 
measure  is  not  only  the  clearing  of  the  minds  of  the 
legislators  themselves,  for  their  final  decision  expre.ssed 
in  a  vote,  but  the  opportunitj  which  debate  affords  the 
I>eople  of  the  Unit^  States  to  understand  the  points 
at  Lssue  aiul  to  make  their  own  voices  heard  through 
their  representatives.  In  order  to  achieve  this,  there 
must  be  real  freedom  of  the  press;  however,  not  the 
kind  of  freedom  which  requires  a  reporter  to  write 
his  story  always  with  the  emphasis  on  a  point  of  view 
previously  decided  on  by  an  editor  or  an  owner,  but 
the  kind  which  permits  a  factual  story  and  leaves  the 
opinion  and  interpretation  of  fact  to  the  e<litorial  page. 
-Quoted  from  a  radio  address  by  Mrs.  Franklin  D. 
Roosevelt,  Oct.  12,  1941. 

IT  IS  a  broad  and  a  grave  accusation  w  hich  Mrs. 

Roosevelt  lays  against  American  Bewspaiiers, 
for  her  words  leave  no  doubt  that  .she  considers 
the  practice  of  pre-editing  news  widespread 
enough  to  bring  it  before  her  radio  audience.  It 
is  idle  to  believe  that  a  w’onian  of  Mrs.  Roose¬ 
velt’s  great  public  experience  did  not  realize  the 
full  imjiort  of  her  words,  but  it  is  equally  difficult 
to  believe  that  she  meant  to  convey  the  inipre.s.sion 
that  all  news  out  of  Washington  is  written  to  suit 
a  previously  determined  viewpoint,  without  regard 
to  the  facts  reported. 

The  overwhelming  evidence  to  the  contrary 
must  be  plain  to  all  newspaper  readers.  The  bulk 
of  news  out  of  Washington,  on  Congressional 
debates  and  everything  else,  is  written  by  rejairt- 
ers  for  the  three  major  press  asscK-iations,  working 
not  for  one  editorial  viewiioint,  but  for  several 
hundred  each.  For  any  of  them  to  write  to  any 
preconceived  policy  would  be  to  court  the  fate 
of  the  chameleon  which  perished  when  it  tried 
to  match  its  colors  with  a  Persian  rug.  The  col¬ 
umnists  who  write  of  Washington  affairs  over 
their  own  names  are,  in  effect,  editorial  com¬ 
mentators  with  an  absolute  right  to  a  viewpoint, 
which,  as  often  as  not,  does  not  coincide  with 
that  of  the  papers  to  which  they  contribute. 

In  more  than  a  quarter-century  of  writing  and 
editing  for  print,  we  have  yet  to  receive  or  to 
give  an  order  calling  for  the  distortion  of  fact 
to  coincide  with  an  editorial  viewpoint.  We  doubt 
that  Mrs.  Roosevelt  can  cite  a  specific  instance  of 
instructions  to  a  W’ashington  writer  to  twist  the 
news  of  a  Congressional  debate,  taking  her  own 
specific  example  as  a  case  in  point.  Particulars 
would  be  interesting,  and  only  fair  to  the  great 
majority  of  newspapers  which  think  of  them¬ 
selves  as  performing  exactly  the  function  Mrs. 
Roosevelt  calls  essential  in  the  first  sentence 
quoted. 


MR.  ARNOLD  SPEAKS  PLAINLY 

.SPEAKING  as  a  critic  of  Assistant  .Attorney 
General  Thurman  .Arnold  on  several  p*jt 
occasions,  we  welcome  the  opportunity  to  com- 
mend  the  views  that  he  delivered  last  week  befott 
a  large  group  of  advertising  people  in  New  York. 
His  duty  as  a  law’  officer  is  the  enforeement  o( 
the  law  against  monopoly,  and  he  rightly  described 
advertising  as  an  instrument  for  the  widest  po». 
sible  distribution  of  the  goods  turned  out  by 
production,  therefore  an  instrument  in  consonance 
with  the  purposes  of  the  anti-trust  law. 

.Advertising  men  are  generally  not  to  blame,  he 
pointed  out,  for  the  offenses  against  which  hit  ! 
office  acts.  It  is  no  part  of  the  adverti.sing  func-  j 
tion  to  compel  a  retailer  to  stock  the  full  line  o(  > 
an  advertiser’s  goods,  to  force  competing  goodi 
off  retail  shelves,  nor  to  further  price-fixing  con-  ; 
.spiracies.  In  that  he  is  absolutely  correct,  and  he  ' 
puts  the  weight  of  his  official  viewpoint  behind  | 
opinions  which  have  many  times  been  expressed 
in  the.se  columns. 

People  who  live  by  the  writing  and  processing 
of  adverti.sing,  and  those  who  live  by  the  sale 
of  advertising  siiace  can  find  plenty  of  meat  b 
Mr.  .Arnold’s  thoughts.  There  can  be  no  ques¬ 
tion  that  comjx?tition  is  necessary  if  advertiang 
is  to  survive  a.s  an  instrument  of  trade,  for  adver¬ 
tising  is  not  essential  to  a  manufacturer  who  con¬ 
trols  an  entire  national  market.  It  is  the  base 
job  of  adverti.sing  to  get  as  many  goods  as  possi¬ 
ble  into  the  hands  of  as  many  people  as  possible. 
That  is  the  foundation  of  the  .American  standard 
of  living,  and  the  broader  that  foundation  becomes  I 
the  more  prosiierity  there  will  be  for  both  adver¬ 
tisers  and  their  customers. 

FEATHER  FOR  PEGLER 

WHEN  THE  .American  Federation  of  Labor  at 
its  Seattle  convention  repudiated  union  ^ack^ 
teering  and  dropped  the  indicted  George  E. 
Browne  from  its  roster  of  vice-presidents,  an  out¬ 
standing  victory  was  recorded  for  courageous 
journalism  and  an  able  journalist.  We  mean,  of 
course,  Westbrook  Pegler. 

The  suiierficial  facts  alx)ut  racketeering  in  the 
lalxir  movement  have  been  on  record  for  several 
years.  The  New  York  prosecutions  showed 
jilainly  that  lx)th  employers  and  employes  were 
Ixuiig  exploited  by  gangsters  who  had  seized  con¬ 
trol  of  weak  unions,  but  the  legal  trials  showed 
only  the  facts,  not  the  circumstances  which  per¬ 
mitted  the  situations  to  exist. 

Pegler’s  exposures  of  underworld  control  in 
several  units  of  the  A.  F.  of  L.  has  started  several 
criminals  back  to  the  prison  sentences  they  had 
evaded,  with  the  prospect  that  the  jail  ranks  will 
receive  further  additions.  He  has  also  hammered 
incessantly  at  the  ruling  powers  of  the  Federation  j 
for  failure  to  keep  their  house  clean — thereby 
.annoying  Pre.sident  William  Green  and  bringing  j 
down  on  his  ow’i;  head  union  denunciations. 

At  one  point  during  the  Federation  convention, 
a  union  delegation  threatened  to  read  his  article 
from  the  floor  as  a  means  of  preventing  a  merge 
of  two  unions  under  control  that  had  already 
received  his  fiery  attentions.  The  resolution 
adopted  against  racketeering,  which  calls  upon 
national  and  international  unions  to  keep  them¬ 
selves  clear  of  criminal  influences,  should  be  i 
complete  vindication  of  the  World-Telegram  writ¬ 
er  in  the  eyes  of  all  men  who  prize  their  union 
associations.  Pegler  doesn’t  w’rite  in  kindly 
manner — but  neither  do  his  subjects  invite  kindly 
treatment.  .A  .sock  to  the  jaw  may  be  the  best 
prescription  for  his  .selected  targets. 
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PERSONAL 

mention 


W.  J.  HEIARIN,  JR.,  has  been  named 
business  manager  of  the  Mobile 
(Ala.)  Press  Register  by  R.  B.  Chand- 


some  of  his  distinguished  students  and 
associates. 


In  The  Business  Office 

J.  DOUGLAS  HUNTER,  of  the  adver¬ 
tising  staff.  West  Palm  Beach  (Fla.) 


— - - 

ler,^  puDiisner.  Fost~Times,  has  been  appointed  na- 

He  has  been  wiUi  tional  advertising  manager  under 
me  Press  Reg-  iff  Lamar  Allen,  display  advertising 
ister  since  1932,  manager, 
first  as  classified  - 1  j  0  -.l  ^ 

advertising  man-  Smith,  for  many  years  asso- 

Ser  S  T"al  tapper  papers  in  Kan- 

advertising  man-  been  named  circulation  ^ec- 

aeer  and  since  Tribune. 

1938’  advertising  ^r.  Smith  recently  completed  a  re- 
^ctor!  *  organization  of  the  circulation  depart- 

C  S  Bovles  ^be  Jamestown  (N.  Y.) 

Jr.,  was  appointed 

assistant  pub-  Francis  R  Fuhr  has  been  named  lo- 

W.  J.  H**rin,  Jr.  Usher  and  execu- 


FOLKS  WORTH 
KNOWING _ 

MRS.  MARGARET  JOHNSON  is  on 
the  Cleveland  (O.)  Press  staff  be¬ 
cause  she  didn’t  like  the  way  the  paper 
was  being  rtm. 
Housewife, 
mother  of  three 
children  and  vol¬ 
unteer  social 
worker,  Mrs. 
Johnson  deplored 
the  fact  that  no 
Cleveland  pub¬ 
lication  offered 
any  copy  exclu¬ 
sively  for  the  en¬ 
tertainment  and 
education  of 
children.  Lack  of 
newspaper 


Mrs.  M.  Johnson 


tive  editor  of  the  Topeka  Newspaper  Printing  Company, 

MarshaU  (Tex.)  N^s  Messeng^  in  Jnc  agente  for  the  Topeka  (I^n  )  (she  had  ndneTS’t  deter 

an  announcement  Oct.  12  by  RUey  Datly  Capital  and  State  Journal.  F.  B.  complaining  to  the  editor 

Cross,  publisher  The  position  is  a  Cm^gh^  is  director  of  aU  adver-  on  inaugurating  a 

new  one  in  the  News  Me^enger  or-  tising  for  ^e  new^per  prmting  com-  chUdren’s  page,  with  herself 

ganization.  Mr.  Boyles  has  se^ed  P^y-  ^  has  been  actively  idenU-  ^  She  ^.ined  the  Press 

seven  and  one-half  years  as  co-editor  fied  with  newspaper  work  m  Topeka  produced  the  first  chil- 

and  publisher  of  Ae  Lufkin  (Te^)  or  dren’s  page  on  Aug.  4  of  the  same 

Daily  News  and  formerly  was  with  Ralph  Seemon,  formerly  with  the  year. 

other  Texas  newspapers  at  Sweet-  St.  Louis  Globe-Democrat,  has  ac-  Tn,  •  _  u-  *  t 

water,  Dallas  and  San  Antonio.  cepted  the  post  of  circulation  manager  oro^mg  ac  evemen  o 

_ 1  _  ,  . ,  ,  .  »  .t  J  n  .J  I,  J  page  IS  its  Foreign  Friends  department 

E.  T.  Rodgers,  pr^ident  and  general  of  the  ^and  Rapids  Herald,  succeed-  20,650  meinbers  in  the  I^ess  cir- 

ma^ger.  Tiffin  (Ohio)  Advertiser  og  .  apps.  culation  area  and  20,650  members  in 

Tribune,  m  honor  of  being  crowned  Selwyn  M.  Chaffee,  classified  man-  77  foreign  lands.  The  Pen  Pals  cor- 

a  33rd  degree  Mason  was  honored^  at  ager.  Riverside  (Cal.)  Press  and  En-  respond  regularly,  although  the  war 

a  reception  and  dinner  Oct.  4  at  which  terprise,  has  resigned  to  join  the  sales  hag  crimped  their  activity.  In  1939 

125  high  ranking  Masons  from  all  parts  staff  of  the  Pacific  Manifolding  Book  Johnson  visited  France,  Switzer- 

of  Ohio  attended.  Co.,  Inc.  land,  Belgium,  Holland,  Germany, 

John  H.  Sorrells,  publisher,  Mem-  Charles  Urch,  Jackson  (Mich.)  Citi-  Denmark,  Sweden,  Norway,  Scotland, 
phw  (Tenn.)  Commercial  Appeal  and  zen  Patriot  circulation  department  Ireland,  and  England  to  find  new  for- 
Press-Scimitar,  was  host  Oct.  11  at  a  representative,  was  robbed  of  his  auto-  eign  friend  correspondents, 
luncheon  in  the  Hotel  Peabody  for  mobile  and  about  $50  in  cash  by  a  '  ■■ 

educators  and  other  Mid-South  citi-  hitchhiker  whom  he  had  given  a  ride  vertising  agency  in  the  Arkansas  capi- 
zens  in  Memphis  for  opening  of  the  near  Albion,  Mich.,  Oct.  10.  The  hitch-  tal. 

Mid-South  Fair.  hiker  Urch  told  police,  pulled  a  gun,  Austin  F.  ChrUtie,  a  member  of  the 

Colonel  J.  H.  Long,  chairman  of  the  forced  hun  to  drive  onto  a  side  road,  national  advertising  staff.  Wall  Street 
board,  Huntington  (W.  Va.)  Publish-  removed  one  of  Urch  s  shoestrings  and  journal,  will  now  represent  that  pub- 
ing  Company,  is  responding  favorably  his  belt  and  tied  him  to  a  tree,  then  Ucation  in  Michigan  and  Ohio,  making 
to  rest  and  treatment  at  a  Huntington  drove  off.  headquarters  in  Detroit, 

hospital.  He  became  ill  Oct.  4  while  John  F.  Falls,  formerly  with  the 
attending  the  Marshall-Dayton  foot-  Memphis  (Tenn.)  Commercial  Appeal 
ball  game  at  Dayton,  O.  advertising  department,  has  been  ap- 

George  A.  Buchanan,  editor  and  pointed  deputy  clerk  and  master  of  - 

publisher,  Columbia  (S.  C.)  Record,  Chancery  Court.  HOKE  S.  WELCH,  formerly  Sunday 

has  been  named  chairman  of  the  Rich-  Archibald  H.  Matthews,  assistant  editor  of  the  Atlanta  (Ga.)  Journal, 

land  County  Council  of  Defense  and  advertising  manager,  Springfield  has  been  named  managing  editor  of 
a  director  of  the  Columbia  Chamber  (Mass.)  Newspapers,  has  retired.  The  the  Miami  Daily  News  by  Daniel  J. 
of  Commerce.  Advertising  Club  of  Springfield,  of  Mahoney,  vice-president  and  general 

Henry  P.  Johnston,  vice-president  which  he  was  treasurer,  presented  manager.  Welch  joined  the  Daily 
of  the  Birmingham  News- Age-Herald  him  with  a  wrist  watch.  News  Feb.  10  as  news  editor.  Prior  to 

and  general  manager  of  Radio  Station  Gean  Buroughs  has  resigned  from  joining  the  Atlanta  Journal,  he  was 

WSGN,  Birmingham,  was  appointed  the  Little  Rock  Arkansas  Gazette  ad-  with  the  Atlanta  Georgian  for  12  years. 
Oct.  7  to  the  National  Plarming  and  vertising  staff  to  establish  his  own  ad-  (Continued  on  next  page) 

Advisory  Committee  of  the  National  - — - 


In  The  Editorial  Rooms 


Broadcasting  Company. 

William  J.  Pape,  publisher,  Water¬ 
bary  (Conn.)  Republican  and  Ameri¬ 
can,  celebrated  the  40th  anniversary 
of  his  taking  over  the  Republican 
Oct.  10.  He  was  reminded  of  it  when 
a  friend  sent  him  the  menu  card  for 
the  farewell  dinner  given  him  on  his 
retirement  as  editor  of  the  Passaic 
(N.  J.)  Daily  News  by  members  of 
the  Passaic  Press  Club. 

State  Senators  Don  Vanderwerp, 
publisher,  Fremont  (Mich.)  Times-In- 
dicator,  and  Joseph  Baldwin,  former 
business  manager,  Albion  (Mich.) 
Evening  Recorder,  have  been  named 
to  serve  on  the  board  of  directors  of 
a  Republican  party  organization  which 
will  be  in  charge  of  raising  money 
and  coordinating  party  activities  in  the 
state. 

William  F.  Maag,  editor  and  general 
manager,  Youngstown  (O.)  Vindicator, 
contributed  one  chapter  to  “Irving 
Babbit,  Man  and  Teacher,”  recently 
published  by  G.  P.  Putnam’s  Sons, 
New  York.  This  is  an  accoimt  of  the 
famous  Harvard  University  professor 
and  his  teachings  through  the  eyes  of 


DAD  &  SON  i  ADVENTURE  WESTERN 


SWEENEY  &  SON 

The  fnnny  side  of 
life  with  Father, 
who’s  a  pal  to  his 
young  son. 


TINY  TIM 

The  amazing  adven¬ 
tures  of  a  boy  with  a 
lucky  charm. 


A  children’s  comic 
featuring  cowboys 
and  Indians. 


each  available  Sunday  ONLY! 


Chicago  Tribune  -  New  York  News 

TRIBUNE  TOWER,  Chicoqo 


ARTHUR  W.  CRAWFORD,  Oenerai  Monoqer 


NEWS  BUILDING,  New  York 


^  I  ^HE  FIRST  of  all  aviation 
^  strips,  TAILSPIN  TOMMY, 
remains  first  in  the  hearts  of 
readers.  Tested  through  scores 
of  adventures,  HAL  FORREST’S 
flying  hero  comes  zooming  daily 
into  the  lives  of  comic  page  fans 
from  coast  to  coast,  streamlined 
with  1941  thrills. 

HAL  FORREST,  himself  a  distin¬ 
guished  flyer,  knows  his  stuff.  His 
knowledge  is  appreciated  by  the 
ever-increasing  number  of  flying 
fans  who  go  for  T  AILSPIN 
TOMMY  for  its  authentic  back¬ 
grounds  and  speeding  excitement. 

For  terms  and  samples — daily  and 
Sunday,  please  write  to 

'TUuliiU 

FEATURE 

SYNDICATE 

220  EAST  42NO  STREET 
NEW  YORK  CITY 


PERSONAL 

MENTION 

continued  from  page  27 


J.  R.  “Kacy”  Ward  has  been  named 
news  editor  and  Phil  Rolfe  assistant 
city  editor  of  the  Berkeley  (Cal.) 
Daily  Gazette  in  promotions  announced 
by  George  Dunscomb,  publisher. 
James  Lowery,  acting  telegraph  edi¬ 
tor,  was  named  telegraph  editor  and 
Dan  McGuire  succeeded  Mr.  Rolfe  as 
sports  editor.  Elizabeth  Turner  was 
named  women’s  editor  and  Howard 
Sipe  became  radio  and  real  estate  pro¬ 
motion  editor. 

Jesse  Helms,  Raleigh  (N.  C.)  Times 
reporter,  climbed  the  steelwork  to  the 
top  of  a  15-story  oiRce  building  being 
built  at  Raleigh,  to  write  a  feature 
story  on  how  Raleigh  looks  from  its 
tallest  structure.  Helms  admits  he 


was  scared — so  scared  that  somehow 
or  other  he  lost  his  glasses.  “They’re 
up  there  someplace,  but  I’m  not  going 
back  for  them,”  he  said. 

Harry  Mayo  has  been  named  assis¬ 
tant  city  editor  of  the  Cincinnati  Post 
to  succeed  John  Ackelmire,  who  re¬ 
signed  recently  to  accept  appointment 
to  a  new  position  under  Col.  William 
Donoyan,  Coordinator  of  Public  In¬ 
formation  for  the  goyerrment.  Mayo 
formerly  worked  on  the  Sedalia  (Mo.) 
Canital,  Je'fferson  City  (Mo.)  Post- 
Trihune,  and  Toledo  Ne^os-Bee  before 
joining  the  Post  three  years  ago. 

Ralph  McGi'l.  executiye  editor,  At¬ 
lanta  Constitution,  delivered  the  prin¬ 
cipal  address  at  a  banquet  session 
Oct.  9  during  the  semi-annual  con¬ 
ference  of  the  Agricultural  Adjust¬ 
ment  Administration’s  southern  region, 
in  Winter  Park,  Fla. 

Charles  Miller,  assistant  city  editor. 


editor  for  the  Star  Journal  will  be 
Vera  Clark  Pulis,  staff  fashion  artist. 

Cedric  Thompson,  assistant  city  edi¬ 
tor,  Missoula  (Mont.)  Daily  Missou- 
Itan,  and  Mrs.  Thompson  are  the  par¬ 
ents  of  a  daughter,  born  recently  at 
St.  Patrick’s  Hospital  in  Missoula. 

George  A.  Lindsay,  73,  news  editor, 
Schenectady  (N.  Y.)  Gazette,  and 
Mrs.  Lindsay  recently  celebrated  their 
golden  wedding  anniversary.  Mr. 
Lindsay,  dean  of  newspapermen  in 
New  York  state’s  (Capital  district,  be¬ 
gan  work  as  a  reporter  for  the  old 
Albany  Express. 

John  F.  Cronin  has  been  named 
financial  editor  of  the  Cincinnati  En¬ 
quirer.  He  has  been  with  the  Enquirer 
15  years. 

Howard  H.  Smith,  for  the  past  six 
years  Sunday  editor  of  the  Waterbury 
(Conn.)  Republican,  has  become  gen¬ 
eral  manager  of  the  Litchfield  Pub- 


clerk  of  recorder’s  court.  He  succeeds 
the  late  Percy  L.  Montieth,  for  several 
years  a  well  known  Detroit  news- 
p>ap>erman. 

Miss  Helen  Knox  Spain,  former  mu¬ 
sic  editor,  Atlanta  Georgian- American 
has  become  music  editor  of  the  At¬ 
lanta  Journal. 

Lucian  C.  Warren,  former  James¬ 
town  newspaperman  who  has  been 
on  the  Buffalo  (N.  Y.)  Courier-Express 
staff  since  1937,  will  manage  a  new 
bureau  for  the  pap>er  in  Jamestown. 
He  will  be  assisted  by  Photograp>her 
William  Siegfried,  formerly  associated 
with  the  Jamestoivn  Post. 

Miss  Linda  Marion  Highland,  so¬ 
ciety  editor,  Clarksburg  (W.  Va) 
Telegram,  has  become  engaged  to 
Richard  Clinton  Harlan  of  Harris- 
ville.  Pa.  The  bride-elect  is  the  daugh¬ 
ter  of  the  late  Virgil  L.  Highland, 
bank  president  and  publisher. 


EDITOR  &  PUBLISHER 

Every  StSurdey  Since  18t4 


Imc. 


Iiulndint  Tiu  JeanuHet  mmmA  It07:  Etmtpeper- 
iem,  raersed  IKS;  The  Fewth  Sssese,  wwssd  1027. 
Tlttn  Patented.  Refriitered  Conwta  Cemrri«hted. 
The  editor  fc  PUBLISHER  CX>MPANV, 
J*Hca  WaiCHT  Baotni,  President 
jAiiEa  WaicHT  Beowh,  Je.,  Fiee-Prerideni 
CHAELEa  T.  SroAET,  Trtetwetr 
_ Roeeet  U.  Behwm,  Seereutry 


Generet  iMtrrt.- 

rOMTinu 


Serenteenth  Floor  OM  Timet  Boildins 
42iid  Street  and  Broadway,  New  York  Gty,  N.  Y. 
Teienmmes; 

Bl^t  0-S042.  38M  3054.  1066  smi  3006 
A  NHwaeaeEE  roE  Maceei  nr  NHwarAiWEa 
Awnro*  T.  Roaa  Sditir:  Waeeeh  t-.  Baesctt 
UenetiniEdime;  IUmht  U.  Beotm.  Nemt  Uitori 
Weltke  E.  ScaTODEE,  dstneieu  SdiHr; 


j.  Maacaac.  RaaiAEo  M.  Dome,  Jacb  Peice, 
Maa.  S.  L.  Daee.  Lirerian. 

JaaES  Weioht  Bmeth,  Je.,  PkUishir;  Qmbm  T. 


STtHttr,  General  Meae^  mid  dimeSbtm 
■  Keieaet*  I 


I-  Diretler; 

JotiAE  B.  ICeehee,  WerMief  and  Ar/rerc*  Manater; 
Geoege  H.  StEArE,  Ciernlaiian  Uanatet;  Louii  A. 
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Watkingsan,  D.  C.  kwrean,  Gemeeal  hiEai  Aaaocu.~ 
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BaUiint,  Lm  Anselei,  Tdephone  Protpect  5319. 
London  Ofue:  Veea  Chahdlee,  44  Grantham  Road, 
Luton,  Bedt.,  London,  England. 
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a  coat  of  $22  per  week  eami  at  low  a  rate  on  a  S2 
daw  hadt  at  any  other  tchedule,  namdy.  SIA2  per 
pane;  tl03  half  pan;  057  quarter  page.  *Quarter, 
ciAith  and  dateeatn  paget  mutt  be  on  definite  copy 
t»edule.  _ 


CLAtairiED  RATEt;  M  per  agate  line  one  time.  70c 
per  agate  line  four  timet. 


SiTVATiONt  Wakted:  50c  per  agate  line  one  time; 
40c  per  agate  liae  four  timet  (count  fire  wordt  to 

the  line).  _ _ _ 

SuEKEipnoE  RAtEt;  By  mail  payable  in  advance 
United  Statet  and  liland  Pottetdont,  S4  per  year; 
Canada,  S4J0;  Foreign.  t5. 


Club  Ratee:  The  dub  ratet  are  applicable  to  all 
tubteriptiont  in  any  one  organization — whether 
paid  for  by  the  company  or  individualt.  Three 
tubteriptiont  to  teparate  addreitet  for  one  year  each 
or  one  tubteription  for  three  yeart,  SIO;  five  or  more 
tubteriptiont  in  one  group  to  different  addrettet  for 
one  year  at  Xf.OO  each  or  individual  tubteriptiont 
lor  five  yeart  at  $1.5.00;  additional  tubteriptiont  on 

the  tame  batit — namely  three  dollart  each. _ 

Member;  Advertidnf  lederatiim  of  America,  Na- 


donal  Editorial  Attoaation.  National  Better  Budnett 
Bureaut  and  the  Audit  Bureau  of  Circuladont  with 
an  average  audited  net  paid  “A.  B.  C”  every  Satur- 
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Akrnn  Beacon  Journal,  and  Mrs. 
Miller  are  the  narents  of  a  daut^hter, 
bom  at  Peoples  Hospital,  Akron, 
Oct.  13. 

Gale  Wallace  of  the  United  Press 
st’ff  in  Buenos  Aires,  is  en  route  to 
California  with  his  family,  on  leave 
of  absence  from  his  South  American 
post. 

John  P.  Rhodes,  travel  editor  and 
assistant  music  critic  of  the  CinchiTiati 
F-'diiirer,  returned  to  the  paper  Oct.  6. 
He  was  an  Army  selectee  and  was  re¬ 
leased  from  Army  service  because  of 
the  28-year  age  limitation. 

Paul  M.  Ross,  managing  editor, 
Clearwater  (Fla.)  Sun  the  last  two 
years,  has  ioined  the  city  staff  of  the 
Indianapolis  Star. 

Don  W.  Carlson,  managing  editor, 
Elwood  (Ind.)  Call-Leader  the  last 
four  vears.  has  joined  the  United  Press 
in  Chicago. 

Harold  T.  McNamara,  sports  col¬ 
umnist,  Montreal  Gazette,  has  re- 
sicned  to  become  associated  with  the 
Canadian  Press  in  Toronto.  He  has 
been  succeeded  by  Dink  Carroll,  who 
came  from  the  Toronto  office  of  the 
Canadian  Press  to  Montreal. 

Tod  S.  Raoer,  reporter,  Columbus 
(O.)  Disnatch,  was  elected  secretary 
of  the  National  Association  of  Zoo¬ 
logical  Parks  and  Aquariums  at  the 
annual  meeting  in  New  Orleans.  La., 
Oct  8. 

Robert  Delano  has  joined  the  staff 
of  the  Greenfield  (Mass.)  Recorder- 
Gazette. 

Curtis  L.  Erickson,  former  promo¬ 
tion  and  publicity  manager  for  Faw¬ 
cett  Publications,  radio  writer  and  au¬ 
thor  of  three  books  recently  published 
on  military  and  government  service, 
has  joined  the  Minneapolis  Star  Jour¬ 
nal  picture  desk.  Bud  Jewett,  for  five 
years  a  commercial  and  publicity  pho- 
tofTwoher  in  Minneapolis,  has  been 
added  to  the  Star  Journal’s  photo¬ 
graphic  staff.  He  succeeds  Lou  Dough¬ 
erty,  who  resigned  to  go  into  private 
business. 

Copeland  C.  Burg,  Chicago  Herald- 
American  rewriteman  and  artist  in  his 
own  name,  will  have  a  painting  en¬ 
titled  “Bouquet  of  Dried  Weeds” 
shown  at  the  “Directions  in  American 
Painting”  exhibition  at  Carnegie  In¬ 
stitute,  Pittsburgh. 

Mark  O’Shaughnessy,  nephew  of 
James  O’Shaughnessy,  former  Chicago 
Hearst  newspaper  political  editor  and 
now  a  New  York  advertising  coun¬ 
sellor,  has  joined  the  Chicago  Times 
staff  as  a  copy  boy. 

Marjorie  Ellis  McCrady,  fashion 
editor,  Minneapolis  Star  Journal,  re¬ 
signed  Oct.  15  to  accept  the  post  of 
style  coordinator  of  the  Dayton  Co., 
a  Minneapolis  department  store.  As¬ 
suming  the  duties  of  woman’s  page 


lishing  Company  and  editor  of  the  125- 
year-old  Litchfield  Enquirer,  weekly. 
He  will  be  succeeded  by  Miss  MoUie 
J.  Cullen,  feature  writer  in  the  Sim- 
day  department  for  many  years.  Sid¬ 
ney  Keller  of  the  reportorial  staff  has 
been  transferred  to  the  Sunday  de¬ 
partment  to  succeed  Miss  Cullen. 

Joseph  A.  Poskus,  formerly  with 
the  Syracuse  Post-Standard,  is  now  in 
the  Cohoes  bureau  of  the  Troy  (N.  Y.) 
Record  Newspapers. 

George  F.  Rickard,  former  Pulaski 
representative  of  the  Syracuse  Her¬ 
ald- Journal,  is  on  the  reportorial  staff 
of  the  Troy  (N.  Y.)  Record. 

Cyrus  W.  Durgin,  music  critic,  Bos¬ 
ton  Globe,  is  giving  a  series  of  lectures 
on  the  hmdamentals  of  music  at  the 
Malkin  Observatory. 

Eddie  Sulivan,  rewrite,  Boston  Rec¬ 
ord,  and  author  of  “Radio  Patrol” 
(King  Features  cartoon),  has  been 
elected  president  of  the  Nabnassett 
Lake  Coimtry  Club  in  Westford,  Mass. 

L.  Quatraumin  Carter  (called  Joe), 
Boston  American  rewrite  man,  has  a 
position  with  the  Procurement  Office 
in  the  Intelligence  Service. 

George  F.  Foxhall,  editor  of  the 
Worcester  (Mass.)  Sunday  Telegram 
magazine,  has  been  added  to  the  staff 
of  the  Telegram  and  Evening  Gazette 
editorial  writers.  Frederick  L.  Rush- 
ton,  who  has  been  reporter  and  fea¬ 
ture  writer  for  the  Simday  magazine, 
succeeds  Mr.  Foxhall  as  its  editor. 
Donald  F.  Williams,  of  the  Gazette 
city  staff,  has  been  transferred  to  the 
Sunday  department  as  writer  to  suc¬ 
ceed  Mr.  Rushton. 

Jerry  Neil,  formerly  with  the 
Northwest  Arkansas  Times  at  Fay¬ 
etteville,  has  been  assigned  by  the 
Associated  Press  to  Hot  Springs,  Ark., 
to  replace  Ekl  Spanke,  who  recently 
was  inducted  into  military  service. 

Dale  Seevers,  formerly  sports  edi¬ 
tor,  Manhattan  (Kan.)  News,  is  on  the 
editorial  staff,  Almena  (Kan.)  Plain- 
dealer. 

Miss  Shirley  Johnson,  Kansas  Uni¬ 
versity  graduate,  is  society  editor, 
Abilene  (Kan.)  Daily  Reflector. 

Claire  Abbott,  sports  editor,  Fair¬ 
mont  (W.  Va.)  Times,  was  appointed 
a  member  of  the  West  Virginia  State 
Athletic  CMnmission. 

C.  R.  Owens,  night  city  staff,  Boston 
Globe,  has  been  transferred  to  the 
night  copy  desk.  Nat  Kline  has  been 
transferred  from  the  Globe  night  copy 
desk  to  police  headquarters,  replacing 
Raymond  F.  Doherty  who  goes  to 
night  rewrite. 

Sam  Lucdiese,  editorial  staff,  Knox¬ 
ville  (Tenn.)  Journal,  has  joined  the 
Atlanta  Constitution  copy  desk  staff. 

Edmund  B.  Montgomery,  assistant 
city  editor  of  the  Detroit  Times,  has 
resigned  to  accept  appointment  as 


John  Cronly,  Jr.,  formerly  on  the 
sports  staff  of  the  Lincoln  (Nebr.) 
Journal,  has  been  named  sports  editor 
of  the  Oklahoma  City  Daily  Oklaho¬ 
man,  succeeding  Bus  Ham,  resigned. 

Arch  W.  Jarrell,  editor.  Grand  Island 
(Nebr.)  Independent,  playing  at  the 
Grand  Island  golf  course  recently  aced 
the  123-yard  No.  8.  His  partner  was 
W.  E.  Buechler,  city  editor. 

William  J.  Clew  of  the  Hartford 
(Conn.)  Courant,  who  spent  several 
months  on  duty  with  the  43rd  divi¬ 
sion  in  Florida  and  Louisiana,  has 
returned  to  his  home  office  and  re¬ 
sumed  his  regular  duties. 

Talbot  Hood,  city  editor,  Dayton 
(O.)  Journal,  has  b^n  appointed  in¬ 
structor  in  journalism  on  a  part-time 
basis  at  the  Dayton  YMCA  coUege. 

John  T.  Moutoux,  Washington  cor¬ 
respondent  for  three  Scripps-Howard 
Newspapers,  has  resigned  to  be  affili¬ 
ated  with  the  press  section  of  Office 
of  Production  Management  at  Wash¬ 
ington.  Mr.  Moutoux,  who  had  been 
with  Scripps-Howard  20  years,  repre¬ 
sented  the  Memphis  (Tenn.)i  Press- 
Scimitar,  Knoxville  News  Sentinel 
and  Birmingham  (Ala.)  Post. 

Howard  Hepburn  of  the  Memphis 
(Tenn.)  Press-Scimitar  editorial  de¬ 
partment,  has  resigned  to  work  for  a 
transportation  company. 

Michael  “Ethan”  Frame  is  leaving 
the  Washington  International  News 
Service  Bureau  to  become  managing 
editor  of  the  Moin  Lme  Times,  Ard¬ 
more,  Pa. 

Hilmon  Pinegar,  staff  photographer. 
Memphis  (Tenn.)  Press-Scimitar,  is 
the  father  of  a  boy,  Larry  Edward, 
born  Oct.  8  at  Methodist  Hospital. 

Pete  M.  Young,  editor,  Cherokee 
(Okla.)  Democrat-Star,  has  been  am- 
fined  to  a  Tulsa  hospital  for  several 
weeks  under  orders  of  his  physician. 
He  is  suffering  from  a  kidney  ailment. 

Miss  Dorothea  Williams  has  been 
named  society  editor  of  the  El  Reno 
(Okla.)  Daily  Tribune  to  succeed  Mrs. 
Harriett  Golden  Long,  resigned. 


Howard  Wilson,  former  capital  re¬ 
porter  for  the  Tulsa  (Okla.)  Daily 
World,  has  joined  the  Enid  (Okla.) 
News  and  Eagle  as  an  editorial  writer. 


Dave  Johnson,  former  city  editor, 
Vinita  (Okla.)  Daily  Journal,  has  been 
chosen  secretary-manager  of  the  Vinha 
chamber  of  commerce. 


Wedding  Bells 


JOHN  D.  ZUG,  27  former  news  bureau 
manager  of  the  Iowa  Daily  Press 
Association,  now  secretary  to  Gover¬ 
nor  George  Wilson  of  Iowa,  to  Bdiss 
Edna  Moser,  stenographer  in  the  gov- 
(Continued  on  page  32) 
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(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 


Defense  Service  Posters 
FOUR- COLOR  posters,  depicting  a 
soldier  against  a  flag  background 
and  with  the  words  “Our  Son  is  Serv- 
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Auto  License  Bureau 


assessment.  In  this  case  the  quarter 
fee  went  to  the  high  school  pupils  to 
further  a  class  project. 


Bike  Safety  Feature 

THE  PROBLEM  of  children  riding  on 
bicycles  and  the  subsequent  danger 
and  traffic  problem  created  is  one  that 
has  been  treated  both  editorially  and 
in  news  columns  by  many  newspapers. 
Column  after  column  has  been  writ¬ 
ten  in  an  effort  to  implant  in  the 
minds  of  children  and  adults  the  rules 
of  safely  riding  a  bicycle. 

The  Amarillo  (Texas)  Globe-News 
has  developed  another  method  of  get¬ 
ting  the  information  and  “lecture” 
over  to  bike-riders  in  a  more  subtle 
and  interesting  manner. 

£lach  Sunday  a  column  is  printed 
that  is  written  by  a  Western  Union 
messenger  boy  who  was  invited  to 
write  about  the  thing  he  knows, 
namely,  bike  riding.  Writing  under 
the  nom  de  plume  of  No.  85,  this  mes¬ 
senger  boy  tells  of  safety  rules  and 
regulations  and  gives  hints  and  tips 
on  bike  riding  and  on  the  relation  of 
bike  riders  to  autoists  and  pedestrians. 
He  garnishes  his  column  with  illus¬ 
trations  and  anecdotes. 


ing,”  are  being  distributed  free  by  the 
Akron  Beacon  Journal  to  readers 
whose  sons  are  in  the  Army,  Navy 
or  Marine  Corps.  The  poster,  de¬ 
signed  by  Byron  Fairbanks,  staff  art¬ 
ist  is  to  be  placed  in  windows  of 
homes. 


Lewis,  Southam  Press 
President,  Dies 

Montreal,  Que.,  Oct.  15 — Adam  L. 
Lewis,  64,  president  of  the  Southam 
Press,  Toronto,  Ltd.,  died  Tuesday  at 
his  home.  Forest  Hill  Village,  Ont. 

Mr.  Lewis  was  honorary  president 
of  the  Toronto  Graphic  Arts  Associa¬ 
tion,  and  in  1927-28  was  president  of 
the  United  Typothetae  of  America. 
For  some  years  he  was  an  executive 
of  the  Ben  Franklin  Society  of 
America. 

He  was  bom  on  a  farm  near  the 
village  of  Ayr,  Oxford  County. 

Mr.  Lewis  began  his  business  career 
when  the  family  came  to  Toronto  in 
1894,  his  first  job  being  soliciting  maga¬ 
zine  subscriptions. 

He  joined  the  R.  G.  MacLean  Com¬ 
pany  as  an  office  boy  in  1895,  and  be¬ 
fore  many  years  was  actively  asso¬ 
ciated  wiA  management  of  the  print¬ 
ing  company.  In  February,  1912,  he 
joined  the  Southam  Press  as  man¬ 
ager,  and  in  1929  was  named  vice- 
president.  His  promotion  to  president 
came  on  the  death  of  Richard  Southam 
in  1937. 

Surviving  are  his  wife,  two  sons  and 
two  daughters. 


BACK  IN  NEWSPAPERS 


For  the  first  time  in  many  years 
Penick  &  Ford  is  using  newspapers  for 
a  fall  campaign  on  Brer  Rabbit  mo¬ 
lasses.  The  campaign,  which  will  run 
through  December,  nms  in  35  news¬ 
papers,  most  of  them  in  New  Eng¬ 
land.  The  ads  measure  360  lines  and 
will  run  once  a  week.  J.  Walter 
Thompson  is  the  agency. 


GERBER  ADS  IN  N.  J. 

Gerber’s  baby  foods  are  being  ad¬ 
vertised  in  25  daily  and  weekly  news¬ 
papers  in  New  Jersey.  The  ads, 
which  measure  375  lines  and  feature 
different  products  in  the  Gerber  line, 
will  run  on  a  weekly  schedule  through 
December.  Federal  Advertising 
Agency,  New  York,  handles  the  ac¬ 
count. 


"THIS  WEEK"  IN  PHUA. 

Raymond  Gilleaudeau,  president  of 
United  Newspapers  Magazine  Cor¬ 
poration,  publishers  of  This  Week 
magazine,  aimounced  Oct.  9  that,  be¬ 
ginning  on  Jan.  3,  1942,  This  Week 
magazine  will  be  distributed  in  Phila¬ 
delphia  through  the  Saturday  edition 
of  the  Philadelphia  Bulletin. 
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Oldest  Vendor  Search 

A  NUMBER  of  interesting  feature 

stories  resulted  when  the  Mem¬ 
phis  Press-Scimitar  began  a  search 
for  its  “oldest  newspaper  boy.”  The 
newspaper  announced  it  was  looking 
for  the  person  whose  paper-selling 
dated  back  the  most  years. 

Finally  the  honor  went  to  a  retired 
city  fireman,  who  sold  the  Scim¬ 
itar  59  years  ago.  Eldon  Roark, 
who  writes  the  daily  “Strolling”  col¬ 
umn,  interviewed  the  “oldest  news¬ 
paper  boy”  and  got  a  sparkling  story 
of  Memphis  life  in  the  80’s,  when 
the  larger  paper  vendors  kept  the 
smaller  boys  off  the  river  front,  be¬ 
cause  in  those  hectic  river  days  peo¬ 
ple  going  to  and  from  the  boats 
bought  the  most  papers. 

This  nostalgic  feature  of  those  who 
sold  the  paper  stirred  memories  of 
those  who  have  read  the  Press- 
Scimitar  through  the  years.  Sub¬ 
scribers  began  to  phone,  write  and 
call  in  person  to  tell  how  long  they 
had  been  taking  the  paper  and  how 
they  enjoyed  it. 


VITAL  FACTS  ABOUT 


GREATER  JOHNSTOWN 


Greater  Johnstown,  population  108,- 
485;  within  1  to  3]4  miles  of  shop* 
ping  center;  circulation  (family) 
coverage  over  100%. 


An  economic  community  of  108,485  people — all  living: 
within  a  «li?tanee  of  Sy,  miles  of  the  eity’s  central 
shopping  center. 


The  community  interest  of  these  people  is  in  their 
work  in  Johnstown’s  great  steel  mills,  in  the  surround¬ 
ing  coal  mines,  and  in  a  variety  of  other  industries. 


Metropolitan  District,  population 
151,781;  extending  approximately  20 
miles  east,  12  miles  south;  circulation 
(family)  coverage  over  100%. 


They  have  a  common  interest  in  the  city’s  depart¬ 
ment  stores — ^thcir  only  such  stores.  They  are  physically 
tied  together  by  local  bus-lines  which  bring  them 
“downtown”  from  the  boroughs  and  towns  as  they  would 
from  wards  in  a  consolidated  citv. 


Trading  Area  (A.  B.  C.),  population 
299,781;  all  or  part  of  six  counties; 
circulation  (family)  coverage  74%. 


The  only  difference  between  the  community  of 
Greater  Johnstown  and  a  consolidated  city  of  108,483 
is  one  of  political  government.  Competent  advertising 
men  and  merchandisers  have  reiterated  that  political 
boundaries  have  nothing  to  do  with  advertising  value 
or  sales  effort. 


A  CIVIC  PROJECT  was  combined 

with  a  service  convenience  for  em¬ 
ployes  of  the  Minneapolis  Star  Jour¬ 
nal  and  Tribune  when  the  papers  re¬ 
cently  set  up  a  temporary  automobile 
license  bureau  in  ite  building. 

Students  at  Marshall  high  school, 
Minneapolis,  were  given  permission 
to  operate  the  bureau,  which  was 
under  supervision  of  the  office  of  the 
Minnesota  secretary  of  state. 

Auto  license  plates  for  1942  were 
sold  to  employes  of  the  papers  at 
rtandard  rates.  The  students  bene¬ 
fited,  in  addition  to  their  experience, 
due  to  the  fact  that  in  cities  outside 
|ke  capital  of  St.  Paul,  the  license  rate 
includes  an  extra  25-cent  sub-office 


Payrolls,  latest  available  statistics 
show  factory  payrolls  22.2  points 
above  1929  peak. 


The  Johnstown  Tribune  and  Democrat  cover  Greater 
Johnstown  100%  (family  coverage).  Advertisers  and 
merchandisers  who  really  know  Greater  Johnstown  give 
it  the  advertising  and  sales  effort  that  is  accorded  to 
any  other  Major  Market  of  this  size. 


Do  you? 


City  Zone  Population  108,485  Two  Good  Newspapers  Tribune-Democrat  ABC 

Trade  Area  Population  299,781  With  Local  Ownership  Management  Circulation  52,751 
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ments;  (4)  Lack  of  pertinent  mer¬ 
chandising  information  from  the 
standpoint  of  the  advertiser;  (5)  Lack 
of  success  stories;  (6)  Need  for  more 
dramatic  presentations;  (7)  Lack  of 
enthusiasm  on  the  part  of  newspaper 
salesmen  for  their  own  medium. 

Mr.  Brumby  emphasized  that  in 
stressing  the  need  for  “package  sell¬ 
ing”  he  did  not  mean  group  selling, 
but  some  method  of  simplifying  the 
use  of  newspapers  as  applied  to  the 
advertiser’s  sales  problems.  “Our  job 
is  to  interpret  the  newspaper  in  terms 
of  the  advertiser’s  own  problems,”  he 
declared,  asserting  that  other  media 
were  more  inclined  to  approach  the 
advertiser  from  his  point  of  view. 

Development  of  sectional  adver¬ 
tising  was  thoroughly  discussed  by 
Franklin  B.  Hurd,  Providence  (R.  I.) 
Journal-Bulletin,  who  cited  case  his¬ 
tories  to  prove  that  sectional  advertis¬ 
ing  can  be  developed  by  newspapers  in 
profitable  volume,  if  aggressively 
sought.  Such  a  program  requires  suf¬ 
ficient  manpower,  he  said,  either  on 
the  part  of  the  newspaper  itself,  or 
through  some  sort  of  group  effort  tied 
in  with  publishers’  representatives. 
Unity  of  effort  is  important,  he  pointed 
out. 

Newspaper  Networks 

Closely  allied  with  Mr.  Hurd's  re¬ 
port  was  the  joint  survey  by  Paul 
Gorham,  Illinois  Newspaper  Markets, 
and  Perry  LaBounty,  Bloomington 
(W.)  Pantograph,  of  newspaper  net¬ 
works.  Mr.  Gorham’s  factual  report 
covered  15  such  groups,  including 
Iowa,  Illinois,  Ohio,  New  York,  Cali¬ 
fornia,  Michigan,  Florida,  Mississippi, 
Pennsylvania,  Northwest  Daily  Press 
Association,  Missouri,  Umpire  State 
Dailies;  Wisconsin,  New  Elngland  and 
Indiana.  These  15  associations  repre¬ 
sent  702  daily  newspapers,  he  said, 
and  employ  68  active  sales  representa¬ 
tives. 

William  Moore,  Detroit  News,  dis¬ 
cussed  dealer  education  in  relation  to 
national  advertising.  The  two  main 
objectives  of  dealer  education,  he  said, 
are  to  obtain  the  dealers’  cooperation 
in  pushing  the  sale  of  newspaper- 
advertised  products  and  to  gain  their 
voluntary  recommendation  of  newspa¬ 
per  advertising  for  prospective  na¬ 
tional  accounts.  He  praised  the 
Bureau  of  Advertising’s  new  plan  for 
dealer  education  and  highlighted  some 
of  the  plans  now  used  by  newspapers. 
“At  the  present  time,”  he  stated, 
“dealer  opinion  is  seldom  sought,  or 
seldom  received”  as  far  as  national 
advertisers  are  concerned. 

NaNoaal  Ad  Rates 

Development  of  color  advertising  as 
an  added  revenue  producer  was  pre¬ 
sented  by  Stacey  Bowman,  South 
Bend  (Ind.)  Tribune,  in  cooperation 
with  Joe  Nixon,  Wabash  (Ind.)  Plain 
Dealer,  Their  cross-section  survey  of 
220  dailies  indicated  the  minimum 
space  required  for  color  ads  is  1,000 
lines,  as  far  as  40%  of  the  papers  re¬ 
porting  are  concerned.  Others  favor 
full-page  units,  indicating  there  is 
apparently  need  for  standardization  in 
this  respect.  Obstacles  against  color 
advertising  include  complicated  rate 
structures,  mechanical  difficulties  from 
the  standpoint  of  wide  divergence  in 
reproducing  standard  colors,  and  mini¬ 
mum  space  requirements,  stated  Mr. 
Bowman. 

Robert  K.  Drew  and  A.  F,  Hall, 
Milwaukee  Journal  representatives  on 
the  sub-committee  dealing  with  na¬ 
tional  advertising  rates,  presented  a 
comprehensive  study  of  his  compli- 


Two  Michigan  members  and  their  repre¬ 
sentative  at  NAEA  conference.  Left  to 
right:  L  E.  Keene,  Kalamazoo  Gazette; 
Ralph  Rockwood,  publishers'  representative; 
and  H.  S.  Conlon,  Grand  Rapids  Press. 

cated  and  controversial  subject.  Their 
report  outlined  the  age-old  rate  dif¬ 
ferential  problem,  pointing  out  that 
this  question  has  become  a  perennial 
topic  of  discussion  and  consideration 
by  the  ANA  and  Four-A. 

Much  supporting  evidence  was  in¬ 
troduced  to  show  the  trend  of  national 
newspaper  rates  in  comparison  with 
other  media,  indicating  that  newspaper 
rates,  generally,  were  not  as  much 
“out  of  line”  as  sometimes  indicated 
from  studies  made  by  buyers  of  space. 
No  attempt  was  made  to  whitewash 
the  differential  problem,  but  it  was 
suggested  that  other  media  warrant 
study  as  well  as  newspapers. 

The  frequency  discount  question 
was  also  thoroughly  explored  by  Mr. 
Drew  and  his  sub-committee.  Here 
again  there  seemed  to  be  loads  of 
opinion  but  few  facts  to  guide  news¬ 
papers  as  to  the  efficacy  of  adopting  a 
system  of  discounts,  whether  based  on 
volume  or  continuity.  While  some 
agency  executives  apparently  favor 
some  form  of  frequency  or  bulk  dis¬ 
count,  based  on  present  newspaper 
rate  structures,  the  committee  could 
find  no  definite  assurance  that  such 
discounts  would  increase  volume  suffi¬ 
ciently  to  offset  the  decline  in  revenue. 

Mr.  Drew's  committee  concluded 
with  a  suggested  program  of  recom¬ 
mendations  as  a  guide  to  future  study 
of  this  many-sided  problem. 

Agency  Relations 

Aubrey  Murray,  New  Orleans  Times- 
Picayune,  discussed  the  relationship 
of  advertising  agencies  to  newspapers 
as  the  final  phase  of  the  Committee  of 
Twelve’s  report.  He  pointed  out  there 
is  divided  opinion  among  newspaper¬ 
men,  as  well  as  agency  executives, 
relative  to  the  comparative  cost  of 
handling  new'spaper,  radio  and  maga¬ 
zine  advertising  from  the  agency’s 
standpoint.  After  citing  the  views  of 
various  newspaper  and  agency  execu¬ 
tives,  Mr.  Murray  concluded  his  re¬ 
port  by  asserting  that,  generally 
speaking,  newspapers  enjoy  “a  fine 
relationship”  with  agencies.  “It  be¬ 
hooves  us,”  he  said,  “to  think  more 
about  selling  newspapers  and  less 
about  selling  a  newspaper.” 

Outstanding  among  today's  guest 
speakers  was  Herbert  G.  Selby, 
Maxon,  Inc.,  Detroit  agency,  who  pre¬ 
sented  the  actual  presentation  used  to 
sell  Heinz  Company  on  a  continuity 
test  in  newspapers,  based  on  13  con¬ 
secutive  insertions  and  with  adequate 
space  to  sell  Heinz  products.  The  re¬ 
sults  of  Heinz’s  test  is  now  well  known 
to  newspapers  and  national  adver¬ 
tisers — a  19.7%  increase  in  “aware¬ 
ness”  of  Heinz  products  advertised  and 
a  33.7%  gain  in  consumer  sales. 

Fundamentally,  the  Maxon  agency 
based  its  presentation  on  the  fact  that, 
because  of  the  depression,  most  na¬ 
tional  advertisers  cut  the  size  and 
frequency  of  their  newspaper  sched¬ 
ules  to  a  point  of  complete  ineffective¬ 


ness.  Heinz  Company  is  now  using  a 
large  list  of  newspapers  on  a  con¬ 
tinuity  basis  with  adequate  schedules 
which  are  designed  to  sell  its  products. 

D.  V.  Pinkerton,  American  Meat 
Institute,  also  told  an  enthusiastic 
story  for  newspapers,  giving  the  basic 
reasons  for  newspapers  carrying  the 
meat  educational  advertising  program. 
Starting  with  272  dailies  last  year,  the 
Institute  next  month  will  expand  its 
program  to  include  333  newspapers, 
Mr.  Pinkerton  stated.  The  six  reasons 
for  using  newspapers  are  (1)  concen¬ 
trated  circulation;  (2)  nearly  every¬ 
body  reads  newspapers;  (3)  trade 
influence;  (4)  association  with  retail 
food  advertising;  (5)  flexibility;  (6) 
supplements  all  other  advertising  l^- 
ing  done  by  the  Institute.  He  urged 
newspapers  to  capitalize  on  the  op¬ 
portunity  to  increase  retail  meat  ad¬ 
vertising  through  local  tie-ups  with 
the  national  campaign. 

Local  Liaaga  Aids 

Walter  C.  White,  Lincoln  (Neb.) 
Star,  outlined  sources  of  local  linage 
whi^  will  bring  added  business  to 
newspapers  under  the  present  national 
emergency  and  its  effect  on  local  com¬ 
munities.  He  told  of  campaigns,  paid 
for  by  local  merchants,  and  designed 
to  keep  people  in  their  home  com¬ 
munities;  of  cooperative  campaigns 
which  permit  retailers  to  join  together 
in  selling  products  such  as  stokers; 
and  of  the  selling  of  paid  space  to  city 
governments  and  local  chambers  of 
commerce  on  such  matters  as  in¬ 
creased  taxes,  how  government  excise 
taxes  affect  consumers,  etc. 

Similarly,  I.  H.  Macdonald,  general 
manager,  Canadian  Bureau  of  Adver¬ 
tising,  told  how  newspaper  advertising 
has  become  a  vital  force  in  Canada 
under  war  conditions.  “Daily  news¬ 
papers  have  played  a  tremendous  part 
in  the  war  effort,”  he  said.  “We  have 
not  been  regimented.  We  have  been 
persuaded  through  newspaper  adver¬ 
tising.” 

Mr.  Macdcmald  explained  how  the 
Canadian  government  has  rationalized 
its  war  regulations,  including  the  cur¬ 
tailment  of  personal  spending  and  an 
all-out  effort  to  win  the  war  by  mar¬ 
shaling  public  opinion.  “The  govern¬ 
ment  felt  it  must  tell  its  story  of  war 
effort  in  paid  space,  covering  all 
phases  from  saving  fats  for  explosives 
to  war  loans,  including  installment 
paying  of  income  taxes,”  he  stated. 

Institutional  advertising  has  not 
been  as  heavy  as  predicted  at  the  out¬ 
set  of  war,  for  advertisers  were  more 
inclined  to  sell  than  to  point  with 
pride  to  their  war  production.  Con- 
siunption  of  consumer  goods  continues 
to  moimt,  despite  higher  taxes,  and 
1941  retail  sales  are  expected  to  exceed 
1929  volume,  said  Mr.  Macdonald. 
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Bruce  MacLeish,  vice  -  president, 
Carson  Pirie  Scott  &  Company,  (3u. 
cago  department  store,  spoke  at 
today’s  luncheon  on  problems  con- 
fronting  retailers  imder  the  national 
defense  program. 

Herron  Appalntment  Confirmed 

The  convention  aproved  the  change 
in  association  by-laws  to  provide  for 
the  president  to  appoint  a  third  vice- 
president  to  serve  as  an  NAEA  mem- 
ber  on  the  Bureau  of  Advertising’s 
Advisory  Committee.  The  convention 
confirmed  the  appointment  of  (ToL 
LeRoy  Herron,  Washington  (D.  C.) 
Star,  as  third  vice-president. 

President  C.  E.  Phillips,  Rockford 
(Ill.)  Morning  Star  and  Register- 
Republic,  announced  NAEA  member¬ 
ship  at  an  all-time  high  of  368,  a  net 
gain  of  24  new  members  since  the 
French  Lick  convention  last  Mardi. 
He  appointed  Frank  Duffy,  Gaimett 
Newspapers,  as  chairman  of  a  com¬ 
mittee  to  select  the  1942  spring  meet¬ 
ing  place. 

Aubrey  F.  Murray,  New  Orleani 
Times-lkcayune,  chairman  of  the 
newspaper  advertising  exhibits,  re¬ 
ported  57  papers  were  represented 
among  the  332  panels  of  locally- 
created  retail  campaigns. 

Another  innovation  was  the  intro¬ 
duction  of  new  members  by  a  com¬ 
mittee,  consisting  of  Sid  R.  Phillips 
Ohio  State  Journal;  Gene  Bennett,  Ft 
Wayne  (Ind.)  News-Sentinel,  and 
James  W.  Brown,  Jr.,  publisher  <d 
Editor  &  Publisher. 

William  B.  Benton,  formerly  of 
Benton  &  Bowles  advertising  agency 
and  now  vice-president  of  the  Uni¬ 
versity  of  Chicago,  provided  a  stimu¬ 
lating  interlude  at  the  Monday  lunch¬ 
eon,  speaking  on  “What  Every  Young 
Business  Man  Should  Know.” 
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WHAT'S  GOING  TO  HAPPEN 
TO  YOUR  LINAGE  IN  1942? 


Please  don^t  kid  yourself.  Linage  Is  going  to  be  lots 
harder  to  get  next  year.  All  advertising  is  going  to 
be  bought  with  sharper  pencils.  Automotive  will  be 
miMitly  absent.  Yon^e  going  to  have  to  plan  more 
shrewdly  ...  sell  more  strenuously  than  ever  before. 
And^  above  all  else^  you^ve  got  to  be  100%  sure  buyers 
have  necessary  data  on  your  marhet  and  your  news^ 
paper  always  at  their  fingertips.  Nothing  less  will  do. 


Ask  any  man  who  is  a  factor  in  the  buying  of  space, 
at  account  or  agency  how  he  feels  about  what's  ahead 
— and  ten  to  one  he'll  tell  you  one  of  his  biggest 
problems  is  selecting  the  nto$t  useful  media  per 
advertising  dollar  invested. 

This  doesn't  drop  his  business  in  the  lap  of  news¬ 
papers  by  a  long  shot.  Never  have  radio,  magazines 
and  outdoor  been  better  armed,  or  more  aggressive 
in  selling  advertising  by  advertising.  Before  we're 
through  this  fall  and  winter,  we're  all  going  to  know 
there's  been  a  battle  on. 

Yon  may  accuse  us  of  lacking  sophistication  when  we 
repeat  and  repeat  that  you're  going  to  have  to  sell 
more  strenuously  than  ever.  And  a  big  part  of  that 
selling  is  mending  all  your  fences — leaving  no  loop¬ 
holes  in  your  armour.  Before  anything  else  that 
means  putting  basic  buying  information  before  ad¬ 


vertising  buyers  so  they  can  get  it  immediately  when 
they're  in  the  market.  Your  best  bet  is  advertising; 
in  Editor  &  Publisher — a  publication  that  enjoys  a 
reader  interest  and  acceptance  second  to  NONE. 

That  means  the  insurance  of  carrying  your  own  spe¬ 
cific  story  in  the  E)ditor  &  Publisher  MARKET 
GUIDE  FOR  1942.  For  years  at  the  space  buyer's 
elbow.  Editor  &  Publisher  MARKET  GUIDE  wiU  be 
streamlined  still  further  for  greater  service  in  the 
1942  edition,  with  new  State  Maps  and  additional 
helpful  statistical  data.  So  far  as  your  market  is 
concerned  it  needs  the  intimate  details  only  you  can 
give  plus  a  comprehensive  picture  of  your  paper. 

Today  advertising  buyers  need  all  the  help  you  can 
give  them.  If  you  let  them  down,  you  let  yourself 
down.  What  happens  to  your  linage  in  1942  depends 
upon  your  leaving  no  loose  ends  today.  Wire  your 
MARKET  GUIDE  reservation  now. 


Forms  close  ISov.  15th.  Publication  date  Nov.  29,  1941.  Copy  anti  lay¬ 
out  cooperation  available  at  no  cost.  Regular  transient  rates  prevail. 
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ernor’s  statehouse  office,  on  Oct.  17. 

Clyde  Johnson,  rural  circulation 
manager  in  Illinois  territory  for  the 
Davenport  (la.)  Daily  Times,  Oct.  11 
to  Miss  Marjorie  Biddison  at  Geneseo, 

ni. 

Joseph  McArthur  Spinks,  Jr.,  to 
Miss  Jane  Jeffers  Oct.  5,  both  of  the 
advertising  department,  Huntington 
(W.  Va.)  Publishing  Company. 

Robert  P.  Allen,  Boston  (Mass.) 
Globe  editorial  staff,  to  Miss  Helen  I. 
Perkins  of  Walden,  Vermont,  at  the 
First  Methodist  Church  parsonage  in 
Concord,  N.  H.,  recently. 

Edward  F.  Lehan,  Portland  (Me.) 
Evening  Express  sports  staff,  and  for¬ 
mer  member  of  the  Taunton  (Mass.) 
Daily  Gazette  editorial  staff,  to  Miss 
Louise  Margaret  Sullivan  of  Taunton 
Sept  22. 

Miss  Elizabeth  T.  Coonan,  Worcester 
(Mass.)  Telegram  and  Evening  Ga¬ 
zette  business  office  staff,  to  Peter  F. 
Flynn  Oct.  11. 

Miss  Jean  Chalmers,  former  staff 
reporter,  Atlanta  Journal,  to  Ensign 
Walter  Smith,  U.  S.  N.,  former  Journal 
reporter,  in  Atlanta  Oct  11. 

Frank  Sullivan,  Norfolk  (Va.)  Vir¬ 
ginian-Pilot  to  Rosa  Saied,  Norfolk, 
recently. 

Joe  R.  Mills,  amusement  editor, 
Columbus  (O.)  Sunday  Star,  to  Sarah 
Langer  Dush,  reporter,  Columbus 
Ohio  State  Journal,  in  rectory  of  Im¬ 
maculate  Conception  church,  Colum¬ 
bus,  Oct.  4. 

Robert  B.  Shuman,  acting  manager 
of  the  Phoenix,  Ariz.,  bureau  of  the 
United  Press,  to  Miss  Gretchen  Gaum- 
nitz  of  Fresno,  Cal.,  Sept.  22. 

Roland  A.  Martin,  vice-president  of 
the  Fond  du  Lae  (Wis.)  Daily  Com¬ 
monwealth-Reporter,  Sept.  29,  to  Miss 
Betty  Weisbrod  of  Oshkosh,  Wis.,  in 
the  historic  log  chapel  on  the  campus 
of  Notre  Dame  University. 

Miss  Gertrude  Brennan  Carr,  re¬ 
porter,  Newark  (N.  J.)  Evening  News, 
to  Charles  O.  Koch,  Jr.,  Sept.  27  at 
Newark. 

Harold  A.  Fitzsimmons,  reporter, 
Springfield  (Mass.)  Republican  to 
Louise  J.  Fenton,  Sept.  27  in  St. 
Mary’s  Church,  Northampton. 

Stanley  Edward  Kalish,  picture 
editor,  Milwaukee  Journal,  to  Miss 
Betty  Lou  McKelvey,  Sept.  20.  The 
bride  was  state  editor  and  then  society 
editor  of  the  Green  Bay  (Wis.)  Daily 
Press  Gazette,  before  joining  the  edi¬ 
torial  staff  of  the  Milwaukee  Journal. 

Franklin  Childers,  commercial  art¬ 
ist.  Baltimore  News  Post  advertising 
department,  to  Miss  Emma  Katherine 
Holswade,  Sept.  20. 

H.  Paul  Draheim,  manager  of  the 
Herkimer  (N.  Y.)  bureau  of  the  Utica 
(N.  Y.)  Daily  Press  and  Observer- 
Dispatch,  to  Miss  Flora  Von  Petit, 
Herkimer,  Sept.  1. 

Miss  Nellie  DeRaymond,  an  em¬ 
ploye  of  the  Easton  (Pa.)  Morning 
Free  Press  business  department,  to 
Harold  W.  Truchess,  employed  in  the 
du  Pont  company  plant  at  Parlin,  N.  J., 
Sept.  27  in  Easton. 

Ivan  Silver,  editor,  Berlin  (Wis.) 
Evening  Journal,  to  Hildur  Swanson 
of  Waukesha,  Wis.,  recently. 

Roy  Frederick  Bergengren,  Jr.,  for 
several  years  on  the  Madison  Wis¬ 
consin  State  Journal  editorial  staff,  to 
Rosemary  Stone,  Sept.  17  at  Madison. 

Carter  P.  Brown,  of  Memphis, 
Tenn.,  Publishing  Co.  business  office. 


to  Charlotte  Virginia  Williams  in 
Memphis  recently. 

Dan  Park,  sports  editor,  Olean 
(N.  Y.)  Times  Herald,  to  Miss  Ann 
Zellers,  of  Sunbury,  Pa.,  at  Sunbury, 
Sept.  27. 

Miss  Gertrude  C.  Bolduc,  Worcester 
(Mass.)  Evening  Gazette  woman’s  de¬ 
partment,  to  Dr.  Louis  U.  Jacques, 
Worcester  dentist.  Sept.  22. 

Edward  F.  Lehan,  of  the  Portland 
(Me.)  Evening  Express  sports  staff. 
Sept.  22  to  Miss  Louise  Sullivan,  of 
Taunton,  Mass. 

Thomas  J.  Finney,  Philadelphia 
Court  Combination  reporter,  to  Miss 
Marian  Kilker,  at  Girardville,  Pa., 
recently. 

Allan  Ekvall,  editorial  staff.  Apple- 
ton  (Wis.)  Post-Crescent,  to  Miss 
Betty  Harris  in  First  Baptist  Church, 
Madison,  Wis.,  recently. 

John  R.  Hiner,  editorial  department, 
Munde  (Ind.)  Star,  to  Miss  Lois  Locke 
of  Whiting,  Ind.,  at  Whiting,  recently. 

Miss  Hazel  Phelps,  J  onesville 
(Mich.)  Independent  reporter,  to  Carl 
F.  Munday  of  Jonesville,  recently. 

Miss  Roberta  L.  Simpson,  editor  and 
publisher,  Reading  (Mich.)  Hustler,  to 
L.  Ansbaugh  of  Reading,  recently. 

Robert  L.  Stewart,  copy  desk, 
Worcester  (Mass.)  Telegram,  to  Miss 
Iris  M.  Auld,  a  Springfield,  Mass., 
school  teacher,  recently. 

Miss  Violet  C.  Hallquist,  circulation 
manager,  Athol  (Mass.)  Daily  News, 
to  Harold  C.  Peterson  in  the  First 
Congregational  Church,  Athol,  re¬ 
cently. 


They're  In  The  Army  Now 


ALBERT  C.  HUBER,  of  the  Kansas 

City  Star’s  staff  for  seven  years,  left 
Oct.  11  for  Ft.  Schuyler,  N.  Y.,  where 
he  will  go  into  service  as  a  lieutenant 
in  the  Navy  intelligence  unit. 

Morris  Tolliver  McLemore,  Atlanta 
Journal  sporte  writer,  was  inducted 
into  the  Army  Oct.  10. 

William  J.  Butler,  police  reporter, 
Waterbury  (Conn.)  Republican,  has 
been  inducted  into  the  Army  and  as¬ 
signed  to  Fort  Devens.  His  place  is 
taken  by  Henry  Smith  of  the  editorial 
staff.  Roger  Dove,  of  the  Winsfed 
(Conn.)  Citizen,  and  Thomas  Knightly 
of  Waterbury  have  been  added  to  the 
Republican’s  reportorial  staff. 

Ed  John  Elrlandson,  city  hall-county 
courthouse  reporter,  Missoula  (Mont.) 
Missoulian  and  Sentinel,  was  inducted 
into  the  Army  under  the  Selective 
Service  Act  Sept.  30,  and  is  now  at 
Fort  Lewis,  Wash. 

Seth  Anderson,  reporter.  Grand 
Rapids  (Mich.)  Herald,  has  been 
drafted  and  is  now  on  duty  at  Fort 
Custer,  Mich.  He  was  succeeded  by 
D.  J.  Mitchell  of  the  Port  Huron 
(Mich.)  Times-Herald. 

Lawrence  Schulenburg,  member  of 
the  St.  Louis  Globe-Democrat  news 
staff  since  graduation  at  the  Univer¬ 
sity  of  Missouri  school  of  journalism 
in  June,  has  enlisted  in  the  Marine 
Corps. 

George  Baker,  on  the  state  desk  of 
the  Akron  Beacon  Journal,  was  in¬ 
ducted  into  the  Army  this  week  as 
a  selectee. 

Ed  Mulligan,  Albany  (N.  Y.)  Knick¬ 
erbocker' News  copy  boy,  has  started 
training  with  the  Royal  Canadian  Air 
Force. 

Charles  F.  Kiley,  Jr.,  sports 
writer,  Jersey  City  Jersey  Journal, 
was  inducted  into  the  army  recently, 
the  first  staff  member  to  be  called. 
He  was  presented  with  a  defense  bond 


by  his  colleagues  at  a  pre- induction 
send  off. 

Allen  Merritt  of  the  Little  Rock 
bureau  of  the  Associated  Press,  and 
Edward  Spanke,  correspondent  at  Hot 
Springs,  Ark.,  were  inducted  into  mili¬ 
tary  service  Oct.  6  and  reported  at 
Camp  Robinson  near  Little  Rock. 

Robert  L.  Sitzenstock,  secretary  to 
P.  L.  Pettit,  advertising  director  of 
Memphis  (Tenn.)  Publishing  Co.,  has 
reported  for  Army  service  at  Fort 
Oglethorpe,  Ga. 

Tommy  Neagle,  photographer,  and 
Tom  Peterson,  local  display  advertising 
representative,  have  left  the  Des 
Moines  (la.)  Register  and  Tribune  for 
active  duty  with  the  newly  formed 
124th  Observation  squadron  ot  the 
United  States  army  . 

Lieut.  Owens  Wood,  former  Spartan¬ 
burg  (S.  C.)  Herald-Journal  reporter 
and  photographer,  has  been  assigned 
to  the  Army  of  the  Philippines  as  an 
infantry  instructor. 

Bernard  Barol,  manager  of  Transit 
Advertisers,  Inc.,  Philadelphia  agency, 
has  resigned  to  join  the  Marine  Corps. 
He  was  formerly  a  member  of  the  ad¬ 
vertising  staff  of  the  Philadelphia 
Evening  Public  Ledger. 

Edward  M.  Strode,  lieutenant  in 
the  Army  Reserve  Corps,  and  pub¬ 
lisher-owner  of  the  Glasgow  (Ky.) 
Daily  News,  has  been  ordered  to  duty 
in  Washington,  D.  C.,  and  assigned  to 
the  office  of  Civilian  Defense. 

Fred  Wagner,  former  Oakland 
(Cal.)  Post-Enquirer  artist,  is  now  at 
Camp  Wallace,  Texas,  with  the  31st 
Coast  Artillery.  Bill  Bettencourt,  for¬ 
mer  Post-Enquirer  reporter,  is  now 
in  the  First  (^artermaster  Regiment 
at  Fort  Francis  E.  Warren,  Wyoming. 

Eld  Gerrity,  Cleveland  Press  city 
staff,  has  been  accepted  for  ensign 
training  by  the  United  States  Naval 
Reserve. 

Richard  Furman  Hudson,  Jr.,  asso¬ 
ciate  editor,  Montgomery  (Ala.)  Ad¬ 
vertiser,  and  son  of  the  publisher, 
R.  F.  Hudson,  has  been  ordered  to  re¬ 
port  for  duty  as  an  ensign  in  the  U.  S. 
Naval  Reserve. 

Harold  Rubin  has  left  the  San  An¬ 
tonio  Evening  News  staff  to  enter  the 
Army. 

Eugene  Field  Brissie,  Raleigh  News 
and  Observer  reporter,  will  shortly 
enter  the  Naval  Reserve  Training 
School  at  Northwestern  University, 
Chicago,  and  Willis  S.  Harrison,  re¬ 
porter,  was  recently  commissioned  an 
ensign  in  the  Naval  Reserve,  and  will 
be  commissioned  an  ensign  after  three 
months  training.  John  M.  Scott,  for¬ 
mer  News  and  Observer  photographer, 
received  a  commission  as  an  ensign 
recently  and  is  stationed  somewhere 
on  the  West  Coast. 


Scott 

builds  only 
One  Quality 

We  make  two  speeds  of 
presses  48,000  and  (30,000 
each  best  for  its  field.  Both 
have  solid  steel  printing- 
cylinders  in  high  grade  roller 
bearings.  Steel,  Fabroil  and 
Bronze  Gearing, 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 
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BOSTON  GLOBE  gets  a  real  scoop- 
SURVIVOR’S  STORY 

OF  DEATH  IN  SNOW 

ON  STORMY  LEDGE 

YEAH?  OVER  OUR  DEAD  BODY! 

“We’d  like  to  meet  you,  too!  Let’i 
all  make  it  a  point  to  meet  new  frieni 
during  Get  Acquainted  Week!” 

Advertisement  for  Charles  Beck¬ 
man  Funeral  Home  in  Iowa  City  Press- 
Citizen  Get  Acquainted  Week  edition. 

■ 

JACK  COUGHLAN,  editor  and  man¬ 
ager  of  the  Trumann  (Ark.)  Demo¬ 
crat,  who  resigned  and  reported  Oct 
10  to  the  Royal  Canadian  Air  Force  at 
Montreal,  in  a  farewell  statement  to 
his  readers  remarked  that  all  and 
sundry  had  co-operated  to  give  him 
the  air.  His  statement  follows: 

“The  editor  got  tired  of  facing  his 
creditors  and  offered  his  services  to 
the  Canadian  Air  Force.  He  met  with 
very  little  opposition.  In  fact,  people 
co-operated  with  him  wonderfully, 
getting  all  obstacles  out  of  the  way! 
Our  old  National  Guard  company  and 
the  local  draft  board  came  throu^ 
with  a  quick  release,  our  local  a«p. 
dates  wrote  inspiring  letters  of  recom¬ 
mendation,  and  even  our  old  college 
dean  sent  through  credits  without 
mentioning  the  courses  we  had  flunked 
and  other  embarrassing  items.  It  was 
so  easy  we  talked  it  over  with  an 
RCAF  aviator  visiting  at  Memphis, 
and  he  said,  ‘Jack,  it’s  not  so  bad.  In 
fact  I’m  anxious  to  get  back  so  I  won't 
be  hearing  so  much  about  the  war.” 

■ 

Editor  &  Publisher  will  pay  $2.00  for  cad 
"Short  Take”  accepted  and  published.  The* 
not  used  will  not  be  returned. 

“Home  Economics  ' 
Cooking  Schools 

assures  increased  linage — lirestige—  | 
goodwill.  I 
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tional  advertising. 
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AP  Feature  Service  to 
Inaugurate  Color  Comics 


By  STEPHEN  J.  MONCHAK 


ONE  of  the  most  important  innova¬ 
tions  in  the  color  comics  field  in  the 
last  decade  will  take  place  next  month 
when  the  AP  Featuke  Service  will 
inaugurate  AP  Color  Comics. 
Announcement  was  made  this  week 


Los  Angeles  last  week  against  Robert 
L.  Ripley,  the  Odditorium,  King  Fea¬ 
tures  Syndicate,  Inc.,  and  others. 

Plaintiff  is  Eddie  (“Piano  Marathon 
King’ )  Carter,  also  known  as  Edward 
Carter,  who  alleges  he  established  the 


by  the  Feature  Service  that  it  will  first  piano  marathon  record  in  Buffalo, 
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offer  10  nationally  popular  features  in 
both  an  eight-page  readyprint  tabloid 
and  as  separate  tabloid  page  mats. 
First  release  will  be  ready  for  use  the 
Nov.  29  weekend,  it  was  said. 

“The  Associated  Press  Feature  Ser¬ 
vice  is  taking  the  last  important  step 
in  its  program  of  providing  members 
of  the  Associated  Press  with  every¬ 
thing  basically  necessary  for  the  com¬ 
plete  modern  newspaper,”  said  Kent 
Cooper,  AP’s  general  manager,  in  a 
letter  to  all  members. 

“Like  the  daily  comics,  which  have 
established  themselves  in  hundreds 
of  the  country’s  best  papers,  the  color 
comics  will  go  forward  on  their  own 
merit.  I  urge  your  consideration  be¬ 
cause  with  your  support,  I  am  con¬ 
fident  of  their  success.’’ 

The  new  color  comics  are  the  out¬ 
growth  of  the  AP’s  daily  comics  which 
were  started  just  10  years  ago  and 
which  today  appear  in  newspapers  in 
every  state,  Alaska,  Hawaii,  (Canada, 
Mexico  and  South  America,  according 
to  the  Feature  Service. 

Spurred  by  the  success  of  these 
black-and-white  comics,  the  Feature 
Service  made  a  survey  several  weeks 
ago  to  determine  interest  in  the  same 
features  in  color.  So  satisfactory  was 
the  response  the  comics  will  be  offered 
without  contract. 

To  Publish  at  Two  Points 
The  color  comics  will  continue  the 
AP  daily  features  but  will  carry  sep¬ 
arate  continuities.  The  10  features 
provide  a  complete  program — humor, 
adventure,  sports,  science,  movies — 
for  the  whole  family. 

Humor,  however,  will  predominate 
in  the  new  color  comics,  according  to 
Comics  Editor  Frank  Reilly. 

"Humor,  and  action  without  horror, 
describes  the  new  AP  Color  Comics,” 
he  said.  “The  function  of  newspaper 
comics  is  to  entertain  but  there  has 
been  a  speedup  in  the  tempo  of  comics 
in  recent  years  with  the  result  laughs 
are  lost  to  action.” 

For  humor,  the  new  AP  comics  will 
depend  on  the  medieval  adventures  of 
"Sir  Oaky  Doaks;”  Fred  Locker’s 
much-married  “Homer  Hoopee;  ’  Quin 
Hall’s  army  panel,  “Strictly  Private;” 
the  hometown  comic  by  Milt  Morris, 
“Neighborly  Neighbors,”  and  Don 
Flower’s  “Modest  Maidens.” 

“Scorchy  Smith’s’’  air  adventures, 
by  Frank  Robbins,  “Dickie  Dare’s” 
sea  life,  by  Coulton  Waugh,  provide 
the  action,  while  “Sports  Slants,”  by 
AFs  ace  sports  cartoonist,  PAP, 
"Things  to  Come,”  by  AP’s  daily  news 
cartoonist  Hank  Barrow,  and  “Patsy 
in  Hollywood,”  round  out  the  section. 

The  development  of  AP’s  daily 
comics  in  the  last  five  years  has  been 
under  Reilly’s  direction,  according  to 
the  announcement.  • 

The  Greater  Buffalo  Pr'>ss,  at  Buf¬ 
falo,  N.  Y.,  will  publish  the  bulk  of 
the  color  comics,  and  the  remainder 
will  be  published  on  the  west  coast. 

Ripley,  King  Sued 
THE  MAN  who  broke  the  world’s 
marathon  piano-playing  record  at 
Ripley’s  Odditorium  in  New  York  in 
August,  1939,  was  in  reality  not  one 
man  but  identical  twins,  it  is  charged 
in  a  suit  for  $605,000  damages  filed  in 


N.  Y.,  in  1936,  and  has  beaten  that 
mark  several  times.  In  August,  1939, 
he  asserts,  Ripley  asked  him  to  come 
to  New  York  and  beat  his  own  record 
again,  offering  $500.  Carter  wanted 
more  money,  and  the  next  thing  he 
heard  was  that  one  William  Hajek  was 
undertaking  to  break  the  record. 
Later,  he  said,  it  was  announced  that 
Hajek  had  played  for  14  days  and  14 
nights  to  set  a  new  record. 

But,  says  Carter,  the  playing  was 
really  done  by  identical  twins,  and 
names  Richard  Roe  Hajek  as  the  alter¬ 
nate.  Through  this  device  the  de¬ 
fendants  conspired  to  defraud  and  de¬ 
prive  him  of  the  world’s  title  and  his 
livelihood  as  a  marathon  piano  player, 
damaging  him  $100,000  worth,  he  con¬ 
tends.  Another  $500,000  is  asked  be¬ 
cause  the  acts  were  allegedly  mali¬ 
cious,  and  $5,000  is  sought  under  an 
asserted  standing  offer  by  newspapers 
carrying  the  Ripley  panel  for  proof 
of  the  falsity  of  any  statement  made 
therein. 

Neither  Ripley  nor  King  yet  have 
been  informed  of  the  suit,  this  column 
was  told. 

Quiz  Kids  Feature 

MARY  DOUGHERTY,  editor  of  the 

Dougherty  Syndicate,  announced 
this  week  she  has  acquired  for  na¬ 
tional  syndicates  a  daily  “Bird  and 
Animal  Tales”  column  by  two  of  the 
famous  Quiz  Kids,  Gerard  Darrow,  9, 
and  CJynthia  Cline.  Miss  Cline  re- 
ently  left  the  Quiz  Kids  group. 

The  column,  which  will  average 
about  S90  words,  is  transcribed  from  a 
record  which  picks  up  young  Darrow’s 
voice  as  he  reads  it  into  a  microphone. 
The  illustrations  are  by  Miss  Cline. 
First  release  is  schedule  for  Nov.  17, 
Miss  Dougherty  said. 

The  Dougherty  Syndicate  this  week 
moved  its  offices  from  the  Paramount 
Building,  New  York,  to  Westport, 
Conn. 

New  Blue  Ribbon  Serial 

BEGINNING  Oct.  19,  the  Chicago 

Tribune-New  York  News  Syndicate 
will  offer  for  simultaneous  release  the 
late  Courtney  Riley  Cooper’s  last 
story,  “Action  in  Diamonds,”  as 
Sunday  Blue  Ribbon  fiction  serial. 


AN  AUTHORITY  SPEAKS 

A  famous  Southern  leader  in 
Education  and  Religion,  Dr. 
Henry  H.  Sweets,  of  Louis¬ 
ville,  writes: 

"Of  all  the  sane,  sensible 
and  inspiring  articles  on  re¬ 
ligion  that  I  read  I  put  the 
Sunday  School  Comments  by 
Dr.  William  T.  Ellis  right  at 
the  head  of  the  list." 


Th«  E'llt  Lmm,  vMkIy,  1.0 
"RellilM  Day  hy  Day.*’  daily,  150-200 
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In  Papers  Large  and  Snudl 

HENRY 

McLEMORE 


America'^s  iSo.  1  Re porter-H amorist  is  a 
Sure-Fire  HIT 

Here  are  three  unsolicited  sample  letters  from 
papers  commenting  on  McLemore’s  coverage 
of  the  World  Series: 

ST.  LOUIS  POST-DISPATCH 

Thanks  for  the  World  Series  coverage  by 
McLemore.  We  think  he  did  an  excellent  job. 

Don  H.  Thompson 

LOUISVILLE  COURIER-JOURNAL 

I  think  it  was  a  swell  thing  for  McNaught 
to  give  us  McLeinore’s  services  on  the  World 
Series.  We  used  his  daily  stories  on  the  front 
page  and  carried  all  the  rest  of  the  World 
Series  news  on  the  sports  pages. 

James  S.  Pope 

ORLANDO  MORNING  SENTINEL 

In  our  territory  Henry  McLemore  was 
Hero  No.  1  of  the  World  Series. 

Martin  Andersen 

Heury  McLemore's  column  appears  daily  in 
more  than  100  newspapers. 

McNaught  Syndicate,  Inc. 

GREENWICH,  CONN. 
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N.  Y.  Photog  Hurt 
Covering  Rodeo 


By  JACK  PRICE 

SEVEIRAL  times  last  week  audiences 
watching  the  Rodeo  at  Madison 
Square  Garden,  New  York,  were 
treated  to  added 
attractions.  O  n 
both  occasions 
the  entertain¬ 
ment  was  given 
by  news  camera¬ 
men  who  invol¬ 
untarily  gave  the 
show  some  extra 
local  color. 

The  first  event 
that  drew  the 
spotlighi  was 
featured  by  Sam 
Goldstein,  staff 
photographer  for 
the  INP.  Sam  was  assigned  to  cover 
the  Rodeo  with  the  Speedray  appartus. 
This  apparatus  uses  the  heavy  power- 
pack  and  is  connected  to  the  house 
•current.  Sam  operated  the  camera 
and  an  assistant  carried  the  power- 
pack  unit  with  the  extra  cable. 

Danger  with  Wires 
The  assistant  worked  as  closely  to 
Sam  as  was  possible  but  it  required 
eonstant  alertness  to  avoid  the  dangers 
of  keeping  the  wire  from  entangle¬ 
ment  with  the  horses  or  bulls.  Every¬ 
thing  went  along  smoothly  until  one 
of  the  riders  in  the  show  made  an  un¬ 
expected  swing  and  her  horse  came 
between  Sam  and  his  assistant.  Both 
the  lens -lad  and  the  assistant  darted 
in  opposite  directions  and  the  wire 
eaught  in  the  horse’s  hoofs.  When  the 
dust  cleared,  Sam  was  entertaining 
the  audience  by  trying  to  collect  the 
parts  of  his  equipment  that  were  scat¬ 
tered  about  the  arena. 

Undaunted  by  his  accident,  Sam  re¬ 
turned  to  the  ring  a  little  later  with 
his  regular  Speed-Graphic  and  flash- 
synchronizer.  He  had  hardly  gone  to 
work  when  he  was  caught  in  the  path 
of  an  on-rushing  steer  and  with  amaz¬ 
ing  agility  he  managed  to  climb  the 
m'ena  wall  but  not  before  the  animal 
had  bruised  his  shins  and  legs.  A 
photographer  from  PM,  the  afternoon 
tabloid,  caught  the  picture  which  may 
rank  as  a  winner  in  some  of  the  future 
news  picture  contests. 

The  following  night,  George  Miller, 
the  heavyweight  photographer  on  the 
staff  of  the  New  York  Joumal-Amer- 
icon,  was  the  star  performer.  George, 
a  veteran  of  many  adventurous  as¬ 
signments  including  rodeos,  also  cov- 
■ered  the  show  with  a  Speedray  outfit 
As  in  the  case  of  Mr.  Goldstein,  he 
was  warned  to  work  close  to  the  arena 
wall,  but  he  wandered  a  little  too  far 
into  the  ring  and  therein  he  erred. 

Like  any  good  news  cameraman, 
George  wanted  to  get  something  ex¬ 
ceptional,  so  he  set  himself  ready  to 
shoot  a  natural,  but  Lady  Luck  was 
not  with  him.  A  really  wild  Brahman 
Steer  (guess  the  cameras  made  him 
wild) ,  came  out  of  the  chute  and  much 
too  fast  for  George.  He  was  too  far 
from  the  arena  wall  to  make  an 
escape  and  before  the  astonished  cam¬ 
eraman  could  run  he  was  struck  down 
by  the  charging  steer. 

We  have  often  heard  the  figure  of 
speech,  knocked  right  out  of  his  shoes. 
When  the  attendants  rushed  to  help 
George  he  was  minus  his  shoes.  Dazed 
and  stunned,  he  was  carried  from  the 
ring.  In  the  first-aid  room  of  the 
Garden,  George  was  examined  but  he 
did  not  appear  to  be  in  very  bad 
shape.  After  a  brief  rest  he  went 
home  accompanied  by  one  of  his  col¬ 


Photographer  Sammy 
Goldstein  hanging 
by  his  eyebrows  to 
the  fence  while  a 
bull  charges  just  be¬ 
neath  the  seat  of  his 
pants,  the  animal 
trampled  all  over 
$400  worth  of  Sam¬ 
my's  equipment. 


leagues.  The  camera  and  Speedray 
light  were  a  total  loss  to  the  tune  of 
about  a  thousand  dollars. 

This  all  happened  on  a  Friday  night 
and  the  following  day  George  re¬ 
mained  in  bed  under  a  doctor’s  care. 
On  Sunday  night,  because  of  pains  in 
his  leg,  he  was  ex-rayed  and  the  pic¬ 
tures  showed  that  he  was  suffering  a 
fractured  bone  near  the  knee.  His 
leg  was  placed  in  a  plaster  cast  and 
according  to  the  medical  reports, 
George  will  be  dry-docked  for  some¬ 
time. 

We  asked  Ted  Deglin,  publicity  di¬ 
rector  of  the  Garden,  if  the  accident 
will  have  any  effect  on  future  cover¬ 
age  of  such  assignments  in  the  ring 
and  Ted  informs  us  that  there  will  be 
no  change  in  the  rules.  The  boys 
enter  the  arena  with  the  understand¬ 
ing  that  they  do  so  at  their  own  risk. 

J-A  Hard  Luck 

THE  staff  on  the  New  York  Journal- 

American  is  having  a  series  of  un¬ 
fortunate  circumstances.  George 
Brown,  staff  photographer  for  ten 
years,  is  in  a  hospital  suffering  from 
menegitis.  Last  Tuesday  he  reported 
for  work  but  complained  of  an  ear¬ 
ache  and  the  following  day  he  was 
operated  on  for  mastoids  and  is  now 
critically  ill  of  menegitis.  A  number 
of  blood  transfusions  have  already 
been  given  by  some  of  his  colleagues. 

Another  member  of  the  staff  to  be 
put  out  of  action  is  Frank  Reno,  who 
had  the  fingers  of  his  right  hand 
crushed  in  an  auto  accident  last  week. 
Reno  is  trying  to  educate  his  left 
hand  to  work  the  camera  but  Bobby 
Keogh,  chief  of  the  photo  staff,  insists 
that  Reno  wait  until  he  recovers  the 
use  of  his  right  hand.  In  fact,  Bobby 
tells  us  that  if  another  accident  hap¬ 
pens  to  a  member  of  his  staff  he  is  apt 
to  become  superstitious  about  some¬ 
thing  but  he  can’t  decide  what  his 
particular  superstition  will  be. 

Photos  of  Lost  Child 

SINCE  Monday,  Oct.  6,  photographers 

from  the  Boston  dailies,  the  wire 
services  and  a  few  other  New  Eng¬ 
land  papers  have  been  trying  to  get 
photographs  of  Pamela  Hollingworth, 
the  five-year-old  who  was  lost  on 
Mount  Chocorua  for  eight  days.  But 
neither  the  hospital  nor  the  father, 
Joseph  Hollingsworth,  would  give 
permission. 

On  Wednesday  morning,  Oct.  8,  Abe 
Fox,  staff  photographer  of  the  Boston 
AP  bureau,  succeeded  in  persuading 
Mr.  Hollingsworth  to  take  his  (Fox's) 
Graphic  camera  and  take  four  shots 
of  the  little  girl.  After  Fox  had  given 
the  father  a  brief  lesson  in  changing 
slides  and  had  set  the  camera  for  him, 
by  aid  of  photo  floods,  the  four  pic¬ 
tures  were  made. 

There  was  a  pool,  and  one  folder 
was  distributed  to  everyone;  the  sec¬ 
ond  flown  to  Boston,  and  transmitted 
all  over  the  country,  were  the  first 
shots  of  Pamela  Hollingworth  since 
she  was  found. 


Hurricane  Fails 
To  Halt 

Tallahassee  Daily 

Democrat  Issues  8-Page 
Mimeographed  Paper 
When  Power  Goes  Off 

“A  newspaper,  like  an  electric 
kitchen,  operates  only  when  the  power 
is  turned  on,”  stated  the  Tallahassee 
(Fla.)  Daily  Democrat  in  its  mimeo¬ 
graphed  eight-page  edition  on  81^x14- 
inch  paper  Oct.  7,  published  after  a 
hurricane  had  swept  through  southern 
Florida,  leaving  destruction  in  its 
wake.  Six  thousand  copies  were  run 
off. 

The  Daily  Democrat  appeared  that 
day  under  difficulties  and  in  cur¬ 
tailed  form,  but  it  carried  the  news 
of  the  storm,  a  few  “display  ads”  from 
insurance  companies  and  a  digested 
file  of  Associated  Press  wire  news, 
including  war  bulletins  and  the  World 
Series.  “We  shall  not  apologize  for  the 
size  or  appearance  of  the  newspaper,” 
said  the  Democrat,  “this  is  the  best 
we  could  doi  under  circumstances  be¬ 
yond  our  control.  .  .  . 

“As  everyone  knows,  there  was  no 
electric  current  in  Tallahassee  today. 
There  was  not  even  long  distance 
telephone  or  telegraph  service  to  en¬ 
able  us  to  receive  outside  news.  Under 
such  handicaps,  we  did  what  we  could. 
This  newspaper  is  ‘printed’  on  a 
mimeograph  machine,  hand  cranked 
because  it  takes  power  to  operate  a 
mimeograph  in  the  regular  high-speed 
manner.” 

John  M.  Tapers  is  publisher  of  the 
Democrat,  and  John  Kilgore,  manag¬ 
ing  editor. 

N.  Y.  D<3ily'Aids 
Small  Business 

Working  in  close  co-operation  with 
the  Office  of  Production  Management 
the  New  York  Journal  -  American’s 
Industrial  Service  Bureau  was 
launched  last  week  in  a  campaign  to 
aid  small  business  men  in  the  metro¬ 
politan  area  who  are  facing  enforced 
shutdown  of  their  plants  as  a  direct 
result  of  the  defense  program. 

The  specific  problems  of  scores  of 
manufacturers  and  jobbers  already 
have  been  brought  to  the  attention  of 
representatives  of  OPM,  specially  as¬ 
signed  to  work  with  the  Joumal- 
American.  Many  manufacturers  al¬ 
ready  have  obtained  practical  results 
from  the  bureau. 

ROME  BAN  UFTED 

The  ban  on  international  telephone 
calls  applied  against  the  Rome  bureau 
of  the  New  York  Times  last  week  was 
lifted  Oct.  13.  The  Italian  Govern¬ 
ment  objected  to  a  Times  editorial 
Oct.  2  criticizing  Italian  censors. 


Seattle  P-I 
Apologizes  to  AFL  I 
For  Pegler 

In  an  unusual  “apology”  for  one  o( 
its  own  featiires,  the  Seattle  Post-1%. 
telligencer  (Hearst  owned,  but  pub. 
lished  by  John  Boettiger,  the  Presi. 
dent’s  son-in-law)  asked  members  d 
the  American  Federation  of  Labor  to 
“stomach”  the  writings  of  Westbrook 
Pegler  during  the  AFL  annual  con- 
vention,  Oct.  6  to  18,  in  Seattle. 

The  ^torial,  captioned  “That  Peg. 
ler  Person,”  appeared  on  the  eve  o( 
the  convention,  Oct.  5.  Pegler’s  col¬ 
umn  that  day  was  devoted  to  an 
attack  on  union  racketeering.  The  edi- 
torial  follows: 

P-I  Editorial 

‘  Crotchety  old  Westbrook  Pegler, 
who  is  capable  of  a  liver  upset  that 
has  almost  become  a  medical  phe¬ 
nomenon,  has  had  another  of  hb  bad 
days. 

“In  fact,  Mr.  Pegler,  whose  writings 
appear  on  the  page  opposite,  must  | 
look  back  upon  Ae  doggonedest  suc¬ 
cession  of  bad  days  since  Job  had 
his  boils. 

“Sometimes  we  suspect  Mr.  Pegler, 
arising  in  a  good  humor,  drags  out 
one  of  his  pet  phobias  and  beats  him¬ 
self  about  the  head  with  it  for  the 
sheer  pleasure  of  getting  back  into  a 
bad  humor. 

“To  our  guests  of  the  American  Fed¬ 
eration  of  Labor  convention,  it  pos¬ 
sibly  might  seem  more  hospitable  if 
the  Post-Intelligencer  were  to  with¬ 
hold  Mr.  Pegler’s  vapors  while  this 
convention  is  in  session. 

“To  them  we  point  out  that  Mr. 
Pegler  has  more  than  once  been  a 
thorn  in  our  own  flesh  and  we  still 
publish  him. 

“It’s  all  a  part  of  our  policy  of  giv¬ 
ing  a  man  his  say,  even  though  it 
hurts. 

“We  believe  that’s  the  only  way  to 
publish  a  newspaper  and  keep  it  \ 
worthy  of  the  faith  its  readers  put 
in  it. 

“We  believe  this  is  more  than  ever 
important  at  this  time  when  democ¬ 
racy  is  in  peril  and  one  of  the  corner¬ 
stones  that  supports  it  is  the  freedom 
of  the  press. 

“And  we  are  certain  that  the  Amer¬ 
ican  Federation  of  Labor,  which  is  in 
the  forefront  of  this  fight  for  freedom, 
is  quite  capable  of  stomaching  Mr.  ! 
Pegler  in  the  interests  of  maintaining  ‘ 
one  of  the  most  valuable  heritages- 
freedom  of  expression.” 

A.  S.  ADAMS  RESIGNS 

Resignation  of  A.  S.  “Cap”  Adams 
as  advertising  director  of  the  Glen¬ 
dale  (Cal.)  News-Press,  and  appoint¬ 
ment  of  Edward  Davenport  to  the  post, 
were  annoimced  late  last  week.  Adams 
has  been  advertising  director  of  the 
paper  for  the  last  seven  years,  and  | 
previously  was  with  the  Pasadeni 
Post,  the  Long  Beach  Sun,  and  the 
Los  Angeles  Evening  Express.  He  is 
president  of  the  southern  unit  of  the  : 
California  Newspaper  Advertising 
Managers  Association.  He  is  to  enter  ! 
business  on  his  own.  Davenport  has  1 
been  a  merchandising,  public  rela-  j 
tions  and  employe  relations  counsel 
to  many  large  firms  from  coast  to  - 
coast,  including  the  Buffalo  Eveninf  | 
News,  Cleveland  News,  Hearst  news-  | 
papers,  Los  Angeles  Times,  Santa  Bar¬ 
bara  (Cal.)  News-Press,  Alhambf* 
(Cal.)  Post-Advocate,  and  the  Gle*- 
dale  News-Press,  where  he  recent¬ 
ly  completed  staging  a  merchandis-  j 
ing  clinic  for  merchants  of  that  | 
city.  I 
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Regional  News 
Coverage  Aids 
Circulation 

Flint  Jotimal  Uses 
Staff  Men  to  Cover 
Outside  Territory 

By  GEORGE  A.  BRANDENBURG 
Seeking  to  give  the  same  coverage 
of  ‘1o<»l”  news  to  the  25%  of  its  read¬ 
ers  located  outside  the  city  of  publi¬ 
cation,  the  Flint  (Mich.)  Journal  has 
established  “Regional  News  Coverage” 
under  a  regional  editor  and  staff  of 
reporters  to  take  the  place  of  “coun¬ 
try  correspondents.” 

The  plan  has  proved  to  be  so  effec¬ 
tive,  according  to  R.  W.  Tayl<»,  cir¬ 
culation  manager  of  the  Journal,  “the 
changes  have  given  us  a  much  bet¬ 
ter  paper  with  which  to  hold  old  read¬ 
ers  and  to  sell  new  ones.” 

Good  Stobilixcr 

“Our  actual  circulation  figures  have 
shown  about  the  same  increase  each 
month  since  the  new  Regional  News 
Coverage  was  put  into  effect  as  they 
showed  in  1940,”  explained  Mr.  Tay¬ 
lor.  “However,  we  do  feel  in  the  cir¬ 
culation  department  that  this  im¬ 
proved  news  coverage  is  making  us 
good  friends  among  our  old  readers 
and  will  make  it  easier  to  sell  new 
subscribers  when  they  move  into  our 
territory.” 

The  plan  provides  for  a  regional 
society  editor  in  addition  to  the  news 
editor  and  a  reporter  operating  out 
of  the  home  office.  The  latter  covers 
towns  within  15  miles  of  Flint.  The 
balance  of  the  territory  is  divided  into 
four  regional  units  with  a  reporter  in 
each.  Mr.  Taylor  outlined  the  plan  of 
operation  as  follows: 

“The  regional  reporter  are  sta¬ 
tioned  at  definite  points  in  the  terri¬ 
tories,  and  from  each  central  point, 
they  keep  in  close  contact  with  all  the 
small  towns,  cross  roads,  country 
schools  in  their  territory  which  are 
their  sources  of  news,  and  they  try  to 
see  these  people  at  least  every  other 
day.  They,  also,  have  made  arrange¬ 
ments  so  that  if  anything  of  special 
interest  happens  in  their  community, 
their  contacts  will  call  them. 

Use  Teletypewriter  System 
“We  are  paying  special  attention  to 
political  stories,  stories  of  public  im¬ 
provements  and  sports,  items  it  was 
always  hard  for  us  to  get  under  the 
old  correspondents  system.  This  type 
of  news  coverage  also  lends  itself  very 
well  toward  localizing  our  weekly 
farm  page.  The  Regional  reporters  are 
quick  to  spot  farm  news  of  local  in¬ 
terest  and  these  stories  are  used  on 
our  farm  page. 

“Under  our  new  set-up,  we  are  run¬ 
ning  an  average  of  about  five  and  one- 
half  columns  of  news  a  day  or  3,600 
}  inches  a  month.  We  keep  a  careful 
check  of  the  amount  of  news  which  is 
nm  from  each  town.  This  shows  up 
weak  spots  and  insures  some  news 
coverage  for  every  community. 

_  “To  msure  an  accurate  communica¬ 
tion  system  for  receiving  the  news 
material  from  the  different  regional 
[  reporters,  the  Journal  adopted  a  tele¬ 
typewriter  private  line  service.  A 
I  teletypewriter  was  installed  in  each 
j  of  the  five  locations.  Every  morning 
E  at  a  designated  time,  the  regional  edi- 
I  tor  at  the  Journal  office  establishes 
I  connections  with  every  reporter  and 
I  receives  an  outline  of  the  number  and 
nature  of  the  news  stories  which  every 
f  has  available.  He  then  noti- 

I  fiw  each  man  of  the  stories  he  wants 
.  filed  and  also  indicates  the  order  in 


which  each  man  is  to  transmit  his 
copy.  Additional  news  stories  and  time 
copy  are  filed  by  teletype  any  time 
up  to  7:00  p.m.;  while  news  collected 
duiring  the  night  is  filed  the  first  thing 
the  following  morning. 

“All  five  of  the  teletypes  are  hooked 
up  in  series,  so  that  each  regional  re¬ 
porter  knows  what  stories  the  men  in 
other  districts  are  covering  and  filing. 
This  does  away  with  duplication  of 
efforts  on  stories  which  break  near 
the  border  of  two  territories.  We  are, 
also,  making  an  effort  to  carry  con¬ 


siderable  art  from  all  outlying  regions. 
In  June  of  this  year,  we  carried  1,398 
inches  of  art,  and  in  July  821  inches, 
which  is  better  than  10  times  as  much 
as  we  were  carrying  a  year  ago. 

“There  was  some  reaction  when  we 
first  started  our  Regional  News  sys¬ 
tem,  as  it  took  some  time  for  our  re¬ 
porters  to  establish  contacts  and  news 
sources  and  some  stories  which  have 
formerly  been  covered  by  correspon¬ 
dents  were  missed  by  the  new  men. 
However,  our  new  regional  reporters, 
being  trained  newspapermen,  have 


been  careful  to  avoid  any  entangling 
alliances  or  cleeks  in  the  small  towns, 
and  as  a  resiilt  have  uncovered  a  lot 
of  splendid  material  that  the  old  cor¬ 
respondents  had  missed.” 

Two  Meetings  Next  Week 
NORTHERN  STATES  CIRCULATION 
MANAGERS  ASSOCIATION  will 
convene  at  Hotel  Hanford,  Mason  City, 
la.,  Oct.  21-22.  On  Oct.  22-23,  Ohio 
Circulation  Managers  Association  will 
hold  its  fall  meeting  at  the  Neil  House, 
Columbus. 


THE  OTHER  TWO  WAYS?  Let  photographer 
Robert  K.  Paul  of  the  Minneapolis  TRIBUNE  tell  you: 


•  "It  was  the  Twin-City  Football  cham¬ 
pionship  and  a  tight  game.  Up  to  the 
closing  moments  of  the  game,  the 
score  was  7-0,  favor  St,  Paul  HARD¬ 
ING.  And  then  in  near  darkness,  the 
tide  changed.  MINNEAPOLIS  began 
to  threaten.  But  not  a  photog  moved 
to  the  goal-line,  for  none  of  us  had 
put  flash  bulbs  in  his  case.  I  shoved 
my  hands  in  my  pockets  to  keep  warm 


and  there  ...  I  found  a  couple  of  G-E 
No.  5’s!  {That's  Save  No.  2 — conven¬ 
ience.)  And  when  MINNEAPOLIS 
reached  the  St.  Paul  8-yard  line  I 
shoved  a  G-E  No.  5  in  my  gun  and 
hustled  over  to  the  end  of  the  field. 
And  then  in  near  darkness,  with  40 
seconds  to  go,  I  shot  and  got  the  tying 
score  .  .  .from  fifty  feet  away!  {That’s 
Save  No.  3 — telephoto  reach.) 
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Radio  Survey 
Shows  Low 
"Identification" 

Only  6.4%  of  Listeners 
Con  Tell  Station.  Program. 
Product  or  Sponsor 

Boston,  Oct.  14 — In  a  presentation 
of  an  intensive  seven-day  survey  of 
radio  listenship  in  the  Chicago  area, 
C.  K  McKittrick,  manager  of  the  east¬ 
ern  advertising  office  of  the  Chicago 
Tribune,  told  the  Advertising  Club  of 
Boston  today  that  the  investigation 
disclosed  that  only  6.4%  of  the  listen¬ 
ers  can  identify  the  station,  program, 
product  or  sponsor. 

Mr.  McKittrick  said  that  the  survey 
results,  conducted  last  year,  had  never 
been  published,  but  had  been  pre¬ 
sented  to  newspaper  and  radio  adver¬ 
tisers.  The  presentation,  he  stated, 
has  already  resulted  in  an  additional 
advertising  volume  of  $500,000  for  his 
paper  and  has  assisted  manufacturers 
to  coordinate  more  efficiently  their 
newspaper  and  radio  newspaper  ad¬ 
vertising.  He  emphasized  that  the 
analysis  was  not  intended  to  criticize 
radio  advertising,  as  such,  but  to  point 
out  its  strong  and  weak  spots.  Long 
ago,  he  said,  the  Tribune  recognized 
radio  as  a  permanent  competitor — and, 
in  fact,  operates  a  radio  station  of  its 
own  (WGN). 

45,423  PboN*  Calls 

During  the  week,  specially  selected 
telephone  operators  called  a  total  of 
45,423  phone  subscribers  to  determine 
how  many  householders  were  listening 
to  radio,  and  what  they  could  identify. 
For  seven  consecutive  days  in  March 
the  calls  went  out  from  6:00  to  10:30 
pjn.  Definite  sectors  were  marked  off 
according  to  phone  exchange  boundar¬ 
ies  and  purchasing  power  ratings  based 
on  government  statistics.  It  was  a 
balanced  survey,  Mr.  McKittrick  ex¬ 
plained,  and  analyzed  with  the  assist¬ 
ance  of  experts  from  the  University 
of  Chicago  and  Northwestern  Uni¬ 
versity. 

Of  the  total  calls,  38,056  were  rated 
as  effective.  To  be  effective,  a  call 
had  to  result  either  in  a  voluntary 
answer  to  the  operator’s  query — or  it 
had  to  be  a  dead  phone  on  the  other 
end.  Operators  allowed  the  bell  to 
ring  six  times  before  declaring  it  a 
“don’t  answer”  call.  They  asked: 

“Is  you  radio  turned  on?  To  what 
station  are  you  listening?  To  what 
program?  l^at  product  or  company 
is  being  advertised?”  In  the  survey 
period  201  sponsored  programs  were 
involved. 

Best  listenership  was  recorded 
among  families  in  the  C  &  D  income 
brackets,  with  B,  A,  E  following  in 
that  order.  The  seven-day  summary 
disclosed  that  18.8%  were  not  at  home, 
44.62%  were  not  listening  to  radio, 
and  36.58%  had  their  radios  on. 

The  tabulation  showed  that  out  of 
the  38,056  calls,  and  taking  into  con¬ 
sideration  all  the  sponsored  shows 
encompassed  by  the  survey,  only  6.4% 
could  identify  the  station,  program, 
product  or  sponsor;  5.51%  identified 
the  program,  product  or  sponsor;  and 
3.38%  could  identify  product  or  spon¬ 
sor.  Breakdown  tabulation  of  identi¬ 
fication  for  hour  programs  disclosed 
that  the  percentages  were  9.96  and 
9.47  and  6.79  respectively;  for  half- 
hour  programs  9.51  and  8.^  and  5.12; 
for  quarter-hour  shows,  2.71  and  2.06 
and  1.04.  It  was  also  discovered  that 
out  of  the  total  sample,  5.99%  could 
not  identify  the  station,  program, 
product  or  sponsor. 

The  medians,  based  on  the  effective 


phone  calls,  revealed  for  the  entire 
survey  period,  that  all  the  201  spon¬ 
sored  shows  had  an  average  of  4.21% 
listenership;  hour  programs  had  a 
4.77%  listenership;  half-hour  programs 
average  7.83%  and  quarter  hour  shows 
1.767c. 

Six  programs  rated  25%  or  better 
listenership,  six  rated  20  to  25%,  10 
attracted  15  to  20%,  24  got  10  to  15%, 
57  programs  had  five  to  10%  listener- 
ship  and  the  balance  of  the  201  had 
less  than  5%. 

Bob  Hope’s  show  rated  highest 
(40%)  but  seven  other  stations  at  that 
same  time  had  only  6%  listenership. 
Other  ratings  chalked  up  by  the  Trib¬ 
une:  Kay  Kyser,  22%;  Kraft  Music 
Hall,  30%;  Gang  Busters,  18%;  and 
Lux  Radio  Theatre,  37%.  It  was  also 
discovered  that  listenership  varied 
during  hour  and  half  hour  programs, 
indicating  that  seasoned  radio  tuners 
selected  certain  parts  of  well-estab¬ 
lished  shows. 

■ 

Relative  Status  ol 
Iniormation  Bureaus 

Washington,  D.  C.,  Oct.  14 — A 
bumper  crop  of  new,  or  relatively 
new.  Federal  agencies  dealing  with 
public  information  has  created  con¬ 
fusion  in  Washington  and  the  bureaus 
have  been  slow  to  clear  the  atmos¬ 
phere. 

Inquiry  seeking  to  establish  where 
the  precise  duties  and  powers  of  each 
begin  and  end  produced  little  more 
than  generality  or  frank  shoulder- 
shrugging. 

In  the  absence  of  official  delineation, 
the  following  appears  to  be  a  reason¬ 
ably  accurate  description  of  each: 

Duties  of  OGR 

Office  of  Government  Reports:  Gen¬ 
eral  information  service,  largely  of  a 
research  nature,  for  government  agen¬ 
cies  here  and  in  the  field.  OGR  deals 
exclusively  with  legislative  and  exec¬ 
utive  activities,  and  does  not  cover 
international  affairs  except  insofar  as 
a  legislative  enactment,  or  an  execu¬ 
tive  directive,  touches  that  field.  The 
best-known  periodical  publication  of 
OGR  for  general  distribution  is  “This 
Week  In  Defense,”  a  summary  of  hap¬ 
penings  in  the  field  covered.  Informa¬ 
tion  on  past  or  current  legislative  or 
executive  actions  is  available  to  the 
public  upon  application.  OGR  oper¬ 
ates  as  an  agency  of  the  White  House, 
headed  by  Lowell  Mellett,  who  also  is 
a  Presidential  secretary. 

Office  of  Facts  and  Figures:  This  is 
a  newly-created  agency  whose  duties 
and  limits  have  not  yet  been  officially 
defined.  Its  function  appears  to  be 
that  of  providing  accurate  data  upon 
which  press  releases  and  statements 
may  be  predicated,  rather  than  the  is¬ 
suance  of  such  statements.  OFF  will 
act  as  liaison  between  government 
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bureaus  which  either  overlap  or  at 
least  touch  the  same  field,  but  which 
have  not  had  any  established  method 
for  inter-agency  cooperation. 

The  need  for  such  a  bureau  appears 
to  have  been  determined  as  a  result 
of  recent  experience  of  two  Federal 
agencies  which  issued  diametrically 
opposing  reports  on  the  supply  of 
steel  for  defense  and  civilian  pur¬ 
poses. 

Where  a  question  of  fundamental  im¬ 
portance  arises  and  there  are  obtain¬ 
able  accurate  facts  (as  for  instance  in 
the  steel  production  and  supply  situ¬ 
ation),  it  will  be  the  function  of  OFF 
to  obtain  the  facts  and  make  them 
available  to  the  interested  agencies. 
Using  the  steel  illustration,  OFF  would 
examine  the  proposed  releases  of  the 
two  departments  and  invoke  a  copy- 
desk  prerogative  to  reconcile  the 
statements  to  the  facts  as  independ¬ 
ently  found;  or  the  agencies  might 
take  the  initiative  by  referring  the 
question  in  advance  to  OFF.  Mayor 
F.  H.  LaGuardia  is  the  nominal  head 
of  the  bureau  but  the  operating  chief 
will  be  Archibald  MacLeish,  Librarian 
of  Congress. 

Foreign  Affairs 

Coordinator  of  Information:  The 
office  of  the  COI  is  designed  to  fill  a 
gap  in  the  otherwise  well-rounded 
Federal  system  of  current  fact  collec¬ 
tion  and  collation.  Agencies  existing 
before  this  one  came  into  existence 
concerned  themselves  almost  wholly 
with  current  domestic  affairs.  Excep¬ 
tions  to  that  rule  are  the  State  Depart¬ 
ment  which  deals  with  diplomatic  af¬ 
fairs,  and  the  Commerce  Department 
which  covers  international  trade  rela¬ 
tions.  The  COI  will  be  expected  to 
collect  data  on  relationships  of  foreign 
countries  with  one  another  and  relate 
the  facts  to  the  position  of  the  United 
States  to  gauge  the  need  for  policy 
changes  also  review  events  at  home 
in  the  light  of  developments  abroad. 
Created  by  Executive  Order,  with  Col. 
William  J.  Donovan  in  the  top  spot, 
COI  has  brdad  power  and  can  “draft  ’ 
the  facilities  and  data  of  other  fact¬ 
collecting  and  reporting  bureaus  of 
the  government,  with  Presidential  ap¬ 
proval. 

Office  of  Coordinator  of  Commercial 
and  Cultural  Relations  Between  the 
American  Republics:  There  was  no 
economy  of  words  in  fixing  the  official 
title  of  this  bureau  and  the  result  is  a 
wholly  descriptive  name.  Headed  by 
Nelson  A.  Rockefeller,  the  OCR  con¬ 
centrates  upon  preserving,  and  im¬ 
proving,  the  “Grood  Neighbor”  policy. 
Its  publicity  campaign  is  directed  at, 
and  disseminated  largely  in,  the 
Americas  below  the  Rio  Grande.  It 
is  a  quasi-diplomatic  agency,  yet  takes 
over  none  of  the  normal  functions  of 
the  State  Department. 
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Urges  Use  of  65 7o  of 
Ads  in  Newspapers 

Buffalo,  N.  Y.,  Oct  14— Newspapen 
are  the  basic,  sovmd  medium  for  aj. 
vertising,  and  65  cents  of  every  ad¬ 
vertising  dollar  should  be  spent  in 
that  medium,  E.  R.  Richer,  advertising 
manager  and  vice-president  of  Han, 
Schaffner  &  Marx,  Chicago,  declared 
at  the  closing  session  of  the  Create 
Buffalo  Advertising  Club’s  annual  ex¬ 
hibit  and  defense  show. 

Retailers  must  continue  to  adver- 
tise  even  though,  because  of  the  ab¬ 
sorption  of  raw  materials  by  nation*] 
defense,  they  have  a  minimum  of 
goods  to  sell,  Mr.  Richer  said.  "11, 
important  thing  for  the  advertiser  « 
this  time  is  not  necessarily  to  sell 
goods,  but  to  keep  his  name  before 
the  public,”  Mr.  Richer  said.  “If 
does  not  do  so,  he  will  find  at  the 
close  of  the  war  that  people  have  for¬ 
gotten  him  and  this  would  be  fatal 
to  many  firms  as  it  was  in  the  last 
war.” 

■ 

Using  Cartoons  In  New 
Fincmcial  Ads 

An  old  Philadelphia  brokerage 
house,  with  thousands  of  conservative 
clients  in  the  Quaker  City,  has  tossed 
aside  conventional  ideas  in  a  nev 
series  of  financial  advertisements  in 
dailies  in  that  metropolitan  area. 

Newburger,  Loeb  &  Company,  one 
of  the  oldest  brokerage  and  investoent 
firms  in  the  city,  broke  tradition  in 
a  big  way  when  it  forgot  about  the 
usual  staid  announcements  and  re¬ 
sorted  to  cartoon-type  advertisements 
But  the  results,  Editor  &  Pubushb 
learned,  have  justified  the  change. 

The  company’s  new  promotional 
campaign  has  been  approved  by  the 
New  York  Stock  Exchange.  The  car¬ 
toons  are  headed  by  such  appealing 
phrases  as  “Check  Your  Holdings," 
“Dependable  Income”  and  “Confused 
by  Conditions?”  The  ads  then  invite 
the  reader  to  send  for  a  booklet,  “Bro¬ 
kerage  Facts,”  which  the  company 
indicates  will  be  helpful. 


YOUTH  OR  EXPERIENCE! 


Experience- 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  im- 
worthy. 

Youth — 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 
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ANSWER  THIS  QUESTION  FRANKLY  .  .  . 

P 

\^an  your  newspaper 
build  business  for  National  Advertisers? 


IS  YOUR  MARKET  wealthy  enough? 
Is  your  newspaper  healthy  enough? 
Can  a  national  advertiser  settle  down 
with  you  on  a  solid  basis  and  really 
build  a  steady,  substantial  business? 

You  say  he  can?  Definitely? 

Can  you  prove  it?  With  facts  and 
figures?  With  good  “success  stories” 
from  local  and  national  people? 
Testimonials  and  sales  records?  With 
specific  information  useful  to  your 
national  prospects  and  their  agencies? 

You  can  prove  it?  Great! 

But . . .  wait  a  minute.  What  are  you 
doing  about  it?  Whom  are  you  tell¬ 


It  is  a  significant  fact  that  practically 
every  daily  newspaper  in  the  country  that 
leads  in  general  advertising  linage  is  a  regu¬ 
lar  advertiser  in  this  newspaper.  ...  IV e 
have  several  schedules  that  have  run  uninter¬ 
ruptedly  for  more  than  twenty-five  years. 
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ing  about  it?  Whose  business  can  you 
help  by  hiding  your  light  under  a 
bushel  basket? 

Expose  yourself,  man.  Put  your 
best  foot  forward  in  EDITOR  &  PUB¬ 
LISHER,  and  you’re  stepping  more 
than  half-way  towards  meeting  peo¬ 
ple  you  can  help  .  .  .  and  who  are 
looking  for  your  help.  Yesterday  was 
when  you  should  have  started  .  .  . 
but  today  isn’t  too  late. 

Turn  over  a  new  leaf.  Show  your 
faith  in  the  power  and  influence  of 
advertising  by  using  advertising  to 
sell  your  advertising.  You  will  find 
it  profitable  to  do  so. 
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September  Linage  Up  .4^;  Automotive  Down  40.8 


NEWSPAPER  LINAGE— 52  CITIES 


TOTAl  ADVERTISING 


By  ROBERT  U.  BROWN 
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measurtments) 

1941 

1940 

Linage 

Linage 

Total  Advertising 

September  . 

107,160,285 

106,701,011 

August  . 

95,707,387 

92,041,334 

Display  Only 

September  . 

85,414,789 

84.372,682 

August  . 

72,400,890 

70,077,373 

Classified 

September  . 

21,745,496 

22,328,329 

August  . 

23,306,497 

21,963,961 

Retail 

September  . 

65,557,561 

63,468,997 

August  . 

56,337,946 

53,215,765 

Department  Store 

September  . 

28.786,453 

28,225,133 

August  . 

22,842,968 

21,828,766 

General 

September  . 

15,342,615 

14,546.299 

August  . 

11,691,980 

12,046,365 

.Automotive 

September  . 

2,980,354 

5,035,499 

August  . 

3,034,218 

3,619,292 

Financial 

September  . 

1,534,259 

1,321,887 

.August  . 

1,336,746 

1,195,951 

%  of  E.4P 
1940  Indot' 


100.4  994 

104.0  101.9 


101.2 

103.3 


992 

99.9 


97.4  1OC.0 
106.1  108.4 


103.3  103.0 
105.9  107.0 


102.0  105.6 
104.6  106.0 


lOS.S 

97.1 


86.7 

8U 


59.2  89.5 

83.8  69.9 


116.1  111.5 
111.8  99.0 


TOTAL  newspaper  linage  in  September  showed  a 
slight  gain  of  .4%  in  spite  of  a  terrific  loss  of 
40.8%  registered  by  automotive.  Also  in  spite  of 
comparing  four  Sundays  against  five.  Classified 
showed  the  only  other  loss,  which  was  the  first 
time  this  classification  has  not  shown  a  gain  since 
January,  1940.  These  figures  are  based  on  Media 
Records  measurements  for  52  cities. 

On  the  Editor  &  Publisher  Index  the  month  was 
off  .6  of  a  point  to  99.4.  The  Index  is  the  average 
for  the  month  for  the  last  five  years. 

Financial  showed  the  largest  gain  with  16.1%. 
General  registered  its  first  gain  in  several  months 
with  5.5%.  Display  only  was  ahead  1.2%;  retail 
3.3%;  department  store  2%.  Classified  was  off 
2.6%. 

On  the  Index  display  only  was  at  992;  classified 
broke  even  with  the  average  for  the  last  five  years 
at  100;  retail  was  at  103;  department  store  at 
105.6;  general  at  86.7;  automotive  at  89.5;  and 
financial  at  111.5. 

The  department  store  volume  was  the  highest 
for  any  September  since  1930  except  for  1937 
which  exceeded  it  by  about  8,000  lines. 

The  increase  for  the  year  to  date  is  now  3.2% 
with  automotive  off  8%  and  general  off  2%.  Re¬ 
tail  for  the  nine  months  is  ahead  4.5%;  financial 
62%;  display  only  2.4%;  classified  6.1%  and  de¬ 
partment  stores  4.1%. 

There  was  some  feeling  early  in  September  that 
retail  was  about  to  hit  the  skids  and  go  into  a 
decline  but  this  did  not  develop.  Store  sales 
indices  are  still  climbing  upward  with  a  sales 
gain  of  34%  registered  by  department  stores  for 
the  last  week  in  the  month. 


.1940 


.1941 


All  other  business  indices  are  also  up  with 
chain  stores  and  retail  stores  reporting  increased 
activity.  , 

The  increase  in  general  was  due  principally  to 
a  rise  in  liquor,  tobacco  and  food  advertising. 
Financial  was  affected  by  the  advertising  of  sev¬ 
eral  new  issues  during  the  month. 

The  loss  in  classified  was  due  primarily  to  the 
loss  of  a  Sunday  with  four  Sundays  in  Septem¬ 
ber,  1941,  compared  to  five  in  September,  1940. 

■Die  large  loss  in  automotive  was  registered  in 
spite  of  the  assurance  by  large  manufacturers 
that  they  did  not  plan  to  curtail  their  advertis¬ 
ing  this  year  because  of  the  large  defense  orders 
which  were  affecting  their  consumer  production. 


Magazines  showed  a  better  picture  in  September, 
according  to  figures  of  Publishers’  Information 
Bureau.  General  women’s  magazines  had  a  5% 
increase  in  volume  or  a  12%  gain  in  revenue  with 
1,176  pages  of  advertising  compared  to  1,113  pages 
in  September  last  year.  For  this  year  this  group 
was  ahead  2%  in  volume  and  4%  in  revenue. 

General  magazines  about  broke  even  in  vd- 
ume  with  a  6%  loss  in  revenue  comparing  5S6 
pages  against  557  pages  last  year.  For  the  year 
generals  were  off  4%  in  volume  and  8%  in 
revenue. 

Special  magazines  were  up  10%  with  530  pages 
compared  to  481.  This  was  a  19%  gain  in  reve¬ 
nue.  For  the  year  specials  were  down  1%  m 
volume  and  ahead  4%  in  revenue. 

National  farm  papers  in  September  were  ahead 
4%  in  volume  with  221  pages  compared  to  212 
which  represented  a  6%  gain  in  revenue.  For 
the  year  the  group  was  ahead  1%  in  volume  and 
3%  in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazme 
sections  and  newspaper  weeklies,  always  a  month 
late  in  PIB  tabulations,  showed  a  15%  gain  in 
August  volume  with  1,384  pages  compared  to 
1,201  which  was  a  revenue  gain  of  23%.  For  the 
year  weeklies  had  a  gain  of  7%  in  volume  and 
11%  in  revenue. 

Billings  of  the  three  radio  networks  in  August 
also  a  month  late  from  PIB,  were  as  follows:  NBC 
up  9%  with  bUlings  of  $4,081,693;  CBS  at  $3,315481, 
up  15%;  and  Mutual  at  $546,669,  up  140%.  Fix 
the  year,  NBC  was  ahead  9%,  CBS  10%  and 
Mutual  57%. 
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R.  M.  Frost  Heads 
Southern  Circulators 

R.  M.  (Jack)  Frost,  circulation 
manager  of  the  Miami  (Fla.)  Daily 
News,  was  elected  president  of  the 
Southern  Circulation  Managers  Asso¬ 
ciation  at  the  close  of  the  twelfth 
annual  convention  held  in  Jackson, 
Miss.,  recently.  He  succeeds  Joe 
B.  Lee,  circulation  manager,  Florida 
Times-Vnion,  Jacksonville,  who  was 
elected  secretary. 

Other  officers  elected  were  C.  J. 
Copeland,  circulation  manager.  Jack- 
son  Clarion-Ledger,  first  vice-presi¬ 
dent;  Arthur  Daniel,  assistant  circu¬ 
lation  director,  Atlanta  Journal,  second 
vice-president;  R.  J.  Sudderth,  circu¬ 
lation  director,  Chattanooga  (Tenn.) 
Times,  treasurer. 

Publishers  of  the  Jackson  news¬ 
papers  were  guests  at  a  limcheon. 

Prominent  speakers  during  the  con¬ 
vention  were  Jasper  E.  Rison,  circu¬ 
lation  manager,  Louisville  Courier 
Journal  and  Times;  Ralph  Cowan, 
Toronto  Star,  president  of  the  ICMA; 
Jack  Estes,  circulation  manager, 
Dallas  (Tex.)  Morning  News,  and 
past  president  of  the  ICMA;  J.  M. 
Black,  circulation  manager,  Phila¬ 


delphia  Evening  Ledger;  and  James 
N.  Shryock,  managing  director,  ABC. 

Don  R.  Davis,  who  has  been  secre¬ 
tary  of  the  SCMA  for  several  years 
and  who  resigned  at  this  convention, 
was  presented  luggage  as  a  token  of 
appreciation  for  his  many  years  of 
faithful  service  to  the  association. 


FOUNDERS  HONORED 

A  placque  commemorating  50  years 
of  work  by  the  Gonzales  brothers, 
founders  of  the  Columbia  (S.  C.) 
State,  in  promoting  “better  living  for 
the  masses,”  was  unveiled  recently  at 
the  dedication  of  Gonzales  Gardens, 
low  cost  housing  project.  State,  city 
and  federal  officials  and  members  of 
the  South  Carolina  Press  Association 
attended  the  ceremony  honoring  the 
late  A.  E.  Gonzales,  N.  G.  Gonzales 
and  William  E.  Gonzales. 


NEW  FREE  MAINE  DAILY 

Waterville,  Me.,  Oct.  14  —  Con¬ 
tingent  upon  the  installation  of  mech¬ 
anical  equipment,  some  of  it  delayed 
by  the  vagaries  of  the  present  war¬ 
time  economy,  the  Waterville  Daily 
News  will  appear  in  this  sector  in 
the  near  future.  To  be  published  by 
Frank  C.  Hughes,  retired  western 
public  utilities  executive,  with  Lloyd 
Line  as  his  business  partner,  the  Daily 
News  will  be  distributed  free  to 
Waterville  homes  five  days  a  week. 
The  paper  will  be  of  tabloid  size,  five 
columns,  16  inches,  and  will  avoid 
covering  war,  murder  and  similar 
“depressing”  news.- 


PAPER  SUSPENDED 


HEADS  BOXING  ASS^N 


COX,  GARD  HONORED 

The  Associated  Press  Editors  of 
Ohio  meeting  in  Lancaster,  re¬ 
cently  passed  a  resolution  honoring 
James  M.  Cox,  Dayton  News  pub¬ 
lisher,  and  Homer  Gard,  Hamilton 
Journal-News  publisher,  as  two  AP 
charter  members  from  that  state. 


Abe  J.  Greene,  New  Jersey  state 
athletic  commissioner  and  associate 
editor  of  the  Paterson  (N.  J.)  Evening 
News,  recently  became  president  of  the 
National  Boxing  Association  by  ac¬ 
clamation  of  members  gathered  in 
annual  convention  at  Winston-Salem, 
N.  C.  Greene,  who  is  41  years  old, 
becomes  the  youngest  NBA  president 
in  the  22-year  history  of  the  associa¬ 
tion.  He  had  served  as  first  vice- 
president. 


Minneapolis,  Oct.  14 — The  Minnesota 
Beacon,  isolationist  weekly  newspaper, 
has  suspended  publication  here  less 
than  two  months  after  it  was  founded. 
J.  D.  Holtzermann,  Minneapolis  mer¬ 
chant  and  America  First  leader,  who 
published  the  paper,  explained  in  a 
final  note  to  subscribers  that  the  paper 
had  not  scored  the  success  he  had 
anticipated  in  this  supposed  center  of 
isolationist  sentiment.  “Two  thousand 
subscribers  produce  only  one-half  the 
revenue  required  to  meet  our  ex¬ 
penses,”  he  added.  The  Beacon’s  sub¬ 
scription  list  was  taken  over  by  the 
Progressive,  published  by  Senator 
Robert  La  Follette  and  Philip  La  Toi¬ 
lette,  at  Madison,  Wis.,  another  isola¬ 
tionist  organ  which  has  been  published 
for  some  years  by  the  La  Follettes. 


GOLDEN  WEDDING 


Samuel  C.  Theis,  pioneer  newp 
paper  representative,  and  Mrs.  The« 
celebrated  their  golden  weddhg 
aniversary  recently  at  their  home 
in  Setauicet,  L.  I.  Mr.  Theis  organ¬ 
ized  the  North  Star  Daily  Press  Asso¬ 
ciation  40  years  ago,  now  known  ai 
Northwest  Daily  Press  Association 
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i-M  f-i  li  K  ^3  M  boom  came.  Our  thought  is  that  1932  vmtil  this  fall,  when  ill  health 

Ml  ^  Vv  S  ww  “Keep  ’em  buying  through  newspaper  caused  his  resignation  and  Harold 

advertising!”  or  some  similar  slogan  Hamil  was  named  as  director. 

A/^1*  ’D/NIITI/I  might  well  be  adopted  by  newspapers  Wallace  Gordon  Bowden,  6S,  with 
X  everywhere  as  a  promotional  phrase  the  advertising  department  of  the 

whidh,  repeated  in  all  their  trade  Jacksonville  Times-Union  for  the  past 
By  T.  S.  mVIN  paper  and  other  promotion,  would  23  years,  died  in  a  hospital  there 

_  have  a  good  effect  on  advertisers.  Oct.  3. 

fjEWSPAPER  WEEK  produced  a  lot  In  a  word,  Mr.  Cope,  as  nice  a  word  -  ,  _  John  S.  Correll,  61,  formerly  editor 

of  fine  promotion,  promotion  chesty  as  we  can  apply  and  as  harsh  a  word  In  the  Bag  of  the  old  Easton  (Pa.)  Sunday  Call, 

with  brave  and  inspiring  words  about  as  we  dare  apply  in  print,  we  think  FROM  the  New  York  World-Telegram  died  at  Betts  Hospital,  Easton,  Oct.  9 
the  place  newspapers  hold  in  the  com-  your  folder  is  a  mistake.  We  think  _a  neat  booklet,  “New  York  Debu-  after  an  illness  of  a  year, 

munity  and  the  service  they  render.  Mr.  Luce  and  his  boys  over  at  Li/c  tante  List  of  1941-1942,”  listing  the  Paul  F.  Haupert,  former  Washing- 

We  read  more  of  it,  in  more  news-  will  like  it.  They  will  be  flattered,  names  and  addresses  of  the  season’s  ton  correspondent,  died  in  San  Fran- 

papers,  during  that  one  week,  it  seems  Imitation,  you  know,  is  said  to  be  a  debutantes.  cisco.  Cal.,  Oct.  9.  A  World  War  lieu- 

to  us,  than  in  all  the  other  51  weeks  peculiarly  sincere  form  of  flattery.  From  the  Charlotte  (N.  C.)  News—  tenant  of  infantry,  he  suffered  gas 

of  the  year.  It  made  us  think  a  little  And  your  folder,  for  no  good  reason  “Bulletin  Matter,  ’  a  new  market  in-  poisoning  in  France,  from  which  he 

of  Christmas.  that  we  can  fathom,  does  imitate  Life,  formation  sheet  which  gives  highlights  never  fully  recoverd.  Mr.  Haupert 

Christmas  is  the  season  for  fine  doesn’t  it?  of  the  current  business  situation  in  was  a  member  of  the  Washington 

words  and  finer  sentiments  and  the  Your  folder,  Mr.  Cope,  even  bor-  the  Charlotte  area  at  a  glance.  Bureau  of  Associated  Press.  In  1928 

finest  deeds  of  the  year.  The  trouble  rows  Life’s  logotype  for  its  title,  “Life  From  the  Salt  Lake  Tribune-Tele-  while  covering  Alfred  E.  Smith’s 
with  Christmas  is  that  it  doesn’t  last  in  Denison,  Texas.”  Borrows  it  so  gram — an  oversize  broadside  showing  cross-country  political  tour  he  became 
all  the  year  round.  Or  rather,  the  neatly  that  for  a  minute  or  two  we  how  the  market  gets  its  $300,000,000  ill.  Admitted  to  a  Veterans  Facility 
trouble  is  with  us,  that  we  don  t  make  thought  it  was  a  promotion  Life  had  spendable  annual  income,  and  how  he  had  been  hospitalized  from  that 

the  words  and  the  sentiments  and  the  sent  us,  and  not  the  Denison  Herald,  the  Tribune-Telegram  covers  the  time  until  his  death, 

deeds  that  ennoble  us  at  Christmas  The  format  of  your  folder,  even  the  market.  An  impressive  piece  by  its  E.  R.  Clement,  36,  traffic  bureau 

last  the  year  around.  If  we  did,  what  type  treatment  of  the  picture  captions,  very  boldness  of  format,  but  shouldn’t  chief  of  the  Associated  Press  in  In- 

better  beings  we  all  would  be  and  recalls  Life.  The  very  color  of  the  the  newspaper’s  name  have  been  more  dianapolis,  was  found  dead  Oct.  10  in 

what  a  better  world  we’d  have!  ink  you  use,  as  you  use  it,  puts  the  prominently  displayed  so  that  the  his  home.  Clement,  a  native  of  Sher- 

Yeor-Round  Promotion  reader  in  mind  of  Life.  And  yet  you’re  reader  would  not  have  to  search  nran,  Tex.,  had  been  employed  in  As- 

So  it  is  with  Newspaper  Week.  If  Vybrg  to  sell  a  medium  that  in  no  through  the  copy  for  it?  sociated  Press  bureaus  at  Dallas,  New 

all  the  fine  promotion  about  newspa-  nieasure,  Mr.  Cope,  is  a  serious  From  the  Biloxi-Gulfport  (Miss.)  Orleans,  and  Ka^as  City  before  going 

pers  it  inspires  is  good  during  that  one  competitor  of  Life.  Daily  Herald — a  good  page  ad  marking  to  Indianapolis  in  1939. 

week,  it’s  good  during  the  other  51.  seems  to  us  that  one  purpose  of  the  paper’s  57th  anniversary.  It  lists  J-  A.  Goff,  manager  of  the  Tacoma 

Why  can’t  we  stretch  the  good  that  promotion  is  to  show  how  different  the  148  employes,  giving  their  posi-  office  for  Pacific  National  Advertis- 
promotion  does  in  this  one  week  to  product  is,  to  show  that  its  differ-  tions  and  length  of  service.  And  it  ing  Agency,  died  Oct.  10  in  Tacoma, 

cover  the  other  51?  ences  from  competitors  are  advantages  carries  a  calendar  high-spotting  for  ■ 

One  of  the  finest  ads  Newspaper  cannot  logically  deny  each  year  of  the  paper’s  existence  the  T  TTMFCi  FTYTTOB 

Week  brought  to  our  notice  is  one  ^seU.  T^e  market  story  you  tell  outstanding  news  event. 

that  appeared  in  the  New  Orleans  Mr.  Cope,  does  that  .  Robert  M  Gowan  ^rrmgton^-Ward 

Picauune  “Thines  We  Mieht  I^’s  a  swell  story  and  its  ably  told  Oct.  10  succeeded  Geoffrey  Dawson 

?hink  Aboff  in'a  B^mb  Shelter”  was  and  interestingly  pictured.  It  should  Qlt  M  ®  ST’  ® 

the  headline,  strikinelv  illustrated  niake  lots  of  advertisers  want  to  do  ^  Mr.  Dawson  held  from  1912  to_1919 

with  a  half-naee  Dhotoeraoh  of  a  business  in  Denison.  — and  from  1923  until  this  month.  From 

!^,7n/feirow  coHaror^n  ^  But  you  ruin  the  whole  effect  of  PROFESSOR  Gayle  Courtney  1919  until  1927  Mr.  Barrington-Ward 

Limfn  almo4  to  hiq  the  Hffht  yo^r  story,  in  our  opinion  anyhow,  by  Walker,  37,  associated  with  the  Uni-  was  with  the  London  Observer  as  as- 
fmm  an  nil  lantern  livhti’nv  un  his  clothing  it  in  a  hand-me-down  from  versity  of  Nebraska  school  of  journal-  sistant  editor.  He  returned  to  the 
faee  ac  he  naii«u*d  in  his  writinc  to  ^  competing  medium.  Instead  of  mak-  ism  for  18  years,  was  found  dead  of  a  Times  14  years  ago.  He  has  often 
^  ing  your  prospect  think  of  Denison  heart  attack  at  his  apartment  Oct.  10.  written  editorials  on  political  and  cul- 

Copy,  well  written,  developed  the  Denison  Herald,  you  make  He  was  director  of  the  school  from  tural  topics, 

thought  that  we  in  this  country  need  think  of  Lffe.  And  thats  not 

never  know  the  terror  and  the  dis-  what  you  want  him  to  do  at  all,  is  it? 

comfort  of  the  bomb  shelter  because  ^Youve  got  a  swell  stopr,  Mr.  Cope.  ^  I  ,  A 

we  have  been  forewarned  of  the  dan-  But  your  money  would  have  been  *■  i 

ger  by  our  free  and  vigilant  press,  better  spent  telling  this  story  m  a 

and  to  be  forewarned  is  to  be  fore-  senes  of  mteresting  trade  paper  ads  \  v/  ^  x  ) 


selling  the  Denison  Herald  than  in 
In  another  vein,  but  quite  as  good  a  mailing  piece  selling  Life, 
promotion,  is  a  series  of  ads  which  e 

appeared  in  the  Lexington  (Ky.)  Drug  Store  Support 
Herald-Leader.  This  was  on  the  IMPRESSIVE  is  a  full  page  ad  we 
theme,  “Behind  the  Scenes — Your  saw  the  other  day  in  the  South 
Neighbors  Work  at  Bringing  You  the  Bend  (Ind.)  Tribune  in  support  of 
News.”  Copy  introduced  twenty-five-  Nationally  Advertised  Brands  Week, 
year  members  of  the  newspapers’  staff  “Grandma  Travels  Light  Today!”  was 
and  gave  brief  biographical  sketches  the  headline,  illustrated  by  a  drawing 
of  them.  The  Herald-Leader  also  ran  of  Grandma  alighting  from  the  train 
a  good  informative  series  on  the  to  be  greeted  by  her  family.  Copy 
theme,  “What  Your  Newspaper  Means  developed  the  thought  that  Grandma 
to  the  Community  and  to  You.’’  no  longer  travels  with  a  suitcase  bulg- 

And  somewhat  in  the  nature  of  a  ing  with  old-fashioned  remedies  be- 
gag  promotion  for  the  week,  and  a  cause  today  she  shops  for  products 
good  one,  we  thought,  was  the  Bean  that  are  nationally  advertised  and 
Supper  run  by  the  Grants  Pass  (Ore.)  nationally  sold.  A  panel  in  the  ad 
Doily  Courier.  Accompanying  the  in-  makes  a  good  point — “You  Run  the 
vitation  was  a  small  cellophane  bag  of  Drug  Stores — Patronize  Them!”  The 
beans.  Business  of  the  supper,  beside  point  being,  of  course,  that  the  public, 
the  consumption  of  beans,  was  to  hear  through  its  desires  and  demands,  dic- 
Harris  Ellsworth,  publisher  of  the  tates  how  the  druggist  is  to  stock  his 
Roseburg  News-Review,  talk  about  shelves  and  merchandise  his  wares. 
National  Newspaper  Week.  Good  supporting  promotion,  this,  for 

drug  advertisers. 

Where  To,  Mr.  Cope? 

MR.  MILLARD  COPE,  publisher  of  Keep  'Em  Buying! 

the  Denison  (Texas)  Herald,  is  HAPPIEST  promotional  phrase  we’ve 
probably  not  going  to  like  this  one  encoimtered  in  some  weeks  is  the 
little  bit.  But  he  asked  for  it.  He  caption  on  a  folder  sent  out  by  the 
sends  us  a  folder  his  paper  has  just  St.  Louis  Globe-Democrat,  “Keep  ’em 
n^ed  to  advertising  agency  execu-  buying!’’  The  folder  develops  the 


ADVERTISlI¥^to  sell  ^ADVERTISIN  G 


It  Humps  its  shoulders  and  Works 


The  Orcn  Arbogusi  PLAN  ...  in  your 
columns  .  .  .  would  make  merchants 
WANT  to  advertise. 

It  SELLS  linage 

While  your  local  men  arc  busy  with  their 
local  accounts  ...  the  PLAN  sells; 
creates  preference  for  your  newspaper; 
shows  HOW  to  plan  and  write  modern 
retail  advertising;  teaches  how  to  start 
with  SMALL  ads;  PROVES  the  cash 
value  of  stubborn,  persisting  CONTINU¬ 
ITY. 

How  Prodnced 

Six  experienced  NEWSPAPER  men  and 
women  spend  ALL  of  their  days  (many 
nights)  planning,  writing,  illustrating. 


Each  Newspaper  User  .  .  . 

.  .  .  uses  it  EXCLUSIVELY  in  his  city. 
It  produces  outstanding  results  in  competi¬ 
tion  with  another  newspaper,  radio  or 
shopper’s  news.  Read  that  again. 


Philadelphia  Evening  Public  Ledger  values 
it  on  par  with  their  Associated  Press  fran¬ 
chise;  Chicago  Daily  News  says  it  is 
incomparable,  always  on  fire;  Cincinnati 
Enquirer  says:  first  distinct  contribution  to 
newspaper  welfare  in  decades;  Richmond 
News-Leader  says  it  WORKS,  always 
fresh  and  fine;  Peoria  Journal-Transcript: 
it  is  our  salcs-copy  bible;  Editor  8t  Pub¬ 
lisher  says:  it  sparkles  so  ...  all  our 
readers  should  know  more  about  it. 


_ .  •  ,  ,  *  ■  L  \  I  •  -11  .  PLAN  doesn’t  dawdle.  Work  with 

fives  to  inform  them  of  the  splendid  thought  that  advertising  in  the  Globe-  nights)  planning,  writing,  illustrating,  ggLLS  linage.  Reserve  YOUR 

busine^  opportunities  that  currently  Democrat  is  the  way  to  keep  people  producing  the  PLAN  ...  sell  it  to  you  city.  Get  your  franchise.  Ask  for  facts, 

he  waiting  ^  for  them  in  the  Denison  in  the  busy  St.  Louis  market  buying,  for  a  song.  prices,  opinions. 

®arket.  His  purpose,  of  course,  is  to  It  makes  the  point,  too,  that  adver- 

sell  them  the  idea  of  advertising  in  tisers  who  kept  their  brand  names  ■»  » mr  «  u  u  - 

Denison  and  particularly  of  advertis-  before  the  public  during  the  first 

ing  in  the  Denison  Herald.  He  asks  World  War  were  the  ones  who  were  30  North  Michigan  Avenue 

us  what  we  think  of  the  folder.  way  out  in  front  when  the  post-war  C  H  I  T  A  4r  O 


EDITOR 


PUBLISHER 


Joseph  Martin 
Sees  Threat 
To  Free  Press 

Republican  Leader  Cites 
Danger  of  Slow 
Suppression  of  Freedom 

Lebanon,  Oct.  11 — Joseph  W. 
Martin,  Republican  House  leader, 
charged  that  America’s  free  press  is 
“fighting  for  its  life,”  at  ceremonies 
tonight  in  which  a  plaque  marking 
the  Western  Star,  Warren  county 
weekly,  as  Ohio’s  oldest  newspaper, 
was  presented  by  the  Daughters  of 
the  American  Revolution. 

Scores  of  journalistic  dignitaries 
from  Ohio  and  surrounding  states  at¬ 
tended  the  celebration.  Clarence  J. 
Brown,  Republican  congressman  and 
principal  owner,  was  honored  person¬ 
ally. 

The  Massachusetts  Representative 
said,  in  part: 

Sees  Snppression 

“Whatever  threats  may  face  this 
nation  from  power  lustful  aggressois 
abroad;  whatever  menace  may  lie  in 
the  action  of  dictators  in  lanck  across 
the  seas,  one  real  danger  to  our  na¬ 
tion  here  at  home  lies  in  the  slow  but 
undeniable  suppression  of  freedom  of 
the  press. 

“Those  who  would  help  to  impair 
press  freedom  in  this  country  are  the 
very  ones  who  cry  the  loudest  we 
must  always  have  a  free  press. 

“Just  this  week  a  high  official  pro¬ 
vided  an  instance  of  the  very  attitude 
which,  on  the  part  of  highly  placed, 
powerful  governmental  officials,  goes 
far  to  intimidate  the  press.  This  offi¬ 
cial  drew  a  distinction  between  ‘free¬ 
dom  of  the  press’  and  ‘freedom  for  the 
press.’  One  might  almost  imagine 
he  was  hinting  that  ‘freedom  for  the 
press’ — and  its  editors  and  writers — 
might  depend  upon  how  it  conformed 
its  ‘freedom  of  ffie  press’  to  the  views 
and  desires  of  those  possessing  a  way 
through  the  power  of  patronage  or 
punishment  of  persuading  the  press, 
or  important  sections  of  it,  to  exercise 
its  ‘freedom’  in  accordance  with  their 
views, 

Foaaded  by  McLeoa 

“So  then,  fellow  citizens,  I  want  to 
pay  to  the  Western  Star  my  heartiest 
respects  for  its  long  and  useful  exist¬ 
ence.  It  was  founded  by  John  Mc¬ 
Lean,  who  was  one  of  the  first  mem¬ 
bers  of  Congress  from  this  district. 
The  present  owner,  Clarence  Brown, 
also  is  a  distinguished  member  of 
Congress  and  my  valued  friend.  I 
want  to  pay  this  newspaper  a  tribute 
from  the  bottom  of  my  heart.  I  want 
to  wish  it  another  century  and  a  quar¬ 
ter  of  existence  and  activity.” 

Gov.  John  W.  Bricker  of  Ohio  at¬ 
tended  the  ceremonies.  The  plaque 
was  unveiled  by  John  H.  McLean, 
great-great-grandson  of  the  founder, 
and  accepted  by  Gardner  Townsley, 
Western  Star  editor. 

RUKEYSER  SPEAKS 

Merryle  Stanley  Rukeyser,  economic 
commentator  for  the  Hearst  newspa- 
ers  and  International  News  Service, 
addressed  the  Illinois  Savings  and 
Loan  League  on  emergency  economics 
in  Peoria,  Oct.  14. 

KNAUTH  BACK  IN  U.  S. 

Percival  Knauth,  former  Berlin  cor¬ 
respondent  of  the  New  York  Times 
who  has  been  corresponding  to  the 
Times  from  Berne,  Switzerland,  for  the 
last  six  months,  returned  to  New  York 
Oct.  14  with  his  wife  and  their  three- 
months-old  son  aboard  the  S.S.  Exeter. 


Webster  Cigars 
Use  More  Papers 

Philadelphia.  Pa.,  Oct.  16 — High 
praise  for  the  newspaper  medium  was 
expressed  today  by  Everett  Meyer, 
president  of  Webster-Eisenlohr,  Inc., 
in  announcing  an  intensified  campaign 
on  Webster  cigars. 

This  week,  the  company’s  fall  drive 
started  in  newspapers  in  35  cities, 
coast  to  coast.  One  schedule  of  week¬ 
ly  insertions  begins  immediately,  and 
another  the  first  week  in  Novem¬ 
ber. 

“Webster  cigars  made  a  great  sales 
increase  in  1940,”  said  Mr.  Meyer, 
“and  we  anticipate  that  they  will 
make  an  even  better  record  this  year. 
Newspaper  advertising  has  been  an 
important  factor  in  helping  us  to 
achieve  this  splendid  record. 

“For  this  reason  we  are  using  more 
newspapers  this  year  than  ever  before. 
We  are  going  to  be  in  newspapers  in 
twice  as  many  metropolitan  areas  as 
we  were  last  year.  Most  of  the  adver¬ 
tising  will  follow  the  long-lean  type 
of  layout  which  created  a  vogue  in 
cigar  advertising  when  it  was  intro¬ 
duced  by  Webster  three  years  ago.” 

Size  of  the  space  will  be  increased 
during  the  Christmas  shopping  season. 
Editor  &  Publisher  learned  from  N.  W. 
Ayer  and  Son,  Inc.,  Philadelphia,  the 
agency  which  handles  the  account. 

The  tone  of  the  advertising,  Ayer 
officials  said,  is  one  of  “proved  popu¬ 
larity”  and  steady  gain,  based  on  the 
fact  that  Webster’s  sales  increases 
in  1940  accounted  for  49.52%  of  the 
total  sales  increases  for  all  class  C  (10 
cents  and  up)  cigars. 

800  Attend  Second 
Ad  Gridiron  Dinner 

Chicago,  Ill.,  Oct.  16 — More  than 
800  advertising  men  paid  $10  per  plate 
to  enjoy  an  evening  of  fun  at  the 
Second  Annual  Advertising  Gridiron 
dinner  here  last  night  in  the  grand 
ballroom  of  the  Stevens  Hotel.  It 
was  an  evening  “all  out  for  offense” 
and  the  skits  spared  no  one.  Among 
the  skits  which  scored  “direct  hits” 
was  “The  Birth  of  a  Notion,  ’  or  “I 
hate  to  see  that  morning  son  go  down.” 
Dealing  with  Marshall  Field’s  new 
Chicago  morning  newspaper,  the  skit 
ended  with  a  “Shot  gun  wedding”  in 
which  father  Dearborn  insisted  in  hav¬ 
ing  “Miss  Chicago”  married  to  Mar¬ 
shall  Field,  with  Professor  New  Deal, 
“as  the  best  man. 

Space  buyers,  accoimt  executives 
and  the  Audit  Bureau  of  Circulations 
— “the  Supreme  Court  of  Circulation” 
came  in  for  a  panning  as  did  Chicago 
newspapers.  Written  by  Chicagos 
top-flight  advertising  copywriters,  the 
show  included  20  skits  and  black  outs. 
Jack  O’Kieffe,  Leo  Burnett  Company, 
Inc.,  was  chairman  of  the  production 
committee. 

The  dinner,  highlight  of  “ABC 
week”  was  arranged  by  William  B. 
Carr,  president  of  the  local  ad  club, 
W.  Frank  McClure,  Chester  Price, 
Homer  J.  Bunkley,  G.  Ray  Schaeffer 
and  Charles  Younggreen. 

CEREAL  TEST  ADS 

(jreneral  Foods’  new  breakfast, 
cereal,  Grape-Nuts  Wheat-Meal  is 
being  tested  in  117  newspapers  in  key 
markets  from  coast  to  coast.  The 
first  ads,  measuring  600  and  720  lines, 
broke  this  week  in  some  cities.  Other 
sections  will  not  get  the  ad  until  the 
first  week  in  November.  For  the 
present,  only  one  ad  is  scheduled  and 
whether  a  consistent  newspaper  cam¬ 
paign  is  used  depends  on  the  results 
of  the  test  ads.  Radio  is  also  being 
used  to  introduce  the  new  product. 
The  ads  feature  a  letter  from  Kate 
Smith  describing  the  cereal.  Young  & 
.  Rubicam  handles  the  account. 


FLA.  CITRUS  IN  PAPERS 

The  Florida  Citrus  Commission’s 
fall  campaign  is  scheduled  to  break 
in  100  eastern  newspapers  the  first 
week  in  November.  Copy  will  meas¬ 
ure  approximately  500  lines.  Radio 
and  magazines  will  also  be  used  but 
newspapers  will  get  the  bulk  of  the 
estimated  $1,000,000  appropriation. 
Blackett  -  Sample  -  Hummert  handles 
both  the  canned  and  fresh  fruit  ad¬ 
vertising  of  the  commission. 

Win  Quickly  by 
Doubling  Efforts, 
Nelson  Suggests 

Soys  Prices  Would  Soar 
Without  Priorities  .  .  .  Not 
Satisiied  with  Present  Set-Up 

The  best  way  out  of  the  present 
emergency  is  to  double  everything 
we’ve  already  done  and  shoot  the 
works,  Priorities  Director  Donald  M. 
Nelson  told  IlOO  businessmen  this 
week. 

Mr.  Nelson,  who  spoke  at  a  Sales 
Executives  Club  luncheon  in  New 
York,  asked  his  audience  if  it 
wouldn’t  prefer  to  put  up  with  some 
terrific  shortages  for  a  year  or  two 
and  get  the  job  done,  instead  of  put¬ 
ting  up  with  the  present  shortages 
for  10,  15,  or  20  years. 

New  AHitnde  Needed 
“We  must  save  ourselves  by  using 
ourselves,”  Mr.  Nelson  ‘“s^is 

involves  a  different  kind  of  attitude 
toward  shortages.  The  question  is 
not  how  to  save  business  and  labor 
from  shortages,  but  how  to  use  them  to 
get  the  job  done.” 

Mr.  Nelson  said  that  shortages  and 
not  priorities  were  causing  trouble. 
He  said  without  priorities,  prices 
would  soar  to  the  roof  and  chaos 
would  follow.*  “Priorities  help  the 
little  man  more  than  they  hurt  him,” 
he  said. 

Mr.  Nelson,  who  was  executive  vice- 
president  of  Sears,  Roebuck  &  Co.  be¬ 
fore  he  took  up  his  emergency  post, 
admitted  that  he  was  not  satisfied  with 
the  present  priorities  system.  “It’s  too 
complicated  and  cumbersome.  We’re 
getting  together  some  of  the  best 
brains  in  the  country  to  work  out  a 
simpler  system. 

“And  priorities  are  not  enough.  Some 
adjustment  of  our  own  lives  must  be 
made.  Neither  man  nor  machine  will 
go  idle.  This  will  be  taken  care  of.” 

The  Priorities  Director  said  the  pa¬ 
per  situation  “will  work  out  all  right” 
He  warned,  however,  that  there  will  be 
a  lot  less  paper  and  got  a  laugh  with 
the  suggestion  that  there  was  a  great 
field  in  cutting  down  unnecessary  let¬ 
ters. 

During  a  question  and  answer  period 
following  his  talk,  Mr.  Nelson,  in  an¬ 
swer  to  a  question  about  price  con¬ 
trol,  said  that  in  his  opinion  adver¬ 
tising  and  selling  costs  were  essential. 

“When  this  emergency  is  over — and 
I  think  it  will  be  over  sooner  than  you 
expect — I  don't  want  to  see  us  lose 
the  very  thing  we’ve  Wen  fighting  for,” 
he  declared. 

■ 

TO  HONOR  CRUKSHANK 

The  Foreign  Press  Association  is 
planning  a  party  Oct.  24  at  the  Lotos 
Club,  New  York,  to  honor  R.  J.  Cruik- 
shank,  chief  of  the  American  Division 
of  the  British  Ministry  of  Information. 
Mr.  Cruikshank  represented  the  Lon¬ 
don  News-Chronicle  in  New  York 
from  1928  to  1935  and  is  a  former  pres¬ 
ident  of  the  Association.  He  arrived 
in  this  country  recently  succeeding 
Douglas  Williams  who  was  sent  to 
Cairo. 


N.  Y.  Times, 
Guild  Settle 
NLRB  Case 


Union  Agrees  to  Withdraw 
All  Complaints  on 
Payment  of  $15,000 

The  NLRB  announced  Oct.  14  that 
it,  the  New  York  Times  and  the  News¬ 
paper  Guild  of  New  York  had  entered 
into  a  stipulation  whereby  for  pay¬ 
ment  of  $15,0(X)  the  guild  has  con¬ 
sented  to  withdraw  all  of  its  charges 
that  it  made  Wfore  the  board  and  the 
board  agreed  to  vacate  its  order  and 
decision  of  Aug.  24,  1940. 

The  board  ruled  two-to-one  against 
the  Times  last  year,  a  decision  with 
which  the  Times  did  not  comply.  The 
board  thereupon  petitioned  the  Circuit 
Court  of  Appeals  for  the  Second  Cir¬ 
cuit  to  enforce  its  order.  The  petition 
will  be  withdrawn  in  lieu  of  the  stipu¬ 
lation,  obviating  further  litigation. 

Thrc*  Share  $15,000 

The  $15,000,  which  was  paid  by 
check  by  the  Times  this  week,  will  be 
distributed  among  Abraham  Isserman, 
guild  attorney,  Fred  Jaeger  and  Grace 
Porter,  former  commercial  depart¬ 
ment  employes. 

The  guild  Oct.  16  announced  it  was 
in  receipt  of  a  joint  letter  from  Porter 
and  Jaeger  in  which  they  donated 
$1,0<X)  to  the  local  with  a  recommenda¬ 
tion  that  it  be  used  as  the  nucleus  of  a 
special  fund  to  give  financial  aid  to 
guildsmen  who  lose  their  jobs  because 
of  guild  activities. 

The  donors  suggested  that  the  fund 
W  named  after  Dean  Jennings,  whom 
they  said  was  the  first  guildsman  to 
be  fired  during  the  NRA  days.  He 
was  a  Hearst  employe  on  the  west 
coast 

The  local’s  executive  committee  will 
act  on  the  Porter-Jaeger  action  at 
its  meeting  Oct.  20. 

The  guild  based  its  case  against  the 
Times  on  charges  that  Jaeger  had  been 
discharged  for  guild  activities  and 
Porter  had  been  let  out  because  of  al¬ 
leged  activities  in  behalf  of  another 
union. 

It  also  filed  other  claims  which  the 
board  dismissed.  Porter  was  dis¬ 
charged  in  January,  1936,  while  Jaeger 
followed  her  in  June,  1937. 

The  stipulation  sets  forth  that 
neither  Porter  or  Jaeger  are  to  be 
reinstated  in  their  positions. 

The  Times  stipulates  that  it  will 
not  discourage  membership  in  the 
guild  in  any  manner  and  that  it  wiD 
not  interfere  with  the  exercise  of  Hs 
employes’  rights  to  join  the  guild  and 
bargain  collectively  through  the  guild. 

A  written  contract  dated  April  21, 
1941,  exists  between  the  Times  and  the 
guild  covering  employes  in  the  com¬ 
mercial  departments  who  chose  the 
guild  in  an  election  conducted  by  the 
board. 

On  Aug.  27,  1941,  the  guild  was  cer¬ 
tified  by  the  board  as  exclusive  repre¬ 
sentative  of  employes  in  the  Times 
news  and  editorial  departments.  Col¬ 
lective  bargaining  negotiations  cover¬ 
ing  the  latter  departments  are  now  ■ 
progress  between  the  guild  and  the 
Times. 

PUBLISHERS  PLAN  ADS 

At  the  suggestion  of  the  Newspaper 
Publishers  Clommittee,  J.  Walter 
Thompson  advertising  agency  has  pre¬ 
pared  samples  of  full  page  newsp^ 
ads  stressing  the  need  for  un^<^ 
thinking  during  the  emergency. 
ads  are  now  being  submitted  to  ne^J 
paper  members  of  the  publishers  com 
mittee. 
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j^ylword  Honored 
For  40  Yrs.  in  Business 

Akron,  O.,  Oct.  18 — One  hundred 
members  of  the  Akron  Beacon  Jour- 
rtl’a  circulation  department  and  mail¬ 
ing  room,  with  business  office  and  edi¬ 
torial  executives,  paid  honor  Sunday 
night,  at  Hotel  Mayflower,  to  Circula¬ 
tion  Manager  Joseph  Aylward  on  the 
40th  aimiversary  of  his  entrance  into 
the  newspaper  business. 

Aylward  was  presented  with  a  wrist 
watch,  wrist  band  and  wallet  by  mem- 
Ijers  of  his  department  and  showered 
Vwith  praise  by  not  only  his  own  men, 
but  by  John  S.  Knight,  president  of 
gnight  Newspapers,  Inc.,  John  H. 
Barry,  general  manager  of  the  Knight 
papers,  and  Kenneth  Milburn,  busi¬ 
ness  manager  of  the  Beacon  Journal. 
Paul  Coudriet,  assistant  circulation 
manager,  presented  the  gifts  and 
James  P.  Rosemond,  managing  editor, 
acted  as  toastmaster. 

Aylward,  who  has  been  with  the 
Beacon  Journal  for  14  years,  came  to 
Akron  from  Pittsburgh  where  he  was 
circulation  manager  of  the  Chronicle- 
Tilegraph,  and  for  the  banquet  hon¬ 
oring  him  a  group  of  former  Pitts¬ 
burgh  newspaper  associates  came  here. 
Havey  Boyle,  sports  editor  of  the 
Post-Gazette;  Julius  Levine,  sports 
writer  for  the  Sun-Telegraph,  and 
Carl  Angst,  Charles  Trescher  and  Joe 
Fention  of  the  same  newspaper,  and 
two  "newsboys,”  Ben  Mordell 
Rosy  ’  Rosenthal,  were  among 
guests. 

Gathered  with  Aylward  for 
party  were  his  four  sons,  Sergt. 
Joseph  Aylward,  Jr.,  of  Fort  Knox, 
Ky.  John  William  and  Eldward. 

REPORTER  HURT 

Harrisburg,  Pa.,  Oct.  13 — Herbert 
^piro.  New  York  Journal- American 
reporter,  suffered  a  strain  and  possible 
fracture  of  the  back  last  night  when 
he  fell  after  jumping  from  a  moving 
train  here.  Spiro  was  enroute  to  the 
Northeast  Federal  Penitentiary  at 
Lewisburg,  Pa.,  to  cover  the  release 
of  Martin  T.  Manton,  former  senior 
of  the  U.  S.  Circuit  Court  of 
.Appeals,  when  the  accident  occured. 
Tbe  reporter  leaped  from  the  train 
when  he  thought  he  was  being  carried 
beyond  his  destination. 

FULL  PAGE  TIMKEN  AD 

The  Timken  Roller  Bearing  Co.  of 
Canton,  Ohio,  took  full  page  space  in 
29  newspapers  this  week  to  urge  rail¬ 
road  officials  to  adopt  one  speed  rail¬ 
roading  during  the  defense  emer¬ 
gency.  Copy  pointed  out  that  the 
most  effective  way  to  meet  the  short- 
of  rail  carriers  was  to  equip 
freight  cars  with  roller  bearings. 


and 
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BUYS  RADIO  STATION 

Radio  station  CFCT  has  been  pur¬ 
chased  by  the  Victoria  (B.  C.)  Daily 
Colonist  from  George  Deauville. 

■ 

Dailies  Help  Close 
16  County  Fair  Shows 

Following  a  series  of  Spartanburg 
(S.  C.)  Her  aid- Journal  editorials  and 
news  articles  describing  open  gambling 
and  nude  and  near-nude  shows  at 
Spartanburg  county  fair,,  county  offi¬ 
cers  closed  16  shows,  two  of  them 
featuring  women. 

Gambling  concessions  and  shows 
featuring  women  in  various  stages  of 
undress  had  been  operated  for  several 
years  on  the  fair  midway.  Last  year 
editorials  attacking  reported  "lewd” 
and  “obscene”  shows  and  gambling 
devices  were  written  by  James  F. 
Crook,  Herald  editor,  and  Pierre  H. 
Fike,  Journal  editor.  Subsequently, 
officers  closed  several  shows. 

This  year,  several  days  in  advance 
of  the  fair’s  opening,  editorial  warn¬ 
ings  again  were  given.  There  was  no 
response  from  fair  association  officials, 
therefore,  on  opening  night,  Vernon 
Foster,  Herald  city  editor,  and  Glen 
W.  Naves,  Journal  reporter,  toured  the 
fair,  mingling  with  thousands  of 
patrons. 

The  Herald  front-paged  their  joint 
by-lined  account,  and  that  night 
county  officers  closed  16  conces¬ 
sions. 

The  Herald-Joumal  adopted  a  news 
policy  whereby  midway  “blurbs,” 
both  copy  and  art,  would  not  be  used 
and  that  coverage  would  be  handled 
by  staffers,  and  would  be  held  to 
straight  news  coverage  devoted  to 
agricultural  and  educational  exhibits. 

However,  Dodson  World  Fair  Shows, 
playing  the  midway,  conducted  a  paid 
display  advertising  campaign  in  both 
the  Herald  and  Journal,  and  the  fair 
association  also  bought  space. 

■ 

New  England  Ad 
Men  to  Meet 

Boston,  Oct.  14 — Lincoln  O’Brien, 
publisher,  Claremont  (N.  H.)  Eagle, 
will  address  the  New  England  News¬ 
paper  Advertising  Executives  Asso¬ 
ciation  on  “New  Responsibilities  of 
an  Advertising  Elxecutive”  at  the 
opening  session  of  the  autumn  meet¬ 
ing  of  this  organization,  Oct.  28  at 
the  Parker  House  here.  Joseph  A. 
Mahoney,  mechanical  superintendent, 
Holyoke  (Mass.)  Transcript,  is  slated 
to  talk  on  “How  Advertising  Depart¬ 
ments  and  Composing  Rooms  Can  Co¬ 
operate”;  and  W.  J.  Perry,  classified 
ad  manager  of  the  Rutland  (Vt.) 
Herald  will  present  a  paper  on 
“Classified  Comes  of  Age.” 


Soys  Bill  of  Rights  Is 
Worth  Fighting  For 

The  Bill  of  Rights,  with  its  guarantee 
of  the  freedom  of  the  press,  is  worth 
fighting  and  dying  for,  Robert  L. 
Johnson,  former  magazine  publisher 
and  president  of  Temple  University, 
said  Oct.  14  at  impressive  ceremonies 
in  Independence  Hall,  Philadelphia, 
as  part  of  the  nation-wide  celebration 
National  Bill  of  Rights  Week. 

“Without  the  Bill  of  Rights,”  said 
Mr.  Johnson,  “our  defense  effort  would 
be  meaningless.  We  are  arming  not 
merely  to  protect  geographical  boun¬ 
daries  of  the  United  States  but  to  de¬ 
fend  the  idea  which  distinguished 
this  land  from  those  suffering  under 
the  totalitarian  aggressor. 

"We  arm  because  freedom,  self- 
government  and  human  dignity  have 
meaning  for  us  as  they  had  for  the 
founding  fathers.  We  are  a  strong 
nation  because  we  are  free.” 

Philadelphia’s  celebration  of  the 
150th  anniversary  of  the  ratification  of 
the  Bill  of  Rights  coincided  with  the 
167th  anniversary  of  the  adoption  of 
the  Declaration  of  Rights. 

■ 

Boyuk  Using  Wide 
List  of  Papers 

Philadelphia,  Oct.  16 — The  latest  ad¬ 
vertising  campaign  for  Phillies  Cigars, 
recently  released  by  Bayuk  Cigars, 
Inc.,  of  this  city,  is  currently  appearing 
in  a  wide  list  of  newspapers  from  coast 
to  coast,  according  to  an  announcement 
made  today  by  Ivey  &  Ellington,  Inc., 
Philadelphia,  which  handles  the  ac¬ 
count. 

Theme  of  the  campaign  features 
Phillies  as  “America’s  No.  1  Cigar” 
and  the  advertisements  illustrate  out¬ 
standing  examples  of  leadership  in  va¬ 
rious  fields,  comparable  to  the  leader¬ 
ship  enjoyed  by  Phillies  in  the  cigar 
field. 

Bayuk  has  long  been  one  of  the 
largest  and  most  consistent  users  of 
newspaper  advertising  in  the  cigar 
field.  Today,  its  featured  brand,  ac¬ 
cording  to  officials  of  the  company, 
outsells  every  other  5  cent  brand  by 
more  than  2  to  1. 

NAMES  "SPECIAL" 

The  Florence  (Ala.)  Times  and  the 
Sheffield-Tv^cumbia  (Ala.)  Tri-Cities 
Daily  have  announced  the  appointment 
of  the  Wallace  Witmer  Company  to 
represent  them  nationally. 
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Canadian  Newsprint 
Production  Up 

Montreal,  Oct.  15 — September  news¬ 
print  production  in  Canada  showed 
a  further  moderate  increase,  rising 
some  S^000  tons  over  the  preceding 
month’s  output  and  touching  the  high¬ 
est  figure  since  last  October,  according 
tc  the  monthly  report  issued  for  pub¬ 
lication  by  the  Newsprint  Association 
of  Canada. 

Mills  operated  at  84.9%  of  capacity, 
highest  ratio  since  July,  1940,  and 
comparing  with  80.2%  in  the  preceding 
month,  83.5%  in  September  of  last 
year.  It  was  the  first  time  since  April 
that  operating  ratio  was  higher  than 
last  year. 

Last  month’s  output  was  298.276  tons 
against  293,054  in  August  and  282,322 
in  September,  1940.  Shipments  ex¬ 
ceeded  output  by  nearly  7,000  tons, 
standing  at  305,010  tons,  largest 
monthly  figure  since  August,  1940, 
and  comparing  with  296,985  in  August, 
1941  and  284,133  in  September,  1940. 

Cumulative  production  for  the  nine 
months  was  2,505,947  tons  against  2,- 
573.605  in  the  like  period  of  last  year, 
and  shipments  aggregated  2,509,838 
tons  against  2,584,795. 

September  production  in  the  United 
States  was  lower  than  in  the  pre¬ 
ceding  month  but  slightly  ahead  of 
the  like  month  of  last  year.  New¬ 
foundland  figures  are  not  yet  avail¬ 
able. 

DEL  MONTE  CAMPAIGNS 

San  Francisco,  Oct.  16 — California 
Packing  Co.  will  launch  extensive 
newspaper  campaigns  on  Del  Monte 
tomato  sauce  and  coffee  in  two  or 
three  weeks.  These  campaigns,  using 
schedules  similar  to  those  of  last  year, 
will  follow  the  announcement  type 
copy,  listing  the  different  Del  Monte 
brands,  which  is  now  running  in  1,000 
and  1,400  line  space.  Both  the  tomato 
sauce  and  coffee  ads  will  run  on  wo¬ 
men’s  pages  during  food  days.  Tomato 
sauce  copy  will  measure  15  inches 
on  three  columns.  The  coffee  ads, 
which  will  run  in  newly  added  papers 
in  Baltimore,  Buffalo,  Portland,  and 
some  Texas  cities,  fill  seventeen  inches 
on  one  column.  Both  campaigns  are 
being  placed  on  a  sales  and  market¬ 
ing  selective  basis,  and  will  run 
through  February.  The  San  Francisco 
office  of  McCann-Erickson  handles  the 
account. 


THE  BIG  BOSS  SAID  HE  WAS 
NOT  AT  ALL  SATISFIED 


*Mechanical  force  thought  they  were 
getting  out  a  pretty  good  paper,  but 
Publisher  had  a  way  of  comparing  his 
paper  every  day  with  the  best  among 
exchanges  .  .  .  Demanded  equality,  at 
least  .  .  .  “I’ve  got  an  idea,’’  said  the 
Stereo  Foreman,  “that  a  change  to 
Certifieds  would  give  us  just  what  you 
want”  ...  So  the  growing  army  of 
Certified  users  gained  another  recruit. 


f'or  dependable  stereotyping,  rely  on 
W'trfied  Mdti,  made  in  the  U.  S  A, 
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EDITOR  (S  PUBLIS  Hp* 

«tr  F 

September  Linage  for  Principal  Cities 


(Compiled  by  Media  Records,  Irc.) 


AKRON,  OHIO 


1941 

1940 

Beacon  Journal  . . . . 

..(e) 

1,230,999 

1,103,093 

Beacon  Journal  .... 

..(S) 

212,511 

190,364 

Total  Daily  . 

1,230,999 

1,193,093 

Total  Sunday  . . . 

212,511 

190,364 

Grand  Total  .... 

1,443,510 

1,293,457 

ALIANY.  N.  Y 

Knickerbocker  News. 

..(e) 

516,911 

565,807 

Times  Union  . 

. .  (m) 

461,529 

376,402 

•Times  Union  . 

..(S) 

227,344 

227,818 

Total  Daily . 

978,440 

942,209 

Total  Sunday  . . . 

227,344 

227,818 

Grand  Total  .... 

1,205,784 

1,170,027 

CLEVELAND,  OHIO 


127,906  G 
22,147  G 

127,906  G 
22,147  G 
150,053  G 


ALRUQUERQUE,  N.  M. 


Journal  . 

...(in) 

'386,490 

Tribune  . 

,...(e) 

430,681 

Journal  . 

...(S) 

60,737 

Total  Daily  . . . . 

817,171 

Total  Sunday  . . 

60,737 

Grand  Total  . . . 

877,908 

ATLANTA.  GA. 

Constitution  . (m)  626,452  738,352  111,900  L 

Journal  . (e)  982,266  1,002,057  19,791  L 

tConstitution  . (S)  320,264  352,499  32,235  L 

•Journal  . (S)  269,329  291,176  21,847  L 

Total  Daily  .  1,608,718  1,740,409  131,691  L 

Total  Sunday  .  589,593  643,675  54,082  L 

Grand  Total  .  2,198,311  2,384,084  185,773  L 

ATLANTIC  CITY,  N.  J. 

Press  Union. ...  (See  note)  339,529  339,086  443  G 

Press  .  59,774  58.928  846  G 

Total  Daily .  339,529  339,086  443  G 

Total  Sunday .  59,774  58,928  846  G 

Grand  Total  .  399,303  398,014  1,289  G 

Not*:  Press  Union  sold  in  combination  morning  and  eve¬ 
ning.  Linage  of  one  edition  given. 

•ALTlMORf.  MD. 

News-Post  . (e)  899,072  830,020  69,052  G 

Sun  . (M)  602,726  572,179  30,547  G 

Sun  . (e)  1,309,146  1,223,099  86,047  G 

•American  . (S)  258,498  303,197  44,699  L 

tSun  . (S)  481,728  491,737  10,009  L 


Total  Daily  .  2,810,944  2,625,298  185,646  G 

Total  Sunday  .  740,226  794,934  54,708  L 

Grand  Total  .  3,551,170  3,420,232  130,938  G 

•IRMINGHAM,  ALA. 

Age  Herald  . (m)  447,364  452,790  5,426  L 

News  . (e)  780,325  735,192  45,133  G 

Post  . (e)  80,418  371,284  290,866  L 

tNews  &  Age  Herald  (S)  334,524  379,140  44,616  L 

Total  Daily  .  1,308,107  1,559,266  251.159  L 

Total  Daily  .  334,524  379,140  44,616  L 

Grand  Total  .  1,642,631  1,938,406  295,775  L 

Note:  Due  to  strike,  the  Post  published  only  the  first  five 

days  of  September.  This  report  includes  totals  for  that 

period. 

lOSTON,  MASS. 

SRecord-American  ..(m  e)  419,442  387,970  31,472  G 

Globe  . (m-e)  696.778  572,636  124,142  G 

Herald-Traveler  (See  note)  948.981  857,560  91,421  G 

Post  . (m)  492,861  477,179  15,682  G 

Transcript  . (e)  .  .  . 

•Advertiser  . (S)  158,989  151,357  7,632  G 

Globe  . (S)  335,611  342,552  6.941  L 

tHerald . (S)  392,702  422,284  29,582  L 


31,472  G 
124,142  G 
91,421  G 
15,682  G 


Total  Daily  .  2,558,062  2,295,345  262,717  G 

Total  Sunday .  980,831  1,020,695  39,864  L 

Grand  Total  .  3,538,893  3,316,040  222,853  G 

Discontinued  April  30,  1941. 

Note:  Globe  is  sold  in  combination  morning  and  evening. 
Traveler  is  sold  in  combination  with  morning  or  Sunday  Her¬ 
ald. 

S  Record  morning  is  sold  in  combination  with  the  American 
evening.  Linage  of  one  edition  is  given. 

lUPFALO.  N.  Y. 

Courier  Express . (m)  623,380  613,589  9,791  G 

News  . (e)  1,272,148  1,172,236  99,912  G 

••Courier  Express  . . .  (S)  363,112  355,940  7,172  G 

Total  Daily  .  1,895,528  1,785,825  109,703  G 

Total  Sunday  .  363,112  355,940  7,172  G 

Grand  Total  .  2,258,640  2,141,765  116,875  G 

CAMDEN.  N.  J. 

(^urier  . (See  note)  809,152  773,991  35,161  G 

Note:  (Courier  evening  and  Post  morning  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Courier-e)  only  is  given. 

CEDAR  RAPIDS.  IOWA 

Garette  . (e)  468,660  447,343  21,317  G 

Gazette  . (S)  105,098  123,070  17,972  L 


Total  Daily 
Total  Sunday 
Grand  Total 


.  468,660  447,343 

.  105,098  123,070 

.  573,758  570,413 

CHICAGO.  ILL 

.(m)  1,231,172  1,125,795 

...(e)  942,635  1,007,610 


631,707  658,857 

558,274  524,290 

660,952  723,332 

341,268  291,816 


Tribune  . (m) 

(Daily  News  . (e) 

Herald- American  . . . .  (e) 

Times  . (e) 

Tribune  . (S) 

•Herald-American  ...(S) 

Times  . (S) 


Total  DaUy  .  3,363,788  3,316,552 

Total  Sunday  .  1,082,668  1,104,299 

Grand  Total  .  4,446,456  4,420,851 

CINCINNATI.  OHIO 

Enquirer  . (m)  537,696  470,722 

Post  . (e)  707,017  650,893 

Timea-Star  . (e)  863,087  773,236 

(Enquirer  . (S)  473,097  507,516 

Total  DuDy  .  2,107,800  1,894,851 

Total  Sun^y  .  473,097  507,516 

Grand  Total  .  2,580,897  2,402,367 


105,377  G 
64,975  L 
27,150  L 
33,984  G 
62,380  L 
49,452  G 
8,703  L 


66,974  G 
56,124  G 
89,851  G 
34,419  L 

212,949  G 
34,419  L 
178,530  G 


1941 

1940 

Gain  or  Loss 

"(Plain  Dealer  .. 

. . .  (m) 

715,821 

659.168 

56,653  G 

News  . 

....(e) 

575,899 

572,282 

3,617  G 

Press  . 

,...(e) 

1,010,639 

956,550 

54,089  G 

Plain  Dealer  . 

...(S) 

490,092 

520,355 

30,263  L 

Star-Telegram  . (m) 

Star-Telegram  . (e) 

Press  . (e) 

Star-Telegram  . (S) 


FORT  WORTH,  TEXAS 

1941  IS 

. (m)  238.547  247 

. (e)  598.524  576 

. (e)  366,991  383 

. (S)  151,885  169 


1940  Gain  or: 
247,130  85^; 

576,881  2lS 
383,150  u'H 
169,220  17 


Total  Daily  .  2,302.359  2,188,000 

Total  Sunday .  490,092  520,355 

Grand  Total  .  2,792,451  2,708,355 


114.359  G 
30.263  L 
84,096  G 


Dispatch  . 

..(e) 

815.160 

816.159 

999 

T, 

Citizen  . 

..(e) 

494.661 

527,248 

32.587 

T, 

Ohio  State  Journal.. 

. .  (m) 

278,845 

302,642 

23.797 

L 

Dispatch  . 

..(S) 

219.832 

240.716 

20.884 

T, 

Citizen  . 

..(S) 

92.526 

125,957 

33,431 

T, 

Star  . . 

. .  (w) 

51,397 

37,718 

13,679 

G 

Total  Dailv  .  1,588,666  1,646,049 

Total  Sunday .  363,755  404,391 

Grand  Total  .  1,952,421  2,050,440 

DALLAS.  TEXAS 


News  . 

....(m) 

765,984 

702,353 

63,631  G 

Times-HeraKi 

. (e) 

1,005,419 

975,352 

30,067  G 

Patriot  . 

Journal  . 

. (e) 

253,901 

285,066 

31,165  L 

Telegraph 

(News  . 

. (S) 

339,958 

346,514 

6,556  1. 

TimeS'Herald 

- (S) 

303,929 

303,570 

359  G 

Total  Daily 

Total  Daily .  1,204,062  1,207,161  TH; 

Total  Sunday  .  151,885  169.220  tri;:: 

Grand  Total .  1,355,947  1,376,381 

FREEPORT,  N.  Y. 

Nassau  Review  &  Star.(e)  378,962  390,490  llSlji 

FRESNO.  CALIF. 

Bee  . (e)  458,922  458,025  nr. 

Bee  . (S)  122,919  145,371  22,4ii“ 

Grand  Total  .  581,841  603,396  2135;! 

GLENS  FALLS,  N.  Y. 

Post-Star  . (See  note)  436,302  424,417  uutr 

Note:  Post -Star  (m)  sold  in  combination  with  Timo 
Linage  of  one  edition,  Post-Star  (m)  only  is  given.  ” 

HARRISRURG.  FA. 


Total  Daily  .  2,025,304  1,962,771 

Total  Sunday .  643,887  650,084 

Grand  Total  .  2,669,191  2,612,855 

DAYTON.  OHIO 


Journal  . 

. .  ..(m) 

357,548 

318,364 

39,184 

G 

Herald  . 

. . . . (e) 

683.071 

654.279 

28.792 

G 

News  . 

....(e) 

889,616 

856,794 

32,822 

G 

Journal  Herald  . . . 

. . . . (S) 

115,838 

123,385 

7,547 

T, 

News  . 

....(S) 

130,411 

138,446 

8,035 

L 

Total  Daily  .  1,930.235  1,829,437 

Total  Sunday .  246.249  261.831 

Grand  Total  .  2,176,484  2,091,268 

DENVER.  COLO. 


DES  MOINES.  IOWA 

Register  . (m)  349.264  334,667 

Tribune  . (e)  507,240  516.095 

Register  . (S)  205,474  265,582 

Total  Daily  .  856.504  850.762 

Total  Sunday .  205,474  265.582 

Grand  Total  .  1,061,978  1,116,344 

DETROIT.  MICH. 


Total  Dailv  .  2,753.515  2.607,542 

Total  Sunday  .  957,411  1.190,124 

Grand  Total  .  3,710,926  3,797,666 

DULUTH.  MINN. 


Herald  . 

....(e) 

486.956 

News-Tribune  .... 

. . .  (m) 

360,056 

News-Tribune  _ 

,...(S) 

136.236 

Total  Dailv . 

847,012 

Total  Sunday  . . , 

136.236 

Grand  Total  . . . , 

983,248 

EL  FASO.  TEXAS 


ERIE.  FA. 


EVANSVILLE.  IND. 


Total  Daily .  1,284,974  1,232.904 

Total  Sunday  .  202.383  247,760 

Grand  Total .  1.487.357  1,480,664 

FALL  RIVER.  MASS. 

Herald  News  . (e)  440,898  414,316 

FLINT,  MICH. 

Journal  . (e)  921,712  902,352 

Journal  . (S)  133,897  179,502 


133,897  179,502 


Total  Daily .  921,712  902,352 

Total  Sunday  .  133,897  179,502 

Grand  Total .  1,055,609  1,081,854 

FORT  WAYNE.  IND. 

Journal  Gazette . (m)  327,495  299,283 

News  Sentind  . (e)  753,045  765,833 

Journal  Gazette . (S)  204,687  219,630 

Total  Daily .  1,080,540  1,065,116 

Total  Sunday  .  204,687  219,630 

Grand  Total .  1,285,227  1,284,746 


100.798  G 
15.582  L 
85,216  G 


Rocky  Mtn.  News.. 

..(m) 

278,805 

273,238 

5.567  G 

Post  . 

...(e) 

747,207 

744,019 

3,188  G 

Rocky  Mtn.  News... 

...(S) 

61,609 

74,312 

12,703  L 

Post  . 

..(S) 

190,875 

215,541 

24,666  L 

Total  Daily  . 

1,026,012 

1,017,257 

8,755  G 

Total  Sunday  . . . 

252,484 

289,853 

37,369  L 

Grand  Total . 

1,278,496 

1,307,110 

28,614  L 

Times  . 

. (e) 

776,064 

728.915 

47.149 

G 

Free  Press  . 

671,468 

63L929 

35,5.39 

G 

News  . 

. (e) 

1,305.983 

1.242.698 

63.285 

G 

•Times  . 

. (S) 

290,529 

344,576 

54.047 

L 

Free  Press  _ 

. (S) 

293,611 

251,309 

47.698 

I. 

(News  . 

. (S) 

463,271 

594,239 

130,968 

L 

145.973  G 
232.713  L 
86.740  L 


Times  . 

. . .  (m) 

378,552 

340.365 

38,187  G 

Herald  Post  . 

. . .  (e) 

402.528 

361.431 

41.097  G 

Times  . 

...(S) 

147,572 

161,312 

13,740  L 

Total  Dailv . 

781,080 

701,796 

79.284  G 

Total  Sunday^... 

147,572 

161.312 

13.740  L 

Grand  Total  . . . . 

928,652 

863,108 

65.544  G 

Dispatch  Herald  . . 

...(e) 

452.020 

425.834 

26,186 

G 

Times  . 

...(e) 

535.129 

475,055 

60,074 

G 

Dispatch  Herald  . . 

...(S) 

205.479 

225,875 

20,396 

L 

Total  Daily . 

987,149 

900.889 

86,260 

G 

Total  Sunday  ... 

205,479 

225,875 

20,396 

G 

Grand  Total  .... 

1,192,628 

1,126,764 

65,864 

G 

Courier  . 

. . .  (m) 

617.989 

557,435 

60,554 

G 

Press  . 

, . . . (e) 

666.985 

675.469 

8,484 

T, 

Courier  &  Press . . . 

...(S) 

202,383 

247,760 

45,377 

L 

Total  Sunday 
Grand  Total  . 


Grand  Total  .  1,024,541  1,011,109  13,43^0 

Note:  News  (e)  carries  the  same  amount  of  advertisiiu .. 
the  Patriot  (m).  ^  “ 

HARTFORD.  CONN. 


Courant  . 

. . .  (m) 

354,665 

334,290 

Times  . 

....(e) 

983,401 

1,049,235 

Courant  . 

....(S) 

289,013 

354,335 

Total  Daily . 

1,338,066 

1,383,525 

Total  Sunday  . . . 

289,013 

354,335 

Grand  Total  . 

1,627,079 

1,737,860 

HEMPSTEAD.  N.  Y. 

Newsday  . (e)  212,527 

•  First  publication  Seirtember  1,  1940. 

HONOLULU.  T.  H. 


Advertiser  .... 

297,279 

263,216 

34.0616 

Star-Bulletin  . 

. (e) 

572,161 

478,715 

93.4466 

Advertiser  .... 

. (S) 

134,770 

140,028 

32511 

Total  Daily  . 

869,440 

741,931 

127,509  G 

Total  Sunday 

134,770 

140,028 

5258  L 

Grand  Total  .. 

1,004,210 

881,959 

122251 G 

HOUSTON,  TEXAS 

Chronicle  . 

. (e) 

961,549 

965,960 

4,4111 

Post  . 

560,320 

552,288 

S.032C 

Press  . 

. (e) 

476,695 

466,912 

9,78]  G 

Chronicle  . 

. (S) 

281,155 

312,768 

31.61]  1 

Post  . 

. (S) 

234,370 

343,415 

109,0451 

Total  Daily  .. 

1,998,564 

1,985,160 

13,404G 

Total  Sunday 

515,525 

656,183 

140.6581 

Grand  Total  . 

2,514,089 

2,641,343 

127254  L 

INDIANAPOLIS,  IND. 

News  . 

. (e) 

1,051,679 

957,164 

94215 C 

Star  . 

704,769 

673,246 

3122] G 

Times  . 

. (e) 

688,290 

575,425 

112265 G 

(Star  . 

. (S) 

363,730 

447,801 

84,071  . 

Total  Daily  .. 

2,444,738 

2,205,835 

238,90]  G 

Total  Sunday 

363,730 

447,801 

84.0711 

Grand  Total  . 

2,808,468 

2,653,636 

154,832  G 

JACKSONVILLE,  FLA. 

Times  Union  . . 

. (m) 

540,702 

518,285 

22,41/ G 

Journal  . 

. (e) 

513,648 

523,078 

9.4301 

Times  Union  . . 

. (S) 

222.747 

232,755 

10,0081 

Total  Daily  .. 

1,054,350 

1,041,363 

12,987 C 

Total  Sunday 

222,747 

232,755 

10,0081 

Grand  Total  . 

1,277,097 

1,274,118 

2.979 

JAMESTOWN,  N. 

Y. 

Journal  . 

. (e) 

435,291 

384,044 

51247 

Post  . 

410,078 

380,780 

29298 

Total  Daily  .. 

845,369 

764,824 

80245 

Grand  Total  . 

845,369 

764,824 

80,545 

JOHNSTOWN,  FA. 

j 

Tribune  . 

610,392 

585,600 

24,792  1 

Note:  Tribune  (e)  sold  in  combination  with  Democrat  (s 
Linage  of  one  edition  .Tribune  (e),  only  is  given. 

KANSAS  CITY.  MO. 

Journal  . (e)  542,324  481,530  60,7« 

Star  . (e)  683,794  707,746  23,952, 

Times  . (m)  699,086  678,390  20, 

Journal  . (S)  .  127,988 

Star  . (S)  359,215  433,389  74,l».j 

Total  Daily .  1,925,204  1,867,666  57,53| 

Total  Sunday  .  359,215  561,377  202,W:; 

Grand  Total .  2,284,419  2,429,043  144,624-i 

KNOXVILLE.  TENN. 

Journal  . (m)  391,607  364,573  27,W - 

News-Sentinel  . (e)  519,845  493,119  26,W 

Journal  . (S)  151,708  175,175  23, JC 

News-Sentinel  . (S)  170,893  196,693  251'  - 

■  - - — 

Total  Daily .  911,452  857,692  53,^- 

Total  Sunday  .  322,601  371,868  49,» - 

Grand  Total  .  1,234,053  1,229,560 

LOS  ANGELES.  CALIF.  ,  1 

Examiner  . (m)  791,305  712,719  78,^  • 

Times  . (m)  1,077,459  1,009,121 

Herald-Express  . (e)  741,578  724,679  IL^- 

New . 464,652  414,288 

•Examiner  . (S)  385,630  492,867  IWgfi 

(Times  . (S)  413,924  442,471 

Total  Daily .  3,074,994  2,860,807  21^£ 

Total  Sunday .  799,554  935,338  135.7P. 

Grand  Total .  3,874,548  3,796,145  7«,«‘ 


43 


he? 


for  OCTOBER  18,  1941 


September  Linage  for  Principal  Cities 


(See  Linage  Summary,  Page  38) 


“norL, 

LSI] 

21.(43 

14.154. 

12J3S:! 

~3ioi 
17J3;l 
20.454  l| 

11.5211 

2USSI 

,  11«5C 
limn  (f). 


11.6741 

2S.10(G 


U.432G 


LOUISVILLE,  KY. 

1941 

Cnurier  Journal  . (m)  729.256 

. . . (e)  867.992 

cliurirr  Journal . (S)  336.335 


1940  Gain  or  Loss 
700,984  28.272  G 

810.607  57.385  G 

375,759  39,424  L 


NEW  YORK,  N.  Y. 


13.432  G 

crtisiii  )j 


20,373  G 
65,8341 
65.3221 


45,459  L 
65,3221 
110,7111 


34,063  G 
93.446  G 
52581 


127209 G 
5258  L 
122251 G 


4,41U 
8,032G 
9,783  G 
31.613 1 V 
109,04SLI 


13,404G 

140,(581 

1272541 


94,515  C 
31223  C 
1 12265  C 
«4.07U 


238.903  G 
84.0711 
154.833  G 


22,417 
9.430l| 
10.008 1| 

12,987  G 
10.008 
2,979 


5124; 

29290 


80245 

8b’,54i 


24293 
mocrat  (■ 


60,7»< 

23,953 

202N 


T,jji  Daily .  1,597,248  1,511,591  85,657  G 

Sunday  .  336,335  375,759  39,424  L 

Gnnd  Total  .  1,933,583  1,887,350  46,233  G 

MANCHESTER.  N.  H. 

Union  Uador  ..(See  note)  411,465  439,534  28,069  L 

^\oTi:  Manchester  Union  (m)  and  Leader  (e)  sold  in  com¬ 
bination  only.  Linage  of  one  edition.  Union  (m),  only  is 
shown. 

MEMPHIS.  TENN. 

Commercial  Appeal  ..(m)  724,532  732,324 

PrS^Scimitar  . (e)  519,503  505,427 

{^mercial  Appeal  ..(S)  332,511  354,114 


7.792  L 
14,076  G 
21,603  L 


Total  Sunday 


Herald  . . 
News  . . . 
••Herald 
Mews  ... 


.  (m) 
.(e) 
.(S) 
.(S) 


1,244,035 

1,237,751 

6,284  G 

332,511 

354,114 

21,603  L 

1,576,546 

1,591,865 

15,319  L 

Ml.  FLA. 

643.697 

612,092 

31.605  G 

513.111 

482,574 

30.537  G 

249,927 

242,499 

7.428  G 

103,213 

105,635 

2,422  L 

Total  Daily .  1,1.56.808  1,094,666 

Total  Sunday .  353,140  348,134 

Grand  Total  .  1,509,948  1,442,800 

MILWAUKEE.  WIS. 

482.298 
1,227.674 
126.875 
200,934 
463,059 


62.142  r. 
5.006  G 
67,148  G 


. . .  (m) 

536,543 

...(e) 

1.339,003 

i>ost  . 

....(e) 

120,696 

...(S) 

187,611 

tjoumzl  . 

..AS) 

475,201 

ToUl  Daily . 

1,996,242 

Total  Sunday  . . 

662,812 

Grand  Total . 

2,659,054 

663,993 


159,395  G 
1,181  L 
158,214  G 


MINNEAPOLIS,  MINN. 


Times  . (e)  534,517  632,913 

Star  Journal . (e)  851,327  746,555 

Tribune  . (m)  387,048 

Trib.  &  Star  Journal. .(S)  314,409 

Tribune  ..(S)  (See  note)  . 

Total  Daily .  1,772,892  1.379,468  393,424  G 

Total  Sunday  .  314,409  560,993  246,584  I. 

Grand  Total .  2.087,301  1,940,461  146,840  G 

Note:  Tribune  (S),  discontinued  after  May  4,  1941. 


213,609 

347,384 


98,396  L 
104,772  G 
387,048  G 
100,800  G 
347,384  L 


MODESTO.  CALIF. 

. (e)  319,210  308,455 


MONTREAL.  CANADA 


....(e) 

1.131,608 

1,133,778 

. . .  (m) 

398,885 

417,339 

La  Presse  . 

....(e) 

9.38,016 

894,475 

la  Patrie . 

. (e) 

111,562 

120,275 

Herald  . 

....(e) 

159,371 

179.569 

Standard  . 

....(S) 

88.076 

81.190 

La  Patrie  . 

....(S) 

109.991 

113,166 

Total  Daily  .... 

2,739,442 

2.745,436 

Total  Sunday  .. 

198.067 

194.356 

Grand  Total  . . . 

.  2,937.509 

MUNCIE,  IND. 

2,939,792 

Press  . 

....(e) 

404,316 

430,038 

Star . 

. . . .  (m) 

383,896 

375.270 

Star . 

....(S) 

1 1 1 .480 

135,622 

Total  Daily  .... 

788.212 

805,308 

Total  Sunday  .. 

111.480 

135,622 

Grand  Total  . . . . 

899.692 

940,930 

10,755  G 


2,170  L 
18,454  L 
43,541  G 
8,713  L 
20.198  L 
6.886  G 
3,175  L 


5,994  L 
3.711  G 
2,283  L 


25,722  L 
8.626  G 
24,142  L 


NASHVILLE.  TENN. 

Banner  . (e)  518,597  527,933 

Tennessean . (ml  496.215  510,474 

••Teiinessean  . (S)  267,208  270,210 


17,096  L 
24,142  L 
41,238  L 


9.336  L 
14,259  L 
3,002  L 


'74,i»'‘i 


57,5» 

202,162 

144,624 


27,014 

3iJ» 

23,46'’ 

2iP 


53;« 

49>? 

4,4« 


6831*,, 

iMPf 

aJSS 

7I.4*! 


ToUl  Daily .  1,014.812  1,038.407 

Total  Sunday  .  267,208  270,210 

Grand  Total  .  1,282,020  1,308,617 

NEWARK.  N.  J. 

Sur  Ledger  . (m)  487,563  506.209 

News  . (e)  1,359,829  1,314,294 

(an  . (S)  228,456  269.795 

Star-Ledger  . (S)  74,719  106,831 

Total  Daily .  1,847.392  1,820,503 

Total  Sunday  .  303,175  376,626 

Grand  Total  .  2,150,567  2,197,129 

NEW  BEDFORD,  MASS. 

Standard  Times . (e)  470,499  455,010 

Mercury  . (m)  448,082  438,326 

SUndard  Times . (S)  52,630  53,051 

Total  Daily . 

Total  Sunday . 

Grand  Total . 


23,595  L 
3,002  L 
26,597  L 


18,646  L 
45,535  G 
41,339  L 
32,112  L 


Journal  Courier . (m) 

Ser»‘er  . (e) 

*e«ister . (S) 

ToUl  Daily .  1,055,799  1,037,480 

Total  Sunday  .  161,812  190,280 

Grand  Total  .  1,217,611  1,227,760 


918,581 

893,336 

25,245  G 

52,630 

53,051 

421  L 

971,211 

946,387 

24,824  G 

VEN.  CONN. 

302,678 

310,745 

8,067  L 

753.121 

726,735 

26,386  G 

161,812 

190,280 

28,468  L 

NEW  ORLEANS.  LA. 


699,960 

542,093 


419,969 


906,592 

202,261 

578,841 

452,595 

436,106 

281,094 


1941 

1940  ( 

Gain  or  Loss 

Times  . 

.(m) 

1,075,857 

1,035,148 

40,709 

G 

Herald  Tribune  .... 

■  (m) 

744,636 

758.337 

13.701 

L 

N  ews  . . 

.  (m) 

1,166,829 

1,180.652 

13,823 

L 

Mirror  . 

-  (m) 

351,018 

342,017 

9,001 

G 

Journal  American  . . 

..(e) 

631,212 

561.149 

70,063 

G 

Post  . 

..(e) 

492,428 

427,167 

65,261 

G 

Sun  . 

..(e) 

944,521 

968,754 

24,233 

L 

World-Telegram  . . . 

..(e) 

932,154 

956,471 

24,317 

L 

Times  . 

.AS) 

929,710 

1,020,391 

90,681 

1- 

tHerald  Tribune _ 

.AS) 

619,345 

697,829 

78,484 

L 

News  . 

..(S) 

483,734 

556,920 

73,186 

L 

Mirror  . 

..(S) 

148,167 

157,667 

9,500 

L 

•Journal  American  . 

,..(S) 

277,663 

331,199 

53,536 

L 

Total  Daily . 

6,338,655 

6,229,695 

108,960 

G 

ToUl  Sunday  . . . . 

2,458,619 

2,764,006 

305,387 

L 

Grand  Total  . 

8,797,274 

8,993,701 

196,427 

L 

26,889  G 
73,451  L 
46,562  L 


15,489  G 
9,756  G 
421  L 


NEW  YORK  CITY  (BROOKLYN) 

Eagle  . (e)  490,313  494,839 

Home  Talk  . (e)  35,340  37.748 

Island  News  . (e)  1,764  8,172 

Eagle  . (S)  140,601  169,798 

Total  Daily  .  527.417  540,759 

Total  Sunday  .  140,601  169,798 

Grand  Total  .  668,018  710,557 

NIAGARA  FALLS.  N.  Y. 

(Jazette  . (e)  532,573  532,827 

OAKLAND.  CALIF. 

496,554 
774,301 
216,795 

1,270,855 
216,795 
1,487,650 

OKLAHOMA  CITY.  OKLA. 


530,674 

257,580 


960,639 

257,580 


Post-Enquirer  ..... 

....(e) 

475,545 

Tribune  . . 

....(e) 

772,360 

54,245  G 

Tribune  . 

...(.S) 

189,742 

111.329  G 
6.179  L 

Total  Daily . 

1,247,905 

13,323  L 

Total  Sunday  . . . 

189,742 

12,142  G 

Grand  Total  _ 

1,437,647 

Oklahoman  . 

. . .  (m) 

428,211 

Times  . 

....(e) 

548,316 

Oklahoman  . 

...(S) 

212,477 

Total  Daily . 

976,527 

Total  Sunday  . . . 

212,477 

Grand  Total  . . . . 

1,189,004 

‘World  Herald  . (e) 

tWorld  Herald  . (S) 


OMAHA.  NEBR. 


636,362 

256,559 


Total  Daily .  636,362 

Total  Sunday  .  256,559 

Grand  Total  .  892,921 

Note:  *  World-Herald  sold  in  combination.  Linage  of  one 
edition  (e)  only  is  shown. 


655,253 

269,628 

655,253 

269,628 

924,881 


4,526  L 

2.408  L 

6.408  L 
29,197  L 

13.342  L 
29,197  L 
42,539  L 


21,009  L 
1,941  L 
27,053  L 

22,950  L 
27,053  L 
50,003  L 


1,754  L 
17,642  G 
45,103  L 

15,888  G 
45,103  L 
29,215  L 


18.891  L 
13,069  L 


18,891  L 
13,069  L 
31,960  L 


Journal  Transcript  ...(d) 


PEORIA.  ILL. 


Star 


.(e) 


Journal  Transcript _ (S) 


Star 


.(S) 


716,481 

578,747 

151,260 

122,321 


768,065 

603,093 

197,767 

128,516 


Total  Daily .  1,295,228  1,371,158 

Total  Sunday  .  273,581  326,283 

Grand  Total .  1,568,809  1,697,441 

PHILADELPHIA.  PA. 

Evening  Bulletin  . (e)  1,170,322  1,078,274 

Inquirer  . (m)  981,793  859,826 

News  . (e)  343,887  278,699 

Evening  Public  Ledger  (e)  798,694  775,155 

Record  . (m)  618,503  509,249 

Inquirer  . (S)  516,711  624.269 

“tRecord  . (S)  369,416  382,742 

Total  Daily  .  3,913,199  3,501,203 


Total  Sunday 


886,127  1,007,011 


Grand  Total .  4,799,326  4,508,214 


PHOENIX.  ARIZ. 


Republic  . 

. .  .(m) 

452,939 

Gazette  . 

....(e) 

540,961 

Republic  . 

,...(S) 

118,184 

Total  Daily  .... 

993,900 

ToUl  Sunday  . . 

118,184 

Grand  Total  . . . . 

1,112,084 

408,429 

521,129 

173,024 

929,558 

173.024 


PITTSBURGH.  PA. 


Sun-Telegraph 

....(e) 

859,159 

701,650 

Post-Gazette  . 

...(m) 

618,032 

526,434 

Press  . 

. . .  (E) 

1,065,934 

1,003,550 

*Sun-Telegraph  . . 

....(S) 

294,127 

314,773 

tPress  . 

...(S) 

366,190 

418,727 

Total  Daily . 

2.543,125 

2,231,634 

Total  Sunday  .. 

660,317 

733,500 

Grand  Total  . . . , 

3,203,442 

2,965,134 

PORTLAND.  ORE. 


Oregonian  . 

...(m) 

781,543 

Journal  . 

....(e) 

637,606 

•‘Oregonian  . 

,...(S) 

342,341 

tjournal  . 

,...(S) 

152,541 

Total  Daily  . . , . . 

1,419,149 

Total  Sunday  . . 

494,882 

Grand  Total  . . . . 

1,914,031 

694,685 

796,542 

405,899 

165,539 


571,438 


18,319  G 
28,468  L 
10,149  L 

74,052  G 


Ti^  Picayune  . (ra)  980,644 

inbune . (m) 

. (e) 

Sutes  . (e) 

Tunes  Picayune  & 

,  (S) 

Item-Tribune  . (S) 

Total  Daily .  2,222,697  2,140,289  82,408  G 

Total  Sunday .  419,969  717,200  297,231  L 

Grand  Total  .  2,642,666  2,857,489  214,823  L 


121,119  G 
89,498  G 


16,137  L 


PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,054,351  1,029,562 

Journal  . (m)  369,580  375,844 

Journal  . (S)  217,890  230,599 

Total  Daily .  1,423,931  1,405,406 

Total  Sunday  .  217,890  230,599 

Grand  Total .  1,641,821  1,636,005 

READING.  PA. 


Eagle . (e)  (See  note) 

Eagle  . (S) 


595,558 

32,902 


627,707 

39,722 


ToUl  Daily .  595,558  627,707 

Total  Sunday  .  32,902  39,722 

Grand  ToUl  .  628,460  667,429 

Note:  Eagle  &  Times  (m)  sold  in  combination, 
one  edition.  Eagle  (e),  o^y  is  given. 


RICHMOND.  VA. 


1941 

News  Leader  .... 

. . . . (e) 

898.684 

Times  Dispatch  . . 

. . .  (m) 

625,032 

Times  Dispatch  . . . 

...(S) 

284,592 

Total  Daily . 

1,523,716 

Total  Sunday  .. 

284.592 

Grand  Total  . . . . 

1,808,308 

920.644 

579.511 


1940  Gain  or  Loss 
21.960  L 
45.521  G 
23,568  L 


23,561  G 
23,568  L 
7  L 


308,160 


ROANOKE.  VA. 

Times  . (m)  252.049  243.406 

World-News  . (e)  438.007  405,418 

Times  . (S)  184,166  190,538 

Total  Daily .  690.056  648.824 

Total  Sunday  .  184.166  190.538 

Grand  Total  .  874,222  839,362 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle  (m)  719,382  717,459 


Times  Union  . (e) 

Democrat  &  Chronicle  (S) 


Total  Sunday 


929,083 

355,190 


918,017 

371,607 


8.643  G 
32.589  G 

6.372  L 

41,232  G 

6.372  L 
34,860  G 


1,923  G 
11,066  G 
16,417  L 


Register-Republic 

SUr  . 

Star  . 


...(e) 
.  .(m) 
..(S) 


1,648,465 

1,635,476 

12,989  G 

355,190 

371,607 

16,417  L 

2,003,655 

2,007,083 

3,428  L 

FORD,  ILL 

615,424 

577.869 

37,555  G 

443.915 

442,182 

1,733  G 

139,192 

147,315 

8,123  L 

Total  Daily .  1,059,339  1,020.051 

Total  Sunday .  139,192  147,315 

Grand  Total .  1,198,531  1,167,366 

SACRAMENTO,  CALIF. 


Union  _ _ 

269,336 

247,676 

Bee  . 

. (e) 

732,509 

762,382 

Union  . . , . 

. (S) 

96,619 

185,222 

39,288  G 
8,123  L 
31,165  G 


21,660  G 
29,873  L 
88,603  L 


Total  Sunday 


Globe-Democrat  . (m) 

Post-Dispatch  . (e) 

Star-Times  . (e) 

tGlobe-Democrat  . (S) 

Post-Dispatch  . (S) 


1,001,845 

1,010,058 

8.213  L 

96,619 

185,222 

88,603  L 

1,098,464 

1,195,280 

96,816  L 

3UIS.  MO. 

556,766 

583.855 

27,089  L 

826,266 

854.935 

28,669  L 

575,147 

617,242 

42,095  L 

276,522 

278,376 

1,854  L 

352,436 

438,585 

86,149  L 

Total  Daily .  1,958,179  2,056,032 

Total  Sunday .  628.958  716.961 

Grand  Total  .  2,587,137  2,772,993 

ST.  PAUL.  MINN. 


51,584  L 
24,346  L 
46,507  L 
6,195  L 

75,930  L 
52,702  L 
128,632  L 


92,048  G 
121,967  G 
65,188  G 
23,539  G 
109,254  G 
107,558  L 
13,326  L 

411,996  G 
120,884  L 
291,112  G 


44,510  G 
19.832  G 
54,840  L 

65,342  G 
54,840  L 
9,502  G 


157,509  G 
91,598  G 
62,384  G 
20,646  L 
52,537  L 

311.491  G 
73,183  L 
238,308  G 


86.858  G 
158,936  L 
63,558  L 
12,998  L 

72,078  L 
76,556  L 
148,634  L 

24,789  G 
6,264  L 
12,709  L 

18,525  G 
12,709  L 
5,816  G 

32,149  L 
6,820  L 

32,149  L 
6,820  L 
38,969  L 
Linage  of 


Pioneer-Press  . . . 

....  (m) 

523,231 

696.869 

Dispatch  . 

. (e) 

801.304 

763,513 

Pioneer-Press  . . . . 

. (S) 

268,032 

256,028 

Total  Daily .  1,324,535  1,460,382 

Total  Sunday .  268.032  256,028 

Grand  Total  .  1,592,567  1,716,410 

SAN  ANTONIO.  TEXAS 


97,853  L 
88,003  L 
185,856  L 


173.638  L 
37,791  G 
12,004  G 

135,847  L 
12,004  G 
123,843  L 


Light  . 

....(e) 

549,236 

512,893 

36,343 

G 

Express  . 

. . .  (m) 

370.954 

336,888 

34,066 

G 

News  . 

....(e) 

719.644 

671.730 

47,914 

G 

•Light  . 

,...(S) 

273.472 

316,728 

43,256 

L 

Elxpress  . 

...(S) 

268,090 

272,371 

4,281 

L 

Total  Daily . 

1.639.834 

1,521,511 

118.323 

G 

Total  Sunday  ... 

541,562 

589,099 

47,537 

L 

Grand  Total  . . . . 

2,181,396 

2,110,610 

70,786 

G 

SAN  DIEGO.  CALIF. 


Union  . 

603,859 

491,742 

112,117  G 

Tribune-Sun  ... 

. (e) 

813,371 

698,138 

115,233  G 

Union  . 

. (S) 

266,771 

270,522 

3,751  L 

ToUl  Daily .  1,417.230  1.189,880  227,350  G 

Total  Sunday  .  266,771  270,522  3.751  L 

Grand  Total  .  1,684,001  1,460,402  223,599  G 

SAN  FRANCISCO.  CALIF. 


Chronicle  . 

. . .  (m) 

472,160 

451,124 

21,036 

G 

Examiner  . 

. . .  (m) 

654,368 

703,623 

49,255 

L 

Call-Bulletin  . 

....(e) 

555,823 

503,849 

51,974 

G 

News  . 

....(e) 

524,109 

562,787 

38,678 

L 

tChronide  . 

...(S) 

247,475 

263.236 

15,761 

L 

•Examiner  . 

...(S) 

363,382 

403,082 

39,700 

L 

Total  Daily . 

2,206,460 

2.221,383 

14,923 

T, 

'  Total  Sunday  ... 

610,857 

666.318 

55,461 

T, 

Grand  ToUl  . . . . 

2,817,317 

2,887,701 

70,384 

L 

SCHENECTADY.  N.  Y. 

Gazette  . (m)  610,371  617,909  7,538  L 

Union  Star  . (e)  601,613  536,106  65,507  G 

Total  Daily .  1,211,984  1,154,015  57,969  G 

Total  Sunday .  .  . 

Grand  Total .  1,211,984  1,154,015  57,969  G 

SCRANTON,  PA. 


T  ribune  . 

480,702 

465,631 

15,071 

G 

Times  . 

. (e) 

648,422 

680,021 

31,599 

I. 

.Scrantonian  , . . , 

. (S) 

126,684 

275,893 

149,209 

L 

Total  Daily .  1,129,124  1,145,652  16,528  L 

Total  Sunday .  126,684  275,893  149,209  L 

Grand  Total .  1,255,808  1,421,545  165,737  L 

SEATTLE.  WASH. 


Post-Intelligencer  . . 

...(m) 

504,488 

488,323 

16,165 

G 

Star  . 

...(e) 

266,075 

247,530 

18.545 

G 

Times  . 

...(e) 

869,285 

802,085 

67,200 

G 

•Post-Intelligencer  . 

..(S) 

333,165 

306,967 

26,198 

G 

tTimes  . 

..(S) 

333,034 

293,697 

39,337 

G 

Total  Daily .  1,639,848  1,537,938  101,910  G 

Total  Sunday  .  666,199  600,664  65,535  G 

Grand  Total .  2,306,047  2,138,602  167,445  G 

SOUTH  BEND.  IND. 

Tribune  . (e)  717.415  655.438  61,977  0 

Tribune  . (S)  111,902  112,490  588  L 


Grand  Total 


829,317  767,928  61,389  0 
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EDITOR  &  PUBLISHEa 

September  Linage  for  Principal  Cities 


SrOKANE,  WASH. 

1941  1940  Gain  or  Lo^s 

Spokesman  Review  ...(m)  288.799  293,028  4,229  L 

Chronicle  . (e)  502,742  541.047  38,305  L 

v.Spokesman-Review  ..(S)  248,528  273,191  24,663  L 

Total  Daily  .  791,541  834,075  42,534  L 

Total  Sumlay  .  248,528  273.191  24,663  L 

Grand  Total .  1,040,069  1,107,266  67,197  L 

SYRACUSE.  N.  Y. 

Herald  Journal  . (e)  888,404  880,771  7,633  G 

Cost  .Standard  . (in)  480,619  480,268  351  G 

•Herald  American  ..  ..(S)  246,541  217,178  29,363  G 

J’ost  Standard  . (S)  106,712  104,586  2,126  G 

ToUl  Daily .  1.369,023  1,361,039  7,984  G 

Total  Sunday  . .  353.253  321,764  31,489  G 

Grand  ToUl  .  1,722,276  1,682,803  39,473  G 


TULSA.  OKLA. 

1941 


Tribune  . (e) 

World  . (m) 

Tribune  . (S) 

World  . (S) 


1941  1940  Gain  or  Loss 

566,798  489,083  77,715  G 

492,552  478,251  14,301  G 

.  139,764  . 

225,696  203,398  22,298  G 


WINSTON-SALEM.  N.  C. 

1941  1940 

Twin  CTity  Sentinel. ..  (e)  391,726  379,985 

Journal  . (m)  337,540  316,609 

Journal  &  Sentinel. ...  (S)  119,929  142,492 


Total  Daily .  1,059,350  967,334  92,016  G 

Total  Sunday  .  225,696  343,162  117,466  L 

Grand  Total .  1,285,046  1,310,496  25,450  L 


WASHINGTON.  D.  C. 


Total  Daily  .. 
Total  Sunday 
Grand  Total  . 


.  729,266  6%,594 

. .  119,929  142.492 

.  849.195  839,086 

WORCESTER.  MASS. 


Times-Herald  . (d)  850,960  832,174 

News  . (e)  579,272  532,913 

Post  . (m)  704,366  633,747 

Star  . (e)  1,511,895  1,568,769 

•Times-Herald  . (S)  301.231  392,048 

Post  . (S)  269,921  320.567 

tStar  . (S)  468,968  558,921 


Telegram  . 

. . .  (m) 

577,508 

564,102 

( iazette  &  Post .... 

....(e) 

665,132 

651,913 

Telegram  . 

....(S) 

197,966 

214,558 

301.231  392,048 

269,921  320.567 

468,968  558,921 


TACOMA 

.  WASH. 

Total  Daily . 

3.646.493 

3.567.603 

78.890  G 

N*ews-Tribune 

. (e) 

478,172 

463.195 

14,977  G 

Total  Sunday  . 

1.040,120 

1,271.536 

231.416  L 

Times  . 

News-Tribune  . . 

. (e) 

. (S) 

351,669 

164,057 

367,162 

182,007 

15.493  L 
17,950  L 

Grand  Total  . 

4,686,613 

4,839,139 

152,526  L 

Total  Daily  ... 

829,841 

830,357 

516  L 

WESTCHESTER  COUNTY  MACY  GROUP 

Total  Sunday  . 

164.057 

182.007 

17,950  L 

Mamaroneck  Times  ...(e) 

158,725 

221.038 

62,313  L 

<trand  Total  .. 

993,898 

1,012..364 

18.466  1. 

Mt.  Vernon  Argus  ...(e) 
New  Rochelle  Standard 

469,546 

485,571 

16.025  L 

TOLEDO.  OHIO 


Times  . . 

133.660 

124.123 

9.537  G 

ter  . 

....(e) 

170,495 

200.863 

30,368  1, 

Kansan 

Blade  . 

. (e) 

954,550 

931,592 

22,958  G 

Port  Chester  Item 

. . . . (e) 

281,206 

340.633 

59,427  L 

Kansan 

Times  . 

. (S) 

242.20b 

293,056 

:>.),4d0  L 

Tarrytown  News  . 

....(e) 

175,430 

209,138 

33.708  L 

ToUl  Daily .  1,242,640  1,216.015  26SXr 

Total  Sunday  .  197,966  214,558  U  tSf 

Grand  Total  .  1,440,606  1,430,573  lo'ojjc 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram  .(e)  878,161  804.011  74  ISir 

Vindicator  Telegram  .(S)  204,812  209,406  4.5J4L 

Grand  Total  .  1,082,973  1,013,417  69,5540 

FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (New  York  City) 

1941  1940  Gain  or  U 

Home  News . (e)  189,086  186,275  2Wlc 

Home  News  . (S)  67,193  84,653 

Grand  Total  .  256,279  270,928  14.6491, 

KANSAS  CITY,  KAN. 

Kansan  . (e)  217,147  246,078  289311 

Kansan . (S)  84,147  110,579  264331 


T.gal  Daily .  1.088.210  1,055.715 

Total  Sunday  .  242.206  295.656 

Grand  Total  .  1,330,416  1,351,371 

TORONTO,  CANADA 


Globe  and  Mail . (m) 

Telegram  . (e) 

Star  . (e) 

Star  . (w) 


1,094.803  1.041,683 


Grand  Total  .  2,647,925  2,511,925 


Yonkers  Herald  States¬ 
man  . (e)  356.200  401,104  44,904  1, 

W4iite  Plains  Reisirter  Dis¬ 
patch  . (e)  582.224  487.412  94.812  G 

Peekskill  Star  . (e)  204.945  219.089  14.144  1, 

Total  Daily .  2,836,890  3,058,792  221,902  L 

Total  Sunday .  .  .  . 

Grand  Total  .  2,836,890  3,058.792  221,902  I, 


WICHITA.  KANS. 


TRENTON.  N.  J. 


Kvening  Times 
(See  note)  . . . , 
Times-Advertiser 


Total  Daily .  751,454  721.227  30,227  G 

Total  Sunday  .  70,016  92,385  22,369  I, 

Grand  Total  .  821,470  813,612  7.858  (3 

Xotb;  Trenton  Kvening  Times  and  State  (Jazettc  (m)  are 
-old  in  combination. 


TROY.  N.  Y. 

Kecord  . (See  note)  593,452  541,705  51,747  G 

Note:  Record  (m)  sold  in  combination  with  Times-Record 
<e).  Linage  of  one  edition.  Record  (m)  only  is  given. _ 


Beacon  . 

..(e) 

559,327 

445.057 

1 14.270  G 

Eagle  . 

.  (m) 

321.023 

311.125 

9.898  G 

Eagle  . 

..(e) 

439,928 

391.809 

48.119  G 

Beacon  . . 

.  .(S) 

216.422 

236.342 

19,920  L 

Eagle  . 

..(S) 

172,838 

191,805 

18,967  L 

Total  Dailv . . 

1.. 120,278 

1,147,991 

172.287  G 

Total  Sunday  .... 

389,260 

428,147 

38.887  L 

(trand  Total  . 

1.709,538 

1,576,138 

133,400  G 

WILKES-IARRE, 

PA. 

578.494 

Times  l,<eader-News  , 

..(e) 

619.860 

Sumlay  Independent  , 

..(S) 

166,227 

1.198,354 

166,227 

Grand  Total . 

1.364.581 

Grand  Total  .  301,294  356,657  55,3631, 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS  WEEK"-. 
SEPTEMBER.  1941 

*  “AMERICAN  WEEKLY”  Linage  43,511  lines  ad 
“COMIC  WEEKLY”  Linage  18,277  lines  is  included  in  tW 
Sunday  figures  of  the  following  papers:  Albany  Times  Unioi 
.\tlanta  Journal,  llaltimore  American,  Iloston  Advertiser,  Chi¬ 
cago  Herald-American,  Detroit  Times,  Milwaukee  S^sej. 
New  York  Journal-American,  Pittsburgh  Sun -Telegraph,  Sa 
Antonio  Light,  Syracuse  Herald-American,  Washington  Tiws- 
Hcrald. 

•‘•AMERICAN  WEEKLY”  Linage  45,935  lines  in  tk, 
I.US  Angeles  Examiner,  San  Francisco  Examiner  and  Seattle 
Post-Intelligencer. 

••"AMERICAN  WEEKLY”  Linage  43,511  lines  in  Ue 
liuffalo  Courier  Express,  Cleveland  Plain  Dealer,  Miami  Br¬ 
aid,  Nashville  Tennessean  and  Philadelphia  Record.  45,93; 
lines  in  the  Portland  Oregonian. 

t“THIS  WEEK”  Linage  38.673  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constitntm. 
Baltimore  Sun,  Birmingham  N'ews  &  Age  Herald,  Bata 
Herald,  Cincinnati  Enetuirer,  Cleveland  Plain  Dealer,  Della 
News,  Detroit  News,  Indianapolis  Star,  Memphis  Commerca 
Appeal,  Milwaukee  Journal,  New  York  Herald  Triln*. 
Omaha  World-Herald,  Philadelphia  Kecord,  Pittsburgh  Prai. 
St.  lasuis  Globe-Democrat,  Washington  Star.  42,998  lina  a 
the  Los  Angeles  Times.  Portland  Journal,  San  Frandic 
(Chronicle,  Seattle  Times,  Spokane  Spokesman  Review.  42,99! 
lines  in  the  CThicago  Daily  News  (e). 


British  Censorship 
In  U.  S.  Navy  Yards 

Washington,  D.  C.,  CX:t.  16 — British 
censorship  regulations  are  in  effect 
with  respect  to  interviews  or  photo- 
gr^hs  obtained  by  reporters  in  navy 
yards  where  English  craft  has  been 
entered  for  repair,  but  the  United 
States  Navy  does  not  require  copy  to 
be  submitted  for  its  own  inspection. 

The  Navy  Department  arranges 
clearance  through  navy  yards  for  re¬ 
porters  and  cameramen,  but  permits 
the  visiting  ship  commanders  to  make 
their  own  limitations  on  news  and  pic¬ 
tures. 

Newspaper  representatives  on  official 
cruises  or  aboard  United  States  vessels 
are  required  to  submit  copy  for  exami¬ 
nation  and  the  right  to  eliminate  mat¬ 
ters  of  military  secret  or  naval  activ¬ 
ity  is  reserved.  That  rule  does  not 
apply  to  interviews  with  Navy  spokes¬ 
men. 

Failed  to  Submit  Story 

PHaADELPHiA,  Oct.  14  —  Philadelphia 

newspapers  have  been  requested  to 
submit  for  censorship  all  stories  ob¬ 
tained  at  the  Philadelphia  Navy  Yard 
about  British  warships  in  that  har¬ 
bor,  Editor  &  Publisher  learned  today. 

Although  officers  in  the  Public  Re¬ 
lations  Office  of  the  Fourth  Naval  Dis¬ 
trict,  termed  the  censorship  as  “purely 
voluntary,”  and  would  not  admit  that 
it  was  even  censorship.  Editor  &  Pub¬ 
lisher  learned  that  a  reporter  for  one 
newspaper  was  reprimanded  for  failure 
to  submit  copy.  His  office  was  notified 
of  his  failure  to  do  so. 

The  controversy  developed  as  a  re¬ 
sult  of  the  arrival  here  of  two  British 
warships,  the  cruiser  Manchester  and 
the  airplane  carrier  Furious. 


ARMY  SAVES  THE  DAY 

An  army  motorcycle  courier  was 
pressed  into  service  by  the  Dothan 
(Ala.)  Eagle  to  rush  the  Associated 
Press  news  report  to  the  Thomasville 
(Ga.)  Times-Enterprise  when  a  trop¬ 
ical  storm  blacked  out  all  leased 
wires  and  commercial  lines  into  the 
latter  town  Oct.  7.  AP  member  pa¬ 
pers  in  three  nearby  Georgia  towns 
sent  spare  copies  by  bus,  but  schedules 
prevented  these  from  reaching  the 
Thomasville  paper  in  time  to  be  used. 
Learning  this,  the  Atlanta  AP  bureau 
then  asked  the  Dothan  paper’s  help 
and  a  motorcycle  convoy  flagged  the 
car  of  a  captain  returning  from  the 
Louisiana  maneuvers.  The  AP  re¬ 
port  was  delivered  in  time  by  the  of¬ 
ficer. 

■ 

Plan  Legislative  Test 
For  New  FCC  Rules 

Washington,  D.  C.,  Oct.  14 — Anti- 
monopoly  rules  issued  by  the  Federal 
Communications  Commission  last  Sat¬ 
urday  are  slated  for  a  legislative  test 
which  may  result  in  complete  re¬ 
casting  of  the  regulatory  body. 

Senator  Wallace  H.  White,  Jr.,  of 
Maine,  will  ask  the  Commerce  Com¬ 
mittee  to  institute  an  investigation  of 
the  Conunission  with  a  view  to  de¬ 
ciding  whether  it  has  the  broad 
power  necessary  to  sustain  the  new 
rules. 

Simultaneously,  Columbia  Broad¬ 
casting  System  plans  to  go  into  Fed¬ 
eral  court  to  raise  the  same  question 
judicially. 

Drafted  several  months  ago  but  held 
in  abeyance,  the  regulations  have 
been  re-drafted  but  failed  to  satisfy 
either  Senator  White  or  the  broad¬ 


casting  chain.  The  Senator  declares 
rewriting  has  not  removed  what  he 
considers  the  basic  vice,  namely  over¬ 
stepping  of  administrative  powers. 
CBS  says  there  has  been  no  essential 
change  in  the  orders  first  made  public 
last  May. 

“The  new  rules  threaten  the  future 
continuance  of  orderly  broadcasting 
service  just  as  seriously  as  did  the 
original  regulations,”  said  Neville 
Miller,  president  of  National  Associa¬ 
tion  of  Broadcasters,  as  that  trade  as¬ 
sociation  joined  in  the  assault  on  the 
rules. 

The  regulations  made  public  last 
Saturday  postponed  indefinitely  the 
original  demand  that  NBC  dispose  of 
one  of  its  two  national  networks.  The 
license  period  for  standard  broadcast 
stations  was  increased  from  one  to  two 
years.  The  effective  date  is  to  be 
Nov.  15. 

■ 

Movity  Named  B.  M. 
On  Ypsilonti  Press 

J.  Earle  Mavity,  general  manager  of 
the  Canton  (Ill.)  Ledger  for  the  past 
seven  years,  has  i'esigned  to  become 
business  manager  of  the  Ypsilanti 
(Mich.)  Daily  Press.  He  will  be  in 
charge  of  all  departments  of  the  Press 
except  the  editorial,  which  will  con¬ 
tinue  to  be  headed  by  G.  C.  Handy, 
publisher  and  owner. 

The  Canton  Ledger  was  sold  to  H. 
R.  Winsor  of  Boonville,  Mo.,  last  July 
and  the  new  owner  is  now  in  active 
charge  of  the  newspaper.  Previous 
to  his  connection  with  the  Ledger, 
Mr.  Mavity  was  advertising  manager 
of  the  Clinton  (la.)  Herald  tor  four 
years.  He  became  general  manager 
of  the  Ledger  Dec.  1,  1934. 


Issues  American 
Week  Edition 

The  Troy  (N.  Y.)  Record  Newspa¬ 
pers  issued  a  48-page  Inter-Americaii 
Week  Edition  last  week.  The  occasioD 
was  the  opening  of  Inter-American 
Week  of  Troy,  the  first  of  what  gov¬ 
ernmental  agencies,  the  Nelson  Rocke¬ 
feller  group  and  other  groups  inter¬ 
ested  in  promoting  hemisphere  good¬ 
will  and  understanding  hope  will  be 
a  series  of  similar  events  throughout 
the  country. 

Among  the  features  of  the  editioc 
were  articles  from  outstanding  Latiii- 
American  journalists,  and  news  froo 
each  of  the  twenty  republics  south  d 
the  border. 

One  problem  encountered  in  prepar¬ 
ing  advertisements  was  the  transla¬ 
tion  of  some  copy  in  Spanish  asc 
Portuguese.  Russell  Sage  (^Ikg 
official  sponsor  of  the  week  on  th 
occasion  of  its  25th  anniversary,  pio- 
vided  special  translation  service. 

The  Troy  Rotary  Club  mailed  cope 
of  the  edition  to  the  more  than  W 
Rotary  clubs  in  Latin -America,  eduk 
the  newspapers  themselves  and  indus¬ 
trialists  sent  many  other  copies  u 
Latin -American  leaders. 


GIVE  AMBULANCE 

Representing  voluntary  contribu¬ 
tions  from  virtually  all  of  the 
York  Herald  Tribune’s  1,000  emploj* 
the  first  ambulance  ever  dedicated  b 
the  memory  of  a  foreign  correspuu- 
dent,  the  late  Ralph  Barnes,  was  Ji*- 
sent^  to  the  British  American 
bulance  Corps  by  Mrs.  Ogden  W 
vice-president  of  the  paper  and  a* 
of  its  editor. 
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U.  S.  O.  Drive  Put  Over  the  Top 
By  Newspaper  Cooperation 

By  WALTER  MOVING 

Chamnan.  Board  of  Directors,  United  Service 
Organizations  for  National  Defense 


ON  APRIL  7,  a  virtually  unknown 

organization  announced  that  it 
wanted  to  raise  $10,765,000  to  provide 

recreation  facil¬ 
ities  and  service 
clubs  for  our 
men  in  uniform 
wbo  had  no 
place  to  go  when 
they  swarmed 
out  of  the  big 
camps  into  the 
nearby  small 
towns. 

The  nation  met 
this  news  with 
initial  apathy.  No 
one  had  ever 
heard  of  the 
U5.0.  Most  people  thought  that 
what  the  government  was  doing  was 
enough.  We  who  had  undertaken  to 
develop  the  United  Service  Organiza¬ 
tions  for  National  Defense  felt  like 
very  small  voices  crying  in  a  vast 
wilderness. 

Press  "A  Great  Voice" 

But  there  came  to  our  assistance  a 
great  voice  backed  by  an  intelligence 
wise  in  the  heart  and  temper,  of  our 
people.  This  was  the  voice  of  the 
American  press.  Editors,  publishers 
and  reporters  all  over  the  country  saw 
the  need  for  the  service  which  the 
US.O.  sought  to  perform,  saw  ahead 
to  the  day  when  the  need  would  be 
greater,  when  the  novelty  of  camp 
would  have  worn  off,  when  a  tangible 
assurance  that  a  united  nation  backed 
them  up  would  be  an  essential  con¬ 
tribution  to  the  morale  of  our  armed 
forces. 

We  did,  indeed,  put  out  copy — most 
of  it  through  our  local  committees — 
but  it  was  the  initiative  and  imagina¬ 
tion  of  the  press  itself,  in  dramatizing 
the  local  need,  in  editorial  support  and 
in  a  thousand  other  ways,  which  sold 
US.O.  to  the  nation. 

National  defense  being  the  No.  1 
topic  of  public  interest  in  the  United 
States,  it  is  fitting  that  National  News¬ 
paper  Week  should  be  devoted  this 
year  to  stressing  the  service  of  the 
press  to  the  country.  And  in  that 
service  the  part  played  by  newspapers 
in  the  success  of  the  U.S.O.  campaign 
deserves  our  gratitude  and  hipest 
eofnmendation  from  all  the  member 
agencies  of  the  U.S.O.— the  Y.M.CA., 
die  National  Catholic  Community  Ser¬ 
vice,  the  Salvation  Army,  the  Y.W. 
CA.,  the  Jewish  Welfare  Board  and 
the  National  Travelers  Aid  Associa¬ 
tion. 

Between  the  date  of  our  original 
announcement  and  July  5,  national 
headquarters  of  the  U.S.O.  in  the 
bipin  State  Building,  New  York, 
compiled  more  than  32,000  clippings 
from  newspapers,  totaling  more  than 
345,000  column  inches. 

Representing  returns  from  just  one 
doping  service,  this  figure  is  esti¬ 
mated  by  officials  to  cover  only  about 
one-third  of  the  actual  newspaper 
•pace  devoted  to  U.S.O.  Total  linage 
is  believed  to  have  far  exceeded  1,- 
000,000.  Exact  figures  probably  never 
be  known,  as  the  number  of  clip- 
pmgs  became  so  great  that  the  U.S.O. 
discontinued  its  clipping  service,  im- 
»ble  to  cope  with  tfie  huge  task  of 


classifying,  measuring  and  filing  the 
bales  of  items  that  were  coming  in. 

Cooperation  on  the  part  of  the 
nation’s  press  was  evident  from  the 
start  of  the  national  U.S.O.  campaign. 
When,  early  in  May,  Managing  Editor 
Roy  A.  Roberts  of  the  Kansas  City 
Star,  at  the  request  of  U.S.O.  Cam¬ 
paign  Chairman  Thomas  E.  Dewey, 
wrote  to  editors  and  publishers  to 
ask  all  possible  editorial  and  publicity 
support,  the  response  was  instantane¬ 
ous  and  general.  A  large  informal 
committee  of  newspaper  executives 
resulted  and  did  yeoman  service  all 
through  the  campaign. 

Prass  Ratpoas*  Infraataiiaeai 

Most  of  the  linage  devoted  to  U.S.O., 
of  course,  told  the  story  of  the  nation¬ 
wide  campaign  for  funds  and  of  the 
program  to  provide  soldier  and  sailor 
entertainment  through  operation  of 
service  clubs  near  military  establish¬ 
ments.  Thousands  of  clippings,  how¬ 
ever,  were  of  features  describing  the 
need  for  such  a  program  and  praising 
the  U.S.O.  Pictures  of  small  towns 
near  military  camps,  almost  smothered 
by  thousands  of  soldiers  on  leave,  and 
of  bored  soldiers  sitting  along  curbs 
because  there  was  nothing  else  for 
them  to  do  during  their  off-duty 
hours,  appeared  in  hundreds  of  papers, 
and  editorials  stressed  the  importance 
of  U.S.O.  and  urged  support. 

Advertising  display  space  also  was 
given  generously  by  the  newspapers 
of  the  country.  More  than  3,500  daily 
and  weekly  publications  donated  space 
with  an  estimated  value  of  more  than 
$550,000.  Included  were  advertise¬ 
ments  carried  by  600  members  of  the 
A.NP.A.  Following  the  example  set 
by  the  newspapers  themselves,  many 
of  their  advertisers  donated  paid  space 
to  run  the  splendid  series  of  advertise¬ 
ments  prepared  by  our  volunteer  ad¬ 
vertising  conunittee  under  the  chair¬ 
manship  of  Thomas  l^Arcy  Brophy, 
president  of  Kenyon  &  Eckhardt,  New 
York  advertising  agency. 

This  generous  response  to  the  UB.O. 
on  the  part  of  the  nation’s  press  is 
doubly  gratifying  to  us,  because  it 
represents  more  than  a  contribution 
of  space  and  support;  it  proves  that 
the  cause  of  building  morale  among 
our  armed  forces  has  brought  about 
a  unity  that  has  over-ridden  all  dif¬ 
ferences  of  opinion  on  other  matters. 
The  newspapers  have  seen  clearly  that 
the  men  in  the  uniforms  of  the  coun¬ 
try’s  armed  forces  must  be  given 
“something  to  do” — comfortable  sur¬ 
roundings,  wholesome  recreation,  per¬ 
sonal  and  spiritual  service — if  they 
are  to  be  spared  the  destructive  effects 
of  boredom,  homesickness  and  de¬ 
spondency. 

F«ad  Oversabteribed 

With  more  than  a  million  and  a 
half  men  now  in  uniform,  and  more 
being  inducted  daily,  the  task  of  pro¬ 
viding  recreation  facilities  for  them 
becomes  daily  greater.  That  is  the 
job  U.S.O.  is  undertaking  and  which, 
thanks  largely  to  the  help  of  the 
American  press,  it  will  accomplish. 

When  the  national  drive  for  funds 
began  on  Jime  3,  a  quota  of  $10,765,- 
000  was  set.  That  sum  was  oversub¬ 
scribed  by  early  August,  but  by  that 
time  it  also  became  apparent  that  U.S.O. 


was  going  to  be  called  on  to  do  a 
bigger  job.  The  bill  extending  mili¬ 
tary  service  beyond  the  one-year  term 
of  the  original  Selective  Service  Act 
made  it  certain  that  U.S.O.  would 
have  many  thousand  more  soldiers  to 
serve. 

At  least  a  half-million  men  will  be 
added  to  our  military  forces,  and  word 
from  Washington  is  that  our  present 
camps  will  not  be  sufficient  for  them. 
At  least  ten  more  mammoth  training 
centers  will  be  needed.  Tlie  vast 
tracts  required  for  maneuvers  prob¬ 
ably  will  dictate  that  most  or  all  of 
these  camps  be  in  sparsely  settled 
country,  where  land  is  cheap  and 
where  tanks,  cannon  and  great  bodies 
of  troops  can  move  freely  without 
heavy  damage  to  farms  or  other  prop¬ 
erty. 

An  additional  fimd  of  at  least  $3,- 
000,000  will  be  needed  to  serve  the 
men.  Where  originally  225  service 
clubs  and  115  small  rentals  were 
planned,  the  need  now  is  for  more 
than  400  all  told.  The  added  funds 
are  expected  to  come  from  conununi- 
ties  which  did  not  hold  their  cam¬ 
paigns  when  the  general  drive  was 
held  nationally.  Included  are  a  num¬ 
ber  of  large  cities  which  postponed 
their  local  campaigns  until  Fall,  when 
they  are  scheduled  to  be  held  in  con¬ 
junction  with  Community  Chest  ap¬ 
peals. 

How  widespread  the  story  of  U.S.O. 
has  been  carried,  largely  by  the  press 
of  the  nation,  is  illustrated  by  the  fact 
that  whereas  1,038  communities  had 
been  organized  when  the  general  na¬ 
tion-wide  drive  was  started  on  June  3, 
the  number  had  reached  4,147  by 
July  3  and  by  Augxist  3  was  5,080. 

Prats  "Sold"  U.  S.  O.  Sarvieas 

As  the  proceeds  of  the  fund-raising 
campaign  are  translated  into  an  ever¬ 
growing  program  of  service,  the  news¬ 
papers  almost  daily  are  telling  the 
American  public  of  the  use  to  which 
its  generous  contributions  are  being 
put.  Although  Congress  delayed  for 
months  in  passing  the  appropriations 
bill  which  included  the  money  for 
erection  and  equipment  of  service 
clubs,  the  U.S.O.  did  not  wait.  In 
whatever  rented  quarters  were  avail¬ 
able,  the  member  agencies  opened 
clubs  to  provide  what  services  were 
possible  to  the  men  in  uniform,  pend¬ 
ing  erection  of  the  permanent  U.S.O. 
structures. 

At  this  moment,  approximately  500,- 
000  Army  troops  are  engaged  in 
maneuvers,  and  U.S.O.  is  in  the  field 
with  them,  bringing  essential  services 
and  entertainment  to  the  men.  Typi¬ 
cal  of  the  service  is  that  of  providing 
wash  rooms  for  the  thousands  of 
soldiers  in  the  maneuvers  areas. 
Almost  the  only  such  facilities  were 
those  in  filling  stations  and  most  sta¬ 
tions  owners  in  the  areas  locked  their 
wash  rooms.  U.S.O.  representatives, 
preceding  the  troops,  have  persuaded 
the  station  operators  to  open  the  wash 
rooms  to  the  soldiers,  with  the  U.S.O. 
providing  soap,  towels  and  other  sup¬ 
plies,  and  a  “touring”  janitor  service. 

In  many  communities  facilities  for 
bathing  were  entirely  lacking.  Tem¬ 
porary  outdoor  showers  were  set  up 
by  the  U.S.O.  so  that  the  Army  men. 


after  days  of  hot,  gruelling  activity  in 
the  dust  and  woods,  could  bathe. 

Several  mobile  motion  picture  thea¬ 
ters  have  been  sent  into  the  field  with 
the  maneuvering  troops,  to  provide 
them  with  entertainment  at  the  end 
of  the  day’s  drilling. 

All  these  activities  have  been  widely 
covered  by  the  newspapers,  and  this 
coverage  has  served  a  double  puipose. 
In  the  first  place,  it  has  fulfilled  the 
major  function  of  a  free  press  in  re¬ 
porting  the  news.  Secondly,  it  has 
served  in  a  large  measure  to  help 
maintain  civilian  morale  by  informing 
the  parents  of  America’s  youth  that 
their  sons  in  service  are  not  being  de¬ 
prived  of  wholesome  recreation  or  of 
vital  personal  services. 

The  U.S.O.  is  exerting  itself  to  do 
everything  possible  for  the  men  in 
service,  and  it  is  gratifying  to  know 
that  the  nation’s  press  is  keeping  the 
public  informed  as  to  our  efforts  and 
accomplishments.  By  so  doing,  it  is 
performing  great  service  to  the  civilian 
population,  just  as  we  are  seeking  to 
perform  a  service  to  the  men  in 
uniform. 

I  speak  for  the  U.S.O.  and  its  mem¬ 
ber  agencies — and  I  know  I  echo  the 
sentiments  of  the  men  in  service  who 
are  the  principal  beneficiaries  of  our 
program — in  expressing  to  the  press  of 
America  our  sincere  thanks  and  grate¬ 
ful  appreciation  for  the  support  and 
cooperation  given  this  great  human 
enterprise. 

OUTDOOR  MEN  MEET 

Los  Angeles,  Oct.  13 — Business  as 
we  know  it  has  a  real  and  permanent 
future,  Kerwin  H.  Fulton,  president  of 
Outdoor  Advertising,  Inc.,  told  the  500 
delegates  to  the  fiftieth  anniversary 
convention  of  the  Outdoor  Advertising 
Association  which  closed  late  last 
week  at  the  Ambassador  Hotel.  He 
observed  that  retail  business  this  year 
is  headed  for  an  all-time  high,  but 
that  when  the  emergency  is  over  busi¬ 
ness  will  be  minus  government  con¬ 
tracts  and  minus  the  buying  power 
defense  spending  provides.  Newly 
elected  officers  of  the  association  are 
Frank  Dunnigan,  Ft.  Wayne,  Ind., 
president;  Hen  Johnson,  Reading,  Pa., 
vice-president;  Harry  Crawford,  presi¬ 
dent,  Crawford  Advertising  Agency, 
Mobile,  Ala.,  chairman  of  the  board; 
E.  C.  Donnelly,  Jr.,  retiring  president, 
vice-chairman  of  the  board;  H.  E. 
Fisk,  Chicago,  executive  vice-presi¬ 
dent  and  general  manager;  and  J.  B. 
Stewart,  Chicago,  secretaiy-treasurer, 

HAS  PHEASANT  TALLY 

The  Detroit  Free  Press  is  conducting 
its  11th  annual  pheasant  tally  this  fall. 
Pheasant  hunters  throughout  the  state 
are  urged  to  co-operate,  the  purpose 
of  the  tally  being  to  determine,  right 
after  the  close  of  the  season,  if 
pheasant  shooting  was  as  good  as  the 
forecasts  indicated.  Compilations  of 
the  reports  are  being  made  by  Jack 
Van  Coevering,  Free  Press  wOdlife 
editor. 

■ 

PA.  DAILY  SOLD 

The  Oil  City  (Pa.)  Blizzard,  pub¬ 
lished  by  Richard  H.  Amberg  for  the 
past  four  years,  was  sold  at  receiver’s 
sale  Oct.  11  to  the  Oil  City  Derrick. 
The  Derrick  is  a  morning  paper  while 
the  Blizzard  was  published  in  the  af¬ 
ternoon.  Plans  will  be  announced  fol¬ 
lowing  confirmation  Oct.  20. 

GIVES  SCHo'lARSHIP 

The  Laconia  (N.  H.)  Evening  Citi¬ 
zen  last  week  presented  its  seventh 
scholarship  to  Joan  Collins,  a  graduate 
of  Laconia  High  School,  who  is  to 
attend  the  University  of  New  Hamp¬ 
shire  on  the  scholarship. 


EDITOR  &  PUBLISHER 


Press  Service  Heads 
Testify  Before  FCC 

continued  from  page  12 


CLASSIFED 

RATES 


■‘I  think  we  did  lose  a  newspaper  or  '  HELP  WANTED"  AND  ALL 

two  because  of  that  policy  of  serving  OTHER  CLASSIFICATIONS 

a  radio  station  regardless,”  he  said,  (Cash  with  Order) 

‘‘but  I  think  this  would  show  that  it 

was  the  wise  policy  because  with  the  *  Jj"’*  j"® 

overall  picture  we  now  have  530  radio  *  times  .80  per  ine 

stations. 

“We  might  have  lost  a  few  news-  "SITUATIONS  WANTED" 

papers  in  getting  this  large  clientele  jQ„l,  Order) 

of  radio  clients  but  we  couldn’t  have 

taken  tlie  position  that  in  some  situa-  *  P®''  I"® 

tions  we  would  not  serve  a  radio  sta-  ^  times  .40  per  line 

tion  because  of  the  objection  of  a  PERSONNEL  SERVICE 

newspaper  and  been  consistent,  so  we  .  . 

just  had  to  let  it  go  as  it  would  and 

hope  that  when  we  were  done  with  *  .  S-tu-tions  Wanted  notice. 

,  n  ■  *  iri  Ko  V>  their  record  is  placed  in  the  tiles  ot  the 


1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

PERSONNEL  SERVICE 


Newspapers  Per  Sale 

County  Seat  Dailies.  $58,000  and  $90,000 
— Pacific  Coast;  also  $750,000.  W.  H. 
Glover,  Agency.  Ventura,  California. 

Pennsylvania  Newspapers:  One  daily  $85,- 
000;  two  excinsive  weeklies.  Give  finan¬ 
cial  references.  Harwell  &  Fell,  Birming- 
ham,  Alabama. _ 

We  announce  the  sale  of  The  Daily  Range, 
at  Katon,  New  Mexico,  tor  W.  H.  Odett  to 
Frank  Pfeiffer.  To  buy  or  sell  a  daily, 
consult  us  at  once  I 

Murray  E.  Hill,  Broker,  Nashville,  Tennessee 


Newspaper  Irokers 

Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
l.EX  FEIGHNER  AGENCY.  Nashville,  Mich. 

Daily  and  Weekly  Newspaper  Properties 
NEWSPAPER  APPRAISAL  CORP’N 
Times  Building. _ New  York,  N.  Y. 

For  information  about  available  Pacific 
Coast  newspapers,  write  A.  W,  Stypes, 
Broker,  Mills  Tower,  San  Francisco,  Cal. 


overall  picture  we  would  be  better  gpiTOR  &  PUBLISHER  Personnel  Service, 
off,  which  I  think  our  client  list  will  jhi,  complete  registration  assures  adver- 
establish  that  we  are.  tisers*  qualifications  being  kept  before  em- 

Questioned  by  Commissioner  Craven  ployers  in  the  newspaper,  magazine,  pub* 


EDITOR  &  PUBLISHER  Personnel  Service.  Tl  ~  \tj  j 

This  complete  registration  assures  adver-  _ awspaprs  a  a _ 

tisers'  qualifications  being  kept  before  em-  Publisher  has  $26,000  cash  to  invest  part 


regarding  this  policy,  insofar  as  news-  licrty,  advertising,  publishing,  and  allied 
papers  are  concerned,  Mr.  Williams  professions.  There  is  no  fee  for  Personnel 


payment  small  daily,  preferably  South¬ 
east.  Box  3880,  Editor  &  Publisher. 


replied: 


Service  placements  to  either  employer  or 


Help  Wanted 

“We  have  had  a  net  gain  every  year  employe.  Registration  card  will  be  sent  7- — —7- - — - -  - — - - — 7 

f,  <rtwai4;c«rc  imnn  Advertising  Manager  wanted  for  New  Tork 

m  our  newspaper  clientele  as  well  as  tour-time  advertisers  upon  receipt  ot  copy  suburban  small  daily.  Salary  and  com- 

our  radio  clientele  since  1935,  since  payment.  mission.  Box  3961,  Editor  &  Publisher, 

we  entered  the  radio  field.  In  1935  I  PORMS  CLOSE  11:00  AM  THURSDAY  District  Manager:  prefer  married  man,  age 
think  we  had  1,306  newspapers  and  ^  Count  five  words  to  the  line  for  classified  To“^\an"at'‘$27"w  *pe'r“we“e"k 

of  Oct.  1  this  year  we  have  1,488,  which  ^ds  of  any  nature.  Minimum  space  accept-  plus  car  expenses.  Enclose  recent  pic' 

is  a  gain  of  182.”  able  for  publication  is  three  lines.  An  ‘“•'e  and  employment  record  for  past  five 

Station  WMRC  went  on  the  air  EDITOR  &  PUBLISHER  Box  Number  or  your  ffisher  ""'' 

Sept.  22,  1940,  without  news  service,  own  address  as  the  signature  for  replies,  - 

because  the  Greenville  (S.  C.)  News  it  considered  as  three  words.  Advening  Solicitor  Wanted.  Send 

e.  vw  /  ptctare,  references.  Borger  Daily  Herald, 

and  Piedmont,  which  also  owned  a  ■  -  ■  -  Borger.  Texas. 

radio  station,  had  "blocked  the  grant-  Classified  PromotloH  Weatchener  miburban  daUy  can  use  t^^ 

mg  of  any  news  service  within  ite  Claaalfled  Linage  and  Revenue  Pro-  draft  exempt  top  salesmen  under  35.  Must 

means,  it  was  testified  by  James  D.  ducers  over  10  years  for  more  than  100  be  capable  of  preparing  and  selling  copy 
PoflV  attornev  for  WMRC  Mr  Poaff  daily  newspapers.  JAMES  H.  PEDEN  &  layouts  to  high-class  ready-to-wear 

Poag,  attorney  tor  WMKA..  mr.  roag  associates,  1074  Obispo  Avenue,  Long  accounts.  Straight  salary,  opportunity 
blamed  Roger  C.  Peace  and  his  news-  Beach  California  '  “  for  advancement.  Reply,  giving  complett 

papers,  and  WFBC,  the  affiliated  ' 

station.  Journalism 

The  two  Greenville  newspapers  had - -  —  .  _  .  .  — 

an  Associated  PreM  membership,  ^d  SCHOOL  OF  JOURNALISM  I 

also  were  clients  of  the  U.P.  and  INS,  | 

the  witness  related.  The  newspaper-  1  Shitman.  Director  EST.  1921  |  ^ 

owned  station  subscribed  to  the  U.P.,  ,  A  small  professional  day,  evening  !  nirTIlDC  CniTAD 
and  had  a  Transradio  Press  contract  i  school,  2  year  course  with  diploma  for  rlUIUKC  CUIIvK 

although  this  service  was  not  used.  i  school  graduates.  Special  Courses 

After  signing  a  contract  with  INS,  f 

h^edthT^rvicem  the  ground  that  Tie.n.Bij,.  tiaia  a.i  N.V.C.  B».  o-iaM  Metropolitan  Newspaper 

d1™  eontra“us“en^  Sydle...  “'I"  highly-experienced 

no  profit  in  it  for  the  news  service.  — - -  . 

ot _ _ et.ooowGraa  iKic  “THE  PSYCOPATHIC  WARD”  picture  edltOf 

Correspondence  supportmg  this  testi-  - anything  can  happen -  ^ 

mony  was  introduced  in  evidence.  A  COLUMN  containing  WEIRD.  ODD, 

Poae  said  he  was  later  informed  that  STRANGE.  INTERESTING,  HUMOR- 

t-oag  Mia  ne  was  laier  imormea  inai  OUS,  EDUCATIONAL.  BUOYANT.  SEN 

he  could  obtam  UP.  news  reports  for  TENTIOUS  facts;  designed  to  make  • 

broadcast  by  paying  its  radio  rate  plus  WONDER.  REMEMBER, 

,  SMILE,  and  perhaps  maybe  even 

the  sdme  charges  iriade  to  the  Cireen-  LaAUGH!  Sample  copies  upon  request. 

ville  papers.  This,  he  said,  ‘‘was  out  D.  W.  Bush,  P.  o.  Box  381,  Long  Beach,  Cal.  ■  dkwri  An||  CAI  lllyiyitT 

of  all  reason.”  At  the  time  of  these  Build  Circulation  Upon  LUVELUKIi  vULUPinijI 

negotiations  the  AP  did  not  furnish  a  Authority  and  Authenticity  .  .  . 

radio  news  service  as  it  does  now,  and  Th®  amazingly  rapid  pace  of  the  Political. 

Poag  testified  that  he  was  advised  that  X""Ne.r“"an^  MidSl“"*ras’tern  spheres  Wanted  with  newspaper  train- 

he  could  obtain  the  service  only  of  activity,  demands  keen  insight  and 

through  the  consent  of  the  Peace  ability  to  write  and 

newspapers.  He  admitted  later  that  an  Deductions,  based  upon  sentiment  and 

application  for  PA  service  had  not  ivg?if*^®pi?iaUy\rlhos°;  background  qualifying  for 

been  made  until  recently.  balanced,  authentic,  and  independent  I 

Records  from  the  files  of  Interna-  basis  up9n  “bjch  to  build  enlightened  work. 

,  .  -j  x-c  j  i_  appreciation  of  the  rapidly  changing 

tjonal  News  Service  were  identified  by  poRition.  .  .  . 

Joseph  V.  Connolly,  president  and  THE  DRUCE  SERVICE  WEEKLY 

■ffpnpral  manaeer  The  records  re-  ENGLISH  AND  EUROPEAN  NEWS  LET-  0 

general  manager,  ine  recoros  re  ATLANTIC 

vealed  a  contract  with  the  Greenville  air  MAIL  CLIPPER,  is  written  by 

Daoers  and  its  radio  station,  giving  ex-  really  enterpriiing  reporters  on  the  spot 

,  .  •  u.  i  iU  TKto  _ _  •'>  England,  and  amplified  by  brilliant 

elusive  rights  to  the  INS  news.  The  editorship,  will  bring  to  YOUR  PAPER  Pleaee  write  pivitip  all  de- 

contract,  dated  July  15,  1940,  was  an  unusually  fine  and  lengthy  news  and  '  *  ° 

amended  the  following  October.  arUciCT,' o7 enough’^materiai'fo'r  /our“cob  tails:  age,  education,  expert- 

The  INS  executive  stated:  ‘‘My  m-  umns  a  week  —  NEWS,  COMMENTS,  * 

formation  is  that  Mr.  Peace  had  been  OPINIONS,  FACTS.  ....  ence,  references,  etc.,  to 

influenced  by  some  one  at  the  Federal  ,,.T5r%.‘‘".r“eTrirn"'':n^d  '”pre"s^^t5d.“‘a'n’d  ’ 

Communications  Commission  to  change  the  wide  coverage  will  provide  provoca- 

iKo  (nrm  nf  thp  contract”  f*'®  healthy  circulation  material, 

the  torm  ot  tne  comraci.  O^UCE  SERVICE  will  cost  yon 

5  per  week,  AIR  MAIL,  and  will  be  I  _ 

NE^V  V^INE  OA^^PAIGriS  Umited  t©  three  subscribers  in  each  State,  BoX  3950| 

^  _  J  .  A  -u  A  1  who  will  be  given  an  exclusive  service 

LfSingO  and  L#egencl  wines,  dlStriDUteCl  ^nd  area  protection  to  avoid  circulation  •  B  i-.i*  L, 

through  Golan  Wine  Co.,  will  be  ad-  overlap.  Editor  &  rUDllSher. 

vertised  in  separate  lists  of  132  news-  THE  DRUCE  SERVICE  AGENCY 
tnW  r\r\a%T*iv\el  e*r\r\\r  urill  C  ^O  EDITOR  &  PUBLISHER 

papers  this  fall.  Opening  copy  will  ignite  1700  Times  Bldg., 

measure  1,000  lines.  Times  Square  New  York  City.  N.  Y. 


_ Clasallied  Promotion _ 

Extra  Clasaifled  Idnage  and  Revenue  Pro¬ 
ducers  over  10  years  for  more  than  100 
daily  newspapers.  JAMES  H.  PEDEN  & 
ASSOCIATES,  1074  Obispo  Avenue,  Long 
Beach,  California. 


THE  SCHOOL  OF  JOURNALISM  I 

Elydia  Shifnan,  Director  EST.  1921  | 
A  small  professional  day,  evening  ! 
school,  2  year  course  with  diploma  tor  < 
high  school  graduates.  Special  Courses 
—  News,  Fiction,  Feature,  English, 
Typing.  Summer  School. 

Times  Bldg.  (19th  fl.)  N.Y.C.  BR.  9-1896 


Syndicate  Featuras 

“THE  PSYCOPATHIC  WARD” 

- where  anything  can  happen - 

COLUMN  containing  WEIRD.  ODD, 
STRANGE,  INTERESTING,  HUMOR¬ 
OUS,  EDUCATIONAL.  BUOYANT.  SEX 
TENTIOUS  facts;  designed  to  make 
people  THINK.  WONDER.  REMEMBER, 
SMlLE,  and  perhaps  maybe  even 
LAUGH!  Sample  copies  upon  request. 
W.  Bush,  P.  O.  Box  381,  Long  Beach,  Cal. 

Build  Circulation  Upon 
Authority  and  Authenticity  .  .  . 


25  to  35;  must  own  late  model  car  and 
be  willing  to  start  at  $27.50  per  week, 
plus  car  expenses.  Enclose  recent  pic 
tare  and  employment  record  for  past  five 
years  in  your  reply.  Box  3835,  Editor  A 
Publisher. 

Junior  Advertising  Solicitor  Wanted.  Send 
picture,  references.  Borger  Daily  Herald, 
Borger,  Texas. 

Weatebeater  suburban  daily  can  use  two 
draft  exempt  top  salesmen  under  35.  Must 
be  capable  of  preparing  and  selling  copy 
and  layouts  to  high-class  ready-to-wear 
accounts.  Straight  salary,  opportunity 
for  advancement.  Reply,  giving  complete 
personal  history  and  employment  refer¬ 
ences.  Box  3930,  Editor  &  Publisher. 


Economic  and  War  changes  in  the  Euro¬ 
pean,  Near  and  Middle  Eastern  spheres 
of  activity,  demands  keen  insight  and 
versatile  erudition  in  commentaries  which 
deal  with  the  “News  Behind  The  News.” 
Deductions,  based  upon  sentiment  and 
partisanship  will  not  do,  and  are  of  no 
avRil,  especially  to  those  who  require  a 
balanced,  authentic,  and  independent 
basis  upon  which  to  build  enlightened 
appreciation  of  the  rapidly  changing 
position.  .  .  . 

THE  DRUCE  SERVICE  WEEKLY 
ENGLISH  AND  EUROPEAN  NEWS  LET¬ 
TER,  which  comes  to  you  by  ATLANTIC 
AIR  MAIL  CLIPPER,  is  written  by 
really  enterpriiing  reporters  on  the  spot 
in  England,  and  amplified  by  brilliant 
editorship,  will  bring  to  YOUR  PAPER 
an  unusually  fine  and  lengthy  news  and 
commentary  feature  and  two  featured 
articles,  or  enough  material  for  four  col¬ 
umns  a  week  —  NEWS,  COMMENTS, 
OPINIONS,  PACTS. 

The  dynamic  manner  in  which  these 
features  are  written  and  presented,  and 
the  wide  coverage  will  provide  provoca¬ 
tive  and  healthy  circulation  material. 
THE  DRUCE  SERVICE  will  cost  yon 
$1.75  per  week,  AIR  MAIL,  and  will  be 
limited  to  three  subscribers  in  each  State, 
who  w-ill  be  given  an  exclusive  service 
and  area  protection  to  avoid  circulation 
overlap. 

THE  DRUCE  SERVICE  AGENCY 
C  O  EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg., 

Times  Square  New  York  City,  N.  Y. 


PICTURE  EDITOR 

Metropolitan  Newspaper 
seeks  highly-experienced 
picture  editor 


LOVELORN  COLUMNIST 

Wanted  with  newspaper  train¬ 
ing,  ability  to  write  and 
background  qualifying  for 
such  work. 


Please  write,  giving  all  de¬ 
tails:  age,  education,  experi¬ 
ence,  references,  etc.,  to 

Box  3950, 

Editor  &  Publisher. 


Sltnatloiis  Wanted 
_ AdMimstrativc 

Business  Manager,  47,  now  withdaily'TXi 
circulation,  desires  change.  \Vith  ■ 
newspaper  twenty  years.  ThorosS 
familiar  advertising,  circulation  ^ 
printing,  photo  engraving,  accoinii, 
laws  affecting  new-spapers.  Best  i-M* 
ences — good  health.  Box  3925  sjf? 

&  Publisher. _ 

Editor-Manager,  eighteen  years  varied "STr 
lishing  experience,  available  October 
far- western  daily.  Direct  news  stif  ^ 
sub-editor,  or  sell  advertising.  Box  Jsi. 

Editor  &  Publisher. _ 

Thoroughly  experienced  newspaper  ow 
tivo.  Thirty  years’  experience  on  1^ 
metropolitan  newspaper  as  Business  ku 
ager.  Circulation  Manager,  MechsaS 
Superintendent,  Advertising  DirettJ  v 

Age  49,  well-known  in  newspaper  W  i 

Record  accomplishments  and  refereu> 
excellent.  Box  3920,  Editor  &  Publish 

Sltaotiaas  Woitad 
_ AdvattiMM _ 

A-l  copy,  layout,  sales,  merchandiiliii^ 
perience;  splendid  references.  Adl^rte 
ing  Manager  small  daily  past  three  rsers  i 
Good  reason  to  seek  opening  similar  cs-  • 
pacity  or  on  large  city  staff.  Aj,  u  ! 
married,  sober,  hard-working.  Box  Mu 

Editor  &  Publisher. _ 

Advertising  man,  twelve  years'  best  eipS^ 
ence.  Ability  to  manage.  Good  Istmu  ^ 
copy,  merchandising.  Age  29,  msrriwi' 

Box  3942.  Editor  Sc  Publisher. 
Advertising  Mnnager: — Alert,  aggrsMin  - 
ten  yeari'  Local  and  National;  Age  u  1 
married,  college  edneation.  Now  in! 
ployed.  Excellent  merchandising  back, 
ground.  Prefsr  Eastern  or  boitkm 
daily.  References.  Box  3868.  ESum 
A  Pnblisher.  7 

Advertising  Blanager:  ail  'round  nsvipa 
per  man — special  pages,  advertising  uIm 
promotion,  merchandising.  Exceptioeil 
record ;  guarantee  results  by  taking  ladl 
salary  and  bonus  on  increase.  I’ve  ann 
Hopped  yet,  and  won’t  I  Endorsed  bj 
leading  men  in  trade.  Box  3939.  JUiii 

&  Publisher. _ 

Advertising  Manager  -  Salesman,  fairtsa 
years’  experience.  A-l  references  sad  tss 
ord.  Desires  new  connection.  Dnk 
exempt.  Box  3945,  Editor  A  Pnhn.k..  " 
Classified  Manager,  age  29.  Top-llight  14 
year  record.  Ability  to  build  departasit 
on  sound  basis  with  increased  net.  Ssi 

3940,  Editor  &  Publisher. _ 

Classified  Mauser,  age  42 — aggressive  tjpi, 
family,  seeking  to  increase  or  develop  i 
classified  department  on  a  paper  of  10,. 
000  or  more  circulation.  Do  not  vsrt 
on  theory  but  from  practical  experioti 
from  the  phone  room  to  street  sales  VMi 
Can  take  the  lead  of  the  sales  fsm. 
Have  been  classified  manager  of  pipm 
in  Minnesota,  Tennessee  and  Gesriis 
with  excellent  record.  Would  be  wiliin 
to  accept  a  salary  and  a  commiMim 
arrangement.  Located  now  in  Chiesfo; 
but  will  go  anywhere.  Available  iane 
diately.  Write  or  wire  Box  3904,  Editu 
&  Publisher. 

Classified  Manager:  Sixteen  years’  saecMi’ 
ful  production,  suburban  N.  Y.  C.  dsilj. 
10,000.  Fine  recommendation.  Box  SHi. 

Editor  &  Publisher. _ 

Contracts;  linage  producer — Salesman  vitb 
eighteen  years’  experience  display  u4 
classified,  large  and  small  dailies.  LtjNt 
copy,  executive  ability.  Seeks  permueit 
connection.  Box  3875,  Editor  k  Pib- 

lisher. _ 

I  want  Jobs  for  three  ad  men  out  becuM 
of  consolidation  in  New  York,  eity  •( 
50,000.  Good  on  copy,  layout,  serTiei. 
Write  Adv.  Mgr.,  Box  3857,  Editor  k 
Publisher. _ 

I’M  A  RELUCTANT  “DRAG  IN” 

whose  meat  is  reluctant,  recalcitrant  ac¬ 
counts.  Combative  abilities  for  salei  pro 
motion,  layout,  copy.  Twenty-nine  jean 
old.  Nine  productive  years  of  surceaiM 
national  and  local  campaigning.  Wi 
travel  anywhere.  References. 

Bo^3884  _ Editor  A  PnbUiBi. 

Outstanding  qualifications,  recommendatilia 
twelve  years,  meriting  every  opportni^ 
— ad  manager  small  daily — top  staff  jok 
Married,  age  33.  Box  3954,  Editor  1 

Publisher. _ 

Out  due  to  Jamestown  consolidation.  Sote, 
honest,  age  39.  Good  salesman.  consciW' 
tious  service,  effective  copy,  good  lajroaa 
Harold  P.  Kane,  816  North  Main  Street 

■famestown.  New  York. _ ^ 

Thoroughly  experienced  newspaper  disphy 
man  wants  permanent  job  in  north 
west  or  east.  Draft  exempt,  marriei 
Best  references.  Box  3947,  Editor  • 
Publisher. 

Sitaatiaas  Waatad 
_ Circnlatioa _ _ 

Circulation  Executive  Available.  Just  di 
enough  for  twenty  years’  continuous  W 
perience  in  all  phases  of  circulation.  ^ 
employed,  but  seek  improvement.  W 

3902,  Editor  A  Publisher. _ ^ 

Circulation  Manager,  fifteen  years’  Tard 
experience  with  one  company;  twsW 
years  as  assistant  circnlation  msnsi*' 
Expert  with  cost  and  revenue  fifuj*. 
Excellent  references.  Age  31.  Msrrw4 
Box  3816,  Editor  A  Publisher. 
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SItaations  Waatad 
Circulation  (Conl’d) 


L' — T-rtan  Mnnacer.  specialiiea  nome  oe- 
practical,  economical  methods. 


>110 

>  nt; 


E<Ut*  Manager  wants  pi 

^  F^Sher  who  values  profit 

“.  Plenty  of  experience  as  an  execu- 
Will  handle  anything  from  5,000 
H.  snOOO  circulation.  Available  on  short 
•* Box  3817.  Editor  &  Publisher. 
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Specialized  home  de¬ 


livery. 


iiveral  yearn  expe 
Reliable. 


All  phases, 
references. 


0803  Editor  &  Publisher. 

- -  wants  position  with 

circula- 


aOORESSIVE  PUBLISHERS  and 
^GENERAL  MANAGERS 
of  the  country’s  most  successful  circu- 
Ution  managers  in  a  metropolitan  field, 
»ith  an  enviable  and  seldom  equalled 
Mamrd  severing  present  connection,  wants 
’in  city  over  100,000  population. 
Ig,  astiafsctory 

joX  3874 _ 

fjrPUtTlee  Managers  and  a  country  terri- 
Mriil  supervisor  need  jobs  because  of 
»rcer  N-  Y-  •>*  50.000  experience. 
Trite  Box  8865,  Editor  &  Publisher. 


Sitaation  Woattd 

Editorial  (Cont’d) 

Newspaperman — seventeen  years’  experience 
— reporting,  copyreading,  makeup,  re¬ 
write,  features  and  sports.  Single,  over 
draft  age.  References.  Box  3448,  Editor 

&  Publisher. _ 

News  or  social — half  year  daily,  year 
weekly.  Girl  Journalism  graduate.  Box 

3836,  Editor  &  Publisher. _ 

Photographer,  competent,  long  experience, 
age  45,  seeks  job  or  free  lance  arrange¬ 
ment;  now  in  Washington.  Box  3831. 

Editor  &  Publisher. _ 

Photographer  wants  foreign  assignment. 
Owns  complete  equipment.  Experienced  in 
tropics.  Passport.  Age  34.  Box  3911,  Edi- 

tor  &  Publisher. _ 

Photographer,  with  ideas,  wants  change  to 
livelier  daily.  Five  years'  experience  both 
big.  small  papers.  Age  28,  single,  draft- 
Edltor  8e  Publisher  proof,  college,  car,  camera.  Can  report, 
too.  Box  3955,  Editor  &  Publisher. 


Shop 


THE  EQUIPMENT  MART  —Am4  Sav« 


New  Eqmpment  and  Supplies  —  Used  Maelunery  Bargains 
For  the  Printing-Publishing  Field 


Slntt*'  Position  as  Koadman,  city  or  coun- 
"tiTr^renlator.  Formerly  circulation  man- 
Sr  The  Washington  (f>.  C.)  POST.  For 
Uferenee,  write  Mr.  Boysen,  Coraptroller, 
neWaihington  (D.  C.)  POS’f.  Bob 
Seott,  Box  3883,  Editor  &  Publisher. 


SitaotioM  Waatad 
Editorial 


1  better  newsman ;  knows  all  ropes — from 
town  through  New  York  TIMES  staff. 
Handle  anything  worthwhile — reportorial, 
aecntive.  specialties.  Box  3892,  Editor 
t  Publisher. 


PUBLIC  RELATIONS 
INSURANCE 


INTEGRITY 

INITIATIVE 

EXPERIENCE 

REPUTATION 

Offered  as  guarantees  of  effective  results  by 
a  man  enjoying  the  confidence  of  men  of 
national  reputation.  Former  newspaper 
executive.  Desires  permanent  salaried 
connection  in  any  part  of  the  United 
States.  Native  Anglo-Saxon  American, 
married,  settled. 


Box  3928 


Editor  <c  Publisher. 


A  wsMfinr  Editor  frequently  obtains  just 
the  man  he  needs  by  replying  to  an  ad 
like  this  one  by  a  dependable  editor,  edi¬ 
torial  writer,  reporter,  with  wide  experi- 
»ee,  exceptional  imalifications.  modest 
pay  requirement.  Box  3944,  Editor  & 
Publisher^ _ 


Al  Vswman  soon  free  because  of  merger; 
twelve-year  record  reporter-photographer, 
lesk.  telegraph;  age  32.  married;  best 
references.  Available  for  interview  in 
Eset.  Box  3912.  Editor  tc  Publisher. 


A-l  Bsporter,  deskman,  features,  cartoonist; 
ife  40,  married.  Plenty  of  experience. 
Seek  permanent  position.  Sober,  reliable 
worker.  W.  W.  Ellison,  1212  10th  Ave- 
gse.  Phenix  City.  Alabama. _ 


Alert  Beporter,  feature  human  interest 
writer.  Assist  headlines,  rewrite.  Crea¬ 
tive.  livewire.  College.  Box  3813,  Editor 
A  Publisher. 


Cirtoonist — over  nineteen  years  on  present 
job,  desires  change.  Nationally  known, 
ibundance  of  ideas,  considered  good 
craftsman,  cartoons  reprinted  extensively 
kere  and  abroad.  Sober,  reliable,  reason- 
ible.  Box  3818.  Editor  &  Publisher. 


OMktnation  working  newsman.  33,  eight 
years’  daily  experience.  Photographer, 
retoucher,  artist,  reporter.  Equipment. 
Box  3899.  Editor  &  Publisher. 


Canpetsnt  Newsman,  ropyreader,  reporter, 
feature  writer;  twelve  years’  metropoli¬ 
tan  dailies;  established  magazine  writer; 
anywhere!  Desk  slave!  Married.  Box 
3847.  Editor  &  Publisher. 


Recent  College  Journalism  Graduate  pre¬ 
fers  work  in  drams  or  movie  depart¬ 
ment  of  newspaper  or  magazine.  Alert, 
well-trained.  Joseph  L.  Weilb  30  Fifth 

Avenue,  New  York  City.  N.  Y. _ 

Reporter,  2‘~,  draft  1-B,  A.B.  in  Journalism. 
One  one-half  years’  professional  experi¬ 
ence.  Go  anywhere.  Details,  references 
on  request.  Box  3815,  Editor  Sc  Pub- 

lisher. _ 

Bepoiter,  27.  Four  years’  all  ’round  ex- 

Serience.  Any  daily  work  but  sports. 

leferences.  Available  now  I  Box  3938, 
Editor  Sc  Publisher, _ 

Reporter,  college  graduate,  24;  feature 
writer,  sharp  editorializer  and  muckraker 
on  weekly — anxious  to  get  chance  on 
daily.  Draft  1-B.  Box  3795,  Editor  & 
Publisher. 

Reporter-Deskman.  Five  years  on  small, 
big-city  dailies.  Married,  age  27.  A.B. 
degree.  Box  3935,  Editor  SC  Publisher. 

Two  good  Reporters,  New  York  newspaper 
city  50,000,  out  account  merger.  We 
want  jobs  for  them.  Box  3860,  Editor 
Ss  Publisher. _ 

Willing  to  go  anywhere  for  reporting  ex 
perience,  at  a  modest  salary.  Six  foot, 
single,  26,  draft  exempt  and  not  afraid  of 
hard  work  or  long  hours.  University  de 
gree  with  journalism  training.  Under¬ 
graduate  editor.  Complete  details,  with 
photo  and  references  cheerfully  sub 
milted.  Box  3664,  Editor  &  Publisher. 


Csyyreader — experienced  on  city  and  tele- 
[rapb  desks  and  makeup;  will  go  any- 
vhere.  Box  3933,  Editor  Sc  Publisher. 


Oknreader,  seventeen  years’  experience 
largest  dailies.  War  veteran,  widely 
triveled.  good  steady  reliable  family  man. 
Box  3800,  Editor  SC  Publisher. 


Sitaationt  Wanted 
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Ceppeader,  telegraph,  features,  makeup, 
"ifteen  years’  experience;  age  38.  Now 
employed.  Box  3936.  Editor  SC  Publisher. 

EAitor-Reporter  county  seat  daily;  feels 
possibilities  limited  in  present  job-— wants 
Wt  on  large  or  small  metropolitan  daily. 
Can  handle  any  editorial  or  reportorial 
job.  Box  3932,  Editor  Sc  Publisher. 

Bditorial  Writer — -ten  years’  experience  on 
metropolitan  dailies — Chicago  and  Cleve¬ 
land.  Forceful  writer  accustomed  to 
mnming  full  editorial  responsibility. 
Highest  references.  Box  3810.  Editor  & 
Publisher. 


Mechanical  Superintendent  now  employed 
morning,  evening,  Sunday  combination, 
desires  change.  Good  record  on  costs  and 
peaceful  operation.  Box  3960,  Editor  & 
Publisher. _ 

Printer,  capable  typographer,  nineteen 
years’  experience,  now  employed,  age  36, 
married,  seeking  new  connection  by  No¬ 
vember  or  December,  New  York  City 
vicinity  preferred.  Box  3915,  Editor  Sc 
Publisher. 


Coipoaikg  Room  Eqalpm—t  For  SoU 

As  always,  Linotype  continues  to  assure 
speedy,  efficient  operation  at  low-cost 
maintenance.  Your  Linotype  representa¬ 
tive  will  be  glad  to  show  you  develop¬ 
ments  that  will  reduce  your  production 
cost. 

f-i- LINOTYPE*-) 

A  Blue  Streak  saves  more  than  It  costal 
buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  tnra- 
over.  Everything  for  the  composing 

room.  _ 

LINOTYPE  MAINTENANCE  COMPANY 

496  Broome  Street _ New  York,  N.  Y. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs. 

MONTGOMERY  &  BACON 
Towanda  Penna. 

MaeliaKlcol  Eqalpw*  For  Sola  _ 

Duplex  Press  8  page;  model  C  Intertypes; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

northern  MACHINE  WORKS 
Marshall  &  Jefferson  Sts.  Phila.,  Penna. 

For  That  Job  Department:  Pony  Miehle,  ser. 
;13850,  fine  value — priced  cheap  for  quick 
shipment.  Thos.  W.  Hall  Co.,  120  West 
42nd  St.,  New  York,  N,  Y. 

Macliaaical  Eqalpwt  WwHd 

Urgent:  Need  16-page  newspaper  press, 
suitable  tabloid  work — at  once  I  22 
sheet  cut  only.  Send  full  details,  lowest 
cash  price,  first  letter.  Box  3952,  Editor 

Sc  Publisher. _ 

Wanted:  Single  width  Goss  press.  13%  inch 
printing  diameter.  21%  inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  3588.  Editor  &  Publisher. 
Wanted:  Three  16-page  Goss  press  units 
with  reels  and  automatic  tension.  Please 
give  complete  description  and  price. 
Greensboro  News-Record,  Greensboro, 

N.  C. _ 

Wanted  to  buy:  Used  Teletypesetter  equip¬ 
ment.  including  accessories  for  attach¬ 
ment  to  a  Linotype.  Would  be  interested 
in  buying  keyboard  perforator  or  the 
operating  unit  as  separate  items.  Must 
be  in  good  condition.  Write  Box  3918, 

Editor  &  Publisher. _ 

Newspaper  Equipment  Bought  or  Sold 
Geo.  0.  Heffelman,  406  W.  Pico,  Los  Angeles 

Pbo»a-Eaqrovi»q  Eqaipwaw*  For  Sola 

Photo-RngraYlng  Equipment  and  Metals 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses.  l-i 

CHEMCO  PHOTOPRODUCTS  COMPANY  I 

230  W.  41st  St. _ New  York  City,  N.  Y.  | 

Photo-EngraYing  Equipment  and  Metals  i 
E.  T.  SULLEBARGER  CO.  I 

110  Fulton  St.  538  S.  Clark  St.  | 

New  York,  N.  Y.  Chicago,  111.  | 

Sitootioiii  Woiitod 

Production 


Press  &  Stereotype  Equipment  For  Sole 


OPPORTUNITIES 
IN  USED  PRESSES 
*  *  * 

DUPLEX 

MODEL  A  8-PAGE 
Flatbed  Newspaper  Press 
PRACTICALLY  NEW 
INSPECTION  INVITED 

*  *  * 

DUPLEX 

20-PAGE  ROTARY  PRESS 
UNIT  STYLE  DESIGN 
HIGH  SPEED  FOLDER 
CURVED  STEREOTYPE 
MACHINERY 
e  •  * 

Full  Specifications 

John  Griffiths  Co.,  Inc. 

145  Nassau  St.,  New  York  City 


Have  had  three  years’  experience  in  maga¬ 
zine  production.  Am  young,  ambitious 
and  willing.  If  you  need  a  good  pro¬ 
duction  man,  write  Box  3914,  Editor  & 

Publisher.  _ 

Production  Man  with  varied  experience, 
covering  large  and  small  plants  in  morn¬ 
ing  and  evening  fields,  seeks  connection 
as  production  manager  or  technical  as¬ 
sistant.  Age  46.  Box  2852,  Editor  & 
Publisher. 


Duplex  Tubular  3  to  1  type  12-page  press, 
quarter  folder,  complete  stereotype  equip¬ 
ment.  1930  model.  Write  Box  491, 
Boise,  Idaho. 


HOE  SEXTUPLE  PRESS,  COMPLETE 
With  MOTOR  AND  ELECTRIC 
CONTROLS 


Press  has  been  used  but  once  a  week  for 
the  past  fourteen  years  and  is  in  good 
condition.  Can  be  seen  in  operation.  Same 
is  to  be  sold,  as  is,  F.O.B.  at  our  plant, 
purchaser  to  remove  from  building. 
Price  will  include  over  $1,000.00  worth 
of  spare  gears.  This  is  a  good  press 
for  Shopping  News,  Tabloids,  etc.  Price 
must  be  cash  and  any  reasonable  offer 
will  be  considered.  Size  of  cut-off,  21% 
inches.  Address:  H.  C.  Hayes,  Mercury 
Herald.  San  Jose,  California. 

36-Page  Duplex,  low  unit,  end-to-end,  semi- 
cylindrical  rotary  newspaper  press,  with 
High  Speed  Folder,  internal  gear  design, 
in  perfect  condition.  Also,  complete 
stereotyping  equipment.  Details  upon  re¬ 
quest. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  T. 


HOE  FLAT  STEREO. 
EQUIPMENT 

RADIAL  ARM  ROUTER 
MONORAIL  SAW  &  TRIMMER 
SINGLE  SCREW  SHAVER 
JIGSAW  AND  DRILL 
ELEVATING  TABLES 

Complete  Information 

John  Griffiths  Co.,  Inc. 

145  Nassau  Streut,  Nuw  York  City 
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Experienced  Newsman,  all  phases  desk  and 
Ifg;  draft  exempt,  young,  dependable  pro¬ 
ducer.  Well-versed  military  and  police; 
Pj;***t  large  daily  anywhere.  Salary  no 
ooject.  Now  employed,  but  desire  change. 
_  Box  3943.  Editor  &  Publisher. 


Fuat 
lOUi  o 
on.  Sw 
t. 

variif 

tvam 

lanaf* 

figuiw 

Harriii 


^  ^  represent  your  publication  in 

Washington.  Qualified  and  experienced. 
-  Hex  3898,  Editor  &  Publisher. 


MANAGING  EDITOR 
Preferably  in  mid-western  city  of 
60,000  to  100,000 

age  39,  with  nineteen  years’  newspaper  ex¬ 
perience.  First  eight  years  worked  suc- 
ceisively  as  reporter,  desk  man.  travel¬ 
ing  correspondent  and  city  editor  of 
inetropolitan  dailies;  then  as  managing 
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sified  columns. 

Advertising  men  secure 
jobs  every  week  through 
the  classified  columns. 


W.  Kenneth  Binning 


CLASSIFIED  DEPARTMENT 
EDITOR  &  PUBLISHER 

1700  Timei  Bldg.,  New  York,  N.  Y. 


Wood  Type  For  Sal* 

WOOD  TYPE  FOR  NEWSPAPERS 
Used  by  leading  Dailies  of  the  Country 

American  Wood  Type  Manufacturing  Co. 

270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  MadUen  Ava.  N«w  York 

Butineai  Batebliahed  In  IBM 


Editor  tc  Publiaher 


48 


EDITOR  &  PUBLISHe 


SHOP  TALK  AT  THIRTY 


and  free  of  all  ties  with  either  of  ti 
present  labor  factions,  were  to  cob 
into  being.  Such  an  organBetj 
would  not  need  a  closed 
union  shop  contract,  under  aay  ^ 
guise.  Its  merits  would  attract  oq, 
bers.  No  '  contract  clause  would  | 

TOO  LATE  for  comment  or  publica-  IT  WAS  an  analogous  situation  that  bona  fide  reporters  carrying  “press”  induct  a  new  staff  memhi 

tion  last  week,  we  have  received  caused  the  strike  of  the  pressmen  cards  on  their  automobile  windshields;  _P*>*Jasio 

two  letters  from  representatives  of  in  New  York  18  years  ago.  An  arbi-  we  have  seen  any  number  of  phonies  f5  ^ 


By  ARTHUR  ROBB 


"Pre-Gaild” 
Favors 
the  Strike 


the  “Pro-Guild”  fac¬ 
tion  which  is  seeking 
to  replace  the  present 
left-wing  element  in 
the  A.N.G.  One  is 
from  Wilbur  E.  Bade, 
of  the  Minneapolis  Star-Journal;  the 
other  from  Mcllvaine  Parsons,  chair¬ 
man  of  the  New  York  Pro-Guild  cam¬ 
paign  committee.  Both  letters  object 
to  this  column’s  expressed  hope  that 
“the  left-wingers  who  inspired  the 
Birmingham  strike  will  be  knocked 
out  of  office  in  the  current  election 


Tka  Tail 
Wags 
tka  Dog 


tration  award  by  for 
mer  Judge  Manton 
was  inequitable  in 
many  respects,  but 
there  isn’t  any  doubt 
that  the  difficulties 
could  have  been  worked  out  between 
the  grievance  conunittee  of  the  union 
and  the  publishers.  The  journeymen 
members  of  the  union  wanted  no 
strike,  but  the  younger  members  got 
out  of  hand  and,  at  a  meeting  attended 
by  few  of  the  experienced  workmen, 
strike  was  voted.  It  was  badly 


with  such  credentials  —  people  who 
wouldn’t  be  allowed  to  sweep  out 
city  room. 


Writiag 
Paapla  Marit 
Own  Greap 


all  the 


is  the  experience  in  British  newnajJ 
offices,  where  the  closed  shop^ 
not  exist  in  any  form.  ^ 

There  are  many  newspaper  offices 
this  country  where  the  Guild,  as  nos^ 
constituted,  can’t  get  an  organizer  pas) 
the  reception  desk.  Part  of  the  disi 
and  women  who  wTte  repute  impli^  in  that  has  unquestioE 
for  newspapers.  They  ably  ^n  due  to  the  Coimnunwi 
can  have  a  strong  activities  of  some  of  its  leaden;  par 
organization,  stronger  also  been  due  to  its  nondesoip 
than  the  present  composition.  An  editorial  organic 
catch-all  GuUd,  with  ^ion  that  wasnt  tarred  with  the  C® 
bargaining  power  that  the  *riunist  brush,  engaged  ^  an  activ 


WHAT  WE  HAVE  BEEN  arguing  for 
these  many  years  is  an  apprecia¬ 
tion  of  editorial  dignity  by  the  men 


of  national  leaders.”  Both  are  em-  beaten  within  two  weeks,  and  the  Guild  claims,  and  without  the  danger  Partisan  in  the  indiutrial- craft  unio 


phatic  that  the  “Pro-Guild”  leadership 
is  completely  supporting  the  strike  of 
Guild  meml^rs  against  the  Birming¬ 
ham  Post,  and  that  the  strike  is  not  a 
campaign  issue. 

Looking  back  over  our  own  words, 
we  don’t  think  we  said  it  was  a  cam¬ 
paign  issue.  We  stated  that  the  left¬ 
wingers  inspired  the  strike,  and  we 
sincerely  believe  they  did.  If  the 
“Pro-Guild”  people  don’t  include  that 
among  their  reasons  for  desiring  a  new 


union  which  voted  it  was  dissolved  by 
the  International  and  a  new  imion 
organized.  All  differences  since  then 
have  been  settled  by  conciliation  or 
arbitration,  and  the  web  pressmen’s 
local  ranks  today  among  the  strongest 
unions  in  the  printing  crafts. 

Mr.  Bade  is  off  the  track  when  he 
thinks  that  we  want  the  Guild  to  be 
“emasculated  into  a  glorified  press 
club.”  We  want  nothing  of  the  sort. 
This  paper  has  said  editorially  many 


THE  MAJORITY  of  American  news 
paper  workers — and  by  that 
mean  the  editorial,  writing,  editing  u 
photographic  forws- 
Ramova  know  that  the  QC 

administration,  we  are  not  at  all  sur-  times,  and  under  this  signature  too,  partment,  but  if  editorial  organization  G^”a^' 

prised.  In  the  first  place,  we  know  that  a  strong  organization  of  editorial  has  to  take  the  form  of  a  labor  union,  ’’Frafatsional" 
that  the  agitation  against  the  admin-  people  is  thoroughly  desirable  for  we  say  let  it  be  an  editorial  union  and 

their  economic  protection.  Of  that 


of  being  outvoted  on  questions  of  deep 
interest  to  them  as  writing  folks.  It’s 
sheer  nonsense  to  say  that  the  Guild, 
as  first  constituted,  was  weak  because 
it  did  not  have  membership  in  the 
commercial  departments.  That  expan¬ 
sion  was  undertaken  by  the  Guild 
politicians  to  obtain  a  broader  base 
for  dues  when  the  organization  was 
shanghaied  into  the  CIO.  We  have 
said  often  enough  that  we  don’t  care 
for  a  labor  union  in  the  editorial  de¬ 


scramble,  or  complicated  with  non 
editorial  membership,  might  conctiv 
ably  make  far  more  headway  in  ^ 
nation’s  large  newspapers  offices  thai 
the  Guild  has  been  able  to  account 


istration  was  imder  full  headway  be¬ 
fore  the  strike  was  called  in  Birming¬ 
ham;  in  the  second,  we  should  not 
expect  any  Guild  faction,  at  this  stage 
of  the  game,  to  disavow  a  strike  for 
the  purpose  of  obtaining  the  Guild 
shop.  Both  Messrs.  Bade  and  Parsons 
make  it  plain  that  they  favor  the  Guild 
shop,  not  only  for  Birmingham  but  for 
all  newspapers. 

Mr.  Parsons  thinks  that  we  wil¬ 
fully  and  maliciously  confused  the 
terms  “Guild  shop”  and  “closed  shop.” 
Mr.  Bade  thinks  we  have  difficulty  in 
getting  reconciled  to  the  fact  that  the 
Guild  is  a  union  which  cannot  “be 
emasculated  into  a  glorified  press  club. 

'The  Guild  may  draw  a  distinction 
between  a  “Guild  shop”^  and  a  “closed 
shop.”  We  see  no  distinction  whatever 
when  the  diips  are  down,  despite  Mr. 
Parsons’  assertion  that  publishers  have 
stressed  its  importance  in  their  in¬ 
sistence  on  the  right  to  hire  whom 


economic  protection, 
there  can  be  no  dispute.  We  have  also 
said  that  editorial  men  have  no  proper 
place  in  any  faction  of  the  labor  fight — 
and  we’ll  stand  on  that. 

Various  brands  of  “snobbery”  have 
been  laid  at  this  doorstep  because  we 
have  stood  firmly  against  amalgama¬ 
tion  of  the  editorial  workers  with 


let  it  be  as  good  as  the  best. 

Some  of  our  publisher  friends  may 
look  on  that  as  heresy,  but  we  think 
the  majority  of  intelligent  publishers 
would  prefer  to  deal  with  a  strong 
union  of  their  editorial  people  than 
with  a  group  that  represents  every¬ 
one  in  the  plant  who  is  not  otherwise 
organized.  For  many  years  an  edi- 


other  newspiaper  employes  in  CIO  in-  torial  uniop  and  a  professional  asso- 


dustrial  unionism.  We  want  to  say 
again  that  snobbery  has  nothing  to  do 
with  it.  The  men  who  write  for  news¬ 
papers  have  something  definite  to 
contribute  to  their  employer — a  talent 
for  observation,  analysis,  and  a  gift 
for  translating  what  they  have  seen 
and  heard  into  words  that  all  may 
read  and  understand.  They  can’t  be 
picked  out  of  the  senior  class  in  high 
school  and  sent  out  to  do  a  metro¬ 
politan  newspaper  job.  They  can’t  be 
hired  haphazard  from  an  employment 
agency.  ’They  must  have,  first,  an 


ciation  have  flourished  side  by  side  in 
Great  Britain.  In  Australia,  where 
Labor  has  long  been  dominant,  with 
brief  interludes,  in  the  government, 
editorial  men  and  women  have  been 
organized  in  the  Journalists’  Union — 
and  Avistralian  publishers  who  have 
visited  this  country  have  been  ex¬ 
tremely  puzzled  over  the  antagonism 
between  American  publishers  and  the 
Guild. 

In  this  country,  the  Newswriters’ 
Union  in  Scranton,  Pa.,  long  ago  won 
the  respect  of  the  Scranton  publishers 


they  benefit  Iron 
their  part  in  the  GO 
When  the  Guild  affiliated  with  tk 
then-dominated  John  L.  Lewis  orjzni- 
zation  in  1937,  it  was  in  need  of  finan¬ 
cial  aid,  which  the  CIO  fumkhed 
That  debt  has  long  since  been  liqui- 
dated.  ( 

Today  members  of  the  Guild,  irht 
are  also  members  of  the  CIO,  an  in' 
the  position  of  trying  to  cover  im-i 
partially  one  of  the  most  bitter  interna ' 
struggles  that  the  labor  movement  ha 
ever  known,  with  importance  to  na¬ 
tional  defense  progress  that  cannot  bt 
over-emphasized.  The  need  for  com¬ 
plete  impartiality,  not  only  actual,  bin 
also  evidential,  was  never  more  acute 
in  any  news  situation. 

Let  it  be  repeated.  Our  oppoiitioc 
to  the  American  Newspaper  Guild  i 
not  based  on  any  wish  to  see  a  mili-; 
tant  organization  of  newspapermen  cin[ 
down  to  the  position  of  a  sociable  pres 
club.  Where  press  clubs  still  flourisi 
they  perform  a  function  quite  diitinc 


they  please.  The  fact  is  that  under  innate  ability  to  write,  before  they  can  and  for  more  than  three  decades  has  from  that  of  talking  wages  and  label 


most  shop  contracts  the  non-member 
whom  the  publi^er  has  pleased  to 
hire  must  become  a  guild  member 
within  a  given  period,  or  cease  to  be 
an  employe.  There  are  exceptions 
\mder  some  contracts,  but  those  ex¬ 
ceptions  will  not  last  if  the  Guild  has 
its  way.  The  outsider  will  be  cajoled 
or  coerced  into  joining,  or  means  will 
be  foimd  of  making  his  situation  so 
unpleasant  that  he’ll  get  out. 

We  can’t  see  that  as  a  proper  at¬ 
mosphere  for  a  newspaper  editorial 
office.  Neither  can  we  see  the  situa¬ 
tion  which,  on  excellent  authority,  we 
believe  prevailed  on  the  Birmingham 
Post  when  the  strike  was  called.  That 
is  the  determination  of  strike  action 
in  which  editorial  members  of  the 


be  taught  the  clarity,  terseness,  and 
accuracy  that  mark  the  best  news¬ 
paper  copy. 

The  commercial  department  employe 
needs  no  such  innate  talent.  He  or 
she  could  fit  as  well  into  the  office  of 


maintained  amicable  working  relation¬ 
ships  and  as  high  a  scale  of  pay  as 
the  Guild  has  gained  in  many  larger 
cities.  This  union  is  affiliated  with  the 
Typographical  Union;  so  far  as  we 
know,  it  is  the  only  survivor  of  several 


conditions  to  publishers.  The  t« 
can’t  be  combined.  What  we  hope  tl 
live  to  see  is  an  organization  of  edt 
torial  department  people  whose  wodL 
gets  into  the  paper.  Preferably,  *1 
want  an  organization  along  (Hufsl 


a  steel  mill  or  shoe  store,  or  into  such  unions  which  were  started  about  sfonal  lines,  with  enough  skUl 


Guild  must  participate  by  a  vote  in 
which  commercial  department  em- 


the  sales  force  of  almost  any  organi¬ 
zation  that  called  for  contacts  with 
the  retail  t*^de.  You  can  count  with 
not  too  many  fingers  the  reporters 
who  have  come  to  newspapers  from 
other  lines  of  work,  with  still  fewer 
fingers  the  deskmen  from  outside  the 
newspaper  field.  On  the  other  side, 
the  munbers  of  circulation  and  adver¬ 
tising  department  people  who  have 
been  employed  in  other  lines  are 
legion. 

For  the  sake  of  accuracy  and  the 


40  years  ago.  It  makes  its  own  con¬ 
tracts  with  the  publishers,  and  keeps 
its  nose  out  of  AFL-CIO  scraps. 

We  don’t  think  an  organization  of 
writing  people  should  be  affiliated 
with  any  other  union.  The  original 
intent  of  the  I.T.U.  in  organizing  news 
writers  was  to  provide  a  favorable 
press  for  the  general  labor  move¬ 
ment  —  a  statement  which  can  be 
proved  by  numerous  citations  from 
I.T.U.  records.  That  plan  failed  dis¬ 
mally.  The  Scranton  union  has  not 
concerned  itself  with  press  agentry 


enough  guts  to  put  editorial  emplc^l 
on  the  economic  plane  where  they  be 
long,  getting  along  under  its  ov 
power,  and  with  no  ties  whatever » 
any  branch  of  the  labor  movenoB 
If  the  word  “professional”  has  bee 
given  an  evil  odor  by  the  legalik>| 
application  of  it  in  recent  yean  M 
has,  it  should  be  restored  to  iti  < 
graceful  and  dignified  standing— 4 
there  is  no  substitute  for  it  in  4 
English  language 
Certainly  the  men  and  women  lij 
write  for  newspapers,  or  who  pnpoj 


good  repute  of  newspaper  work,  the  _  _ ..  _  .  . 

ployes  were  dominant.  We  can’t  see  title  of  newspaperman  ought  to  be  labor  movement,  but  with  the  copy  of  others  for  publicatir^  hH 

editorial  men  lending  their  strength  limited  to  the  editorial  forces.  We  primary  objects  of  a  good  union — the  gained  nothing  by  the  concession 
to  an  industrial  union,  when  their  don’t  mean  to  imply  that  hundreds  of  procuring  of  unproved  wages  and  they  stand  equal  in  intellect,  in  efc 
strength  is  absolutely  vital  to  its  ex-  business  office  and  circulation  and  ad-  workmg  conditions  for  its  members,  cation,  and  in  technical  training  ^ 
istence  but  their  judgment  is  subject  vertising  people  would  not  bear  the  And,  while  we  have  no  objection  to  the  girl  who  files  cards  or  the 
to  overriding  by  the  majority  in  oAer  title  with  ciWit  to  themselves  and  “company  unions,”  aside  from  the  who  takes  want  ads.  If  the  edits* 
departments.  &  long  as  that  prevails,  their  occupation;  they  would,  but  the  fact  that  the  Wagner  Act  made  them  members  of  the  Guild  won’t  claim 
the  editorial  men  who  organized  the  people  most  apt  to  claim  it  in  public  illegal,  they  would  not  be  needed  if  a  they  are  grown-up,  competent, 
Guild  and  for  whose  interests  it  was  are  those  with  the  least  right  to  it —  strong  national  organization  of  edi-  people  in  the  newspaper  businem,  b** 
organized  will  find  themselves  at  a  the  gate  crashers,  would-^  ticket-  torial  workers,  independent  of  all  do  they  expect  the  publishers  to  • 
disadvantage  under  present  legislation,  fixers,  etc.  We’ve  seen  mighty  few  other  newspaper  department  employes  cept  them  as  such? 


vq 


1 


